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Only ONE refrigerator 


The ice cream on the 
left has gone through 
the defrosting cycle in 
an ordinary refriger- 
ator that was equipped 
with so-called “auto- 
matic defrost’. Ic has 
lost its form and flavor, 
has no appetite appeal 


The ice cream on the 
righthas gonethrough 
the “Frost-Free” de 
frosting cycle. Itis still 
“brick hard”, ready 
tor serving 


This Ice Cream Test clinches the sale, hands down! 


The amazing story of two bricks of ice cream is a top- story of the refrigerator that keeps ice cream and frozen 
notch sales clincher time after time. Practically every foods “brick hard” even during defrosting .. . that 
woman who owns a refrigerator has had ice cream turn ends all defrost-day work and mess. It's what women 
to mush on defrosting day ... she'll recognize the have been waiting for since electric refrigeration was 


“thawed-refrozen” ice cream on the left first introduced. And only Westinghouse salesmen can 


That paves the way for the “Frost-Free” story . .. the tell them .. .“‘At last, ‘“FROST-FREE’ IS HERE!” 


WESTINGHOUSE ELECTRIC CORPORATION 
Appliance Division ° Mansfield, Ohio 


See T-V's Top Dramatic Show “STUDIO ONE” Every Week 
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No other refrigerator on the market today can keep ice 
cream BRICK HARD through the entire defrosting 
cycle! That's because no other refrigerator automatically 
defrosts itself before frost builds up, defrosts so fast even 
frozen food and ice cream stay hard . . . and no other 


refrigerator automatically disposes of defrost water. 


Only this great, new Westinghouse “Frost-Free”’ re- 


frigerator gives homemakers these exclusive features! 

Alert Westinghouse retailers the country over are 
cashing in on these big exclusives. They're featuring 
“Frost-Free” in their ads, billboards, car cards and store 
displays. And they're bringing customers in by the score 
to see... 


. and buy... from the Westinghouse “Finest in 


50” refrigerator line. 


MAKE YOUR STORE HEADQUARTERS FOR THE WESTINGHOUSE “FINEST IN ‘50’ LINE! 
Use This Traffic-Stopping Display and Promotion Material 


‘a groST FRE 








2 


The “Polar Polly” display tells a power- 
ful sales story. It sells exclusive W esting- 
house COLDER COLD .. . and proves 
that the temperatures io a Westinghouse 
are right for every food-keeping need. 
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The finest profit lines ot 
electric water heaters in America! 


Three outstanding lines 
to meet every selling need 


You close more profitable sales when 
you offer the complete A. O Smith lines 
of automatic electric water heaters e 
both giass-surtaced and zinc-clad tanks 
e upright-round and table-top models e 
sizes and prices for all homes and budg 
et You re first in your community for 
sales, profits, and satished customers 
when vou sell A.O. Smith automatic 


electric water heaters 





A.O. Smith dealers everywhere benefit 
from the most complete, most extensive, 
and most useful advertising and merc han 


dising nids you've ever seen 


Regular national advertising prac 
tical selling helps dramatic demon 
stration tools. Make 1950 your biggest 


vear’ Send the coupon tor detailed in 


mateo mw 


Atlente 3 «+ Boston 16 «+ Chicage 4 + Washington 6, 0.C. + Philodelphia 3 + Denver 2 + Detrot 2 


Mevwsten 2 + Les Angeles 14 + New York 17 « 


Detles | Sen Frencisce 4 + Seattle 1 «+ 


Sen Diego 1 + Midland 5S, Texas + Pittsburgh 19 


Tulse 3 + International Division: Milwevkee | 


Licensee ie Canoda: Joka Inglis Co, Ud 


Alert Dealers 
Display This Emblem 


REMEMBER — the A.O. Smith “Permaglas” Auto- 
matic is the only electric water heater you can 
DEMONSTRATE, easily, in your store! 


MAIL THIS COUPON TODAY! 
et ee ee eh | 


A. O. Smith Corporation, Dept. EM-350 
Water Heater Division, Kankakee, fil 


Without obligation, tell us how we con moke more money in 
950 with the AO Smith line of cutomotic electric water heaters. 


s*== Jue 7" "=4 
=e Few @ ee 


ae ee ed 
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Reports of Business from ELECTRICAL MERCHANDISING’s Regional Editors 


THE EAST 


By Robert W. Armstrong 


AST year the 
| experts were 
confounded when 
the traditional 
spring selling sea- 
son failed to 
materialize. Now 
they have cause 
to be perplexed 
again, but more 
appily, because 
the usual January 
ales slump failed to put m an 
appearance. Reports from all over 
the East are that sales of most 
major apphances and television ex 
1 January, 1949, totals and uw 





ARMSTRONG 





me cases stayed up to December: 





evel One washer manufacturer 
an outstanding example, de 
ared in the Boston area his prod 
xt had the best sales month u 
tory. Boston merc in ger 
ral even avoided the 1-tirne 


asonal housecleaning orgy 
Rhode Island sources found that 


ale volume slipped off fron 
ecember highs, but not seriously 

at ealer buying at distribut 
ng during the mont vas 


isually heavy, p. 





gerators, range 


listributor 





" r eede 
200 ranges t fill deales re 
uld get deliveri¢ f only a few 
I the Buffal area t tate 

New York, dealers found ¢ le 

and As int t ther area 
rators we tstanding pe 
met but, unlike her districts 
aut " wash ve al 
ng,” because f an apparet 
wit t wringer type ( 
nsumer complaints against aut 
atics seemed t be base 
eir relatively high prices and 


al operati 


Long Island Clears Out Re 


l | nd ‘ 
isla p aga 
! Ww at t t il 
t-and t 
York et ta " 
Janua 
; | } 
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other merchant ffered free in 
stallations on automatic washers, 
selling over 50 units on this basis 
Overall television volume in the 
New Y 
fanuary But continuing reduc 
tions in prices by manufacturers 
were making it dificult for high 


rk area was high, even in 


overhead outlets to make a worth 
while profit and at least two pres 
tige dealers, W. & J. Sloane and 
Steinway announced that. they 





were dropping TV 

Sales Whirl in Washington. 
Automatic washers, refrigerators, 
and ranges have met or exceeded 
last January's totals in Washing 
ton. One dealer reports a shortage 
f the last two items. Traffic appli 
ances appear spotty, one dealer 
claims they sold well during the 
month, another reports that, wit! 
the exception of one brand of 
offeemaker, sales took their usual 
January dive. Ready-plumbed dish 
washer sales, as reported by one 
distributor, have been high. Two 








tors report good demand for 
garbage disposers and one whole- 


saler gleefully declares a complete 


distrib 


sellout on a new 11 cubic foot 


reezer 

New Jersey Is Mad. Dealer re 
lations with distributors in the 
New Jersey area close to New York 
rstate it, les than 


ymplaints vary fron 








iarmonious. ¢ 
lealer t dealer, but most f them 
be traced back to the fact that 
are pushing merchan 
lise On the surtace, it seem 





whotesaiers 


paradoxical that dealers could re 
sent aggressive selling when that 
is the life-blood of their own bus 


nesses But the objections ar 





iten expressed against the form 
he selling takes. One of the 





chief complaints, of course, par 
ticularly from smaller dealers, is 


the tie-in. One dealer in Keyport, 
who says he did a good busine in 
refrigerators even in January, com 
plains that his distributor suggest 
that he buy more white Is if he 
wants delivery on TV 

A dealer with 25 years of experi 
ence in Paterson complains loudest 


igainst an arbitrary appropriatior 


of $300 for operative advertising 
which ts imposed every year by 
w esaler His operation, he 

i na ind $300 burned up 
tu age ads where |! name i 
ted wit 00 other dealers doesn’t 

lo him nearly a I 1 as if 
e were a ved t pend the same 
erative advert ng in 

‘ al papers with ads of 


‘ ar 1 e you 
f A nothe mplaint, 
ecte ' at tributor ; 
ant fluctuation of T\ 
‘ i te Price prot 
e deale means not 
é e the arne et will ay 
€a t 4 fferent lel number 
a ve e within a few 
weel after it nal introdu 
' 

4 f these plaints may be 
either tihed nor remediable 
it, as ne distributor spokesmatr 

acirmitte the nt augur for a 
ealtt t € relationshiy 
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THE MIDWEST 





“HE boys 
‘T hat tumbled 
off the Pullmans 
in Chicago for the 
meetings of the 
National Assn. of 
Radio and Appli- 
ance Dealers were 
lar more scrious 
than their broth- 
ers in the distrib- 
uting or manu 
facturing lines One thing made 
apparent at the sessions is the fact 
that the average Middle Western 
dealer is a babe in the woods in the 
matter of inventories. Brought up 
on rationing, he had no idea what 
he should carry when goods became 
plentiful he over-extended, got 

aught in the pocket and today is 





BLACKBURN 


beginning to learn what he should 
keep on hand. Crosley'’s W. A. Blees 
made a hit when he told the dealers 
yne-twelfth of what 
they sell during the year They 


to carry only 


simply didn’t know 

It is a good guess that promo 
tions are going to get a play from 
retailers this coming year. Dealers 
at NARDA didn't seem to care for 
cooperative advertising, they wanted 
omething they could send out or 
ise in their own name. Direct mail 
pieces or displays are quite welcome 
Virtually none of them have been 
around for seven or eight years 
Dealers will listen to some of the 
fundamentals Serious essays like 
the one written by R. H. Schne 
berger of Coolerator on “How to 
put on a meeting” get their inter 
est, for they simply don't know, The 
training of salesmen is a mystery 
to them, and from discussion on the 
floor it is apparent that no two of 
them agree as to how much com 
nission you would have to pay men 
to get their cooperation 

Big-eyed Television. A _ Peter 
Arno cartoon in the New Yorker 
howed a husband telling his wife 
to put on some clothes when she 
He apparently 
thought the big tube was an eye 


watched television 





looking at them That the famil 
doesn't want television tubes star 
ng at them when they are not look 
ng at it, is evidenced from the trend 
s introduced recently in 
West People like to 
r TV tubes 





behind doors 





that can be opened. Take a look at 
the big expensive sets and noti 
t trend is coming 

Odd enough, the distributor 
“ ire going to do the selling of 
television in 1950 go almost entirely 
n f il appearance of the tele 
Visio init They don't ask a word 
on how they work, applaud politely 


vercome earlier 
handicaps There is little talk of 


for redesigns that 


achiner at sales conventions 


Sales Need a “Reason Why.” 


Sear Roebuck burst forth in the 





Middle West with a “100 carload 
sale,” offering their entire line of 
appliances at discount with the ex 
ception of dishwashers. Just why 
this firm chose January is a mystery 
A $219.95 ¢ oldspot offered at $199.88, 
a deluxe Kenmore washer, regularly 
$114.95, at $94.88, an ironer, usually 
$129.95, at $99.88 The Kenmore 
automatic washer, $209.95. was 
offered at $184.88 

January saw even smaller dealers 
running promotions The H. J 
Schrader Co., northern Indiana 
group, was successful in getting 
3,500 old refrigerators in trade dur 
ing an old refrigerator contest 

Sew Machines Wake Up. The 
sewing machine has been taking off 
its wraps as a ‘sleeper’ in the appli- 
ance market The Domestic Sew- 
ing Machine Co. at its distributor 
convention frankly announced that 
the sewing machine was joining the 
powerhouse group Several new 
sewing machines, some of the chain 
stitch variety, were shown at the 
January markets. Even the Singer 
Sewing Machine Co. has been get 
ting active with its publicity. Al 
though the oldest appliance in 
America, the sewing machine has 
lagged tar behind in saturation, com- 
pared to other appliances 

One of the surprises of the Janu 
ary markets was the avalanche of 
A lot of 
the biggest set makers, such as 
RCA, Admiral, Philco, Motorola, 
offered new lines at lower prices 
Some dealers maintain that the 
wiped off the price tag 
should have been used to compen 
skimpy 
Nevertheless, all were 


price cuts on television 


money 


sate dealers tor their 
margins 
agreed that lower prices meant a 
wider public 

Not even the experts can give a 
good explanation as to why vacuum 
cleaners boomed so around the holi 
days last year With the same 
breath they can explain exactly why 
portable dishwashers are getting 
such a play: they bypass all plumb 
ing and installation problems 

Training by Air. A cute tele- 
vision program idea is burgeoning 
on the calendar of a Middle West 
utility The thought is to take TV 
time in collaboration with certain 
distributors, and have their crack 
salesmen put on a very complete 
sales demonstration of each type of 





appliance. Idea, of course, is to 
tap all the retailers in the area, and 
have these dealers sit their salesmen 
down and learn how a master pre 
sents merchandise The program 
ming, of course, will be at an off 
hour for the dealers’ salesmen and 
what good comes from the public 
will be strictly lagniappe 

Kitchens in the Country. In the 
omplete kitchen field it looks as if 
the rural regions are really begin 
ning to take the rubber band off the 
bankroll Iwo manufacturers re 
port their best distributors are to 
be found in the corn country 

And that's the way things look to 
one who is groggy with attending 
three solid weeks of markets and 
conventions 

(Continued on next page) 
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STIMULATE YOUR SALES THE NATIONAL APPLIANCE AND RADIO PICTURE 


with the only Massage Instrument beats 
of its kind in the world Beats ar 








THE SOUTH ' 
than in any previ 
us January Houston and Dallas 
also noted considerable improve 
ment im range sales 
Water heaters also were arm 


witk 


There is no other manoge : 

instrument like on OSTER ; ‘ ; - F freezer 

its fomovs SUSPENDED ' percentage pie = a 
MOTOR ACTION is pot ' . nto the purchase ywwn as did elect housewar 


) / etrical appli small radio sets 
ented and available only . ; : bs a P ~ he ge a 
in OSTER massage instru 4 WINDHAm vision was the big jackpot The 
Dealers t South seems to have embraced it 
pended between two Py malier cities of outh particu a hungry bear after a bee hive 


beorings — rotates on an j 5 larly profited he cash outflor : i continued unabated 


i 
} 


ment. The motor is sus 


eccentric bearing at front One retailer mbus 3. tos was still the big problem 
pivots on a spring at rear ‘ nple, 4 four of t ar i n New Orleans 
This exclusive construction 
delivers controllable, ro 
reg patting movements 


y dealer 
@ Swedithtype momage 


Man 
television depa 
r additional 
lisplay and 


& the finger tips—several thousand move 
ents per minuvte—mildly soothing or 
Beeply penetrating, When you sell the 
MSTER STIM-UAAX Junior you ore selling 


— ‘ sat llas beer X ! ve sales trai 
Phe world’s finest massage instrument ; y ! 





JOIN THE OSTER PARADE TO 
ADDED SALES and EXTRA PROFITS 


America's Most Beautiful 
Hair Dryer 


UNDERWRITERS APPROVED 


THE ONLY 
HAIR DRYER 
WITH 


Wa 


ishe bet 


eas Improve 


TAT TO AMY ANGLE 


Here's ao “must” for the woman wh 
does her hair at home. Oster's ex 
clusive jet design gives this extro 


profit maker new beauty and ef 
ciency. Sell your customers on Air it Pays to 


jets convenience for home sham Feature All 
poos and woves __te!! your customers her aged et 
yeCLs ial 


abovt Airjet’s other uses for drying 2 
nail polish, stockings, lingerie, for Appliances! 
defrosting refrigerators and frozen 


foods 


As has been pointed out 


ng and hollering at 





is mostly in the 
We might add 


RATIONALLY ADVERTISED + Lite + Saterday Evening Pest - Good Heasshoeping tions receiv a“ lectricits ian Main tin tin Oa 


€ way tor s e 
, ent nt ( ntinued om page 8) 
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| Ofter Better Cookin 


mee and see your sales soar/ 


Cutler-Hammer Pyroflex Range Surface Units 
with Two-Way Heat Flow have instant appeal; 


build replacement sales into modernization volume 


Something new always gets attention. Something better 
alwoys builds soles. There in a nutshell are the reasons 
why dealers everywhere are finding Cutler-Hammer 
Pyroflex Range Surface Units powerful sales builders 

The two-way heat flow they provide is more than a 
“feature” when women put these better units into use 
It is the finest electric cooking they have ever known, 
better heat control, even heat distribution ocross the 
bottom of each utensil that eliminates hot spots and 
sticking. As a consequence, each Cutler-Hammer Pyroflex 
Unit sold for replacement does a continuing selling job 
for the dealer, time and again resulting in multiple 
sales for the complete modernization of the range 
where a single replacement unit has been installed 


Cutler-Hammer Pyrofiex Units are easy to install, 


are interchangeable with the units in most ranges now 
in use. Only 9 adaptor rings ore needed. These units 
cre fast and will not warp or twist out of shape 
through years of use. They are easy to clean. . . with 
an avtomatic tip-up reflector pan that lifts out 
simply 

Experienced merchants also appreciate the time- 
saving quick consumer acceptance which the nationally 
advertised Cutler-Hammer name brings to these better 
cooking units. Now is the time to offer better cooking 
with Cutler-Hammer Pyroflex Range Surface Units and 
see your sales soar. Write today for a copy of the 
Pyroflex book and the name of your nearest Pyroflex 
distributor, CUTLER-HAMMER, Inc., 1280 St. Paul Ave., 
Milwaukee |, Wisconsin, 


LOW-HEAT ELEMENT 


(Cutier-Hemmer Design) (Conventions! Design) 


NOT THiS 


Heat flows both woys Mot ovter edge 
from medion position of cold center 
CH multrwove element 


MEDIUM-HEAT ELEMENT 


(Cutier-Hommer Design) (Conventione! Design) 


©) 


THIS NOT THIS 
TWO-WAY HEAT Flow ONE WAY HEAT FLOW 


Hot in center Hot in center 





ond hot ovter edge cold ovter edge 


Any well-built cooking unit provides 

good heat distribution when both ele 

ments ore used together. But 90% of 

oll electric cooking is done af con 

trolled-heat switch positions using only 

one of the two elements. It is over 

these vito! cooking heots where only 

c single unit is used thot the unique ; 

two-way heot flow of Cutler-Hommer £ - a aie 


Pyrofiex Units makes such on impor > saat 7 3 a 
et canton Yo beter esting e | (te or: 


—— 


es 


SOME IMPORTANT DISTRIBUTORSHIPS ARE STILL OPEN. WRITE OR WIRE TODAY 
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JOMTINUED FROM PAGE 6 


Look at your Markets 


| r re recently de 
+ A troye y f When it was 
or F , . rned t f vernment fund or 
; rene sid help him, the Bureau 


rical Appliances 


water systems! underto resent him with $1 
for every electric sheet or blanket 
UA sold during their January promoton 

~_———— 4 ~ 
; ; Dealers contribute 25c, distributors 
an equivalent amount and the utility 


THE COMPLETE t ’ h § 3 matches both to make up the fund 
DEMING LINE ‘ he Newspapers and radio spread the 


appeal to the publi 


Flantkea- e N st Successful Promotion. Bakersfield 


Calif.) dealers recently ran a suc 


YOUR MARKETS! : rT sax er ssf iwe-day ironer promotior 

t-C? t an earlier San Dieg 
TAYLOR ‘vent n return for sitting dow: 
' a dealer's store t 


YOU hove the markets DEMING has the br ay area ha ’ ron 3 the customers were 
the line the COMPLETE line of electric - a ng sales to cleas pree S in the daily drawing 


‘ pattern was rich an electric ironer was pre 
water systems! it's a TOP-FLIGHT profit- f ed in most of the Weat 





—_— 
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sented each day to the holder of the 

proposition. Make the most of it! rsta hed dealers hope the flurry lucky number. Dealers report ex 
y IEEDA cellent results from the community 

Consult your Deming Distributor NOW for ' nt made tudy price cut wide event 

complete details. Deming Sales Aids include aie ; pee Cooking schools have broadened 


' , " ’ { ‘ uit to include home freezers and 
window displays, counter displays, wo . , , a ti iversified laundry equipment A 


posters, dealer identification signs, dem ' most successful “homemakers 


onstrator ovitfits, direct mail advertising, re af pat ris sort is reported fr 
1 


4 | 
THE COMPLETE \ / mats for local newspaper advertising, i s Vewas. Nevada, dealer 
OEMInNG Lint | catolog service, and national advertising t ri germent h ses rT ned with a supermarket to ru 
‘ ; ! } . and Py 14 


Why delay? Act NOW! : - v1 he 3 ) aad a “ oes: during 


1 Paso’s Round 


= at . wring er 4 t { electric ra ge 
eee hay MARVEL for DUPLEX for Characteristic of ‘to an 


shallow wells shallow wells 


YOUR MARKETS! 





went t an ¢x 
ce aler 
Capocites Coapocites \S ‘ Sor turn . credits } 
275 and 375 $00 to 1800 . ae, tonal 


goals. per hour gals. per hour all 435 electr 


' t cives ' ¢ d 269 ectric water heater 
Shortage of Trained Salesmen t ld in this area during the 


System 
aly. per hour 
——SESESESE EE 
OU-RITE for shollow JET SYSTEM for JET SYSTEM 
wells shallow wells tor deep wells 
Figure 1808 Figure 4950 Two pipe 
Ont Rite Capocitres md single 
Capacities from 240 to pipe systems 
500 to 4800 825 gals. per pacities 
> 


' trom 200 


gols. per he , 
hour 4500 - ' we sontaad etal 

Wringer Washers Washed Up? 

e San Fra eat ‘ 


WORM DRIVE for OIL-RITE for deep MINUTURB 
deep wells wells tor deep wells 
Figure 562 Figure Figure 47 
WORM WRITE 

Rivet 


ial-t i t Growing Volume of ” 


po 
420 
After Veterans’ Insurance 


if you don’t know where to locate 
YOUR Deming Distributor, write... 


THE DEMING COMPANY 


539 BROADWAY @ SALEM, OHIO 


‘ Interest in Bedding Campaign 
‘ 


PUMPS AND WATER SYSTEMS 
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-—— ADDITIONAL YORK PRODUCTS AVAILABLE TO FULL-LINE DEALERS —-—— 









"Say! Have you heard about 
the new Completely Hermetically 
Sealed Refrigerating Systems in 
York Air Conditioning Units?” 


“Sure! Everybody's talking about it— 
and it carries a full 5-year guarantee! 
/ could sell these new 1950 Yorkaites 
to Eskimos!” 





FROM COAST TO COAST YORK DEALERS 
ARE TALKING ABOUT THE NEW 
UNBEATABLE LINE OF YORKAIRE ROOM 
CONDITIONERS FOR PEAK SALES IN 1950! 


NOW’S THE TIME to get yourself set to cash in on the BIG demand for 
summer air conditioning. As a York Dealer you can offer the new amazingly 
efficient, appealingly priced Yorkaire Room Conditioners—window-sill and con- 
sole models—for homes, business and professional offices, stores and shops. 

No longer a luxury, summer air conditioning is now a demanded necessity. 
Just like heating in winter! So be ready to jingle your share of the profits from 
this snowballing trend toward comfort air conditioning. 

And remember, products are only part of the story! Behind York’s unbeatable, 
complete line of products is one of the industry’s strongest dealer campaigns: 


Direct mail programs . . . national advertising in consumer, industrial and 
trade publications . local newspaper and radio advertising . . . educational 
slide films . . . sales promotion tools of every type ... modern sales traiming 
in field-tested techniques from approach to close . .. plus the backing of a 
powerful, capable York Distributor ... and the prestige of the York name 


known as the leader in air conditioning and refrigeration for seventy-five years. 


Get complete details of how and why you can step up your annual profits. 
See if the very valuable York Dealer Franchise — specialty or full-line — is 
available in your territory. Write today. York Corporation, York, Pennsylvania. 


PIOWEERS IM INVENTION AND DEVELOPMENT SINCE 1874 


HEADQUARTERS FOR MECHAMICAL COOLING SINCE 18685 


ae 


youn 
Pup 5! CONOENSING 
La 





oot 

















OUR BUSINESS IS IMPROVING YOUR BUSINESS 
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SIX NEW 1950 YORKAIRE ROOM 
CONDITIONERS NOW AVAILABLE 
TO YORK SPECIALTY DEALERS! 






















Yorkaire Room Conditioners 


Sales of these window-sill units for use in homes and 
offices are beginning to snowball fast! You can cash in! 





MODEL 33—% HP. 


MODEL 100-—1 HP. 


Yorkaire Room Conditioners 


y ou can capitalize on sales of this popular console to an 
almost limitless list of prospects. Compactness and 
beauty make it sell itself! (Available in two hp. ratings.) 














Yorkaire Conditioners 






These are the brand-new, grand-new Step-Matic Con- 
soles. Perfect for large rooms, multiple spaces with con- 





necting ductwork, and residential summer air condition 





ing when apphed to forced warm air heating systems 
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WASHINGTON CURRENTS 


By Washington News Bureau, McGraw-Hill Publishing Ce. 





HARD GOODS MOVE AHEAD 


Ever since the end of the war, hard goods retailers have been 


getting a larger and larger share of the consumer's dollar. 
- 


= ae Before the war, only about > pereent of the retail dollar 
e went for appliances, autos, and other durables. Food, apparel 
¥ and other soft goods got the rest 
since 1045, the percentage of hard goods sales has zoomed. 
4 year it hit a reeord high—1 percent of retail sales 
Question is: will hard goods keep on getting more and more 
of the consumer dollar? 
£ rnment eeonomistea sugyest y i a look at the factors 
\ ny caused the hard goods boon and * figure out for 
. ij 


f what the outlook is 

@ ROASTER... obably greatest factor is sharp n national income. In 
precision built and full prosperity, people don’t spend a lot more for “il or clothing 
18 quart Capacity with 
self-basting cover, curved 
oven glass observation 
window, self regulatin ao, tl was the vast backlog of demand accumulated during 
steam escape, and a 
adjustable “2 level’ lift 
rack. With finger tip ; ’ teh} 

. K F slevision sets (which weren’t available before the war) are 
cover control—NEW, 
IMPROVED and itting down on other spending to buy another durable product 
EXCLUSIVE TO 
EVERHOT. Provides 


ease and convenience of 


dios, appliances that they couldn't 


ind plenty of instalment credit ready when needed. 


Furthermore, technologieal progress has helped. People buying 


control not found in any 

other roaster at any price TAX OUTLOOK 

@ CABINET... 

of welded steel construc : : 
tion, full width door, generally-—especially when 


modern functional design h 4 ‘ be expected to «ds 


@ TiMER-CLOCK.... I ‘ hats tr ng toward 
full electric, automat 
simplited “on and off 
setting, easily and quickly 
removed for use through 
out the home. Beautiful 
plastic case 
@ PYREX DISH SET 
hve pieces, guaranteed 
against heat breakage 
for one year 
@ SROUER-GRIDDLE 
(and cookie sheet) — with 
high efficiency reflector 
hangs on the inside 
of the cabinet door when 
not in use 
Lis? PRICES 

No. 950 Roaster 

Oven (UT 465) $49.95 
No. 951 Cabinet 17.95 
No. 927 

Timer-C lock . 
No. 946 Broiler ming ta on u pr t:law won't make 
Griddle Set ‘ ‘ i art 3 nd of ¢ ‘ assuming 





governme! 








Toul 


*Pias $2.19 Tax road excise 


o, tollowe: 


The shortest distance from customer 
to profit is the sensational Everhot 
Deluxe Roaster Ensemble. 
Sell the COMPLETE Automatic Cooking Unit 


THE SWARTZBAUGH MANUFACTURING CO. 
TOLEDO 6, OHIO 
Manvlectvrers of Cooking Equipment Since 1884 


isabie pea etime 


EVERHOT == 
evento st for rewarch and eter purps _ 
ev€tECTRIC HOUSEWARES tea installation similar in pri 


A oT 
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THE GREATEST 
CONCENTRATED 
ADVERTISING PIINCH 


ever put behind ANY Vacuum Cleaner! 


yee oe" 


os oes vot Lewyt's Smashing Color Ads Build 
att “PUBLIC ACCEPTANCE”! 


couier’s 


“Public Acceptance”’ is the greatest help any manufacturer can 


SEKE 


pone EPING give his dealers. 
HO 


This Spring, more than ever before, Lewyt gives you “Public 
Acceptance”’ with the greatest sales and advertising push in 
vacuum cleaner history! Page-after-page of color ads—concen- 
trated into your 3 big selling months— March, April, May! 


PLUS the tremendous sales excitement generated by the most 
publicized cleaner ever put on the market! 


PLUS sensational new lead-producing, traffic-building store 
Pp 
promotions—such as the terrific “Cedarized Chest” and 
“Scatter Pin’’ deals. 





PLUS . truly amazing cleaner with amazing features like No 
DUST BAG TO EMPTY . . . IT’S QUIET—NO ROAR . . . NO UN- 
HEALTHY LEAKING DUST... NEW MAGIC “ENERGIZER’’! One 
model! One price! One policy! 


PLUS the industry’s first practical OUTSIDE SELLING PLAN de- 
signed for aggressive appliance dealers! 


PLUS cooperative advertising . . . 10-second demos. . . post- 
sale demos . . . the most complete and dealer-wise merchandising 
program ever put behind any vacuum cleaner! 


PLUS the most productive floor display ever developed — the 
famous Lewyt “Market Place’’! 


ee" LEWYT 


LEWYT CORPORATION, Vacuum Cleaner Division, Dept. 3, 76 Broadway, Brooklyn 11, N.Y. 
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This year there are three new units in 
the Kootmaster® line, Specifications 
ate as follows 


KOOLMASTER 
MOOEL 16 P-3 (Portable—3 Speed) 
(18° Blade—Direct Driven) C.F.M. 1900 
R.P.M. 1600/600/500 HP.1/15 Wt. 22 Ibs 
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KOOLMASTER 


MODEL 20 P-1 (Pertabie—Single Speed) 
(20" Blede—Direct Driven) C.F.M. 3300 
RPM. 1600 Ps 1s We. 30 Ibs 


MODEL 20 W-3 (Windew—3 Speed) 
Adivetable to Windows 26" to 36" 
R.P.M. 1600/ 600/500 C.F.M. 3300 
P31 / 158 Wt. 30 Ibs. 





KOOLMASTER 


MODEL 24 W-1 (Window—Single Speed) 
Adjustable to Windows 28'/," to 37") 
(24” Blade—Belt Driven) C.F.M. 4700 
RPM. 640 HP. 4 Wt. 65 Ibs 


MODEL 24 W-2 (Window—?2 Speed) 
Adjustable to Windows 28'/," to 37" 
R.P.M. 640/400 C.F.M. 4700 
HP. 1/6 Wr. 65 Ibs 





Remember all Nrrecoo.*® and 
KOOLMASTER® fans are made with na 
tionally known parts, GE Motors, Tor 
rington Blades, Standard Bronze Bear 
ings and V-Belt Drives 

No bolts or nuts, assembly completely 
welded. Rated and tested in accordance 
with ASHVE and NAFM._ standard 


test code 





NITECOOL ATTIC AND COMMERCIAL 
BELT-DRIVEN FANS 





These fans are built for \ with a 
nimum of opm rating and maimntenance 


to 48 Capacity 5,000 to 


*Registered Trade Mart v 





NITECOOL VERTICAL FANS 





Designed tor homes or corm 
nercial buildings ot low 


utched ool 


package 


it 
mstaiiation 


Write teday for complete information on protected franchises. Dept. EM 
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SOCIAL SECURITY INCREASES 


You in be sure f a new federa 
rer taxes for soca irity, DUAL 
ogTam Last fa the ouse of Represe ntalives passed 


prog! (miv 14 Rep ibheans voted 
of this House bill won't be any less liberal 
for a broader program thar the House 
And businessmen are backing increased federal 
1 order to re the coat of their own private 
ans—or in order to keep their workers from seeking 
acked pension plans 

ouse bill would add—among others—about 700,000 
met t now eovered, 200.000 food processing workers, 600, 

(1) employees of non-profit institutions 
The House bill would tax $3600 of income, instead of present 
$3000. Administration wants to up this to $4800. 
note that this would eut size of 


( Businessmen 
their contribution toward the 
etirement of skilled, higher-paid workers.) 


lax rate under the House bill would go to two pereent in 1951, 


pereent in 1960, three pereent in 1965, and 


, hy pereent in 
1970 

House hiked average payment to about $44, a 70 percent 
increase But Truman wants to boost the ronthiy payments to 


#74 on the average 


CONSUMER PRICES GOING DOWN—SLOWLY 


Phe Us imers’ Price Index—which has held steady at 168-170 
nee February, 1949-—-may be due for a drop this year. But, 


line will be a shading, not a plummet 
inanimous opinion of the Government 
) price movements Their foreeast: By the 
CPI will be off about a point—from last 
ry mid-year it will be down another point 
1950, however, the crystal ball gets cloudy for 
another drop, maybe two or three point 
or in the decline will be the slow but steady dow 
Ml price » cost of apparel and housefurnishings 
to hold it , al some weaknesses may show 


Rents, however, will 


in a high-low rang 


ACTUAL ESTIMATED 
End End 
‘49 EndofQ of Half of Year 
168.6 167-8 166-8 163-? 
vd 200.8 1989 195-7 190-7 
Rent 122 123 124 125 
Appare 186.3 183.5 180) 175-7? 
H . . 


ks 4 1s5—* 2s 1 


NO ENERGY TAX REPEAL 


WT RS 


repeal energy looms at 


not mentioned 


ongress, and no 


POWERFUL 


ve 
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3-Fold THANKS: KAY-WAY 





DRIES OM 
Quickly — 


= 
Retail For The 
MASS Market 


Housewives NEED .. . 
Housewives WANT... 
Housewives CAN AFFORD... 
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KAY-WAY THANKS YOU... 


(1) Thanks for making Kay-Way the 
hit of the Chicago Shows. 


(2) Thanks for snowing us under 
with orders. 


(3) Thanks for bearing with us while 


our vastly increased production 
digs us out. 


Wash-Rinse 
Cycle 


OT », 
gs Se 


Min bes 
Zz 








plus val 


in the cords y 


SHE INSISTS ON A FREEZER SIX FEET Two 
INCHES LONG ON THE INSIDE 
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ment power expansion will be ex 
pansion of already established systems 


DISTRIBUTION LAWS 
FROM CONGRESS 


The most important legisiation for 
the distribution industry on the agenda 
when Congress got back to work at the 
turn of the year was the basing point 
delivered pricing bill But there were 
other measures, too, that could help 
or hinder retailers and distributors if 
they should get passed 

Repeal or reduction of the wartime 
@Xcise taxes on consumer goods stirred 
the most immediate interest, as both 
Democrats and Republicans got on the 
bandwagon. Like other tax measures 
designed to aid business, however, the 
excise repealers had to face up to the 
obvious need of the government for 


revenue, and the already big deficit 
This all-rubber vacuum cleaner cord demonstrates 


the plus values built into Belden electrical cords. They 
are manufactured to standards that tar surpass the 
minimum requirements set up by the l Inderwniters’ 


Increased postal rates were i 
works——although not as large as the 
President a i fe First-class rate 

aren't likely to be touched, but look for 
Laboratories. They give you a plus in protection 


ainst f rpe al injury, apl : arance, and 
the Belden line gives you agar st fire © i? rsonai injury < rome appear ance, and 


a plus in sales and profits. Ask your Belden Jobber. 
SAFETY 


+ APPEARANCE REGULATIONS 
: : Installment sellers are keeping an 
SATISFACTION < belden ee oad the rls the Fee 


ssion Has proposed for 


PROFITS 5 ap 


FTC’s interest i the techniques 


the penny postcard to go to two cents, 
and for parcel post and publication 
rates tf 


ol 
not only of cars, 


o { inn und other hard 
A COMPLETE LINE OF READY-TO-ATTACH ELECTRICAL REPLACEMENT CORDS od 


way beyond its usual 
to virtually every new car 
> country, and most of the 
organizations that handle 
n business about 


) ; 
es are designed to eliminate 


ntinued on page 16) 
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Not One—but 


RESEARCH 
ORGANIZATIONS 


..-bring Copehant dealers the most in TELEVISION! 


Capenart- FARNSWORTH and Inter- 


ufacturing, and sales organizations 
national Telephone and Telegraph combine to provide the most advanced 
Corporation—fwo great research, man- television receivers available today. 


They bring dealers these outstanding sales exclusives 


1. Exclusive Capehart Tone in Sound . . . the Tone that Brings Tele- 
vision to Life! 


2. Exclusive Capehart Tone in Pictures . . . the Polatron® direct-view 
television tube that makes pictures clearer and sharper. 
Polatenna, Capehart’s farnous built-in aerial. 


4. Capehart’s new modest price range starting at $269.50!°* 


These solid selling points are not only 
helping Capehart dealers produce 
profitable floor sales—but, advertised 
*T. M. Reg. Available at sight additional con 


in national magazines, these exclusive 
features are also bringing Capehartcus- 
tomers directly to dealer showrooms! 


** Western prices dightly higher 
The CAPEHART Nocturne — Big 16 


inch, needle-sharp television picture CAPEHART od FAR he SWORTH Ripe 


Master-crafted cabinet in mahogany iE 


finish. With Polatenna, Capehart's CORPORATION *S80Care 
built-in aerial 
Fort Wayne, Indiana 
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the NEW 
Perfection-made 


Acorn- = 
OrIoLeE [Rag 


still 
priced for volume 


Retailers a 





... but with many improvements you asked for! 


When the Perfection Stove Company took over the Acorn-Oriole gas ranges 
they made a lot of changes you'd been good enough to suggest: 


{> | wy, 
xe 





=a ) und gave the whole ment to step in and f the gap betwee 
_ ~~ OW Y actual production and employment at 
they divided th 4 1] @e € T range a shining anv particular time, and the potent al 


7) i— / é' 

. ey ¢ Titanium Porcelain acid-and- (rovernment, in the case of a slump, 
; would ring in number of plans t 

| stain resistant coat ‘ ; Pe: eh. " 

/ | “ff give business a shot in the arm. But 


of armor f thing 


r ‘ £ 


burne rs a8 you 


s then don’t turn for the better, 


you ean look for the Fair Dealers to 





step in with government projects to 





provide the employment, production, 
and purchasing power 
“Aid-to-small-business” covers 
variety of ideas—repeal of excise 
taxes; income tax break for smal! com 
panies; a “capital bank” to provide 





eredit for smal! business that can’t get 
expansion money elsewhere; govern 
ment insurance of small business loans 
, and the inique 
they kept the / ; similar to government insurance now 
raking Banquet adjustable oven given on housing loans 
door-spring that's Besides these “positive’ programs 
yvee for small business, the Dept of Justice 


it of the heat zone . , 
will emphasize tron * on the bene 








Don't miss the new styling, new beauty and new efficiency of these ranges today ! 


ACORN-ORIOLE DIVISION A PERFECTION STOVE COMPANY 


7137-A Platt Avenue * Cleveland 4, Ohio 
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TAP WIDE NEW 
MARKETS WITH 
SPRING AD DRIVE 


It PAYS to PUSH this 


.. « backed by the BIGGEST Spring Advertising Campaign 


FULL SUPPORT PLEDGED 
ELECTRIC HOUSEWARES 
WEEK 


eI | 


4.473.000 


* 


a 
4 


in HAMILTON BEACH wistory: 


Womens Da? ; Betier Homes 
i raps 
3.469 000 


555,000 
Copies per isewe 


1.244 000 
Copres per seve 


3.281 000 
Copies per isewe 


2,251,000 
copies per isewe 


copies per ivewe 


Livin. 


242,000 
copies per issue 


9,866 000 
copies per istue 





Tell the neat CLEAN” = 


DEEP-CLEAN 
« selling idea to } 


rate | akes se 


MIXETTE SCORES HIGH “anid ave It neces ag 


WITH HOME EDITORS 


the Hamil 
the cl 


ray : 7p features than ar uher in its pr 


clearest, ™ 


t the tank 


se. Use it and 
on ~Beach 


her with more exci 


The New HAMILTON BEACH 


eaty to 


t , includes eleven 

cleaning tools 

and carrying 
cove 


Two switches—-On-Off” and “Hot-Cold 
DC. Handsome li 


doubles as attrracuve counter display 





aht ivory enamel. Gilt package 


= ~~ P 


Quick-Dry ELECTRIC HAIR DRYER 


A GREAT NEW ITEM for the huge home 
permanent market! On the record, Hamilton 
Beach is the choice of professionals. All -meul— 
no plastic. Light, easy to handle, yet durable 


$1490 


RETAIL 
($15.45 Denver 
and West) 





FREE $275 WARDROBE Hamilton 
BRINGS WIDE ae fe 


atures 
on 1 ¢ 
ow ’ 
Wi - 


most 


Hand Portal 


guide 


and their 
national 
rated an « 
Han tor 
It was felt 
many 
familiar 
e many sale feature 


ADVERTISEMENT 


Beach youd 


retailers Tere 


wit? 


Mixer 
» them 
th “One 


“Miy 


and 


runner ip The 


mly to retailers 


ecpie receive 


ecognition ind Wit 


itstanding success by 


Seach Company 


that never had 


ome 
in appliance’ 


hort a time 











SE BEAUTIFUL, w 
je, 4 or ‘new idea 
n Packaged Home 


Fixtures. AND they'll be look 


Lig } 


ing for the Moe Lighting 


Center in your store! 










Bik 


MOE= 


ghl ra 


Here's an over-the-counter, “Packaged Lighting” Depart- 
- ment that puts you into the profitable Replacement Fixture 
business .. . overnight! A sparkling Moe Light Displey in 


your store, pays-off right from the start in new sales—rapid turnover 
—store traffic. Put your ceiling and walls (Waste Space) to work 
for you right now. Display units are extremely easy to put up— 
everything necessary to install and mount fixtures is included in 
the package. Don't miss it! With these powerful Full-Page 4-color 
advertising campaign-starters in SATURDAY EVENING POST 
and HOUSE BEAUTIFUL, Moe Light is opening up the biggest 


untapped profit-market in America today. Don’t miss it! 
© MOE LIGHT CEILING “DISPLAY” M-5020 


YOU GET—Beautiful 6x 4° ceiling display ready for installation, plus—466 


individually packaged MOE Light fixtures. 


YOU PAY—Only the special dealer price for the 66 fixtures—$178.00.* 


Freight Prepaid. The ceiling unit is yours without extra charge. 
€) MOE LIGHT WALL PANEL M-5021 


YOU GET—Beautiful 4.x 3° wall display ready for installation, plus—40 


individually packaged MOE Light fixtures. 


EARN NEW PROFITS FROM “WASTE” SPACE 


YOU PAY—Only the special dealer price for the 40 fixtures—$108.00.* 


Freight Prepaid. The wall unit is yours without extra charge. 


€) MOE LIGHT COUNTER DISPLAY M-5024 


YOU GET—Beautitul 3-sided column counter stand, plus—30 individu- 


ally packaged MOE Light fixtures. 


YOU PAY—Only the special dealer price for the 30 fixtures—$66.00.* 
Freight Prepaid. The counter stand is yours without extra charge. 


. (> MOE LIGHT CENTER FLOOR DISPLAY M-5022 

YOU GET—Beautiful 8° chrome stand combining the wall and ceil 
‘ ing units, plus—260 individually packaged MOE Light fixtures. 
YOU PAY—Only the special! dealer price for the 260 fixtures— 
$633.00.* Freight Prepaid. The Moe Light Center is yours with- 
out extra charge 
NOTE—These ruggedly-built displays include full-color Moe Light 
Catalogs, price lists and « generous supply of dealer sales-helps. 


*Prices slightly higher west of the Rockies 







35,000,000 wired homes in America. It's new business, 
new customers, new profits. Call your nearest MOE Light 
wholesaler and send right now for the new MOE LIGHT 
COLOR CATALOG and complete details on MOE LIGHT 
“PACKAGED LIGHTING” DEPARTMENTS. 


MOE LIGHT, INC, FORT ATKINSON, WISCONSIN 


formerly Moe Brothers Monufacturing Company 









































o 
MOE LIGHT, INC., FORT ATKINSON, WISCONSIN e 
»« | know a good deal when | see one! Send that full-color cate a 
og and complete details on the MOE LIGHT PACKAGED" DEPARTMENTS e 
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ic New symbol ... with a sprayer! 


Once the man with the hoe was the symbol 
of the farmer. Today the man with the sprayer 
would come closer. Instead of elbow grease, he 
uses chemistry and compression to kill off or 
prevent the weeds, blights and pests that 
formerly destroyed his growing crops and 
dissipated his labor 

Recent chemical developments such 
as 2,4-D, DDT, Chlordane, Toxaphene, 
Rothane, methoxychlor .. . keep cultivated 
ground clear of competitive growths, check the 
plant diseases, exterminate flies, lice, insects, 
save time and work. Improved yields in fields 
and livestock increase farm production, and 
lower Operating costs, Spray rigs and dusters 
are only two of the mechanical aids which make 


present day farming a better business 


Farming is a business today and 
a profitable business for the best farme 
Electrification, mechanization, and mod 
methods have made a huge new indust: 
market. Ten years of high incomes have ma: 
the prosperous farm family a preferred prospect 
for the national advertiser 

But farm prosperity isn’t found all over the 
ational map is concentrated in the great 
Central valley where soil and season give 
the farmer highest returns. In the fifteen 
Heart states, Successrut FARMING has more 
than a million of its 1,200,000 subscribers 

. and the SF farm subscribers in these 
states have the largest individual holdings 
of land and buildings, own better livestock, use 
mere machinery and power and earn an 
average income 50% or better than the national 
farm average! 

General media have low penetration among 
SF farmers Successrut FARMING reaches the 
most of the best farm electrical goods market, in 
one medium, at low cost! Get the full facts 
from the nearest SF office. Successrut FARMING, 
Des Moines. New York, Chicago, Cleveland, 


Detroit, Atlanta, San Francisco, Los Angeles 


Weed patches are sprayed 
by hand held extensions 


Spraying cattle kills pests, 
boosts meat and milk output 


Roadside trees and bushes 
sprayed by odjustable boom 





Between-rows sproyer, 


. ae adjusted to corn height 
— ~ 


Duster for legume crops 


aso cover eight corn rows 
2 o; me i = 
‘ 4 a Z 
"o 
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Yours for 1950 she biggest 


most profitable fan volume in history 


with the ee leader line 


a LAU “niteair” fan for every 
home for every purpose 


New 1950 “Niteair” exhous? 
Window Fan .. . to sell at 
39.95! Adjustable plastic ex- 
ponders, fit windows to 38” 
wide, Close mesh rear gvord, 
voriable speed switch . wh 
25 Ibs. Frost green enamel, 


NEW 1950 “Niteair” NA.20-W 
Window Fon with steel expand- 
ers. Powerful exhoust deep 
20° ~bledes fits windows 
up to 39” wide. Has variable 
speed switch, 1/12 H.P. motor 
+ « . light weight; just 30 Ibs. 


NEW 1950 “Niteair” NA.20-P, 
completely redesigned, im- 
proved Portable Fon with 20” 
blades. All new ‘finger-proot” 
gvords. Chrome hondie. Silent, 
powerful 1/12 .P. motor, vari- 
able speed switch . . . See it, 


NEW 1950 “Niteair” NA-20- 
PW ... the finest Combination 
Fon on the morket! A window 
inlet or exhoust fon . . a 
Portable . att in onel 1/12 
H.P. motor, variable speed 
switch, It's an amazing volve, 








NEW 1950 “Niteoir” 24” ond 

: 30” Window Fans. Each size 

| has choice of Hi-Speed or 2- 

‘ , Speed motor. Compact, power- 
all metal! extremely compact! ful enough to cool many rooms 
| ; ’ can be installed in windows 

‘ | 3 NA-24-W 30-W vp to 40° wide. A profit-mokert 


Lau helps you see your jobber or 


sell more write today for full details 


Your COMPLETE Soles Portfolio . . . 
to help mate this your biggest Fan THE LAU BLOWER Com PANY 
Selling Season in history! Ads, radio, 
television, disploys, direct-mail, post 
ers, car cards, publicity, demonstration 
techniques all included. Ask arte Dayton 7, Ohie 


jobber about it! You will like it! 


t this sales portfolio FREE 
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the AUTO RADIO. MARKET 
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Out of this overwhelming figure a gigantic 
market is yours for the taking! One big-three 
manufacturer reports that 75°, of their lower 
yriced cars are shipped WITHOUT RADIOS 
$y an average of the four post-war years for 
all models of cars made by this manufacturer, 
the number of cars shipped without radios totals 
85°! This added to other production figures 
from the auto industry represents a terrific mar 
ket for America’s favorite auto radio— Motorola, 
of course! 


the demand for 


- = 


an 
we! a 


— 1-7 -=ey / ie 
iz | 


a mt 


5 ( Id i 49! 


Again this year Motorola development, design 
and production of auto radios lives up to the 
Motorola tradition of high quality. Again, tire- 
less product research combined with mature 
engineering techniques pay off for you—pay 
off for your customers! Unfailing power, 
4-dimensional Golden Voice tone, and precision 
construction that minimizes servicing are the 
qualities your customers seek in auto radios. 
Feature Motorola and you feature these profit- 
producing qualities! 


At) willian families read about Motorola 


every mouth ! 


And they're buying families every one! They're 
the people who read such powerful national 
magazines as LIFE, THE SATURDAY EVI 
NING POST, COLLIER’S, TIME, NEWS 
WEEK, LOOK, NEW YORKER, NATIONAIL 
GEOGRAPHIC, SUNSET, COUNTRY GEN 
TLEMAN, FARM JOURNAL, SUCCESSFUI 
FARMING and others—believed in by folks in 
all walks of life. Tie-up with Motorola—a 
product that’s believed in—backed by big-name 
national publications! 


MARCH 1950 


ELECTRICAL 


MERCHANDISING 





is BIGGER THAN EVER! 


is tremendous! 


new 1950 models 
aro the best ever 


.. . WITH SELLING FEATURES GALORE! 
Motorola—with more “FIRSTS” 
than any other, now presents a 
brand new line for '50! Always 
the standard for the industry, the 
new Motorola auto radios give 
your Customers an even greater 
measure of value for their radio 
dollars . . . and promise you a 
year ‘round source of easy sales 
and trouble-free profits! Ac- 
tion now will ring your 
register later! 
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That's the only combination that produces. And that's The 
Saturday Evening Post—half of its readers are females, half 
are males. Not ordinary men and women, mind you—their 
incomes, for example, are 40 per cent above the national 
average. In short, Post-reading males are America’s 
greatest providers, and Post-reading females are America’s 
greatest purchasing agents. Together, they're producing 


sales for retailers who stock Post-advertised lines. 


-where there's a woman for every man! 
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Trying to Run a 
12 Month Business 
on 6 Months’ Profits? 


for YEAR 'ROUND Profits! 








RANGES 
WATER HEATERS 


ELECTRICAL 


REFRIGERATORS DISHWASHERS DISPOSALLS® 


© FOOD FREEZERS = 
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AUTOMATIC WASHERS 


1950 


U,.ing one month's profits to offset 
another month's losses is getting nowhere 
fast. But when you stock and display 

the Hotpoint line, you guarantee yourself 
the opportunity to make every month 

a profit month, For the full Hotpoint line, 
including every major appliance for the 
complete electric kitchen and home laundry, 
provides wanted merchandise for every 
month of the year. That's why dealers 
everywhere are swinging over to the 
modern franchise —the full-line 

Hotpoint franchise. 

See the local Hotpoint distributor soon, 
He can deal with you on the complete 
Hotpoint group. Begin boosting home 
appliance sales NOW by making 

the switch to HOTPOINT--the complete 
line that insures year ‘round profits 


5600 West Taylor Street, Chicago 44, Illinois 


CLOTHES DRYERS 


© ROTARY IRONERS © CABINETS 
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ykw Fate Your Guide to 


This unique sales promotion campaign will help you 
get your share of the millions America will spend 
on Air Moving Equipment in 1950 . 


> Here’s the campaign that’s turning more and more customers in your 





direction every day — eager and ready to buy Air Moving Equipment 


to keep them cool or warm, and always comfortable! 


® Here's the campaign with a total of 21,000,000 advertising impres- 


sions in America’s foremost magazines . . . telling and selling America 





the advantages of owning air moving equipment for their comfort 
and well-being ! 


® Here's the campaign that brought so many unsolicited responses from 
readers that it led to the creation of the “Gold Book” (described at 
right) just to answer their eager “I-want-to-buy” questions — and tell 


them where and what to buy! 





® Here's the campaign with just one object in mind: — MAKE MORE 
SALES FOR YOU! So get set NOW to cash in when warm weather 
rolls around! Send for your copy of the “Gold Book” today. It’s a 
timely “gold mine” of facts and information that'll lead you straight 


down the road to more sales and bigger profits in 1950! 
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NOW ... for the first time, in one great book, all the 
facts you need to know to guide you to more sales and 
bigger profits in a great and growing selling field — AIR 
MOVING EQUIPMENT! 


Here, in this handsome, gold-covered book, are 136 
profusely illustrated pages on heating, cooling and venti- 
lating equipment . . . a veritable gold mine of information 


for every sales-minded, profit-wise buyer! 


The very first book of its kind ever created . . . designed 


to serve buyer and consumer alike! 


Planned and produced by more than 100 manufacturers 
in cooperation with TORRINGTON, America’s leading man- 
ufacturer of fan blades and blower wheels . . . to give you 


the real “lowdown” on this profitable field! 


Comfort-loving America will spend millions on Air 
Moving equipment in 1950... Make doubly sure you get 
your share: Send for your “Gold Book” today . . . your 
copy is ready for you NOW! 


_. — \OhRineTon 


MARUFACTURING COMPANY 
TORRINGTON, CONHECTICUT 


WESTERN DIVISION: 
1000 North Orange Drive . Los Angeles 38, California 
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® Worth thousands to you as a 
buying and sales guide! 


BD Free to all readers of Electrical 
Merchandising magazine! 





® Send for your copy Today! 
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Mires. ( handler, ountery Gentleman subscriber of Maine 
desizned her own modern kitchen equipped with eles 
tree refrigerator, range, dishwasher, garbage disposal 


unit. She aleo hae electric home freezer, washer, ironer 











Your best rural customers 


Phese prosperous farm people are Country Gentleman readers—-typical of hundreds of 
other families right in your own trading area— good customers to cultivate. Country 
Gentleman's 2,300,000 circulation is concentrated in the Top Half group that gets 9 out 


of 10 farm dollars! And families like this... 


e your best-selling brands in 
(Country Gentleman 


I ast-moving lime * are advertised in Country Centleman No. | farm magazine in advertis- 


ing revenue! So display and push these Country Gentleman advertised brands. . eB 


sscocr>>>?> 
_* 








REMEMBER / 
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PANTRY-DOR 


COLD TO THE FLOOR! 


A NEW Super REFRIGERATOR 
by 


INTERNATIONAL 
HARVESTER 


It's here . . . it's outstanding . . . it's the last word in 
new, femineered International Harvester Refriger- 
ators! It's the great, new super refrigerator, International 


Harvester Model H-92 . .. with shelves on the door 





and full-length cold! 

Yes... here's a model with which International 
Harvester dealers can satisfy the requirements of the 
most exacting prospect. Full 9.2 cu. ft. of storage 
space. New femineered features-with-a-function in- 
clude big, full-width freezer locker with 50 pounds 


capacity... not one, but TWO big crispers . . . ex- 





clusive Diffuse-O-Lite and Temperature Control . . . 












built-in bottle opener on door-strike, and many others. 





MODEL H-92 To help dealers sell this top-of-the-line model, 





International Harvester makes available new outdoor 
posters, hard-hitting mats for local newspapers, new 
transcribed spot radio announcements, and store 
display material. Yes, here's one more outstanding 
example of unexcelled product backed by timely, 
powerful promotion. ..from International Harvester, 


makers of the World's Leading Freezers! 


Listen to James Melton on 
“Harvest of Stars," NBC, Sunday Afternoons 


INTERNATIONAL HARVESTER COMPANY 


180 North Michigan Avenue Chricego 1, Htinols 


cyint ERNATIONAL HARVESTER 


Reofegeratore and Fre 
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Glamour Heaters of 1950! 
The all-new Coleman Golden 
Anniversary Oil Heater Models 


They're new! Revolutionary! Never before a line 
of oil heaters with so much sales appeal. They're 
the heaters dealers have dreamed about! Coleman's 
new Anniversary line has 13 models—with new 
designs, new finishes and new features. A model 
for every purpose with a price range to suit every 
purse -as low as $29.95. They put Coleman out 
front as the style leader 


And look at all the features you have to sell 
The amazing and exclusive new AuToMatic FvE! 
Arm ConTro. saves up to 25% on fuel. And other 
plus features exclusively Coleman are DtREcTION 
Arne Brower, Low Drarr BurRNeR, Oversize HEAT 
EXCHANGER, New FUNCTIONAL Alrn FLOow Design 
Line up with the leading oil heater line of 1950! 
If you don’t know the name of the Coleman dis 
tributor for your area, write us for details) The 
Coleman Company, Inc, Wichita 1, Kansas 


MODEL 873 ‘ole I ney tyle leader with breath- 
taking beauty nm tv ‘ ¥),000 and 55,000 BTU 
th dt hadowed mahogany 
beautiful matching 


appeal to 


MODEL 8708 
Big heater f 


ir BT 


MODEL 871 








Comfort costs so little 


— ith» CNT 


heating powe 
j-way 
A 


WORLD'S LARGEST MANUFACTURER OF HOME HEATING EQUIPMENT 
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TELEVISION DEALERS! RIDE THE , \\ 


ALLIANCE TENNA-ROTOR fiat } 
MV AV 





Direction 
Indicator 


prey | Ig Eye-Compelling 
me: | PLZ _ TV Demonstrations 


Sell! . . . 6,000,000 Viewers 
Around 50 TV Stations ... 


SEE TENNA-ROTOR IN ACTION! 





There is only one Tenna-Rotor! 


’ 
cee ® Alliance Tenna-Rotor is the only rotator backed by 
JOBBERS: TV advertising ... every week your customers see the 
. . « Climb on the Alliance films! 
gravy train now! ; 
Write for the Alli. © Proved in the field by thousands of users from coast fo 


‘ 
ance Merchandiser coast! 


—"Fastest Profit 
ber he Taloviel 
—— rae @ Exclusive! Only Alliance has special 4-conductor cable 


with “Zip” feature to make installations faster — easier! 


® Laboratory tested to operate in rain, snow or icy weather! 


Ask for the new 
model DIR folder © Underwriters’ Laboratories Approved—one year guarantee! 


Alliance Manufacturing Company - Alliance, Ohio 


iw“ Export Department: 401 Broadway, New York, N. Y., U. S. A. 
a, 


A 
a“ — 
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modei A410 


Up. your sales 


woyPOLAR CUB ssc 


offer lots more power! 


POLAR CUB WINDSTREAMER (Model A-2000). This super 
eauty features the new ‘wind tunnel” design, a honeycomb grill 
e bladed impeltlor to deliver a 25-mile an hour wind. Tilts in 180 
ream can be focused toward ceiling, floor—in any direction 
POLAR CUB BREEZEMAKER (Model A-440 shown). 
dels of this streamlined oscillating fa The 12” one 

e ‘round the room. Model 

je! A-420 8" blows a 10- mile 


inting 


POLAR CUB LITTLE GIANT (Model A-410). Here's big-tan 
t This 8 tationary fan tilt 2 18 jepree ar blows 
r wall fan. Easily 


mmer trips 


Polar Cub Window Ventilators Too! Mode! A x available in a window version 
The WIND O STREAMER node! A-430 Both are designed 

to fit any average size window! 

pproved rubber cord and plug. Operate 


volts A ot ycles only 


GILBERT WALL OF SCIENCE products + powsace ay ree famous sueceT cLeerene moter 


AC Gilbert Company, Mew Saves, Cons 
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NNIVERS apy 
MODEL 


299° 


New 16 Inc 
h Rectan 
A PRICE AND PICTURE SIZE Neti Svlar Tube 





TO PLEASE EVERYONE 


The Criterion. 16 inch Super 


176 sq. in 


The Console. 12‘ inch Super 
Circle Screen. Big 110 squore 
inch Picture 


Circle Screen 
Picture 


The Suburben. 12% inch 
Super Circle Screen. Big 110 


squore inch Picture 


The Rever. 12'% inch Super 
Circle Screen. Big 1!0 squore 
inch Picture 


THE CRITERION 


$329°5 


THE CONSOLE 


$249°5 
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TELEVISION 


PRODUCT OF 25 YEARS OF LEADERSHIP IN 
ELECTRONIC ENGINEERING 


Brightest sales star in the ever brightening television 
sales horizon is RAYTHEON. Raytheon T'V is built 
on one of the strongest and broadest foundations in the 
entire radic and electronics industry —with 25 years of 
invaluable experience in radar and high frequency com- 
munications. Watch Raytheon-—the bright TV sales 
star—the company best qualified to bring you the con- 
sistent high quality and lowered costs that will add up 
to more sales and profits for you. 


SELL RAYTHEON ...ALL THESE NEW 1950 
MODELS HAVE ALL THE SURE-SELLING, 
CUSTOMER WINNING FEATURES YOU WANT 








@ GLARELESS GRAY TUBE 

Holds eye-straining glore inside the tube. increases clority ond con- 
trast by 60%. 

SYNCHROMATIC STABILIZER 

Assures constant brilliance, minimizes fode, flutter, interference from 
ounide sources. el 

PRE-FIXED FOCUS 

Parmanent magnet focalizer holds image in exact center and in shorp- 
est focus alwoys. 
LONG-RANGE SENSITIVITY 
Raytheon's el r lence develops circuits thot bring in wonder- 
fully clear and steady pictures in ovter TV signal creas. 
ADJUSTABLE “RAY-TENNA”™ 

Reytheon'’s exclusively designed, bvilt-in ceric! eliminotes expensive 
ovtside instoliations, most loc oti 











FOR FRANCHISE DETAILS WRITE, WIRE OR PHONE 


BELMONT RADIO CORPORATION 


Subsidiery of Raythece Monvlocturing Compony 
$923 W. DICKENS AVE., CHICAGO 39, LINOTS 


DESIRABLE OISTRIBUTION TERRITORY STILL AVAILABLE 


$2195 


Prices slightly higher in West ond South 
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175 EASY FOR ME /” 


/ SAW PROOF /N 1 SAW PROOF IN THIS 
TH1S DISPLAY / DEMONSTRATION ! 
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rs make Easy * ous barrage 


much exciting 
of Easy > 


like Automatic 


Easy deale 
: age : ures 
they take advant . yn! Easy’s exclusive _ hing Action dem- 
, sion. BA) i 
»romotional ane a nd Spiralator Washing randising 
. oo The whole Easy ee 
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ore sales-per-sales 


i cks 80 
No other washing machine pa 
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rime pet sale? 
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Easy’s full line gives you a model to -please 
every customer — makes it Easy to step-up to 
the deluxe 30SS Spindrier! 








For a busy, profitable new 1950, Easy is giv- 
ing you more of everything! More value to 
offer value-conscious women... more adver- 
tising, display and merchandising aids to bring 
them into your store! Yes, Easy,makes it easy 
3 | I } ae for you in 1950! Easy Washing Machine Cor- 


‘om. H —_ 
> = — i poration, Syracuse 1, N. Y. 
ii 


ae 
 « i 


i 


| 


\ Model 50655 — Easy irier with Medel 3055 DeLuxe Easy Spin 
Spiralator washing action and drier. Automatic Spin-rinse. Spiralator 
and-Rinse faucet Washing action’ 
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TRADE: 
/ FIRS TA GAIN TO GIVE RETAILERS THE BIGGER PROFIT THEY NEED! 


You make more sales... more satisfied customers... more money with 


CASCO... AMERICA’S FASTEST SELLING STEAM & DRY IRON! 


EXTRA PROFIT OFFER “A” 


"WITH YOUR ORDER FOR ONLY 5 55 
_ CASCO i's IRONS ull 


' 
- & ‘ 

eels be 

2 j 


i 
WITH YOUR ORDER FOR ONLY 
2 CASCO Steam & Dry Irons 


YOU GET A CASCO STEAM & DRY IRON 
worth $17.95 for only *7.95 


Your Cost Retaii 
SCASCO Steam & Dry rons 55.65 °89.75 EXT 2 CASCO Steam & Dry Irons *23.90 $35.90 
(La. FCASCO Steam & Dry iron for only 5.00 17.95 # CASCO Steam & Dry iron esp 7.95 17.95 


TOTAL *60.65 107.70 TOTAL 31.85 *53.85 
you make 94.795 YOU MAKE *22 


WE CHALLENGE ANY STEAM & DRY IRON 
TO MATCH CASCO IN QUALITY FEATURES 


CASCO is the only Steam & Dry Iron on the market 
combining ALL the features every woman wants! 
V USES ORDINARY WATER V STAINLESS STEEL 
V WEIGHS LESS V FILES EASIER 
V FABRIC DIAL FOR BOTH V STEAMS LONGER 
Steam and Dry Ironing WAND MANY OTHERS 


e J € ORDER TODAY FROM 
€ SE @) \Aeotl me's tela ay ves 
2 < , OFFER POSITIVELY LIMITED 


CASCO PRODUCTS CORPORATION + BRIDGEPORT 2, CONNECTICUT 





Du Pont announces a NEW finish for refrigerator interiors 


NEW 


FAMOUS — — !“DULUX” 
“DULUX” | ; on the inside 


on the outside 


















No wonder protit-wise dealers everywhere point to the 


‘ DULUX Enamel seal to give prospects visible proof of . . - NEW DULUX Food Compartment Enamel on the 
quality exterior finishing —a finish that gives years inside identified by a new seal to put more punch 

‘ of washable, mar-resistant service. Sparkling, rigidly- into your sales story! 
" : pre-tested DULUX Enamel has helped to clinch over DULUX Food Compartment Enamel provides re- 


‘ rE : oa! . " 
20,000,000 refrigerator sale frigerator liners with the same kind of long-term beauty 





And now you get just twice the sales ammunition . . and protection that has made DULUX Enamel Amer- 
famous DULUX Enamel on the outside, identified by ica’s leading home appliance finish. Be sure your manu- / 
the DULUX Enamel seal... PLUS... facturer supplies DULUX-finished refrigerators with 


both DULUX seals. If you don't ask for them when you 
buy, you can’t feature them when you sell! 


Use THe gents 10 SEOSE Youp PEAY 5 
E 


“DULUX” IS AMERICA’S LEADING 
HOME-APPLIANCE FINISH 
































ELECTRICAL 
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KNAPP-MONARCH 
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~ with this great adver 


A sensational value from the manufacturers of 
America’s finest table-model stoves! . A Natural Leader for 
National Electric Housewares Week! 


Feature the Double Table Range and other “HEM-~ appli- 
ances during Electric Housewares Week—April 14-22—a 
for 50% more combining the experience of 25 years tremendous, nationwide promotion that will build profits 
and prestige for everyone in the industry! Cooperate with 


What an offer...for you, for your customers! Built 


with every detail, every feature of stoves retailing 


) ifacturing superior electric table ranges anc 
of mant b F 8 and this great national promotion —tie your store in with colorful 


other appliances the tm-~ Silver Anniversary display posters and other material, available from NEMA! 


Double Table Range is your first big, profit-packed Body finish gleaming chrome top—famous “8&96— porce- 
lain and Nichrome wire elements. Fast, even heat...low-cost 

special celebrating M's 25th anniversary. Display operation, lightweight but durable! Perfect for apartment 
kitchens, summer cottages, trailers, taverns, shops. The “extra 


it, feature, sell it—-watch those extra profits roll in! 
stove’ every home needs! 


ete, 
Ms 


¢ 


napp ®™) Monarch 











4 
as Pav 


ST. LOUIS 16, MO. 
TEM Appliances Also Manufactured in Canada 


World-Wide Distributors Exclusive Distributors in Canada 
Philco International Corp., 50 Broadway, New York Crown Electrical, Brantford, Ontario 


BM turn. Over leaster 


Lt ] ! } ee ee 
_ HM Copper Megit tron 
ff ae \ BM Ged -A-Bevt tren 
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ae 


BM GQued Welle Seber 
MM Liquidizer 


ee Be . « BM Decubie Tobie Renee 
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GREATER PROS. 


’ 


, — mk SS 
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a 


Annivesury Special 


LIMITED TIME ONLY 

Order direct from KM 
factory. We will ship and bill 
your nearest distributor. 


l eat 
ha #, 
[ ~~ 
’ 


4 tT 


nM Veperiter ’ “ oa . we 


’ 


| MM. Corn Pdpper 


BM Two -Ten 
Coffee Moker 
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Specialization in wringer-type washers only plus big volume, results 
in manufacturing economies, better quality and workmanship at 
lower prices. Compare these specifications for the popular, low- 
priced Model 60 Duchess, with others at much higher prices — 
WRINGER: Lovell. Swings and locks in five positions. Balloon rolls 


Adjustable pressure. Instant safety release. Finger-tip reverse. Self-revers- 
ing drain board. Steel frame, rust-proofed and Hi-Bake enameled. 





AGITATOR: Duchess’ famous triple flex spiral agitator. Uniform wash- 
ing action for entire contents of tub. No jerking or churning of 
clothes at bottom while clothes at top are idle. Washes ALL the 
clothes ALL the time . . . faster, cleaner, and easier on delicate 
fabrics. Bronze bearings on both agitator and center post. 


TUB: Big 10 pounds dry clothes capacity. Anti-splash rim. 
Straight side and flat bottom for greater capacity, and easier 
circulation of clothes. 


A 10 tbh washing 


Tt dalla A LA ue 


TRANSMISSION: Exclusive silent, ball hearing transmission. 


heavy. Ball-bearing worm thrust. Silent mesh clutch. 
Sealed in oil for life. A sturdy, durable, mechanism built 
with full merk-up b 
of finest materials by expert craftsmen. 


°99 95° All gears, pins, and guides precision machined and extra 


MOTOR: \%4 H. P. heavy duty. Mounted on bracket 
which is bolted directly to the transmission. This 
assures permanent, positive alignment of the 
motor and worm shafts. Motor is cushioned in 
live rubber. Smooth and vibrationless power. 


LUBRICATED FOR Life: No oiling — ever. 


GUARANTEED FOR LIFE against defective 
material and/or workmanship. 


With the Duchess You Can Outsell 
Competition on Any Direct Comparison! 


tele) a MODEL 
80 


129° *109" 


‘ 


«ff 
are” 
y.® Y 


[ANCE MANUFACTURING COMPANY 


ALLIANCE, OHIO 
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«i Sign up for Fedders 
Great New 1 : 


0 
NIFTY FOR FIFTY! eackeo wits 


NEW FEATURES AND EXTRA PROFITS FOR YOU! 





] HINGED LIFTTOP... Makes re py icement of filters easy. Cabinet ts 


niture-stvied an ill controls conceated 


2? UNIT HERMETICALLY SEALED... Completely welded diminishes 
Service keeps in the sale Freon-12 refrigerant lubricated for 


ile. Five-year Protection Plan 


3 QUIET OPERATION... A triumph of Fedders engineering, this unit 
operates at lowest noise level in history seals out irritating street 


cs cools room silentiv and provides vear round comfort 


fedders 








Climb on the Fedders Bandwagon! It’s the fastest growing 
Lime in the tastest growing he ld in the appliance industry! Sell Fed- A GREAT NAME SINCE 1896 





COSCO COOL OSOOEOLODOSOSOSODOOOHOHESOSSSSOSSOOOOCOOSHISSSSSSOSSOOSOONSSOOG 


ders with full confidence that you are giving your customers more 


Fedders-Quigan Corporation, Dept. EM-2, Buffalo 7, N. 


aiy-condiuoning per dollar than they'd get buying anv other unit... 


- _ oe : or 
regardless of price. Beautiful new units fit into the window, plug = Gentlemen: Please send me complete information on the 1950 


line of Fedders Room Air Conditioners for we'd like to get aboard 
like a radio, require no ducts, no pipes, no water connections. , 
your profit band-wagon selling this new comfort appliance. 





MAIL COUPON FOR FACTS NOW! Company Address 
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A Complete New 
RECTANGULAR 


A complete NEW line 
featuring the 
RECTANGULAR 
“BLACK” TUBE...16” 
Table, 16” Console FM- 
AM Radio, 14’ Table, 14” 
Console with FM-AM 
Radio, 144" Console TV ‘ 
only, 144” Console with 
FM-AM and new 3 Speed 
Record Changer! 


PLUS 


THESE STEWART- 
WARNER 
EXCLUSIVES... 





Line 14"and I6’- 
‘BLACK TUBE TV 


Here's the hottest line in the television busi- 
ness! New models, new designs, revolution- 


ary new features—all paced by the amazing 





new Rectangular “‘Black"’ Tube in giant 14” 
and16 picture sizes! And all priced to assure 
you MAXIMUM TURNOVER AND PROFIT IN 
THE MOST COMPETITIVE MARKET! Your 
Stewart-Warner distributor has the facts! See 
him today! 

STEWART-WARNER ELECTRIC 


Division of Stewart-Warner Corporation 
1826 Diversey Parkway e Chicago 14, Ill. 








BUILT-IN 5 ; 
AERIAL \\s 


No costly installation. 


“—~ 
Pv szss esses) | 6 } 
jen 
UNI-PANEL CONTROL 


inside cabinet All controls centered on 


Cannot be seen one easy-to-use ponel! 
from exterior Quick, automatic, accurate! CL Otte 


cnass § FW AR ORNER 
Industry's finest tuner! Supersensitive te : 
Quick adjustment -.. assures greater DL Mw D i ST R | 4 U T 0 R J 
provides reception of distance reception Je (S0. af 
proposed U.H.F. channels. from built-in cerial i é 


Compactly located 






MIRACLE 
TURRET TUNER 4 nd CHASSIS 


Most Powerful 
Chevrolet Trucks 
Ever Built! 


Plenty of power—and dependable power—to handle heavy 
loads at lowest cost! Two great engines bring you new power, 
new stamina, new and spectacular performance with economy. 
These 1950 Chevrolet P+L trucks are the most powerful trucks 
Chevrolet has ever built. 

In performance, popularity, payload and price, Chevrolet is 
the outstanding leader! Chevrolet is the nation's choice for 
every trucking job... and on each job, these P+L trucks have 
established their right to leadership by years of outstanding 
service. 

CHEVROLET MOTOR DIVISION, General Motors Corporation 
DETROIT 2, MICHIGAN 


Far ahead with all these PLus Features: 


i « TWO GREAT VALVE-IN-HEAD ENGINES: the new 105-h.p. Lood-Master and the 
j improved 92-h.p. Thrift-Master—to give you greater power per gallon, lower cost 
iperload « THE NEW POWER-JET CARBURETOR: smoother, quicker acceleration 
| response « DIAPHRAGM SPRING CLUTCH for easy action engagement + 
| SYNCHRO-MESH TRANSMISSION for fast, smooth shifting *« HYPOID REAR 
| AXLES—5 times more durable than spiral bevel type + DOUBLE-ARTICULATED 

BRAKES—for complete driver control + WIDE-BASE WHEELS for increased tire 
i mileage + ADVANCE-DESIGN STYLING with the Cab that Breathes” «+ BALL- 
| TYPE STEERING for easier handling + UNIT-DESIGN BODIES—precision built. 











CHEVROLET 
P-L 
ADVANCE-DESIGN TRUCKS 
Popularity Leaders te pw. 


lic's overwhelming preference for Chevrolet is 
proof of owner satisfaction earned through the 
years. Beyond question, Chevrolet P*L trucks are 
the nation's leading choice in the entire truck field. 


* : . 
Performance Leaders te 
new Chevrolet P-L trucks give you high pulling 
power over a wide range of usable road speeds 
—and on the straightaway, high acceleration to 
cut down total trip time. 


* * 
Payload Leaders The rugged 
construction and all-around economy of Chev- 
rolet P*L trucks cut operating and repair costs— 
let you deliver the goods with real reductions in 
cost per ton per mile. 


. * 
Price ae From low selling 
price to high resale value, you're money ahead 
with Chevrolet trucks. Chevrolet's rock-bottom 
initial cost—outstandingly low cost of operation 
and upkeep—and high trade-in value—all add 
up to the lowest price for you. 








5030 
MAD. 3602-) 
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You Can Pick Siles UF 


Backyard Clothestines/ 


























Join the Great 


“Clothespin” Promotion! 


63,000,000 consumers are seeing the Hamilton Automat 





Clothes Dryer national advertising which “spearheads” the 





great “‘clothespin” promotion. Sales are piling up... more 


ind more dealers are joining the promotion and making 

















profits accordingly! See your Hamilton distributor today! 


MARKET UNLIMITED! There's an unlimited market for 


Hamilton Automatic Clothes Dryers—the women who use 

lothespins. These members of the backyard backache brigade “Clothespin’’ Promotion Includes Strong National 

nclude most of the people you know. Perhaps your wife is Advertising Plus Sales Promotion and Dealer Helps 
» umong them, for only one woman in every 200 has a clothes 


Window Banners, Outdoor Posters, Feature and Price Cards with 


dryer. Only 1/200th of your potential customers know this Magnetic Clips, Newspaper Mats, Radio Commercials, Counter 


, wonderful freedom from washday woe. And here 8 one Cards, Reprints of National Advertising, Direct Mail Folders, Give- 
¢ product which offers you this clear profit—no trade-ins, no away Booklets and the most complete Sales Training Program in 
used appliances to be resold 


the entire Clothes Dryer Industry. 





WOMEN WANT THE HAMILTON DRYER! 





















* Dries clothes fast as they can be washed ACT N OW ! See Your 

® Dries clothes indoors where they cre washed tact Us Direct! 
® No more carrying heavy baskets of wet clothes Distributor or Con ne 
® No more nuisance of clothespins and clotheslines fitable Hamilton Franchise 

* Dries clothes fluffy, fresh and sweet toils about the prof ; “Clothespin” Promo- 
*® Dries clothes ready to iron or put away Fer oe of this sales-making or write direct 
® Dries clothes in minutes instead of hours the full oth Hamilton distributor today, Rivers, Wis. 
* Puts an end to the “weather” problems of outdoor drying tion, see your yfecturingcompany yon Automatic 
* Exclusive SUN-E-DAY ultra-violet lamp sanitizes clothes, gives to the Hamilton Mon aa the Coffield Homi 


« is known an 
buted by Coftield W osher 
istriby 


Ontore 
Homilton, 
iron Ory® 
them sunshine-and-breeze freshness e Hom 


Coanoda ™ 







sn @ 
Clothes Dry®: ond” 





The Original 4 
Automatic 


Clothes Dryer. Mulomalic CLOTHES DRYER 


Gas and Electric Models 
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Magnavox Positive Price Protection 
Safeguards Against Unfair Profit Cutting 


Lx y tele profit | re with 
Magna «. For mend tor tM avOXx prices, tair 
: ' 


Mas The Magnavox Company 


Fort Wayne 4, Indiana 
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NOW...the New /P&zD-/OP 












Fol! ct 
yr 
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habe F 
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us 
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me me You Give More For the Money In MET-L-TOP 


...the original all-metal, ventilated-top ironing table, with 
more features that women want. 














Show your customers the difference ...the extra value in 
fine construction, in greater convenience, and you can easily 
“sell the MET-L-TOP” line. 





THE ONLY ALL-METAL IRONING TABLES 
NATIONALLY ADVERTISED IN ALL THESE MAGAZINES 


...now reaching 22,800,000 readers through Ladies’ Home 
Journal, Parents’ Magazine, Better Homes and Gardens, Woman's 






“SS Day, Good Housekeeping, Household, Farm Journal, Country 
ing the tailored-to-fit Sanforized 
MET-L-TOP pad and cover set Nationally Advertised 
with every table. Assures better FAIR TRADE Contract Price, Non-adjustable Model, $ 895 


ironing results. 


GPE 


Gunmiey~  wanvracrureo oy GEUDER, PAESCHKE & FREY CO. 


_ 


MILWAUKEE 1, WISCONSIN 








Adjustable Height Model, $95 
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A MESSAGE TO AMERICAN INDUSTRY © 80th OF A SERIES 


ea 
Our Industrial Machine 
Is Running Down 


In his recent Economic Report to Congress Presi- 
dent Truman chalked up a constructive advance in 
his economic reasoning. He pointed out that if we 
are going to attain the worth-while goal of a $300 
billion national income in the next five years, we 
must equip ourselves with more and better indus- 
trial tools, Of all the dynamic forces of expansion 
in America, he said, one of the most important is 


business investment. 


That is fine. It is basic common sense. We have 
been saying that for years and we are glad to hear 


the President say it too 


But having hit this new high in his economic 
reasoning, the President failed to draw the right 
conclusion, He made the mistake of accepting the 
false conclusion that there is no shortage of busi 
ness funds to pay for more and better industrial 
tools. “There are immense opportunities for busi 
ness investment in nearly every segment of the 
economy,” the President said, and further, “there 
are in general sufficient funds available to busi 


nessmen who want to seize these opportunities 
That just is not so — and the lack ts not only 
serious; it can well be fata 


It is a matter of the most urgent national im 


portance that the President's recognition of the 


need of more and better industrial tools should be 
followed by effective action. That calls for changes 
in the national policies that are now blocking and, 
unless changed, will increasinely block business 
from meeting this need. If business cannot get 
enough new tools, the result will not be higher, but 


lower standards of living five years from now 


The President should talk this matter of busi 
ness investment over with Senator O'Mahoney, 
the Chairman of the Joint Congressional Commit 
tee on the Economic Report. Senator O'Mahoney 
would take to the discussion knowledge of the 
investment situation recently acquired through his 


conduct of a series of Congressional hearings 


If he told the President what he told the press 
during the course of these hearings, he would say, 
“the private capitalistic system is being seriously 
threatened by a lack of venture capital.” That is in 
direct conflict with the President's conclusion that 


“there are in general sufficient funds available 


This serious shortage of adequate investment in 
new plant and equipment is brought forth so that 
all of us can understand it by McGraw-Hill’s an- 
nual survey of American industry's plans for in- 
vestment in new plant and equipment in 1950, 


which has just been completed. 
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These are the major findings of the McGraw-Hill survey of “Business’ Plans 
for New Plants and Equipment” in 1950. Made by the McGraw-Hill Depart- 


ment of Economics, the survey shows 


1. Industry 
turing, mining, transportation, and utih 6S 
ties — now plans to invest $12.4 billion existing facilities 
in new plants and equipment this year 
This ts 13% less than was actually spent 
last year provide 92° 
2. Manufacturing industries alone plan 
to spend $6.3 billion in 1950) for new 
facilities. This is also 13% less than they 
spent last year they will need 
Manufacturers as a whole expect their 6. Two out of 
1950 sales volume to about equal 1949's 


4. Manufacturers will expand their ca 
pacity about 3% in 1950, under present Inc., 





BUSINESS’ PLANS FOR 


as represented by manufac plans. The largest part of their funds 
will go to replace and modernize 


5. Profits and reserves are expected to 
of the 
funds of manufacturing companies 
These companies count on new common 
stack issues to provide less than one-half 
of one per cent of the investment funds 


three manufacturing 


A copy of a complete report on “Business’ Plans for New Plants and Equip- 
ment” may be obtained by writing me at McGraw-Hill Publishing Company, 
330 West 42nd Street, New York 18, N.Y 





1950 





compames review their investment plans 
monthly. Almost all companies go over 
them at least quarterly. The survey shows 
that companies changed plans rapidly 
during 1949 to meet changes in their 
prospects. 


7. Other industries are also reducing 
their investment plans in 1950 by 13% 
This coincklence arises from the fact 
that utility companies, notably the elec 
tric light and power companies, plan to 
spend only slightly tess than in 1949 
Railroads, on the other hand, are reduc- 
ing their capital programs in 1950 by 
more than 40%. 


i950 imvesment 








The results of the survey, which are summar 
ized above, show that American Industry — as 
represented by manufacturing, mining, transpor- 
tation and utilities — is planning to spend 13 per 
cent less for new plant and equipment in 1950 
than it did in 1949 


Since the rate of investment in new plant and 
equipment right now is apparently about 15 per 
cent below the rate for 1949, the present level of 
business investment may be relatively steady in 
1950. That would relieve the fear, expressed by 
President Truman in his Economic Report, that 
“if the downward trend in business investment 
were to continue, our prospects for full recovery 
and continued expansion would be seriously en- 
dangered.” 

BUT, at the rate of investment planned by 
American manufacturing industry for 1950, it 
would take 40 years to modernize thoroughly our 
present industrial plant and equipment. That 
would still leave undone the job of increasing it 
to meet the needs of an expanding economy of 
the kind sketched by President Truman in his 


message. 


In attaining even this rate of investment, the 
McGraw-Hill survey shows American business 
must rely overwhelmingly on its own profits, 
which have declined as the country has left the 
postwar boom behind it. Most American com- 
panies cannot sell new common stock except at 


ruinously low prices. Here is one case where gov- 


ernment action is really needed to help business 
and help to keep a rising American standard of 
living. 

In order to get enough business investment to 
assure the “full recovery and continued expan- 
sion” sought by the President, our country needs: 

1. Lower taxes on business income so as to re- 
lease more money for new plant and equipment. 


2. Liberalized depreciation allowances on old 
plant and tools so that business can buy new 
equipment faster. 


3. Repeal of the present double taxation of div- 
idends which now are taxed once as corporation 
income and again as personal income. 


It is encouraging to have the President explic- 
itly recognize the key importance of adequate 
business investment in providing steadily expand- 
ing prosperity. The next and most important thing 
to do is to make this recognition effective by dis- 
carding national policies which are blighting an 
adequate volume of business investment. 





President, McGraw-Hill Publishing Company, Inc. 
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Build Extra 
Volume with 








Smash-hit combination offer 


Your customers save $4.50 on this 
Arvin Automatic Toaster and Lazy Susan 


Toaster only 


Lazy Susan (retail value) > 


Total 


Customer pays 


She saves—and you profit with this attractive “deal”! 


chrome and crystal with 14-inch revolving tray, 

three compartment condiment section. An exe eptional 

retail value at $5.95! An unbeatable value-combina 

tion at $22.95! 
Two big-demand items at a sensational combination Contact your Arvin Distributor now for the com ‘ 
price! The Arvin Automatic Toaster, nationally ad plete promotion—including window streamer, coun Write, wire 
vertised at $21.50, has cushioned pop-up, inspection ter card and newspaper mats! Act fast to get this 

Of phone 


knob, hinged crumb tray, mirror-bright beauty, in great Arvin Combination into your windows and on 


sulated walls and handle— plus exclusive Arvin Sta your counters when the full-page ad breaks in your distributor 


Warm Shelf! Lazy Susan is beautifully stvled in March Ladies’ Home ‘Samael 


Arvin Electric Housewares Division TO DAY 


NOBLITT-SPARKS INDUSTRIES, Inc. ° COLUMBUS, INDIANA 
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~ Thrifty‘50 Promotions 





Every woman is your prospect? 


with the “Arvin Charming Hostess”’ offer 
timed for Electric Housewares Week 


Complete with pre-seasoned waffle grids 


~ GRILLS! ARVIN CHARM 


FRIES! 
TOASTS! 


wy J 


~~ 
3 


_ 


” 


7 
’ » * 


ING HOSTESS 


DARTY PACKAGE . - 


packed with vow 
Nationally famove 
Foods and Prize 


Recipes! 


When she buys an Arvin Lectric Cook her first party is ‘‘on the house’’! 


full-color pages in April 


Horn Journal and Woman's Day 
Don’t waste a minute! Get in on this terrific Arvin 
“Charming Hostess” promotion right now— before 
those smashing full-color pages get out to the mil 
lions of readers of Ladies’ Home Journal and 
Woman’s Day! 

Fast-selling Arvin Lectric Cook is now offered 
to your customers in combination with the Arvin 
“Charming Hostess Party Package’ at NO EXTRA 


cost! “Charming Hostess Party Package’”’ includes 
full-size packages of Kraft American Cheese and 
Swift’s Prem, two packages of Duff’s Waffle and 
Pancake Mix, and a can of Log Cabin Syrup—plus a 
collection of taste-tempting recipes prepared by home 
economics directors of leading food companies! 

The program is ready now, including window 
streamer, counter card, recipe booklets, and newspa- 
per mats! Get this powerful promotion into your win- 
dow before the big color ads break! Tie in your adver- 
tising with Arvin’s powerful national advertising. 


Arvin Electric Housewares Division 


NOBLITT-SPARKS INDUSTRIES, In 
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COLUMBUS, INDIANA 


Write, wire 
, or phone 
your distributor 


TODAY 








| 
| 
| 


i 


oe 7 
90 ‘, "Comfort Zone” AND OTHER FEATURES 


— 


a HELP SELL A/rclone! 


% 


The new Airclone volume of air at a wide angle from the 
HASSOCK Fan directs a large volume ot face of the fan. Tilts in 90° arc from 
cool floor-level air out and ap, circulating vertical to horizontal. Model 616 (illus- 
it over a wide area giving complete trated ) 16° diameter, 4 blade tan, 
pleasant comfort to all occupants of the 1/10 HP Marco motor, 900 - 1250 - 1550 


room, whether standing or sitting. What RPM. Model 612—12" diameter, 4 blade 


No. 620-P Airclone 


a difference! No more cooling at “knee fan; | 15 HP Marco motor; 900 - 1250 
Pedestal Fan 


level” only, with litle or no comfort in 1550 RPM 
upper areas! Model 521 (illustrated) 
12 diameter, 4 blade fan, | 15 HP 


Marco motor, 900.1250-1550 RPM 


Airclone PEDESTAL Fan with base 
adjustable 5 8 Model 620-P (illus- 
trated 0” fan, 's HP Marco motor, 
650-850.1025 RPM Model 616-P—16 
fan, | 10 HP Marco motor, 900 - 1250 
Airclone TABLE Fan projects a high 1550 RPM 


Model S11 economy model with 


open grill 
See your jobber, or write us today for full details! 
| Al B IE ENE 
’ ’ : 
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NOMA is 
always any! 








- YEAR IN, 
YEAR OUT! 


See Yon aL the 


( 


ELECTRIC CORPORATION, 55 W. 13th St., New York 11, N. Y. 











* chest x-rays 
for my employees? 


2S ~~ 
é * 
|. ridiculous * 
Nga 
ome 





eh Ql 


non-proht organs lei? A te 
nip Te ee 


25 West 45th St., New York 19, N.Y 
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Adjustable Outiet Grille Directs Alr Where You Want I. 
\ @ 3-Speed, Silent, Rubber Mounted Motor. 


\-@ Balanced Twin Cage lype impeliers Blow Air Faster. Farther. 
‘® Removable Gueord Grilles For Easy Cleaning. 


THE HOTTER IT GETS...THE FASTER IT SELLS! 


Plan now for big profits with SUPERFAN! SUPERFAN has more out- 


standing, easy-to-sell features than any other air circulator on the 
market today! It’s completely SAFE. No dangerous fan blades to cut 
fingers or tear clothing. Can be used in dozens of ways the year around. 
Every SUPERFAN aale leads to more SUPERFAN sales because every 
customer becomes an enthusiastic salesman for SUPERFAN! Get the 
full details about the proven, high profit “Summer Special’’ SUPER- 
FAN sales program. Send coupon below, now! 


' erous fon Biedes 7 
caggvet hie HAS DOZENS OF USES 


The greatest 
safety story 
ever told! No 
nipped fingers 
or torn cloth 
ing 


To: QUEEN STOVE WORKS, INC., Dept. £03 
Albert Lea, Minnesota 


Rush at once full details about Big SUPERFAN “Sum 
mer Special’ Profit Building Promotion 


We are a dealer a distributor 


Firm Name 
Address 


City State 


By (name 
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| Priced to Sell with the Margin you need 


for Profit! 


Four great new Space-Thrifty Coolerators cover every 


segment of your market. They range from a value packed 
74 cu. ft. full-length “leader’’ model sensationally 
priced at $189.95 to a deluxe 9% cu. ft. refrigerator 
Model for model they are featured and priced to meet 
any competition. They offer exactly the right ratio of 
extra features in terms of dollars to make profitable step 
up selling natural and easy 

But regardless of whether you sell the top-of-the-line 
or a “leader’’ model — your margin ts adequate to assure 
you the profit you need 


THE COOLERATOR COMPANY + DULUTH, MINNESOTA 
Chicago Offices— 11-107 Merchandise Mart Copyright 


MARCH 
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ELECTRICAL 
MERCHANDISING 


CHICA 


World Capital of the Appliance, 
Radio and Television Industries 






















This year, more than ever before, the three January 
shows at Navy Pier, the Merchandise and Furniture 
Marts and the national meetings of the National 
Appliance and Radio Dealers Assn. and the National 
Home Laundry Mfrs. Assn. revealed Chicago as the 
sales center of the industry. In this issue Evec- 
rRICAL MERCHANDISING presents in pictures and text 
the men and the products which launched the 1950 


merchandising year. 


Pictures and Text By TOM = BLACKBURN Midwest Editor 


DEVANEY 





















r ST] . rr ‘ . rl j 11 } 1\ _ ’ sl ' ae | / 1 
| fila i irme the ¢ ago market Va ‘ ered by the Ford Museum in subur show—-do not upset a distributor's method of 


eae 


dealers and distributors are in LeGrange. Around Chicago, like stars in a buying. Actually, in the opinion of many lead 














f t e the t len e the factories whi through the ‘ queried there is not such a tremendous 

Wit ta de, the action of the have developed these household items unmount of appliance busine igned up at the 

$0. 006 ers in making the re n the markets themselves. It is a place of contact, a 
' ; P Mechanization of the Home location where each may look over his competi 
wing consider: the appliance ipital of the Chicago is a natural exhibition site for these tor’s wares and learn the niceties of demonstra 
inufacturers. Many of the men who saw these tion, the finesse of display. It is a chance to rub 

| tis. The W City could rude ideas first offered are still living elbows with the mighty of the business. It is a 

4 affior re i tablet beside the grubb Just as the ‘teens’ and the 20’s marked the tirne ironing out troubles, face to face, and 
i ere resistat wire, the mechanization of the road, so have the last ot learning the trend of the industry's thinking. 

that lake aul heating ce eS possi le, lecade seen the mechanization of the home 
was created by Marsh. Some historical com Like a jinn escaped from a bottle, the appli A Consumer Boom 

tte ild put a plaque on the West Superior nce industry has soared beyond the eator’s his year buyers were prompted by a sort of 
egy candling plant, above which George Hugh«e ndest hope hoom—-a consumer buying spree which em- 
put get the { varial electric range \gain, there has been a snowballing of effort braced appliances, housefurnishings, houses, 
I ther tal on the old Bori For 25 years the Furniture Mart has been up cars, clothes, groceries. Incomes have been 
Hotel. in whose basement one of the first elec and at ’em. In its shorter span, the Merchar rising in the lower brackets: there is G. I. in- 
trically-powered washers was tested and found lise Mart has been growing fast. And the rea surance money about; and the government is 
practical. One could put a marker at a certair son, as Lawrence Whiting of the Furniture inflationary in its policies, The little fellow 
address on North Ashland Ave., where Fred Mart declares, is: this country that buys $6 seems to think he can get what he wants now. 
Wolff assembled the first electrical refrigerator billion worth of automobiles purchases even \s waiters whisked up the last hors d’oeuv- 
Ar c laque ild go on the wall of a room more—$12 billion worth—of homefurnishings res, as bartenders corked the remaining bottles 
over at Lewis Institute where De Forest worked For the Furniture Mart show 4,500 carloads of Haig & Haig, and as the last weary pilgrim 
out the theory of the radio tube of samples were rolled in, 90 trainloads in all! creaked off in a Yellow Taxi to the railroad 
The first table dishwasher was found up in In effect the three markets—-the Merchandise station, the consensus of opinion seemed to be: 
Winnetl The first workable toaster Mart, the Furniture Mart and the Housewares The best, most optimistic market since the war. 
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Chicago's 1950 


MAJOR APPLIANCE 
Markets and Men 


New spirit of optimism pervades exhibitors reveal- 


ing new appliance lines to record number of buyers 


(For story, see page 109) 


SPARKLING oquo pura is in the cup held high | 
lack J. Downs. veteran sales manager for Clement 


Mig. ¢ 


| 


+ 


ay 


CORNER CONFAB, with Vern Dune r ne SHOPPERS ¥ WARREN NICK, 


for Roimnier 


FINANCIAL men W. W. Rohn ond W ) t ADMIRAL spokesmon Seymour Mintz speaks to brief “HOW WILL busine e in 1950?" asks Ray Hurley 


Comme  Crecit re pose wit nk bsor tle TIMEmaon D. Derry 


f 4 ta r re is minds (and really con 
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WATCHING oa Eller ery Hotpor me BROTHER R W. Atw war Ncis ands i A MR. HARRIS of Kansas City meets EF. A Lince 
economist, takes j ysher apart Eliz for President Atwill of > ste mann, president of Lindemann & Hoverson, intr 
he is gone ducted by H. R. Singleton, sales manager 


THIS FOO joe r E hom reezer Ip Dav HORTON SHOWED ie norne é rY named AT LAST an electrically operated gas range’ 
New Iberia } md Brand Cr y, | rr Miss Katharine Disse rk ealer Kanker of Norge demonstrates mode! that light 


ng year like an oil burner 


MEET H. C. Bennollo ve) anager for JiM NEWCOMB, Westinghouse, and friend, thick in A NEW ELECTRIC housewores center was being pro 
ected here with ud" Labisky (rig the crowd at the Admiral exhibit moted by Ralph Sorenson of Westinghouse 
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MAJOR APPLIANCE MARKETS AND MEN (Continsed) 


WHAT A MAN who buys 10,000 


refrigerators a 
yeor woke lke 7 


G. £. FARRELL, Joseph Horne Dept. Store, Pittsburgh 
Gorrett, Mercantile Stores Co 


CLASSY ESTATE surroundings are behind D. G. Was- 
nd Sam Little, Johnston, Pa., laugh as they listen mn, Bill O'Connor, Stanley Rosensweig, and Sol 
Greeber, all of Washington, D. C., in this snapshot 
pphance business ft o snapshot 


y right) talks with Dan Packard of Nash t 


Joe 


N Morr f Speed Queen, funniest man in the 
‘ lw inator 
i 


fW AMANA PLANS ore being told io G. D. Haley IN CANADA, jomes O. Moxwell, St. Marys, Ont 
Tepter Appliance Cx Cincinnati by Ed Hinchliffe joes 80 


percent of the wringer business, Ed Doll 
right tf Amonoe ‘ 


HOUR OF TRIUMPH is enjoyed by Willie Mae Rogers, 


of Admiral, Listening are Howard Wells, and Frank 
Lovell (right) declares ard of Alton, Ill 


washers, such as shown by Nor- 


Keve § Ko 


1v, with Glenn Moore ond PLUMBERLESS dish 
king with Gibson's Gregory Ree . y-woy Corp ndianapolis, got 
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Chicago's 1950 
~ ELECTRIC HOUSEWARES SHOW 


Attracts Nation’s Buyers 


New products, redesign and versatility, color and 
added features to old lines were shown to 9,200 
buyers who streamed through the seven days of the 
National Housewares & Home Appliance Exhibit 


held on Chicago's Navy Pier, January 19-26. Some 
527 manufacturers exhibited their lines at this 
show, which was the largest yet held by the 
National Housewares Manufacturers Association 


See page 109 for descriptions of products and lines shown for the first time 


NU aie 


THD CS TAS Eo) SUL | orgie 


ie 


sont, . . * 
. ae: io ae 
| we ’ r 6 je ‘ 


\ = 


EASY CLEANING is one of the features on the new 
Oster Blender as demonstrated by John Oster, Jr 


CASCO’S EXHIBIT said “irons” in the loudest voice 
at the Housewares Show. 


FIRST table mode! dishwasher, soys H. G. Blakes 


lee of Cory, is this one, built in Chicago in 1919 district manoger for Landers, Frory & Clark 
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TALKING TO New Britain is Jack Conlin, Chicago 


re] — 
Pale 


Al . 


FIRST PHOTOGRAPH token of T. E. Wall as newly 
appointed sales manager of the Dulane Mfg. Co 


CUSTOMER FROM Kankakee, Ill, marvels at the 
way John W. Ferguson of Rival slices up vegetables. 
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ELECTRIC HOUSEWARES SHOW (continued) 


oo Jernorst ' PRESIDENT Bern Schaffer of Dominion Electric and LET INFRA RED do your cooking Herman Dortmoar 
Move ‘ < tear nm put st Ai Smith, Milwaukee. inventor of the electric roa: f the Dorby C d N. Becker hove 


iad ther oking 


HOTPLATE horve being reaped by + >. Larsear 32 YEARS ing kitchen aids was dramatized DEANS of the air moving business ore Fo W Smith 
( the Notior ’ , & Elect A k werk ¢ Hobart } ' ell mode Vy ‘ vice-president yd red W. Burmeister sles mon 


White ' 918 and 


" mea AP PRE 


ILVER 
DOLLARS 


HARDEST WORKING mon of the sh Birch HEATED DEBATE between A Zirke f AT NOBLITT SPARKS 


1 Henry N mitt VW okerr A Howe! * SUCCE 


Vermillior ( Ky 


the fiem's silver anniversary Whipple ” ) heoter demonst 
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WORD FROM HOME reoches the Emerson Fan boys PICK IT UP like a suitcase and let the air blow in or FINDERS hos o deep fot fryer, ond Marie Brent, 
Kordenbach, Clorence Miller and J. Wright, a mut, suggests Glenn A. Delf of Atlas Tool & Mfg. Cx Morris A. Feinstein ond Morris Levy of the General 
they pose before 1950 exhibit of window fans showing his new Atlas-Aire window fan. Appliance Co., Omaha, are telling the world 


FRED W. STOKES, 


T we t Hamilton-Be 


NOBODY CAN say they haven't room for a NuTone GEORGE M. DOUMA, right, new Nesco soles man 
J ay, says Herbert E. Koiser, representative from ager, succeeding late Ted Fajen. With him is J. H 
Akerman, Miami, and Clif A. Russell, Sen Francisco 


FREE POLKA DOT hondkerchi } ' r BERNS MFG. CO., Chicago, taking core of Mervin BIGGEST BARGAIN in coffeemakers, less than $10 
M me ¢ T Logan sstir Hirschfield, New York City Gilbert Meyers, soles jJernonstrated by Mrs. Mable Sherrill and A. W 


Flint, Mict nir Watching are Y r maooger, is center and resting 5 A Weingarten vantariasci, district sales manager tor West Bend 


leiphia representotive Aluminum Co 





HOME LAUNDRY 


Conference and Convention 
Held in Chicago 


Manufacturers hear Nelligan predict that 1950 will 
be a year of “product preference buying’; over 225 
home economics experts attend the group's fourth 
home laundry conference 


GENERAL DIRECTOR 
mference was f 


with her is Myrna 


Washers and Dryers 


' us 


: 
3 


oot 


Outlook for 1950 


CONFERENCE participants included 
jaret Davidsor eft LADIES 
OURNAL und «6b 


Knowles Weaver 


lroner Report 


Business Sessions 


CAUGHT UNAWARE were Mary Alice 


Ry han ‘ Hotr nt nd Bernice 


WOMAN HOME SMPAN 


MARCH 19SO—ELECTRICAL MERCHANDISING 








ae 11 ag 8. : oh 
5 es be Noe me 
s = ; 
* | " 
Ada Bessie Swann, WOMAN'S HOME COM- 
AMERICAN HOME; Julia Kiene, 


CONFEREES: Helen Kendall, GOOD HOUSEKEEPING 
Orn 
Knowles Weaver, Ohio State 


THREE OFFICERS of the associotion relox a bu es 
Left to right ore Fred Mitchell, Fr iF Pau 1ON zabett wweeney Herbert, McCALL’S: Edith Ramsay 
Easy, and Howell Evans, Hamilt yar Wes yh »; Betty Genger, WOMAN'S HOME COMPANION; Elaine 
> ma choiwrmon Eloise Davison 


J president of the group 


QUICK RUSH to see Bradt’s present followed presentation. Among those inspecting the new camera 4 


IN APPRECIATION of his services, Roy A. Bradt of Maytag 
receives a camera and citation from secretary A. H. Noelke sre Dana Chase, Poul Berner and ‘‘Doc’’ Boone. During his term os president Bradt organized the 
1947 yssociation along its present lines with groups representing automatic and conventional washer, ironer 


Bradt served as president of the organization during 
and 1948 


and dryer monufocturers 


ey 
a 


SURROUNDING A. C. Scott of Apex are D JOINING Clorence Frantz, Apex, were Mrs. Seima 
et B. Doughty j 3 Andrews, standing, Hotpoint; Marie Snell, left 
LL’S, and Jean Clarke [ Nestinghouse, os their firms re-enter ass General Foods Corp., and Betty Genger, WOMAN'S 
tior HOME COMPANION 


CONGRATULATIONS ore extended by p 
neering consultant Nelligan to John Hurley of Thor and R. J 


bet? weene 
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NARDA CHICAGO CONVENTION 


Provides Forum For 
Manufacturers and Retailers 


Nance, Blees, Daily, Packard, O’Brien, Butler, and 
sei RE-ELECTED president of the Notional 
others offer merchandising counsel to record group hagltence end Rethe Declers Maan. of 
. ‘ . ca vention we Lee Pryor W 
of dealers. Discussion panels stress cost-cutting, 


service methods. Pryor re-elected president 


PRESIDENT of 


yroup om New Or 


MH. Holme 


GOOD REASON ; 


4 
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NAMED TREASURER of the group for the coming yeor was DISTRIBUTOR ond dealer swap stories during convention 
meeting was Ci j impson A Ft. Wayne's Ken Stucky (seated) shown here with Francis hull At left is H. U. Mann, Chicogo distributor, Kyle 


manager, wh rganized tt prog ' Monette, Lowell, Mass. a director of the association Holley, General Appliance Co., of Chattanoogo is at right 


; 


WINNER of | ze giver dur LISTENING to a discussion pone! are F. E. Morrison, Rock BUSINESS AT breakfast wos order of day for Vergo! Bour 
, meeting ‘ ry Armstrong of ford. tl left, and Walloce Johnston, Walloce Johr land, Ft. Worth, Tex., who is a NARDA director, Harvey 
New Holland, O Appliances, In of Memphis, Tenn. both retoiler Kintzel and Poul R. Miller, both of Allentown, Pa 


PANEL PARTICIPANT was | ranke FATHER AND SON note ot the Chicago convention was HANDING OUT samples of Wisconsin cheese ot the con 


++ Q 


furnished by Sam (left) ond B. H. Alberts of the Alberts vention wos M. R. Norton, Wisconsin Power & Light Co.; 
St. Joseph, Mich. Almost 500 attended the meetings m receiving end of gift is Gladys Justice, lowa City 
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SYMBOL of the intensive, thorough course of instruction offered by the G-E Appliance Sales College in Tampa is the A Good Sales Course Provides 
ap and gown worn by salesman Perry Franklin as he receives his diploma from E. B. Weathers, college director *ee 


APPLIANCE SALES COLLEGE @f 





Smell Growps Cen Really Learn 
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THOROUGH PRODUCT TRAINING. The filot 

piote ironer is demonstrated, then taken apart 
and examined. Much of the course consists of these 
laborotory periods 


a ropes oe 


re 


7 


EXPERT TEACHERS. The G-E curriculum in- 
cludes lectures by guest experts like W. C. Lan 
ham, sales manager, as well as by the regular faculty 


eas a 
1 IDEAL CONDITIONS. Students ot the G-E school learn in an air-conditioned, noise-proof schoolroom. ee ek 


“< = ee 
y s 


They work in small groups, are free from interruptions, spend their full time at the school. se 


General Electric Appliances, Inc., of Tampa, Fia., provides better salesmen 
and saves money and time for its dealers because its sales training school 
operates as an educational institution — offering uninterrupted courses, 


an established curriculum, real examinations, and a worthwhile diploma 


udents p 


irn to work i P 
» give the dealer ogy 


1¢ effectiveness of 


ters and “short 
_ ' — 4 ACTUAL WORK. Laboratory assignments in 
clude preparation of oa complete meal. Students 


} 
get help and advice from the school’s expert staff 


heartuy. PT 


" , 
1 retailers and 


5 STUDENT PARTICIPATION. Students ore en 


couraged to both osk and answer questions dur 


ing classroom sessions, so no points are missed 


MERCHANDISING MARCH 1950 








oh ini Le 


#T ah 


DISTRIBUTOR PROMOTION brings brand nomes into the T-Day picture, mokes public set conscious Thompson-Holmes sponsored above theatre 


tege show mg plug for Phile jealers on San Francisco's T-Doy for KGO-T 
? .) 4 y 


©" E Making the most of 
e 


DAY 


Television comes to each town but once. That day, 
T-Day, is the climax for concentrated and coopera- 


tive promotions which take advantage of the public's 


INDUSTRY-WIDE PROMOTION . necessory to get public's full great initial interest and which mean future sales 


stention on T.D ndustry sponsored cerernonies, handied 


) Cosmmnaren, featered Maver nex, canter, ot T-Day ter Sen Diego's KEMB-TV to dealers and distributors 


G° 


T-Dey Committee 
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PROGRAM PROMOTION by the TV station, with special events, draws public's attention to wide variety of entertainment television will 


with specio!l entertainment 


>? 400 civ 


and industry notables 


was ao remote 


Look at these 
“50 
San Diego 
See TV on 
for years 


dl trom new spapers 
w Preview oi 
100,000 To 
Not 

‘vision have so 

time as on the 
he novelty 
time will 

a well 

Diego demon 


resent a 


SS@CCCeeeaece 


telecost 


m Son Diego's T-Day 


Banaue! 


ofter 


e% Bat 2 


DEALER PROMOTION in the store and in the window mokes the 


final and important contact with potential television set buyers. Crowds above 
an be seen on the floor and in front of the store of Harrington's, Son Diego 





ELECTRICAL 
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he ypen ng 
efnliec 


handled 


more 


les 
eG 


positiotr 


membet 
mmittee, contributing 


~perations, but he must 


1950 


In most 
been adver 


for 


re | 


full-scale advertising and 


Day, but alway 
promotion 
Standard pract 


has been the use 


the big event 
lways effective 
pace in the newspapers t 
i and to list ‘ 

the line may be seen 
pace, er in additional 
tributors have found it profit 


feature the | I 


Day television 
with an invitation to the pul 


witness the program at any one 
listed below’ 
uuigh his field 
tributor has the pre-T-Day job of pre 
ng his dealers for the big event 
Making sure that the dealer jas.all the 


material offered by the 


ealers 


’ , 
salesmen, the d 


promotional 


Day 
station, 
this 


thutor, by the I Committee, 
and that 


promo 


' 
the television 


time to put 
i must for 
So is work 
and in his 


erial to work, is 


listributors’ salesmen 


dealer's floor win 


where displays of television re 


civers must be arranged, not for nor 


mal viewing and selling, but for the 


anticipated large crowds that the T-Day 


program will 


distributors’ 


bring OT 
training of 


the 
dealers 


course, 
thei 
men in television sell 
ng and display, and the training of 
part of long-range 
television set sales and is assumed here 
have been completed before T-Day 


ind dealers’ sale 


servicemen is a 


The Dealer on T-Day 


rhe best imagination and foresight 


would be needed to envision an event 
than T-Day the 
television set retailer a better oppor- 
tunity to procure live prospects and.to 


(Continued on page 192) 


ther which offers 
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PROMOTIONS... 





| MAIN ST. WASHLINE «one mipenvenient Gal's Gameeshd end eye-cotshing premetions. Sheggess tram 30-mlle wadin 
; 
| The promotions young Bob 
| Schaefer uses in little Cull- 
} man, Ala., range trom cook- 
ing schools to Main St. 
clothesline and refrigera- 


tors under water, and pile up 


a $350,000 annual gross 


SUBMERGED 6).56:c100 une DRUG STORE TIE-IN touch schoeter (rig 
! tunt are pilus busines Wosher was dist 


of most success! 


ved in new drug 


HMome economist Ar Fehler ex ms it woy at oper Mies Fehler ted prospects 


UH U WU) ++i 


iy ae enceaeeetonne eameee 
co Whe Cullman Tribune | 


ra, a ae, omen 


- 











Ps i. ‘ 


THE CROWD 


$ thot gather at the Home Improvement Co. are brought there by well-planned promotions. This one collected in the hope of winning a washer 


ne of the b ivertisir n lhe her was placed on display v Schaefer organization. When the 
pulled.” » drug store and the Schaefer opened a new warehouse, it was 
mist took up her station by lone to tl ccompaniment of a gi 

ull questions and hel; rantic yme freezer campaign. Home 

e drug store packed impr ; it Lo ids appeared on 
Mr. Schaefer got a t ter s ns, on spot announce- 


t that brought sale ' radio and in large news- 


ee ee 


yay Banners were placed on 
Warehouse Opening the mpany’s trucks and salesmen 
told to go out after home freezer 
exclusively. When the ware- 

(Continued on page 206) 


COOKING SCH OLS ore still the best of all promo 600D DISPLAYS ore an integral part of Schoefer CUSTOMER salesmen get $5 com- 


tions.’ says Schaefer. This one lasted two days, attracted $400-a-month advertising budget. Leidon McCoy (center), 


mission for finding prospects like this 
) housewives, sold 34 electric ranges immediately company display man, wins national prize for excellence 


man, who bought o woter softener. 


hee 





ee 2 
TOP DEEPFREEZE DISTRIBUTOR in the nation during 1947-48 Walst EXPERIMENTING 


vwecond trom left receives recn " from _ Rock mith ett 


» her streamlined kitchen, Mrs. Holdridge continually works 
ot testing new pockaging methods or at finding the onswers to the mony ques 
a ‘ o'ng *) 
freeze vice-president ) WwW second from right soles manage re ve hon wm freezing which her readers and listeners propound to her She rec ve 


sverage of 12 t 5 telephone co )} Gay 


Selling Dealers on Freezer Demonstrations 


To get treezers into consum- 


ers’ homes the home econo- i - na Be 


lar plaque from F F ODO right t Deeptreeze 


mist for J. A. Walsh & Co., 
Houston, first had to sell 
dealers on the value of dem- 
onstrations. Now Walsh is 





i JOT 
a 


a top Deepfreeze distributor 
r | 4 


A SPECIALIST IN ACTION Mr 


« 


SALESMEN AND REPAIRMEN get a thorough briefing on the 10 *s of the Deepfreeze os officials of the firm take 


t speoking during one of their frequent sales meeting art * demonstration is stressed at all times 
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By NANCY K. MASTERMAN —& Wwice and nine percent had defrosted be a joy instead 


Research Associate, School of Nutrition 














ELECTRICAL 


ow to Ruin a Freezer 





It's easy—when most people don’t defrost at all and those that do use everything from blow- 
torches to wire brushes. A recent survey shows a need for public education to counteract 


practices that may damage the reputations of both dealers and makers 


and the 
Another class might be added, 


a sacred piece of harmless, the harmful, 


t three or more times. An as lipment She continued proudly, 


proved 


Cornell University t t nalle freezers would We use it as we please; we do not the amusing, though there is nothing 
equent detrosting that llow rule Yet she complained that amusing about the chore of defrosting 
186 {i less work in- ere was so much frost in the freezer a freezer, as anyone who has ever ; 
— ; ‘ P 
i g bulle ght appea gical. However, e did not think it could be a very tempted it can affirn some thirty or 
eid : 
ts prepa freeze if een the more different objects or devices were 
rers Ker and the number of | ‘ emaker were bothered by ised They varied trom a blowt 
e-hali ¢ t collection around the docrs to a mbination of the New Y« 
t) contais at t P ‘ e breaker strip. At least it Times anda Fuller Brush 
ga O s P oved. An adjustment Evying an enumeration of these 
te atch would have pre plements of defrosting, a manufacturer 
that t t formation of ice in many f freezers should ask himself, “Would 
zing niy hve of t t ting mu ‘ me ata Sor ‘ Yet it was allowed to remain i want my equipment treated like this? 
e ) i i€ ost i eater the collection, the more at class does the method fall 
I i freezer be- gre Keeping the frost as far as my freezer is concerned?” 
Y ork t f ence formed instead of About one hundred families had de 
i er wa llowing é lect would protect frosted their freezers by using pans of 
ie . seEStiot gaskets fre deterioration and pre hot water. Some users poured boiling 
\ ox mak much ent increased cold losses water into the freezer. Others 
, 1 i | 
ay {2 Y, nter ; warm, wet cloths on the plates or sides 
‘ 4 : Defrosting With a Blowtorch i , 
‘ \ " h ¢ and Heat from many sources other than the 
\ z Phe methods of defrosting, the tools blow torch was applied: by electric 
that ha sted the Ine homemake rid, “We put the ised, and the attempts of those who heater, by infra-red heat lamp, 
1% had defrosted it rin the kitcher ve can open did tr » get rid of the frost in the hair dryer, by 100-watt student lamp 
k WW ant it to into three classes; the (Continued on page 210) 
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Dear Betty Crocker: 
I never thought 


Not so long ago you were only a name to me i friend 
of my wife who helped with the cooking 

It was shortly after the war that | really began to 
appreciate you. I had just opened my own appliance 
store. Like most other vets I was having plenty of head 
sches trying to get started with good quality merchandise 
Then you came along with your Tru-Heat Lron 

Here was the first truly modern post-war iron. Here 
was an iron that offered my customers honest-to-good 
ness improvements that really meant something to them 

the tapered heel, the safet y-side rest, Tru-Heat Control 
That when I be gan to see with my own eyes the terrifix 
All | had to do was say to 
Betty 


power you have over women 

1, Customer Here's that new iron sponsored by 
t is hustory 

Next vou matched your Tru-Heat lron with that 

Steam lLroning Attachmen 


ul ga my 


General Mills Home Appliances 


I'd write you a love letter ... 


customers a brilliant new answer to all their ironing and 
pressing needs 

Today I have re-ordered that latest addition to your 
family of appliances the stunning new General Mills 
Automatic Toaster. I can well understand why there 
may be some delay at the factory in getting this order 
filled. For women tell me (and so do my sales slips) that 
this toaster measures up in every way to the true Betty 
Crocker tradition. Need more be said? 

Now may I make a confession? Five years ago when 
they told me you were going into the home appliance 
business I laughed right out loud. But my wife said 
“Mark my words you let Betty Crocker go to work in 
your store and pretty soon you ll be telling her how much 


vou love her, just like we women do She was right 


PS. Please don't tell my 


wife about this letter 





SPONSORED BY Bett Crocksn 
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MAKING HIS FIRST CALL of the day PK mith 


GETS HIM INSIDE the house. € 


GETS A CHANCE to talk to his prospect about major 


mnecting the defroster 


sale nm awakens the housewife nterest with a to the refrigerator gives him a chance to talk to the items. One defroster sole will poy his day's gas and 
s€ m of tne r-saving qualitie , retriger housewife and moke o survey of her appliance need lunch expenses Even if customer buys nothing, 
t et te re } free demonstrot wr Whether he se the defroster or not, he st salesmon has established contact, can followup loter 


OPENING DOORS 
With Defrosters 


. 
¢ wry 
\ ELLING refrigerators and range 
‘ isn’t sO easy any more laims 
M. B. Wooley, appliance depart 
. : 


ment manager for P. K 
Co., of St 


Smith and 
Petersburg, Fla. A couple 
ot years ago, says he, you picked up 
the phone, told the customer her re 


frigerator or range had arrived and to 








come and get it. Today, you go out and 
‘ er 
W oole and his sak tat! of sever 
were rea for the change with new 
eas in selling. He believe ex 
r, that succe fu dox opener 
ke ‘ , wlesmen » the 
ly i VW. W ) ev " v ‘ te 
u . , , ‘ . 
y r nto contact wit 
yst ¢ Vv e owner in St. Peter 
r and t juif them w } ¢ 
| j 
| 
t w e¢ 
‘ ent . . a 
{ 4 that tn« ‘ ¢ r the 
MASTER MIND behind the defroster "M5 Saiesn 
door-opener is M. B. Wooley, applionce Frankly, prospe ate ird ¢ 
department monager for the tore, wh find,” says Mr. Wooley and 
found the inexpensive godget he needed you find ther: you don't always sel 
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Refrigerator defrosters not only open the 
doors of prospects’ homes to the salesmen 
of the P. K. Smith Co., St. Petersburg, Fia., 
but also return enough profit in them- 
selves to make the calls worthwhile 


them. So we bent our efforts on ob is under no obligation at all for the 


unming an inexpensive door-opener demonstration 

The profits on the defroster are not 
the firm or for the 
alesman, who is allotted a small com 
sells 


omething which our salesman 
into a prospective buyer’s home and 
gives him a chance to see what appli 


inces are 


gets 
large, either for 
needed. The gadget mission on each one which he 
filled the bill was a low-cost But the 
refrigerator defroster gadget as a door-opener has been un 


Wooley, who 


ays the eventual aim of the company 


most 


which registered by the 


success 
Every morning 
usual, according to Mr 


ur outside salesmen of our 


rganization start out on their round 





f daily canvassing, they carry in thei: is to call on every home owner in the 

ands rie yt the lefroster It ha city The prospect list gained from 

prove aun excellent busine getter esmet riginal contacts, he says, 
e it natural for the housewife is brought more sales to the firm 

t } ke the bh t defrosting her Every man in the organization sells 

gerator Because t lessens her it least one defroster a day,” Mr 

t kes f1 for us and sel Wooley ay The major goal, of 

t if Ince ’ rse to build list of prospects 

or appliances, but one direct and very 


Simple Sales Approach practical result is that by selling a de 





approach used by repre roster every day, the salesman makes 

tative #f the Smith firr a simple gas and lunch expenses of 
| e who answers the Each salesman is required himself to 
ng salesman with a install the defroster he sells, Mr. 
dist Wooley explains, because this gains 
He court him access to the kitchen, gives him a 
ind explains lance to talk to the housewife about 
‘ 1 like to demonstrate how oer equipment, and an opportunity 
efrigerator may be defrosted with- to size up her needs in the appliance 
t effort or b r. If the housewife line. He is thus enabled to talk to her 
kes the action of the defroster, she intelligently about space, kitchen re 
may purchase it outright from the quirements and possible purchase of 
est the price is $9.95—but she major kitchen equipment. End 
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WIDE CHOICE »' 
“ ng « ‘ 


nillion 
lepartment showcase 
handising techniques 
onipetition are 

ra | ' reta ler 

mplete wing 
ts well desig 


out Home App 


FIVE STUDIOS 


th the record 


‘ 
‘ 


RECORD SHOP 


neets 
pt . , wy of the ads plug 


APPLIANCE DEPARTMENT } ts ow trat APPLIANCE BUYER 


ng up the store’s Clut 
sed appliances are heavily 


merchondise is available 








By LEO T. PARKER 


Attorney At Low 

















vw t ask 
+} gl , 
x t tr th a 
! " d 
p 
. > 
1 P 
vy at ‘ ng 
: t cig n dev g 
. F “ : . 
k applia \ tew days ago 
« i actu notihed me tha ¥ 
1 lied. Do |! ave any 
e answer The turer 
annot uncel the contract ss he 
ays this distributor a sum of money 
which the jury may decide he reason 
bly deserves 
ee the leading case of Bendix Home 
Appliances, Inc. versus Radio Acces 
sories Co., 129 F. (2d) 177. The court 
said 
Where the unrestricted right of 
ancellation is reserved to one ot 
both parties, contracts are binding only 
the extent that they have been per 
formed.’ 
ther words, where nothing has 
lone by either party to obligate 
¢ other party ither party may can 
‘ ontract at any time and exactly 
dar with the tern f the 
' 
Canceler Can Be Liable 
(On the other hand, the ntract i 
i elled without ibility or 
‘ £ the inutacture if the 
y shows that the tr 
i good tait expended 
. 4 | cy n vi t! 4 ulac 
e bus 1 the fact that 
c itract clearly a plainly give 
e manutacture the rignt at any 
| Yi cancel it 
For exat ple m Farg (slass & Paint 
{ rsus Globe American ( rp., 161 
Fe ] (2d) R11 the testimony howed 
as follows: A nufacturer and 
tributor signed written contract 
learly specihe I that the mitract 
7 : L it il t e b 
smarty 
The prea ‘ - 
aa distribut wa sell the 
ictured appliar c ‘ i¢sig 
t tory to wl | buto 
nfhine ft ts ex 
. I r specified 
unnual quot ry. I 
¢ leredi 
| we ’ 
“ 
effort » sel 
| Within a few 
t the t ga the i 
irera ) I the ent vearly 
SOO ifterward i anula 
ancelled the distribu T 
t. The dist yr sued the manu 





facturer for damages alleging that it 
ad no right to cancel the contract, 

twithstanding the clause which gave 
either party the right to cancel it at 


any time 













All higher courts agree that where 


ptive they ure “weak 
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Can You Sell lt 
To The Judge ? 





veld in fay of the d e than 50 years has manufactured 
ind said that where a dis under the trademark “Majestic” 
us in wood faith incurred ex ind gas stoves and ranges. It also man 
1 devoted ul abor t factured electric plates. The Majesti 
vithout having had sufh Klectric Appliance Co., Inc., manufac 
rtunity to recoup, he is en tures and sells electric irons and toast 
lamages or pensation tr ers on which it adopted the 
facturer. The court said mark “Majestic” 
ve intend to say is that the « The Majestic Manufacturing 
ol the approval by the de sued the Majestic Electric Applian 
(manufacturer) of the acts Co., Inc., for trademark infringement 
ed by the plaintiff (distributor ) ind unfair competition. The 
ng the obtaining of the 2,500 court refused to hold that infringement 
orders, and the cancellation of existed, and said: 


act before the plaintiff had a “There is no specific competition be 

to recoup any of the expenses tween the parties, and the trademark 

1 and laid out, were facts suf is not original, arbitrary or fanciful 

withstand the motion ind so a ‘strong mark’ We note that 

showed that the plaintiff dis there was no proot of any confusior 
) was entitled t ymie relief.” n the minds of customers as to 


uurce of the products of the respective 
Trademark Not Exclusive parties nor to develop a se 


neaning for the term ‘Majestic’ 


rks are merely suggestive or 


Co.).’ 
‘ ' 
rotection to the owners oniy 


arrow and restricted field in 


Carrier Is Liable 


hev have been applied. Hence 
ne trademark ivy be adopted Modern gher courts con 
the ianutacturer on id that a common carrier 
se in different assily tions trica erchandise s liable for 
cx imple in Majest Manufac goods in transit, unle the carri 
( versus Majest Flectri prove that the loss was attributable 
e Co., 172, Fed. (2d) 862, the an act of God, the public enemy, the 
ny howed facts, as follows fault of the shipper, or inherent defect 
Manufacturing Co. for n the goods 


THIRD OF SERIES 


This review of recent court decisions by Attorney Parker 
is the third of a series. Heve You Got a Case? appeared in 


December, 1948, and /s It Legal? in October, 1949. 


1950 





dicating appliances produced by 
rks” uppellant (Majestic Manufactur 
at 





For example, in American versus 
Garner, 47 S. E. (2d) 8S, certain 
merchandise was stolen while in 
transit. The higher court held the car 
rier liable, saying 

“That the loss of the goods was due 
to robbery on the part of unknown 


persons does not relieve the carrier 


Contractor Must Bear Less 


Considerable discussion has arise: 
from time to time over this legal ques 
tion: If an electrical contractor con- 
tracts to furnish materials and labor 
for performance of an installation con 
tract, who must bear the loss if the 
materials are destroyed or stolen after 
being accepted for safe keeping by the 


The 


property owner? The answer 
contractor must suffer the loss 

For example, in Kopald Electric Co 
versus Mandan Creamery & Produce 
Co., 37 N. W. (2d) 253, the testimony 
showed facts, as follows: An electrical 
ontractor took a contract to install 
certain electrical appliances, under 
which labor was to be billed at union 
scale per hour and the materials and 
appliances to the property owner in 
tending to make the installation within 
a day or so. That night a fire destroyed 
the building, including the contractor's 
materials and appliances, 

In subsequent litigation the higher 
ourt held that the contractor must bear 
the loss, although the property owner 
iad accepted delivery of the material 
und appliances which were left in his 
care. The court said: 

‘When the contractor is to furnish 
the materials and labor for the pet 
formance of a contract requiring erec 
tion or installation on the land of the 
wher, the materials generally remain 
the property of the contractor until 
they are affixed to the land of the 


owner «sd 


Fraudulent Test Voids Sale 


Recently a higher court held that a 
purchaser need not pay for air condi 
tioning equipment where the testimony 
howed that in order to make the 
equipment function according to the 
guarantee given by the seller, the latter 
placed one thermometer on the floor 
and another outside where there was 
» free circulation of air 
See Super-Cold Southwest ver 
ss Corsicana, 219 S.W. (2d 569 
ere a contractor and the First Baptist 


H 


Church entered into a written con 
tract whereby the contractor agreed to 
nstall air mditioning equipment in 
the church for $8,500.00. The contra 

tor guaranteed that the air condition 


ng equipment would lower the tem 
perature within the church 15 degrees 
below the ten perature in the «hade out 
ide of the church. The church offi 
ials were not satished with the equip 
ment. Later the contractor made a test 
to prove that the equipment complied 


his guarantee. The contractor 


with 
placed one thermometer on the floor 
of church, and another on the outsicle 
in the shade where there was no free 
‘irculation of air 

The higher court refused to order 
the church to pay for the air condi 
tioning equipment and said: 

(Coninined on page 202) 
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Heres how to PLAN PROFITS Zways 
with Lectro-Host in 1950 








reaching 16,000,000 people 


10 Ads Like These in LADIES HOME JOURNAL ‘ 
and, in addition, SATURDAY EVENING POST reaching 16,000,000 people, 


SUNSET reaching 450,000 people, Plus Many Merchandising Aids for You 

















isch 
tes with automo 


-onsumet 


¢ pluggi 
rat td me by Uni 


right now this s 


’ 
ecives 


Minneapolis Discovers a Fourth Way 


IMPACT of individual dealer ods run on the same page, indicated by colored space, makes Minneapolis appliance 
1dvertising trong competitor against automobiles ond other products for the consumur’s dollar 


JOINT ADS for IMPACT 


125 dealers and distributors in Minneapolis agreed that July was the best month 


to promote freezers-—so they all advertised at once, getting impact and sales. 
And herd ve got products scheduled for similar effort every month of the year 


npiene si hina ——— 








sociation 


musiness, both 


JANUARY 


on what time of tt 
motions would 1 


19¢ 





t was decided tl 


st times for the pro ns mer 19 20 21 22 | 
July—food freezers . 9 | 
August—food freezers tea = - = 


September—store lighting, radio and 
television 

October—residential lighting, home 
laundry equipment 

November—electric bed covers, resi 
dential lighting 

December—electrical gifts, outdoor 
Christmas lighting 

Januory—otfice lighting, sales training 
Februory—industrial lighting, sales 
training 

March—rural electrical equipment 
scheol lighting 

April—all-electric kitchens, electric 
water herters 

May—all-electric kitchens, electric , 
cooking . 

June—home laundry equipment, com ] 98 29 30 31 6 ct 28 29 930 


fort cooling 




















© 


PROMOTIONAL CALENDAR ogreed upon by |!25 dealers and distributors means thot all dealers who want to push any 
ven item w jo it at the same time, thus boosting the power of their sales messoges Distributors make orrange- 


sfacturers’ advertising appropriations for the Twin Cities to be used in the promotional months 
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PRICE 
te 





NR 


GENERAL @ ELEcTRIC 


© Lenieed edie eltrery eet mrenent 

Re fers Gonerel Phere catripereses, rome 
Seekers Goyer, mom: tee echors perbegs hopes 
ett ere, wal aed bere ahem ons 

etek ceeRgr Nem ond ote 


~_ 


arn, 


OLIVER BROTHERS 


— — ew 


seldom ment 


thers advertisement Tr 


' the compory s policy 


iionally advert 


te ‘ wr ership 


Budget by Querters 
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Oliver Brothers, Oil 
City, Pa., 


advertising funds on 


allocates 


a systematic basis, 
uses them to tie-in 
with national adver- 
tising, promote its 
own firm name and 
sell the right items at 


the right seasons 


PLANNED ADVERTISING is rv 


Yiver 


messages e 


re than 


budgeted 


PLANNED ADVERTISING 
Gets PLANNED RESULTS 


Emphasis on Tie-In Ads 


NO HALF-WAY meosure 


This new 


gift and 


on 


dent of Oi! City 


invitation to the store now 


MARCH, 


s Oliver Brothers’ use 


* the Welcome Wagon service 
greeted by the Welcome Wagon, already has ons 
gets a free electric coffee 
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UP. 
wAKE UP! 


...to the Profit Possibilities of 
Me. 431-8 — "Cot the Full Line with the Patented 


nopepe n ivery col 
ored plostic case, 7 
x 4\2 

Retail $4.95* 


| Do or oo)! 
== Ws | SCSSIONS 
TRU-BEL ALARM 


——— 





Footer’ in ivery col 
ored plastic cote, 454 
x 3% 


Retoll $3.98" 


| 


Ne. 486-AL Some 
with lum nous honds 
end numerals ' 
$4.95" | 
Me. 476-A Table 
Model in mohogony 
or maple finished 
cose, 72 « 4% 

Retail $8.95° 




















FEATURED CLOCKS in this line have been, without serious challenge, the 

most popular electric alarm clocks of their kind in their time. 
alte we Now you can follow up this advantage by offering a full and complete line 
seagie with the same famous Sessions name, designed to suit virtually every cus- 
tomer’s preference. All are priced right. All hove the famous, patented 
Sessions “Tru-Bel” alarm — not a buzzer! Like all Sessions Clocks, they are 
smooth-running, quiet and dependable . . . and generously advertised nation- 


ally. Better check your stock and round it out now! 


Y ° 
(Sessions Clocks EZ 


enot 
THE SESSIONS CLOCK COMPANY, FORESTVILLE, CONNECTICUT — 
In Chicago: The Merchandise Mort Ploza; In San Francisco: Western : ‘> P A 
Merchendise Mart; In Conode: Northern Electric Co., ltd., Montreal, P. Q. - 
“(Gene (8 Fee west eeect to rteneat 


¢ 


BvEN A punen\” 


At PROTECTED UBER Fale TeADE act 
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RGA VICTORS 


| TEL-ENSEMBLE 
( model T120 ) 


4a) 7 
f 
| hm 


Customers evervihere are exclaiming over 
this sensational new RCA Vietor Eve 


Witness Television value 


Merchandise the Tel-Ensemble at 
vour store and you'll cash in on its tre 
mendous sales-appeal to all the folks who 
want I2\o4nceh ROA Vietor television 
What's more—vou'll find it a moneys 
making “sell-up” set that helps vou move 
easily to higher pre d sets when vour 


prospect seers ready for a pump 


Remember—like all ROA Victor instru 
ments, the Tel-b.nsemble offers vour cus 
tommers the performance guarantee of RCA 
Victor's exclusive Factoryv-Service Contract 
And that's further help in assuring vou 


of faster turnover .. bigger profits 


ONLY RCA VICTOR 
HAS THE “GOLDEN 
rHROAT™ 


RO’ L1CTOR ei) A) 


as ATE VOR 


# DIVISION OF RADIO CORPORATION OF AMERICA 


ONLY RCA VICTOR MAKES THE Vic TROLA <trole M. Ree. U. 5S. Pot. € 
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Here's why your profits 
are greater with this 


RCA VICTOR 


Yigher gualiy and oulstonding selling points of 
ALL RCA VICTOR sastuments keep Tumorer high! 


Look @7 These feamues of The value- packed Jeli semble! 


A I B 


A es DEDEDE iL a 


big Velike Comes as 
? Lo inch Compleve 
r 


SurniqVil C / 





Yes — big de luxe 12-inch Eve Witness Television. It's The Tel-Ensemble is complete furniture. The lovely 
the size most people want. It’s the furniture most people matching support adds untold beauty to the deep maroon 


want. It’s the television most people want—RCA Victor. metal cabinet. Has built-in antenna. 

















Show your Tel-Ensemble 
prospects the phono-jack for 
} xplain to your pros pec ts how RCA Victor's new, im- RCA Vietor “ sensational © 74ers 9 : ° 
record changer. Let them hear “45's” amazing “live tal- 
ent” performance! Make a double-close! 

P.S,—Other television sets—radios, too—have phono- 


jacks for the 45J. 


proved Eye Witness Picture Synchronizer “locks pictures 


in tune” on the new Tel-Ensemble, 











fu Recorded sf oan lelewi ion 
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| MAKE DEMONSTRATION BOOTHS COMFORTABLE 





time oths for radio and television mmonploce, but not o jeaiers cor 
Psider the prospect's comfort Ww t f put fernonstr 

7’ wt @ platform about a foot hig e the € , € 

: the nt Result a | « 


'Do Well— 
Dress Well’ 


‘ 
] ¥ 
‘ 
' 
; 4 
“a 
g 
\ ea " 
‘ « 





Sidewalk Heater 
Stops Passersby 





mwasher tr he put up this sign on the swinging door between the cafe and 
the kitcher Here she shows it to Hazel Taylor of Taylor Plumbing & Heating 
who made the sale and provided the sign 
i 
Mo co ea Corn Poppers 
/ ; er . 
ne gu e 
i 4 all wer the ul a €s 
inty. The figure 
r 4 v ¢ air! \ le y 
il t aa urg T 
¢ 
i M 
vs , 1 2 
\ alable 
wever 
= 
i T 
4 ! d 
‘ i ar 
. ' 
~*~ ‘ 
i “ 
v Ta jua 
le” t 
1 ¢ 
vy ¢« } € 
vO { ve " 
1 ping ¢ er, a ¢ | 
i P corn. Ast N white 
THE GEYERS opercte or | spoce heate kK s collected, thev we emptied 
the sidewalk, where possersby to large glass bowls and placed 
wasn, the } nite n p> 88 





| vet REAL PROUD 
r OF OUR NEW... 
CE. IVHWASHER/ 


CAPITALIZE ON PRIDE OF OWNERSHIP: Mrs. Mildred Pearson (left 
f the Hitching Post Malt Shop, Fallbrook, Colif., wa proud 


manager 


f her new G-E 
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PROMISE! 


@ We give you an honor-bound, “hope-to-die” promise that we'll 
help you make money on “Toastmaster” Electric Water Heaters. 
This line has exclusive features, sure. But also it offers you sell- 
ing aids that are equally responsible for making “Toastmaster” 
Water Heaters a good line to carry 


First, you cash in on the tremendous consumer acceptance of 
the “Toastmaster” name. No trademark in the appliance field is 
better known, more respected. That gives you pr®-sold customers! 


The “Toastmaster” Water Heaters you sell stay sold. They don’t 
return to haunt you with service headaches that take a slice of 
your profits. So you enjoy extra income from store prestige 
Satisfied customers come back. They're always prospects for many 
another item you handle 

Here, from a single trustworthy source, you get all the advan- 
tages of a full line. Actually, there are three lines 29 models! 
A size to fit every need, a style to suit every taste, a price for every 
purse 


Built by the makers of the famous “Toastmaster”"’ Toaster 


TOASTMASTER 
Aidomatc Clectuc Waltr tealy 


> low are (red atts of Metiree Blectrie ( 


as 
~ aster Bie Water Heaters ead other 1 rem mate 
lar 


& Divwion, McGraw Electric Company, Chicago, Il 
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You get solid selling support in national advertising, counter 
folders, displays—in fact, everything you need to do a profitable, 
point-of-sale promotion job. All this, plus a free sales training 
program that works! 

Product features? You have plenty of them with ‘“Toastmaster” 
Water Heaters. Here are three highlights: 


LIFE-BELT ELEMENT Operates at gentle “biack heat,” is 
practically burn-out proof. Saves your customers money. Cuts 
service expense for you. 


tONODIC''* SYSTEM Prevents rust, stops corrosion. Internal 
tank protection that guards you against loss of customer good will. 


TEN-YEAR WARRANTY covers the element as well as the tank. 
Builds customer confidence in the product... in your store...in you. 


So team up with “Toastmaster’’—the line that gives you a 
definite promise of profit. Clip, fill in, and mail the coupon today 
for full details on the “Toastmaster”* Water Heater Franchise. 


McGrow Electric Compony, Clerk Division 
5201 W. 65th St., Chicago 36, itt 


Please send me full details on the profitable 
“Toastmaster” Water Heater Franchise. 


Name 
Business 
Address . 


City. 








os, 





_— * 


ye 1%, 4 
ae rn Ma hee, 
PN te 








The home of Vahey Tire and Television ot 5837 Milwoukee Ave., Chicago 


A jobless immigrant in 1937, 285" 

he now does half a million SRM 
dollars a year in appliances =) 2m 
Bill Vahey started from scratch ise gusto ssc dias Wh Ws ack Rds 
twelve years ago in a strange country. | | 
Then a letter from his native Ireland 


gave him an idea... He’s out in the sticks 





\ 


Were out in tl 


. f Robert MeMal 


, t ‘ { ess n , made nrett 

a le pr \ 

( ‘ very " ! " 5 i he ttew we s, He became 
, } {| ' 








Sales click 


4 busi “ took | tw the start of it. Before ! he was gan sponsoring baseball, football and bowling 
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make 


B 


ELECTRICAL 


his name better known in the 














| 
television 


nen 
ippi 


‘e 


my com- 

lise better 

something new. 
out it either, and | 

couple of items I was selling. That didn’t seem 

like much, but | found that being consistent 

paves off 
ound on the 


j 
) people 


low ate 


Big space—low cost 


he was able, Bill started us 
Tribune 
hborhood section that covers 


\rea 


if { hicago 


when Selective advertis 


uced in tl Sunday 
was quick to see its advantages 
Selective Area plan he said, 


pet the hye fit’. 


ten to | ull 
bu 


IsINness 


names are tea- 


tured, 


Ads work for him exclusively 


mostly full page 


"Thess 


clusively for me in my trading area 


work ex- 
said Bill. 
we ve participated in so many 
ind why we intend to continue 
that we can.” 


getting or very one 


In 1948, Vahey's Tire 


and - Felevision par- 
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TWAT ASox AN 

? *, ‘ tet ae 
: ~ 4 said 
* * ‘ 


” why 


Vohey's television studio has the appeorcnace of o comfortable living room. 


ticipated in 29 full pages featuring products 
Admiral, RCA, Motorola and 


at a total cost of $963 


manufactured by 
G. | 


Any time | can get that kind of advertising 


for so litthe money * said 


you can count me in, 
Bill. “Nearly everybody out this way reads the 
Chicag 
them regularly. 

| feel 
done 


ft our Selective Area partie ipations,”” 


» Tribune, and we kee p our name before 


certain that we never could have 


a half million dollars without the help 


. * * 
Mant FACTURERS Like Bill Viahe y, more than 
half of the 2,013 appliance retailers in Chicago 
and suburhs hare parti ipated in the Chicago 
Tribune's Selective Area advertising plan, 
Dealers, manufacturers and distributors have 
demonstrated that this factory-controll: d, agency- 
placed advertising produces the results they want, 
They have ma 
Chicago 


de this plain hy sp nding in the 
Tribune than $1,000,000 under 
the plan in the appliance field alone 


more 


{sk the Tribune representative in your vicinity 
to explain hou 


de t¥ l yp 


dollar Chicago appliance market, Why not call 
him today ? 


you can use this tested plan to 


maximum sales in the multi-million 


= * * 


Chicago Tribune 


THE WORLD'S GCREATEST NEWSPAPER 
Average net paid total circulation for the year 1949: 
Daily over 940/00; Sunday, over 1,580,000 
ropreseutetives: A. W. Dreier, $10 Tribuae Tower 
poker, 2200. 42ad S., New York City 17; Wb. Bates, 
thd %. Picepetrick & Chambe » Montgumery Sty 
an Francises 4; sleo, 448 8, Hill @t., Low Angeles 13 
MEMBER. fIRST 3 MARKETS CROUP 
AND METROPOLITAN SUNDAY NEWSPAPERS, INC 
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For Volume Salest 


CONTINUED FROM PAGE 84 











TWO, NEW, MONEY-MAKING 


SAMSON srov 





] 


1249.N. 2-Burner, 4-Heat Lett Switch 
ee ea et 
ts (Low), 660 Watts (Medium), 990 
tty (btigh—both twitches combined) 
e prece veel body Hammertone baked 
finish. 110.190 Voln A. C 
650 Watts. Underwriters’ Listed 


149.N. 1-Burmer, 3-Heat. 330 Watts (Low), 660 
Medium), 990 Warts (High—both switches 

ed) One-piece steel 

Hammertone baked 


sh. 110-190 


v 








STANDARD EQUIPMENT for everybody at Emery, whether regular salesman or 


not, is the sales kit Foreman Bert Sanders, right, and Nick Linenberger, another 





shop mon, exomine theirs 


How to Build a Sales Force— 
Use Every Employee 


Eve “ly sell | 


y 


Emery 


AT THESE LOW PRICES, practically everyone can afford 
a new Samson Table Stove. That means volume sales for 
you ... plus top profit, since they carry a full discount. And don't 


forget—these thrift-model Samson Table Stoves have no equal for Employees’ Friends 


beauty, quality and value. Place your order now . . . and 
cash in on the one line that gives you all three— Are Good Prospects 
PRICE, PROFIT and PERFORMANCE! ' ta 


SAMSON UNITED CORPORATION, ROCHESTER tO. N.Y 


Semeon United of Canade | mted To-oeta 
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FLORENCE 


offers a complete line of 


ELECTRIC RANGES 


priced for fast sales 





MODEL 164 
att . 


ecb A RID ae 


Get the facts about this Florence line—and 
see how Florence offers everything needed to 
BB speed sales today. Outstanding models, 


Ray Ole ee SF 


ee Mowe 134 features and accessories—priced to suit every 
MODEL 134 budget. Equally important, every Florence sale 


gives you a good margin—a sound profit. 


eer es tee a 


COMING SOON ~— one of the most 

extensive advertising drives in Florence history 
... spearheaded by beautiful color pages in 

the Saturday Evening Post. More reason 

than ever to promote Florence...so ask your ; 
Florence representative about the greatly 





MODEL 114 i . 

with option i expanded Florence promotion plans...and : 
“ing un tie in with Florence co-operative advertising ' 
for bigger-than-ever profits. 


Distributorships on Florence Electric 
Ranges are available in some areas. For 
further information, write Florence 
MODEL 113 Stove Company, Gardner, Mass. 


LEADING IN VALUE FOR 76 YEARS 


3 Space Saver models are included in these 6 basic models. 
With optional accessories, they enable you to offer a 
line of 18 ranges. Your inventory is kept low yet you 


can satisfy any taste ...step up your volume and profit. p 


GAS RANGES — LP-GAS RANGES — ELECTRIC RANGES — OIL RANGES RANGES AND HEATERS 
DUAL-OVEN Combination RANGES — OIL HEATERS — GAS HEATERS 
























FLORENCE STOVE COMPANY General Sales Offices and Plant: Gardner, Massachusetts. Mid-Western Plant: Kankakee, 
Minois. Southern Plant: Lewisburg, Tennessee. Other Sales Offices: 1 Park Avenue, New York: 1452A Merchandise Mart 
Chicago; 419 Western Merchandise Mart, San Francisco; 53 Alabama Street, S$. W.. Atlanta; 301 North Market Street, Dallas 
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ecipe for success : 


4 “Caich vm While Theyre Deciding” 


[ sin the home that buying decisions are these homes have far-above-average incomes— 


reached on produ ts like washers, coflee and brisker buying habits. 


makers, waffle bakers, table griddles What does the trick is BH&G’s helpful, 


: wanted LOO service content on good living. 
So it's only natural that Better Homes & 
This puts readers in a buying mood — and 


Gardens stands out as ““America’s Ist Point . 
they welcome advertising that catches thei 


Sale’ for vour lines . , 
of Sale” for you = eve while they re making up their minds 


Not just because BH&G goes directly into more Net result Brands advertised in Better 


than 3.000,000* homes. Nor even because Homes & Gardens move faster 


America's t Hint of Sale: 
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3,250,009 


Over3600-668 select homes 


will decide on these brands-—pre-sold 





in Better Homes & Gardens 


APPLIANCES 


Disposers 
American Kitchens 


Youngstown Kitchens Food 
Waste Disposer 


Driers 


American Gas Assn, 
Hamilton 


Floor Polishers 


Johnson's 
Old English 


Home Freezers 
( rosle ‘ 
Ivler Harder-Freez 


Irons and lroners 
General Mills Lron 


General Mills Steam lroning 


Attachment 


Mixers 
Gilbert 
Hamilton 


Radios and Television 
Crosley 


General Electric 


Motorola 


Ranges 
Caloric 
‘ rosley 
Gibson 
Grand 


Hardwick 


Roper 
1 appan 


Refrigerators 

Admiral 

( roaley 

Frigidaire 

General Electric 
Gibson 

International Harvester 
Kelvinator 

Sanitary 

Servel 


Timepieces 

Seth Thomas Clocks 
Pelechron Clocks 

Westclox Clocks & Watches 


Poasters 
kimpire Aristocrat 
General Mills 


Poastmaster 


Vacuums and Sweepers 
Bissell 

( acillac 

Hoove | 


Lewyt 


Washers 
Bendix 
I asy 


Thor Automagic 


Appliances, Miscellaneous 


kmpire Aristocrat Coffee Maker 
kmpire Aristocrat Sandwich 


Poaster & Wafiler 


POINT OUT to your customers the brands 
“seen in BH&G.” For your supply of FREE 


display cards, check the list above for the brands 


you stock—then mail, with your name 


and address, to: 


Mercuanpisine Divistos 


Berrer Homes & Ganpvens 


Des Mores 3, lowa 









ELECTRICAL 


god 
A Screened Market 3,250 
of more than 386,680. 
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Better Homes 


1950 


Hotpoint Dishwasher 
Lovell Pressure Wringer 


Fans 

Acropel Kitchen Fan 
American Kitchens Ventilator 
Kitchen-Aire 


HOUSEHOLD SUPPLIES & 
UTENSILS 


Borden's ( ascores Clue 

Club Aluminum 

Dazevy Utensils 

DeLuxe Mop Wringer Pail 
Dulane Fryryte 

DuPont Pro-Tek 

Kbonettes Housekeeping Gloves 
Edlund Can Opener 

Edlund Egg Beater 

I he oware 

Kveredy Tater Baker 
Farberware 

I oley I ood Mill 

Johnson's Paste & Liquid Wax 
Met-L-Top Lroning Table 
Nichols Aluminum Clothesline 


Norton Knife Sharpener & Stone 


Old English Wax 

Oxco Whisk Broom 
Pacific Silver Cloth 
Presto Pressure Cooker 
Priscilla Ware 

Revere Ware 

Ritz Cloths 

Royledge Shelf Paper 
Seotch Tape 

Simoniz Floor Polish 
Poastmaster Hospitality Set 
Pri-Grater 


Wagner Skillet 










aud Marsh Setuts— 


Wright's Silver Cream 
Zim Can Opener 
WATER HEATERS 
Aldrich 


American Gas Asan, 
CE Heatmaster 


Croaley 

General Electric 
Rheem 
Smithway 
White 


John Wood 


WIRING, LIGHTING & 
TELEPHONE 

Bell Svatem 

Cutler-Hammer Multi-Breaker 

Delta Lanterns 

General Electric Bulbs 

Farady Kitchen Cord 


MISCELLANEOUS 


Atlas ‘Tools 

Burks Water Pumps 

Darra-James Tools 

Deming Pumps 

I eaedll Sander 

Duro Tools 

I mrick Tools 

Flint & Walling Pumps 

Goulds Pumps 

Home Utility Tools by 
Black & Decker 

Honeywell Controls 

Mall ‘Tools 

Myers Pumps 

Power Tools, Ine, 

Robertshaw-Fulton Controls 

Shopmaster Power Tools 

Shopsmith Tools 
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AOS UD ie AARNE MSL BA IT 


Ge Be ER A GER eer Oo 


A REE, SE IEAM HIM oi 











Now! A gusiness 
for you! 
offer your fee 
customers 


SAVINGS 


WRINGERS stil! fascinote washer prospects in nneapolis yhnston Bros. sell 
: three mventional washers to every automat 


. Conventional Washers 
| Are Their Big Seller 





ea that 


‘on famous Senate Secoetin 


-8 
pincon MODES ' 


on mower® 


PING OR Bow yoo onsen Highway Traffic Can 


9g” aS Become Store Traffic 


PUWER 


De ee ee ee 


Here's everything you ve 


power mowers—and just when you 


went it-—right at the very start of the 
peak power mower selling season. 3 
great power mowers—in 3 big-valve 
’ price ranges — pilus national advertising 


that packs @ real sales wallop! 


See Your PINCOR Selesmon 
or Write for Catalog 


PINCOR PROOUCTS 


Manvtact ured by Pioneer Gen-E- Motor Corp. 
5847 W. Dickens Ave. + Chicego 39, iil. 


Power Lows Mowers . Mend lows Mowers * Electric 
Hedge Trimmers « Gaselinelegings * Electric ) 
Generating Plants . Battery Chargers . Generators dealer con- 
he spirit of tributes ly $47.50. And each one is 


ng, and sever ly t ‘ : do tt aga 
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a een Pz the F IRST TIME 
By 76,000,000 CONSUMERS In... 


SATURDAY EVENING POST *% BETTER HOMES & GARDENS *% AMERICAN HOME 
HOUSE BEAUTIFUL % McCALL’S % AMERICAN MAGAZINE *% HOLLAND'S 
SUNSET % PATHFINDER % COUNTRY GENTLEMAN % SUCCESSFUL FARMING 
FARM JOURNAL *% PROGRESSIVE FARMER % CAPPER’S FARMER 


Go ‘t, Bru the Nome... 
VAAN AHAA 


HOME FREEZERS * REFRIGERATORS + ELECTRIC RANGES * WATER HEATERS 
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i 
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sh htt oS O NOE BEE BY: 


Pe 





jo Pauy the Now... Meeptreeze 


* 
{ 


The ONLY Refrigerator Line with the Exclusive 
Deentreezeé Freezer Compartment! 














vy ;, 
Shiee vreat exclusive features make this the stand-out refrigerator 


of the yeur | The name “‘! Jee pireeze 2. The Deepfreeze Freezer 


Compartment (research proves this “name” feature means sales for 





you!) 3. Exclusive Handy-Bins in Dual Vegetable Crisper (Handy 





Bina special hinged lid compartment in front for “‘small’’ vege 


4 





tables and fruits). And there are many more! features women want! 





FEATURES... ¢f Zemeriows Design With SALES in Mind!... 


Butler Box 


With Spreed Control 
Keeps butter the way your 


customers want it’ Hutter im 


= 


spread control dial to the a vk 


never too soft, never too hard 


for owners set the individual 


spreading temperature they > é . . ¢ ‘ 

‘ . A 
prefer. Smap latch holds door Handy Bins tn baal legelatle ‘ 1afrer 
wecurely . 
Keeps vegetables and fruits moist and crisp— protects good1.ess, pre 
vents drying out. Handy-Bins (special hinged-lid compartments in 





front) make “small” items easily accessible. Ideal for storing eggs, 


Seng Shelf radishes, lernons, etc. And there's plenty of room in the back of the 
(riaper for larger items 
With Plastic Left-Over Dishes 





Exclusive Deepfreeze feature! 
Swings out to provide easy a 
ceas to milk and tall bottle 


Swings back into 


eetnheueee 


Automatically 
equipped with plastic left 

honmtire init ea irea give extra 
ed tor extra large makes food easier to 


tefrigerator shelves lift 





mventient storage of 
w other bulky items 


sliding shelf which is 


; ( 77) ° Iso 
‘f ry Ale rage Deon ,djustable for height. All shelves 





hrome for heavy 


tora 

















WVlastic . le al Kay 
L Keeps meats in top condition 
| sate at time 
easily cleane 


Plastic tray is 
th damp cloth 
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Shel nly Nef igo ’ 


with the Exclusive Deepfreeze kreezer Compartment! 
* 


oe 


CN aA OR AE ONO PH OLIMAR HD 


neem 


MODEL F-11 MODEL F-9 MODEL F.7 
Net Storage Capacity 11.3 C ‘ Net Se sae . N pacity 4 


. He yt 
>veral Height 65 , He } 


Overall Width 33 


‘ h 24% 
ve ' 7 : 
> - epth 2 
Overall Depth 25%. vere enth 7 
$279% | $9498 , ‘ 
Ber 3 F 


ELECTRICAL MERCHANDISING—MARCH, 1950 








Ask Your Distributor About These 
Great Deepfreeze Appliances Today! 





; 


| J \ ANew Models The dl-Aew 
Deeptreeze Deeptreeze 


HOME FREEZERS ELECTRIC RANGES 


Larger Capacities At Lower Prices! There are now 6 models in this, the Monotube super contact units; automatic time control and electri 
firet and finest line of home freezers. The newest member of the clock; porcelain enameled broiler pan and aluminum alloy smokeless 
Deepfreeze home freezer family is the C-16, a de luxe model with a tray: interval timer; reminder clock for periods up to 60 minutes; auto 


matic preheat oven temperature control; fluorescent range lamp; appli 


‘ city of 16 bic feet. It holds more tha 160 pounds of assorted 
ca feted sag wees - eg cee _eeeeagy -_ n ance outlet; broil-bake signal lights; automatic oven light, inset pan 


foods and retaile for $489.50. There's a Deepfreeze home freezer to fit $ ° 
. . . a 5 
m $2299 Reroil Price trivet and french fry 4 MODELS From $159% Retoil Price 


Dorit Delay! 


See Your Distributor TODAY! 


the. SU -. lew 
Deenlreeze 


ELECTRIC WATER HEATERS 















: 
| 


Model n An All-New Line \ mplete line 
{ Deepfreeze Water Heaters. When you carry the 
even models with the Deepfreeze name ui can Your Deepfreeze distributor will gladly explain the 
promote them, display then incl sell MANY, make details of the Deepfreeze franchise and the complete 
ee — money. | sa model for ery home, for the Deepfreeze line’ Ask him about the national adver 
a requirement f every fami tising program and the many practical selling aids 
available to Deepfreeze dealers mu can sell these 
MOSEL GO-312 Copocity 31 gale. $114.99 BOSEL WO-O12 Copsey fi gas $109.99 four great products by the carload for a handsome 
WOOT, WE AT? Copscity 47 gain $179 9S MODEL WC ME Capectty 0 gat $179 75 profit’ Don't delay—see your distributor—or writ 


WORT, OE -SE) Capacity 50 gata $199 9S BORE) WC AR? Capacity @ gets $1399 95 
WOOT OF GE) Capacity O46 gala $169.95 All Prices Bete «= wie Belt Prices Listed 


direct for details about America’s Number | home 
appliance franchise. Deepfreeze Appliance Division 
Motor Products Corporatior rth 


——Deeptreeze——_ 
















Chicago, Ill 


HOME FREEZERS * REFRIGERATORS + ELECTRIC RANGES * WATER HEATERS 


j 
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SIDEWALK SALESMEN, the Mizerany brothers (right), tell a range story——with 
raoh 


demonstrations ’ 1 sidewolk ¢ serby 10 had no intention 


f stopping 
three indefatigable ex-grocery erators changed his mind 


THE SIDEWALK 


Three ex-grocery store hustlers, the Mizerany broth- 
ers of St. Louis, pile appliances right out on the side- 
walk just as they used to stack lettuce crates. And 


they sell appliances almost as fast as groceries 


eesth ah LINN LOO DISA BINA FANON IAG OE 





PPLIANCES = 


PT AHE same “neighborly” methods acquaintances built up through a long 
| h sell cabbages and pot tanding policy of calling customers 
vasts to local housewives will by their first names, and each, through 
| a lot of major appliances, and long experience, was a veteran at 
ng demonstrated every day in huckstering”-——crying their wares 
re three ex-grocer along the sidewalk in front of the 
newcomers to the appli store, hustling customers over to look 
featured foods, and generally keep- 

a sensational $20,000 per month and ing a three-ring circus going. 
upwards by using “just grocery store About May of 1946, Joe Mizerany 
} had an idea. The 
Steve Mizerany, equal had be 


t 


ance industry, have teamed up to sell at 


te grocery business 
1 getting full of headaches, 
y Brothers Appli- high prices, constant complaints from 

ance Co., all grew up behind the coun- custemers, and low profit spreads. At 
ROW ON ROW of applicr uts ter rocery store the South the 


ame time a lot of shoppers in the 
zerany ro run as rm Ig y business as Louis ban district. Each had = grocery store were proudly telling h 


r 
uumber of friends and (Continued on page 188) 
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“Robertshaw 
SINGLE UNIT 

time, © 
temperature 
and motor 


CONTROL for 
| LAUNDRY 


| DRYERS 








{ Combines heating and st 
tinting controls in a single 9 Set temperature 

: unit, Handles both motor 2 Push starting butt energize heater 

: and 

5 and electrical heating cir- 3 Ww od, heote 
cuits, Amount of moisture yt t-o- coy Ml gg cele 
and weight of clothes 4 Alt y oF y 20°F 

' < ’ bu? mor 2 y 

scientifically determine 





length of time dryer oper- 
ates to automatically produce degree of dryness desired 
by operator. Control cuts heat switch when correct in- 
ternal temperature is reached, but motor continues to run 
until all stored heat in drying chamber has been utilized. 

Economical to install — produces maximum operating 
efhciency of appliance. Write for information, 


Y “Robertshaw — 
ai THERMOSTAT DIVISION 


ROBERTSHAW-FULTON CONTROLS COMPANY 


YOUNGWOOD, PENNSYLVANIA 





LOUIS A. DUAY 


MARCH 1950 
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ELECTRICAL 


Electrical Merchandising APPLAUDS . . . 





MERCHANDISING 





Introducing 


1 


Never before have we been able to offer a fan with so much sales appeal... beautifully 
built, numerous uses and priced right for volume sales. Truly an all-purpose fan, the 


BREEZE-ABOUT is safe with no sacrifice in performance. 


LOOK AT THESE FEATURES 


Individually adjustable louvres - Beautifully finished in hammertone grey - Weighs only 
12 pounds + All-rubber mounting between unit and case + Exclusive Nu-Air Quiet Prop 
Rubber Moulding around bottom - Two-speed motor - 16 in. x 16 in. x 8 in. deep. 


Priced to sell at retail $24.95 WRITE TODAY FOR COMPLETE INFORMATION 


Famed for Dependability en OD RS Throughout the World 
MEIER ELECTRIC & MACHINE CO., INC. 


3523 E. WASHINGTON STREET INDIANAPOLIS 7, INDIANA 
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GENERAL ELECTRIC 
MEANS PLENTY OF § 


IT’S GENERAL ELECTRIC LAMPS’ NEW “BRIGHTEN-UP 





LAMPS 











When people brighten up their homes for —_ Parade; April 10th in Life; April 22nd in The 


Here's the ad campaign that Spring, that’s the time for extra lamp profits Saturday Evening Post; April 24th in Life; 


for you! And this big advertising campaign May 14thin This Week; May 21st in Parade. 


ill by . | d f | | will help you get ‘em! Full color ads appear Plus spot radio announcements and com- 
WI ring a 00 0 $a es April 2nd in This Week; April 9th in 


mercials on the Fred Waring television show! 


4 OUT OF 5 PREFER G-E LAMPS”... 


*In a recent nationwide survey made by the Psychological Corporation, 2500 persons were 


asked, “What brand of light bulb do you prefer to buy?” 4 out of § choosing a brand chose G. E. 
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SPRING PROMOTION 
PROFITS FOR YOU! 


TIME” PROMOTION ... APRIL 3 TO MAY 20 





rg 


: a j / oi 
wa ; . GEMERAL® 





Bright, colorful counter cards! Window A NEW KIND OF G-& LAMP TO SPARK YOUR 


Here are the point-of-sale aids streamers and wall banners! Special display SALES! General Electric's new White lamp 


pieces! Everything you need to catch your bulb gives softer shadows and less glare 


d a 7 | share of Brighten-Up Time's rain of profits! because it's “all-over bright”. Now being 
you nee to cate your snare: Use ‘em all and make the most of “Spring featured in G-E Lamp advertising. Retails 
Shower of General Electric Lamp Values"! at 20c plus tax. 


that’s why they SELL ON SIGHT! 
GENERAL @@) ELECTRIC 
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Joint Ads for Impact 


—mee COMTINUED FROM PAGE 7S comme 


yet LOOKING 2 


Ask her: “Do you know abovt 


INCONEL SHEATHED HEATING UNITS?” 





Next time you have one of these “just can't rust. Yet how can she know all 
looking around” ladies tw deal with that if you don't tell her? 


ease a few questions to her ell her, too, how Inconel Sheathed anesia and Ramecv counties 


Ask her, for example, w/ry she's buy Heating Units are practically selt 
ing a range cleaning because of the way they burn 


ff spille roc 
lo cook on, of course off spilled food 


, f th ‘ » oO 
Yes, to cook on And there's your All is is an old story to you t 


ourse it is—you've been selling ranges 
opening. Fill her full of facts about ; 5 & 


Lemenal® Ghestined Bastian Vals a long time, But to your prospects it's 
cu 4 SAT EOD its 


net it's informative it helps them 


Now wait, we know y« f { 
” nate kin you know tha make up their minds. That's why we 


Inconel is an alloy — mostly Nickel and keep suggesting that you always “Let 


chromium, But does she INCONEL help you sell!” 
You know that Inconel Sheathed 

Heating LU oits last and Jast. You know 

they werver scale never warp meter 


tweite OF SERVICE 


crack. But does sPe 


‘ 
You know Inconel resists corrosion 
caused by spilled foods, boiled-over 
frum yunes and spattered fats You nlerestime 
know Inconel is strong and tough and : VOR aureus é 
ern day us 
page, illustrated 
Romance of Ni A $10,000 Freezer Promotion 


THE INTERNATIONAL NICKEL COMPANY, INC. wr free copy 
67 Wall Street, New York 5, N.Y. Ritrer, ¢ 


rtron 


LET nconel SEES YOU SELL 
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WHITE’S “WATER-HOTTER” 


A Custer of PROFIT 


Just tell people that “Water-Hotter” means almost 7 per 
cent MORE hot water at no extra cost... and you'll 
know how White sales reversed the trend this last year 
and landed 25 per cent ahead of this industry! 

White now offers BOTH Electric AND Gas Heaters 
Gas heaters feature the new White “Film of Flame” single 
port burners, designed on the White “Water-Hotter™ prin- 
ciple; no small ports to clog and waste fuel! Two styles 
L-P, which also adapts to manufactured or natural gas, 


and a burner for natural or manufactured gas only. Specify 





which type when you order! 


No dealer or distributor can afford not to know the 





White deal. Inquire now! 
(? Guerenteed by * 
\ Good How 
\ 
Full line of Electric Teble-tops and Xe, ss 
Cylinder Models. All copacities, ol! tee we 
super-byilt, oll “Water-Hotters”? 





We odvertise White “Water-Hotters’ 
it ow & end 





v' 
sell in volume! 


White Products Corporation 
Middleville, Michigan 


Gentlemem Please send me the White “Woter-Hotter” Story 
My business letterhead is attached 


My Nome 





Address. 








City 
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“ 


101 reasons 
Ormnacho: is imitated 


why 


Deep penetration of eistream to every 


cerner 

Migh vetecity Girtream with @reoter 
(goling power 

ee 


Quiet eperation weetlie i* 


locaton 


Wreamiined modern 
De i Be | 


beauty 


Complete dependabliity under the 
severe operating conditions 


Multiple speeds on a 
fesivle performance 


on coc ww 2 Wn = 


a ae a 
2 oan o 3 


a 


fesy meur 
type Vernede - 


— 
w 


Finger-towch = swivel 
Girects Girtiream whe) 


ive ewbber feet 
se! Vornede down 


SB=™Sseae te 


ov! creating « 


ee 
prise oaly servicing » 


a 
facturer 


= 5 


a A 
lation of all models 


*Complete list on request 


WORLD'S FINEST AIR 


26 a ee ee 
ee et a 


27 ee ee 
pertermence that connet be «=~ ~" 


28 Sulit t© bhighew » 


reqgordiess of 


Vorne” 


CIRCULATOR 


51 i ee 
Fo Be ee 
ond sole 


“= “Put me on your list of satisfied wsers 
“oes off you cloim 4 would 
tows 


ting trom one 
a 


eo 
ent 


76 Reverse twist mokes propeller biedes 
pull ewoy safely from intruding fingers 
Werks perfectly with fan heod tilted 
ee 

77 Quiet operation permits continuous use 
day of night without disturbing sleepers 


78 Costs less to buy end less to use than 
ordinary fans with comporoble per 
forman-e 


793 Wonderful, it keeps my whole house 
cool. hes recily been daing more 
then it wos mode for Mr CT. lo 


80 Tekes the ploce of for costlier built-in 
ee 


is @ wonderful fon We heve o 
a Be Be | 
fine does everything you sey it 
does ee 


vietion moisteins the 


of air in closed Greas 
lor mountings 


vorably with 

Lt 
cs ee 
amerciol use 
ee ee 


~~ sedge rooms.” Mr, 
a, 





. “seeds oftoined with 
power low throwgh choke-coll contro! 
ee 
Vornado hos been everything 
to be.” Mr. MB.0., 


@ good night's sleep dve to 
We turn it on low im our 


NOW! THE ~Pornade 


TURNABOUT 


CASEMENT WINDOW FAN 


ual DESIGNED AT YOUR BEQUEST ‘ 
far a aaa , , | | 3 
Up: quire 


A PRODUCT OF 
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oes: NEMA Group Opens Promotional Activity 
ces With Electric Housewares Week in April 


Retailers urged to begin planning 
their campaigns now; promotion kit 
includes practical planning guide 


Post Suggestions he ost prepare local ad display idea 
ann yr ft ler mitains ar t copy, selling sign copy, sell 
ve ¢ 


pla < ~ ae — é : : 
; ver ’ umber nanufacturers and a check 
the NEMA cr l rti ‘ F anu ure an che« 


ron ind ference s sco ppliances featured in the ad 
For the Retailer s ror atte . ; gage ie ot ail ahaa ie 


What arevou 
getting oul of Life? "sme 


(Se heed tes mee eataliy ae 
eel te eoreths emmy 


Weprartaee * fag | ooker 1 Dmep fas Frees 
eo oy 
ae tre org tree (eth hat he pes mem te er cemer  Bimemiy a 
poten. gates fer atthe Shey wm tilemgy ei ear 


FOUR COLOR od reproduced above will appear in the Apvil 15 issue of Soturday 
Evening Post and will spearhead the national promotion on Notional Electric House- 
wores Week, April 14-22 
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i 
entences for salespeople, a list 


1 


What 

you” The answers explain 

the benefits of the promotion a 
) eliminating spring sales slumy 
m electric housewares by balancing 
the volume { business done in 
each half of the year; 2) getting a 
share of the billion-dollar promo 
tional market via an aggressive, 
full mark-up promotional event; 
3) keeping present profitable traffic 
volume in your store; 4) creating 
more year-round customers by 
utting the spotlight on a complete 
rtment of leading brands; and 
) selling more women the work 
und time saving benefits of modern 


electric housewares 


“Step up Selling Effort’ 
Urges G-E’s Andrews 


The electrical appliance industry 
will sell a total of 41,390,000 units in 
1950, officials of the General Electric 
Company predicted in January while 
urging a group of large retail store 
executive to step up their efforts to 
merchandise hard goods lines 

nH. I Andrews, vice-president in 
charge of the G-E appliance and 
merchandise department, charged that 
department stores had not “even begun 
to tap the market for appliances-—par 

arly for dishwashers, garbage dis 

automatic washers and other 
products.” Asserting that the ap 
liance industry has allowed merchan- 
lising and distribution to lag “des 
perately and pitifully” far behind engi 
neering, research and manufacturing, 
Mr. Andrews predicted that 1950 “will 
be the start of an era known as the 

Age ot Merchandisu 4 c the Age of 
Distribution 

| beseech you to stop looking at 
soit lines ¢ said, “and start focus 
ing your attention on the hard lines 
which the world is waiting for.” 

Cc. W. Theleen, manager of sales 
for the appliance department, warned 
retailers that they must do a better 
job of anticipating market develop- 
ments in 1950 than in 1949. He said 
that department stores have seemed 
to be too interested in stock control 
and inventory and too frequently have 
not kept in an open-to-buy position 
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OVER 
7 1,000,000 
NOW IN USE... 
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ND 1990 


will see the greatest sales advance 
for General Electric Automatic Blankets! 


There’s simply no question about it. 
General Electric is the Automatic Blanket 
business! For product . . . consumer preference 


. and sales. 


Right now, General Electric Automatic 
Blankets provide over one million enthusiastic 
owners with glorious new sleeping comfort. 
And 1950 will be a record year for sales. Here's 
why: 

The finest line ever! General Electric's ex- 
clusive Automatic Blanket introduces a new 
kind of Bedside Control. It eliminates all 
thermostats from the blanket—so no annoy- 


ing “lumps.” 


Blankets come in lovely shades of rose, 
cedar, green, and blue. Twin or full bed size in 
One-control models. Also a Two-control model 
for double-bed sleepers who like different de- 
grees of sleeping warmth. 

Biggest advertising program in the in- 
dustry! 1950 will see a sales-loaded consumer 
advertising campaign concentrated during 


your best blanket season 


we 


Full pages in four colors, plus black-and- 
white pages and half pages will help your sales 
to new highs. Just look at the magazines that 
will carry these General Electric Automatic 


Blanket ads: 


COLLIER’S + SUNSET 
GOOD HOUSEKEEPING 
LADIES’ HOME JOURNAL 
NATIONAL GEOGRAPHIC 
BRIDE’S MAGAZINE 
MODERN BRIDE 


So, the sales moral for you is clear. Plan right 
now to really push General Electric Automatic 
Blankets in 1950, 

With the finest products ever, the indus- 
try’s biggest advertising campaign behind your 
own sales effort, you can’t miss having your 
best. year to date! Appliance & Merchandise 
Department, General Electric Company, 
Bridgeport 2, Connecticut. 


o=*) FIRST IN SLEEPING COMFORT 


AUTOMATIC BLANKETS 


OVER ONE MILLION NOW IN USE 





























eres Feet ocean me 


AUTOMATIC. BLANKET 


7 
crmenas @ cocetee 








GENERAL @@ ELECTRIC 
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and new 1950 prices are good 
reez distributors and dealer 
itstanding value in freezer 


ompetition. Exclusive 





» st 
e still 


cCusic FT 
Cwest 


y dpe fT 
cMmest 





EM.3 






Distributors—Dealers— a ee 
write or wire TODAY! € 


TYLER FIXTURE CORP. 
HARDER-Freez Div., Niles, Mich. 
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FURNITURE MART 


Altorfer Bros. Co has. Deneer 
called attentic t return of the 
square tuh, t r low nd Countr 
giorthed w ger wa Shown 
elsewhere was their new automatic 
A-B-C-Omat seli-leveling n 
gea 
Amana. A new 12-it. upright freezer 
: est, 6 cu t. revised 
d 92 1. ft. refrigerator 
tree were shown by Miss Frat 
f Duncan 


Admiral. Dick Bamberg pointed out 
nine new refrigerators including tw« 


six added elex 





l television mod 
s and ne port 
Ss ca and ele 
at t deluxe 
t € ‘ ‘ art € t ete 
laur y, according t e Labitsky 
Bendix. New bolt-dow automat 
t ble action, B211, Gyromatic G 
311 and 316 with soap injector, tw 
n dryers, gas and electr with 





outside venting, and the Dialamatic 





Economat which requires no spe 
cial plumbing (it is filled manually) 
Blackstone. Anne McManus, home 
service director, demonstrated the 
new low priced wringer washer, de 
luxe wringer washer, portable and 
table and = de ron and 
1 ll of w give Blackstone 
a lete sundry ne 
Coleman Corp. New Golden Anni 
versary line of ] space heaters 
VOU t > UK btu was show! 


by Bill Haddon of Wichita 
Conlen Corp. Electric dryer, No 














BO5Y vicle Conk ) mplete 
i ry € Z5-( abinet i 
22-in. roll, knee press, R-200 
roll er, knee tre were being 
shown by Frank l 
Duo-Therm. Complete new line of 
gas floor furnace 15.000 to 60.00 
1. shown in “19” and “2 series 
mes with and without base 
nents, was pointed it by | M 
Crary, assistant sale manager 
Detroit Vapor Stove. Brought out 
thre | tour-u t ranges tour 
P bless yellow. green and tar 
ire als available te 
i rding te I Morgar 
Gibson. | addition to the ne of 
vets rators wel g the Toucl 
a-Ta built tr g wate 
and the seven electr anges 
apartme size t ‘ 

. tt € ecze t ry 
rating ¢t. sha eeze n 
partment was s wr t the markets 
General Air Conditioning 

refrig ¢ 
a er w geta t ine 

cy il | 

General Electric 

g ga R 

; ar | 
exer torag 
t re 
t ‘ r treezers tour it 
4 art ¢€ tw ‘ ai ’ eis 
three tandard eiht ft. and tw 
standard 10 it refrigera 
rs AW 1.8 a ic washer 





What Exhibitors Showed at Chicago Markets 


(Pictures begin on page 55) 


wit water-saver tour redesigned 
nger washers, tour cabmet and 


wtable ironer, AVT-173 tank 


type cleaner plus AV A809 attach 
ments for upmght cleaner, accord 
g to J. Willi, Philadelphia branch 
Hallicrafters. Line from 10 in. table 
television set to 19-11 chest type 
abinet, including 16 im. table model 


with rectangular tube 
Horton Mfg. Co. Showing new 26 
console tromer, single thermostat 


125) watt, model 150 with “breath 








g roll” a gas dryer, auto 
a 


matic washer with low water con 
sumptior 10 Ibs. clothes capacity 
according to Katherine Disser, home 


economist 
Kalamazoo Stove & Furnace. Four 


4)-in. electr ranges, three single 





one deluxe double-oven 


ven 
hree fiine cu tt r triget ators BI 
luding deluxe model with frozen 
od compartment, shown by W. ( 
Allen, southeast regional sales 


Kelvinator Div. The 1950 showing 
had ten refrigerator models mclud 
ng four Masterpiece models, four 
39 in. ranges and an apartment range 

three and four surfa unit sizes 


by Andrew |! Wilson of 





pu relations 
Lewyt Corp. Model 44 and the No 


commercial mod leaners were 


own for the first time, according 
Don Smith, advertising manager 
A. J. Lindemann & Hoverson. Five 
models in the new line of Lectro 


Host refrigerators, 74 te nine cu. ft 


sizes, two ranges in single and 

double ovens, home freezers in nine 

12 and 18 cu. ft. sizes 

Lonergan Mfg. Co. Three-way fan 

for window or floor in 20- and 24-in 
res, shown by W. A. Kilmer, Chi 

cago district sales 

Marquette Appliances. Four electri: 


and five gas ranges, including 20-in 
and full 40-in. ix 


voth electric and was, at economy 


rtment %-in 


84 cu. ft. and deluxe 10 cu. ft. re 


What's In a Name? 


frigerator, Ray Tardiff, northeast 


area district manager, advises 
Motorola. TV sets from &)-in. table 
t 19-i1 four-way combinations 


shown in their new space by W. R 
Thompson of Motorola-Chicago Dis 
tributors 

Nineteen Hundred Corp. Showing 
their complete Whirlpool home 
laundry equipment of three wringer 
type washers, two automatic wash 
ers, an electric and gas dryer, three 
ironers, promotional type conven 


ional washer and thrift model au 
tomatx 

Norge. Four mode!s in six to 10 cu 
ft. seli-detrosting refrigerators, six 


regular and one spec al electri 
ranges in apartment to deluxe sizes, 
wringer washers in eight and nine 


b. capacities, improved 18 Ib. dry 





tomatic washer, freezers in 





au 

eight, 15 and 23 ft. and a vertical 
freezer, according to B. H. Melton 
Chicago manager 

Prentiss-Wabers, Four new electric 
ranges in 38-in. line were among 
new models shown by Bill Quinn 
of the factory 

Rainier Co. had a new idea in re 
frigeration Crystal Point which 
maintains 3lé-deg. temperature and 
98 percent humidity. Also shown 


were tw %-in., three 40-in. electric 
ranges and a 20-in. apartment range 
in three and tour burner sizes, six 


refrigerators in eight, 84 and 10 cu 
ft. sizes, four freezers in eight, 114 
and 16 cu ft. sizes, according to 
2 Mercer, weneral sales man 





ager 
Speed Queen Corp Model 507 
single-speed Simplex cabinet ironer 
with end shelf and hinged cabinet 
their new product, says Bob 
Haeger, assistant sales manager 


Sutton Corp. Footstool floor model 
t is two window, and a window 








casement fan which is also portable, 
have been added to the Vornado 
line, according to lohn Kinney 





THREE OGDENS representing a leading department store, on electric utility and on 
oppliance manufacturer swap stories ot Hotpoint’s fourth annual president's dinner 
during the winter markets. Left to right are J. B. Ogden of the J. L. Hudson Co, 
Detroit; W. F. Ogden, Hotpoint product planning manager; and C. F. Ogden of the 
Detroit Edison Co 












Thor Corp, The Automagic sink and 
the new model 701 clothes dryer in 
electric and gas have ttheir first 
showing, said Danie! J. Bales of the 
sink sales department at Chicago 
Westinghouse Electric Corp. Large 
capacity dishwasher with top load 
ing and front opening, one Frost 
Free and seven Colder Cold re- 
frigerators, and the Rancho range 
with tuck-away space for stool for 
small apartments, were among new 
appliances shown by H. R. Bryant 
# Chicago Sales 


MERCHANDISE MART 


A-B Stoves Div., Detroit Mich 
Stove Four electric ranges; one 
ai them a six-burner double-oven 
model, three of them single-oven 
four-burner models, were shown 
Three of the models were fully auto 
trhhatic 

Apex Rotarex Corp. Kelly Reynolds 
of Cleveland was showing the new 
950 dishwasher sink combination 
with garbage eliminator, No. 970 
iree standing cabinet dishwasher 
with illuminated interior, glass lid, 
also the No. 990 Dish-a-Matic cus 
tomized, adapted for continuous 
counter surface; a broader line of 
washers, im 





long-skurt wringer 
proved styling of automatic washer 
with blocked fluting, a redesigned 
dryer to match Apex Wash-a- Matic 
Also shown was a new chrome cylin- 
der type cleaner with fitted ‘Arrow 
lar’ dust disposal bag. Wash 
able Nylon-flak filter, and two tools 
coarse screen mop cleaning and fine 
screen mattress and drapery tools 
have been added to the kit 
Crosley. Here Nell Snavely was pre- 
siding over the new kitchen, show 
ing a divided top, double oven range 
DDL-O, cabinets with Shelv-tray, 
Silent Server cart, sink with vege 
table storage bin, kitchen freezer 
et \ stripped electric range with 
divided top, DDO, has been added 
to the complete kitchen line, radio 
and television lines brought out by 
Crosley last fall 
Coolerator. N. C. Sabee came down 
from Duluth to show visitors the 
newly added electric range line with 
seven models, five new spacesaver 
refrigerators, and their Freez-R 
\tor chest type dual-purpose freezer 
with three ft. refrigerator compart 
ment 
Deepfreeze Division. Here visitors 
saw the first showing of the Deep 
freeze broadened tine of appliances, 
water heaters in 20 to 8O0-gal. sizes, 
electric ranges in apartment to de 
xe models, in addition to 6.7 to 





11 cu. ft. refrigerators and seven to 
20 « ft. freezers, with Wm. B 
Rives, district sales manager, doing 
the honor 

Dexter Co. John Ward was show 

the new Dexter dryer, which is so 
ew that apec sheets hadn't yet ar 


i 


ived 
Easy Washer. IT wo new promotior 


models (with red trim) in spinner 





and wringer type washers were 
displayed, H. J. Garrity, Midwest 
division manager, putting them 
through their paces 

(Continued on page 112) 
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MR. DEALER: Her 





LUCILLE BALL DEMONSTRATES THE EASE AND EFFICIENCY OF THE NEW HOOVER AERO-DYNE 
LOVELY LUCILLE BALL SCIENTIFICALLY DESIGNED EASIER, EASIER CLEANING! | 


H Al 


} 





QUICK 25 2 WIDAK, ECs mer 





PRESENTING A NEW 
LIGHTWEIGHT CLEANER WITH A 
NEW IDEA IN SUCTION CLEANING 


inoover. 


; A ER O D ] NE FOR THE BIG HOME the new Hoover AERO-DYNI 
You just | ‘ i oover wou ve y 
the modet , eaner you wanted ail 


FOR THE SMALLER HOME the new Hoover AERO. 
DYNE does the complete cleaning job more quickly, 
more easily and stores away in minimum space, 


finds 101 uses upstairs and down from the heavy 


weekly cleaning to the quick, frequent ' tidy-up"’ job. 


Your hands never touch dirt! Hoover's ex- 
lusive Dirt Eyector simply clicks it out 
See the great new Hoover AERO-DYNI 
Hoovers are sold only by established local 
merchants, listed in your classified telephone 
oh Call tor a home showing (no obliga 
Don't put it off 


] i 


Aad with 


its it new Hoover 
{i£RO-DYNE! 
ONLY $795 DOWN 


Easy monthly terms 


uding al 
leaning to 
band) hit 


100,000 HOME SHOWINGS BY APPOINTMENT 


During the next two weeks, Hoover dealer representatives will show the Hoover AERO-DYNE 
in 100,000 homes. Be among the first to see this great new cleaner. Phone your dealer now. 


THE HOOVER COMPANY, North Canton, Ohio; Hamilton, Ontario, Canada; Perivale, England 


YOU'LL BE HAPPIER WITH A HOOVER! 


Hoover is the leading name in clean- 
ers; Hoover has by far the greatest 
line of cleaners. Three “Triple-Ac- 
tion” Hoovers for your choosing seiciaedl lias: idl 

priced from $49.95 and your old new Hoover iron... .light, DOES EVERY CLEANING JOB! The casy-handli 
electric cleaner) as well as the great quick, eosy 1275 
new Hoover AERO-DYNE Cleaner. pr 


pra miludes ¢ 


g 
Hoover AERO-DYNE is so versatile with its complete 
cleaning tools. Stair carpets, draperies, upholstery, 
bare floors, lamp shades, mattresses, crevices, corners, 
| 


all can be kept clean with a minimum of time and ef 


fort. End and top carrying handles give easy mobility. 








Sell every 


with this complete line! 


*eELECTRIC 


VENTILATORS 


NATIONALLY ADVERTISED! 


ILG Electrn 
Ventilator for every kitchen 


There's an 
location ceiling, wall of 
window for every 
kitchen size and fo 
household budget 


With ILG 


prospec t's 


every 
you meet ever) 
specifications 
And ILG's selling program 
iS just aS complete as its 
line. National advertising 
counter demonstrator 
literature 


displays news 


paper ad mats every 
» you need for eflective 
tion. kind out 
w ILGs can help 
sur vent 
rearby br 


Sond COUDO 


FREE bulletin 


iG BECTRIC VENTEATING 


1874 North Crawford Ave hicago 4 


MP AN 


ffices in more thon 40 Princis ties 


Please send me your FREE bullet 
Company Nome 
Executive s Nome 


Addrew 


City 


y 


A 


Ss 


New Ceiling Type 


Le 


Ca Sm 


Panei Type 


Package Type 


Ta 
“ 


Chicago Exhibitors 





ipright 


Eureka Vacuum Cleaner's 
; ' waxer 


‘ ] with floor 
leaner 


demon 


Kitchens. }. HR 


ay ‘ cw 


Remington 


Air-King tel 
‘ cw sitee 

it. Revco home fr 
D. M. Whitehead Co 
Landers, Frary & Clark 


ink 


Add-a-l 
ay Corp. of 


Al 4 het 


Murr America, N« 


t anager. of the Scrantor 
Midwest Mfg. Co. Here was 
Kit Kraft Lis 


A M 


National Sewing Machine 


} 


Electric 


T 


Rutenber 
‘ 


Sessions Clock 


MARCH, 
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: quare dial, wood 
alarm regul fluted desk and 
rad square meta! dial 
Iso mantel types 

ple with square 
Paul Scharsig 


“4 ‘ 
ge 


pa kage deal of Tay 
her, 110-volt clothes 


Joseph Wiley Organization. Here 


was 


r, wherein the 
an be stored 
Also 


itchen cabinets 


cabinet 


} single and 


gridd 


Youngstown Kitchens 
} at atr , 


nted ot hy 


P ttsburgh Dis 


anawyer 


NAVY PIER 


Aluminum Goods Mfg. Co 


1252-M automat 


re 


4 i". 
’ 


Arvin Division. Noblitt-Sy 
R ved 1 I 


ind a 


Chicago Elec Mfg Co Ha 
= 4 for the first 


viober ‘ 


i floor 


fan, Plexig! 
A 1? 1 


‘ 


and 1 t » fans, said N 


ntative 


Cory Corp 


Dominion Electric 


Dorby Co 
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NEW REVOLVING 
CORNER BASE 


Lists at only CLOSED 


Slightly higher West of the Rockies 


Here's a sales clincher! Display 
it—demonstrate it—see how many 
‘“‘on the verge”’ prospects it swings 
to Lyon. And notice how it’s priced 
far below all competition. 


This new revolving corner base makes 


convenient use of space normally wasted ifs 
Mail This Coupon Today for the latest information 

on Lyon's complete kitchen line, sold at direct-to- 

matches Lyon’s modern beauty. It has Lyon's dealer prices 

famous Tap-O-Matic handles which provide 


positive latch in closed position 


design (rounded edges and curved corner 


LYON METAL PRODUCTS, IN¢ 
Now, more than ever, Lyon talks quality and 321 Monroe Ave., Aurora, tlt 


features at a price I would like to know more about the Lyon 


Kitchen Cabinet dealership you have to offer 


LYON |... 


METAL PRODUCTS, INC. 


General Offices: 321 Monroe Avenue, Aurora, Ill 

Foctories 

AURORA, iLL., YORK, PA., CHICAGO HEIGHTS, iit 
Sold Notionally through Foctory Branches end Dealers 





ADDRESS 


Crry 





\\aine N \ “yaen 
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There’s More than the Difference Between 


Ore. bre Bectrice! tup- Sentey Lerch. gone Radic Co., tact ot Sgro! mates thew own 
» Meow Tork City ye Chcege. Menos » “The mony sors for Segre! and Cool Spot fans 

Mot more to Age ny prot new tevgm a me Signal tne eahe & o reol soles pow,” wy: A. ©. 

fom hen he dterence t - tomplete ond vervetiie. The Elec Bohiew, ‘ Gearis Maintenance os 
weelly Geveritle Widow fom Repair Co, Jackson, Michigan. 

oH be big softens They ore tut The motor « the heart of the fon 

nem end pred ngn md you con depend on Sgro! motors 

te gre top performone for mony 

yeor becowe Signef has been 

building motors for more than half 


o century 


Window Fans Pace Fast-Selling Signal Linc 


FEATURES ¢ Electrically reversible capacitor type mo- 
tor—on models WR-122 and WR-162 only. e@ldeal for 
night cooling—no special carpenter work or wiring re- 
quired, just plug in. @ Fit wide variety of window sizes — 
wing nuts provide finger-tip control for sliding, telescopic 
panels. @ Neutral ivory, baked enamel finish harmonizes 
with other room furnishings. @ Quiet operation —rubber 
cushioned motor mounts block transmission of noise. 
© Safety-engineered—closely spaced, bright wire safety 
guard keeps fingers and curtains away from whirring 
blades. © Maintenance-free—oilless type bearings and 
experience-proven quality construction make Signal fans 
sell and stay sold. @ Special voltages—available on all 
fans; add 10% to list price. 





WR.122 ELECTRICALLY 
REVERSIGLE WINDOW 
FAN $0.60 cycle, 12 


blede, | speed each woy 


ve) waa > 


switch on panel, delivers 
» CFM. in both dive 


7 
St Ta — Soars WR-162 ELECTRICALLY REVERSIBLE WINDOW FAN — 50-60 cycle, 16” blode, 2-speeds each way, 


switch on panel, delivers 1500 C.F.M. in both directions. Shown here is a typical, handsome bedroom 
abe Cheeeeseceees LIST PRICE $41.67 








w.101 WINDOW FAN 
50.60 cyde, | t le 
lsapeed, switch in cord 
deliwers 55 CPM 





teveruble only 


Ais? PRICE ..$16.72 


W-121 WINDOW FAN $0-60 cycle, 12” W-20: WINDOW FAN — 50-60 cycle, 20° 
blode, I-speed, switch in cord, delivers 800 blode, 3-speed, switch on panel, delivers 2200 
CFM. non-reversible only. LIST PRICE— $23.72 C.F.M., non-reversible only. LIST PRICE— $61.20 


WINDOW FANS «+ DESK FANS «+ pipesvaL FAN ae 
VENT FANS + EXHAUST FANS + VENT FANS « DRILis « + DRILL 
STANDS + GRINDERS + FLOOR FANS + AUTOMATIC SHUTTERS 
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Cost and Resale in Figuring Fan Profits! 


Signals cow Window Fon Line 4 o 
real leoder” ores Gerk 6. Trip- 
tert, Triplett Appliences, W#- 
mette, BH. “The, ore deugred neh 
belt right ond priced night We 
ore wre et the efectncelly « 


We vt 

@ fan ee the? « complete ond ve . e more then foworebly com- 

sole. You con be sere et, whet quely, dewes, prve 

over ever you cuilemers requirement, ond performance. We ere enthuw 

tte tecture wil moke the Signo! there & @ Signe! of Coal Spot fon @st< cheut the Signe’ ond Coal ipet 

Window Fon the mow popular fon hee become every model & bull 
to ell end ste, sod? 


that will (1 the BML And you cow be 
the morbet 


iwstomer, tor 


MODEL 1049 50.60 cy MODEL 1249-50-60 cy MOOSE 1649-50-60 cy 

cle, 10° ovcilietor, l.apeed, cle, 12° oncilietor, 2.«peed, ; oxcligter, Jspeed. 

; delivers 600 CFM, light delivers 800 CFM, ~ paler bwers 1230 CFM, opoler 

FEATURES e Functional design is com- too finwsh east Gekeer teen ah ndvor green Anish 

; LUST PRICE $14.96 List Pict $22.95 UST PRICS--$31.00 
bined with smart, streamlined styling. @ Os- 
cillating unit is adjustable for oscillating or 
non-oscillating operation. @Bearings are 
porous bronze composition, oilless type. 
@ Vibration free, quiet type blades. @ Good- 
looking, neutral finishes blend beautifully 
with office and home furnishings. @ Special 
voltages available on all fans; add 10% to 

list price. 


MOON 450-A-.25 to 6 meen, $62 — 50.60 cycle, MODEL 361 — 50.60 cycle, 1351 

cycle AC. o 0 10” o» ovilietor, |speed, deo 12° oscillator, Sapeed, de- 

2speed, delivers lly PM 

CFM, glomsy block 
erome! fish 


LIST PRICE. $29.77 


$0.60 cy 


ovuilletor, J speed. 
opelesent livers 8600 CFM, block delwers 1500 CEM, glossy 
dior green fmsh wrinkle fimesh black enamel fimsh 


UST PRICE.§19.70 LiST PRICE $26.25 AIST PRICE $39.90 


1 ch a enh NAN Sa et CANE IE COROT Rec BRS Weert MEN, 


PEDESTAL 3 =) SECRETAIRE 
FANS ee 4 


cycle 
floor ton weed, delivers 24 
Crm. b 


oge fewtem, hand 
ycle, 16” oscillo 


fvbbed walnut fe 
CEM, ble ist pace $49.25 
prc oor stand 
, a trom 4° 6" to 
enter of 


ust price - $56.70 


ee ee 


MOSM F-92581 6 


we 


rowrdes he gh « 
floor t 


prea wred cr-24..5 y 24° of KITCHEN 


Crm 


nd telonope VENT FANS 
vides heght odjvetment trom 


é ficer to center of fon, wing 


flow fon + 





be tilted vorying ongle 
operation from vertical to 15 a eo 
below horizontol in 15 degree or 


ngle 
UST PRICE See. 25 





wtete Dobed enamel 
town enamel shutters 
Avotoble « AC 
models a to © wal 
wk N@ lees Up 


24 
ust pace $31.80 





Here's the Scoop on ONE WAY TRAFFIC Appliances! 
Briefly, Signal and Cool Spot Fans are made to sell 


ond stay sold! You sell | esate 
em ond pocket the entire profit 


because they don't come bock for repairs 
there's more than the difference between 


cost and resale in figuring fon profits find out obout Signal’s ONE WAY | 
TRAFFIC Appliences at once! 


which ect away your profit, Yes 


Signo! Electric Mfg. Co. 

Dept. A-1! 

Menominee, Michigan 

RUSH complete information and discount schedule on Signals ONE WAY TRAFFIC Fan Line 
tom Check one— [] Deaier* {_} Distributor 


MAIL THIS COUPON TODAY 


| 
; 
} 
| 
| 
} 
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ELECTRICAL MERCHANDISING—MARCH, 1950 PAGE 





with appliances 
powered by... 


Sme!! series universal motor 
perts specialty designed ter 
food miners and sewing 
machines 


To bring customers into 
your store, advertise and 
display appliances pow- 
ered with Lamb Electric 
Motors... 


This fee meter hee robber 
erom meted supperting ives te 
@uure quiet, vibretionioss 
eperution 


And alter they buy, the out- 
standing performance of 
the appliances will bring 
your customers back... to 
make other purchases. 

THE LAMB ELECTRIC COMPANY 


KENT, OHIO 


Electric 


SPECIAL APPLICATION 
FRACTIONAL HORSEPOWER 


wind 


MOTORS 


| 


Chicago Exhibitors 
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Dormeyer Corp P 
t Knapp- Monarch 


‘ 


va tar being 

Mf wa re reset ousville reset 

Dulane Mig. P: Manning-Bowman 
e deep fryers all-met 

al ree-speed 

Harold Paley, Berst 

Naxon Utilities Corp. A 


mat 
La 


Ekeco Products 


re 


i 
National Pressure Cooker 


k 
Enterprise Aluminum 


Nicro Steel Products. 
! nd ¢ 


i 
Fasco Industries w for spec ker ore a 


em< 


a 


M 
and Harr 


Finders Mfg. Co. Her 
, . A , at 


' 


; 


General Electric Co 


till he sees what 
Westinghouse 
is going to.. 


PRING 
Soring | 
on Cates Dag ! 


See big announcement in April 


Electrical Merchandising 


Hamilton Mfg. Corp 


Hankscraft Co 


Electrical Dealer 
Retailing Daily 
and other trade papers 
MARCH 1950 
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Get up there and see what makes Bendix so HOT! 


High quality at low prices plus highest consumer preference 
—backed by solid advertising and hot promotions 

—builds volume and profits. New Bendix Dialamatic $169.95 
New Bendix Economat $189.95 .. . New Bendix DeLuxe $199.95 


New Bendix Gyramatic $249.95... New Bendix Gyramatic with 
soap injector $269.95 .. . New Bendix Dryer $199.95 (electric model) 


BENDIX HOME APPLIANCES, INC. * SOUTH BEND 24, INDIANA 
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e fan when 


cooling air set under table irculates cool air 
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General Electric’s 
great line of fans! 


REMEMBER LAST YEAR ? 


struck ‘early and you 


hot weather wave. Tie in when this promotion breaks 
" 


just didn’t have let 
enough G-E Fans to meet the den 


colorful window streamer, plus a G-E 
your customers know you have Fan display that’s really a stopper! 
wand! the fans they're reading about! General Electric Company, Bridgeport 
year by stocking up “Hot Weather” Spots on 88 Radio 2, Connecticut 

on Genera! Electrix 


(set set early thi 


s great line Stations hit vour customers when they 


And what a line it is' want a G-E Fan most — before and after AND REMEMBER... 

ByoS yee ; 1 hot, sleepless night, or right after a Toe 

For G-E Fans are backed by nearly ais i . " EA win 
continued hot" weather report 


60 years of engineering skill ire leaders 
shrord. 

in consumer preference ind demand National Ad in Saturday 

Chere are G-E Fans for 


Evening E : 

} kf \ 7 uvery G-E Fan carries the famous 
ost ‘very other wee rom Apri 5 . . 

your cus = : oe : er General Electric Warranty. Tell your 

tomere—for home. for office. for fa through July 22. Reminds your best fan 

tory. And they come 


1 


1950 at customers to get set for hot weather promptly, if their G-E Fan should 
new low prices with a G-E Fan! prove defective in material or work 


manship within one year from date 


customers they'll get a new fan 
to you in 


aN CPA IS PIT 


Huge Triple Advertising Campaign 
“Hot Weather’ Newsp 

runs in your own local newspaper 
right in the middle of the first heat 


Complete Promotion Helps 


per Promotion A whole kitful of material to help you Mher no Waiting around for 


’ 
sell’ Contains a full-line catalog, fan tory repairs” during hot weather! 


of original purchase 


fac- 


mat book, consumer mailing pieces, and 





} 
: 
; 
: 
; 
| 
: 
a 
: 
- 


f 


LOW PRICES—BETTER VALUES! 
| mo ff 


MODEL FM baves MODEL FM 10M1 10- 
Large Super , ~ inch Floor Fan. With 
MODEL FM 24M21 . orton he of extra base to convert to 
‘ » Suneresute Ais 4 e quiet $39.95 ‘ desk-type fan! $21.95 
Cu r.(s.f ure } : 
$119.95 


ae? RC INEBEINIEIBASTY 


MODEL FM 10CI 
(Cabinet Fan. Ice 


MODEL FM 12M41 

l2-inch Superquiet 
Pedestal Fan. With fa bh 
mous Vortalex blades’ ri 
B forme n, With the enclosed $59.95 

«a : ‘ ng mechaniam' $15.95 ats 


MODEL FM 10563 - 10-inch 


STOCK UP EARLY ON THE FANS THAT GIVE YOU MOST 


TO HELP YOU SELL... AND SELL... anp Sell = G-E FANS! 


Ali ; rcise Tax. 


GENERAL €@ ELECTRIC 


ELECTRICAL MERCHANDISING—MARCH, 1950 














Exhibitors (Continued) 


een added to their line, a 
rding to L. B. Dreitus, tactory 
Proctor Electric Co. The 2-ir 
tear plus ironing board 

olors, were | ng s! 
M Fler 
Rival Mfg. Co 


Royal Vacuum Cleaner 


Ul nAel \ 


€ 


lie 


e y 
Son-Chief Electric 
: v ns 





Swartzbaugh 


R. | rt 


Sunbeam Corp 


Ay 
1 


: 
‘ 
5 
| 
t 
: 
: 
- 
. 


Swing-a-Way Mfg 





iz e 


Toastmaster Div 
f if you feature the sewing machines with the features that women 
want — good-looking, modern models —- THE MACHINES DISTRIB- 
UTED BY GraybaR — — 
of 
[ce if you use good selling methods — modern merchandising and 


ye ¢ 


promotion tools—-THE SALES HELPS AVAILABLE FROM GraybaR 


Westinghouse Electric Corp. A new 
fahe ‘ ; 


wit 


If you haven't yet investigated the advantages of Appliance Deportment 
adding sewing machines to your appliance line, call GRAYBAR ELECTRIC COMPANY, Inc. 


your local Graybar Appliance Specialist! Executive Offices 
He'll give you all the facts about this much-desired Grayber Building, New York 17 
item - or any of the other popular apphances we 
distribute. Thousands of dealers throughout the 
nation make Graybar their No. 1 source of electrical 
appliances 2 


Ya an amer Aye nol 
,; when you feature Td, Ww W. Welch Co. 


eed, f ent or sash window 


sp Sus | SS ee ree 


to L. H 


Ww 


IN OVER 100 PRINCIPAL CITIES 
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DOW MAGNESIUM RODS 
Mean More Heater Sales - Greater Profit for You! 








: This great Dow development is a real sales opportunity 
for you! Now you can sell water heaters scientifically 

protected against tank corrosion. The Dow Magnesium Rod 

bears the brunt of the corrosive attack instead of the tank. 

Your customers can get longer tank life, cleaner, clearer 

water free from unsightly rust. You will have a better 

chance to sell quality heaters when your customers know 


the water storage tank is protected against corrosion 


A AAI NEE, 


and premature leaks by a Dow Magnesium Rod. 


And remember that there’s no substitute for Dow Magnesium 

Rods. They are alloyed from virgin magnesium to 
carefully controlled specifications that assure maximum 
life and efficiency. lron, copper, and nickel impurities that 
reduce the life of the rod are held to very low limits. 
When you sell a heater equipped with a Dow Magnesium 
Rod, you are giving your customer the best protection 


available against tank corrosion and rusty water. 


GREATS WARE itt hal AAD FN 
em Ail 8 GRILL TA ELENA POE MEALS " eacmenens 


Leading manufacturers are equipping their heaters with 
Dow Magnesium Rods. They are taking advantage of this 
low cost protection against heater failure due to corrosion. 


You will want the facts too —contact your manufacturer. 





He has complete information. If not, ask him to write to Dow. 


Magnesium Division 


THE DOW CHEMICAL COMPANY + MIDLAND, MICHIGAN 
New York . Boston . Phited. ' * Washing . Atiente . Clevetend . Detrest 
| Chicago «+ St. Lewis * WHewsten + Sen Proncisce * tes Angeles * Seattle 

Dew Chemical of Canede, Limited 
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~The only reason were In 


Mr. & Mrs. O. W. MeCluer of McCluer’s Appliances, Lima, Ohio, tell how 
they started from scratch . . . zoomed into a full-fledged appliance store 
through lronrite sales alone. The big, rich lronrite market and lIronrite’s 








selling plans can help your store hit the jackpot, too... but fast! 


- (a cey “Iisa Pact,” say Mr. and Mrs. MeCluer. away with store and outside group demonstrations, 
yx ' e “*Ironrite literally built our business. plus hitting hard with displays, local ads, promotions 

> ae and shows, is part of the Lronrite sales plans. When 
“We sold sonere from ous home _ zc we get the prospect we follow through with individual 


ee yy 
re et) for extra income, But we had a lion by attention, usually offering a free home trial of Lronrite. 
> 


i the tail. Ironrite sold so fast that the 
next thing we knew we set up shop and grew into = = “Our sales with lronrite give us the 
a full-line appliance store! z je cleanest profit on any appliance in the 
: house. An industry leader like Lronrite, 
Ironrite gets the play with no saturation and no trade-ins, price cutting or 
: discounts, gives us big profits we don't have to split 


; with anyone!” 
lronrite still gets the push with us. We learned early 


that demonstrations pay, and we make them our key- 
: 2. * * 
note even today. Every person in the store has earned 
his lronrite S-\ Club pin by learning to iron a shirt, ; . . 
so any one of us can operate any model on the floor. Like to learn mere about big lronrite profits ? 
Step across the page, please, for a few words . 
‘Building a healthy prospect list by hammering with lronrite’s General Sales Manager. 


THE IRONRITE 


et up m te 








_\ tronrite 


WS EVERYTHIN 
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business is lronrite!” 


"Success stories of Lronrit: 
says Hal Biddle 


hundreds of apphance 


dealers are bulging 


our files! Ceneral Sales Manager. 


“Literally dealers are dis- 
covering the lronrite sales 


make bug 


plans are one sure way to 
profits Phe 


almost unbehevably simple . 


appliances facts behind the 


story are 


“Evervbody’s with vou at lronrite. We go all- 


out to give vou the hind of selling assistance 


that 


really he lpos There's a wealth of display «, sales aids, 


factory-trained Home Service Advisors to aid in train- 


ing and demonstration plus merchandising helps 


and lronrite’s famous color movie. You can't miss! 


f * 
, ~~ 


/ | “Ghee 
f FINES, | { , * , 


-_ An 
) t LINE { 
| , a J _ 


IRONRITE INC. 
Exclusive manufacturers of ironers since 1921 


MT. CLEMENS, MICHIGAN 
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lronrite :> 


eat 
On \‘(rHE)” 


“Basically . the automatic 


open 


ironer market is wide. 


Saturation is less than 10°), leaving more 
than OO | of the rich potential still open. And Lron- 
rite s in top spot 


hot 


Last year, we sold more than 
© Of the industry total in our price class! Can you 


name another major appliance that can say that? 


*Trade-ins and deals never cut into vour profits 


with lronrite. Every sale is clear and clean. Get in 
now. Get vour demonstrators and instructors organ- 
ized. ‘Tie in with local ads. Use ple nity of display 


space to feature lronrite. You'll get more profit sell. 


ing lronrite than selling any other major appliance! 


Py 
wr S\N \\\\ 


at 


os al 


“Look at lronrite’s 1950 advertising! There are 
MeCall’s, Better 
Homes & Gardens, Successful Farming, Household 
and Sunset. Add Lronrite’s TV playlets! Makes Lron- 


rite the heaviest national advertiser in the industry! 


full pages in 5 great magazines 


The coupon below can bring you heavy profits, too!) 


“Get your lree copies of the all-new dealer book, 
‘Plans that Seli Lronrites at a Profit.” It's crammed 
with the best sales plans of our twenty-eight years’ 
experience in selling Lronrites. It 
stores as well as small 


works for big 
Ask your distributors about 
it. Or send me the coupon below. Do it today!" 


Nese 
_ 
3 


~~ a 


Model 80. Open-model 
lronrite. All the famous 
lronrite selling features. 


R * a. 
L.. leet : 


FLOOR 


closed-top Ironrite 


Model 85 . Fast-selling, Model 88. Smart Lron- 


rite Cabinetie that sells 
as fine furniture, 


White enamel finish. 


Hal Biddle, General Sales Manager 


IRONRITE INC. Mt. 


I want “in” 


Sell Lronrites at a Profit.” 
NAME 

FIRM NAME 

STREET & NUMBER 


carry 


Clemens, Michigan 


on those Ironrite sales! Rash me my free copy of “Plans That 
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heat-powers 














CREATOR of the Frigidaire 30-inch 
range, F. H. McCormick (center) shows 
off the appliance to George Scott, left, 
Commonwealth Edison and H. J. Walker, 
district monager, during the Chicago 
showing of Frigidaire 1950 line. Meeting 
was one of series of 44 held across the 
country 


Frigidaire Meetings 
Draw Over 40,000 


Over 40.000 dealers a 
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STEAKS! 
HOPS AND 
aus accessory) 


TO PICNICS TO ANY Part OF THe KITCHEN} 
WITH THE FAMILY) 


TO PARTIES AND 


TO THE PORCH 
CHURCH SUPPERS) 


IN HOT WEATHER! 





Y 
oO STAMPING nomen 
NATIONAL = cts a . 


is:  Ambawader Bidg. $1. tov + 
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Suburban dealer finds 
even in slack period! 


ast OcTOBER, When sales of electrical appliances took a tem The result is reader interest such as has never been cre- 
[’ porary dip in Westchester County, N. Y., E. Robison, ated by any other magazine in history. Interest in LIFE’s 
Inc., chose to stage an advertised-in-LIFE promotion in their exciting word-and-picture reporting in its absorbing edu 
two stores in Searsdale and Hartsdale. Result: Sales held cational features . and in the products displayed in its 


up—and even stepped up in some cases advertising pages 


Chis power that LIFE has to create sales is no mystery to What could be more logical to an alert dealer than to 
dealers who have seen it work. For businessmen are also follow up this LIFE-created desire by telling his customers 
readers LIFE readers—and they've found that LIFE’s pages that his store is the place to buy the products they have seen 
stimulate the imagination, create excitement, provide a fresh and wanted in LIFE 


reading adventure week after week 











» | 7 
a eh 


1 In Scarsdale, M. Y. (station above) E. Robison, Inc., hardware and ap- 2. Customer response to the promotion was assured by many attractive 


pliance dealers, have one store and another in near by Hartsdale. Founded windows like the one shown above, which aroused much favorable com- 


a 


in 1921, this progressive company has expanded right along with these ment. Inside, customers found the advertised-in-LIFI promotion theme 


wo growing suburbs of New York City carried throughout each department 
- ~ 
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3 ae displaying products together with the ad 
rtisements from LIFI 


for customers to 


Was SO 


4. One of the big reasons F. Robison 


anxious to stage an advertised-in-LIFE 


5. The sales force at KE. Robison are strong 
boosters for LIFE display 8. They saw LIFE ‘* 
pulling power at work among the customers 


who came to the store during the promotion 


Robison’s made it easy promo 
tion was to establish their stores as the place 
to find the national brands displayed in LIFE 
. manager Mr. Sam Robins, said Phe eye-catching displays brought LIFE’s ex 
store: “We always done a “The LIFE promotion definitely established us citement right into the store, finished the sales 

dishes, but we did as the job begun in the pages of LIFE, told customers 
better job during this promotion “Here are the products you've read about and 

sold.” admired in the pages of LIFE!’ 


nize the 


recog products thes 
en and wanted in the pages of their favor 


ie. Savs Mr. Al Schramm 


Ri eA EAS ARENT LIY Bale 


advertising manager, 


™ irsdale have 


good job with Pyrex an even locally 


increasing benefits for us.” 


agents for goods advertised in 


They cer- , and in the long run this will mean ever 


es DML ATTIRE A 


tainly 


Feature these products soon to be advertised in LIFE. They're the products your customers look for! 


MAJOR APPLIANCES 


\% nage, color 
Mar. 6 Crosicy Electric ne pag *% 
Proctor Toaster—'A4 page 
Six iQ en usher » Nave 2 


Dormeyer Electric Mixer 


color 
; Thor Washer —' page, color 
13 Hoo leaner ead. color 
H G-E Sandwich Grill Waffle lro: 


page 


Mar 


na Electric Polisher —4 page 
n Sott Water Service 


1 Pont Paint Brushes 
20 « 
B 


Ho 


SMALLER APPLIANCES 
AND HOUSEWARES 


jar Chest 


20 Alexander Smith ¢ 


spread, color 


arpets 
Englander Mattress—spread, c. 
Allen Industries Rug & Carpet 

Cushion — page, color 
ELECTRICAL 
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Koroseal 
Menvel t 
Playtex Pillow —page 
Restonic Mattress—'4 page, « 
Lane Cedar Chest page 
Mar. 27 Bird Floor Coverings-~page 
Boltafle x 


Firestone Velon page 


page, color 


urniture— page 


< 
page, color 

color 
Thayer Carnages—'y page, < 
Ostermoor Mattress—112 lines 


Excello Towels—14 lines 


RADIOS, TV AND INSTRUMENTS 


Mar 
Mar 


6 Motorola Radiw 
13 Phiko Radio 


JEWELRY, CLOCKS AND 
WATCHES 
rvella Pearls—ly page 
1 Watch—page 
ton Watch—'4 page 
smond & Wedding 


olf 


20 DeHeers 


Telechron Clocks 


Diamonds—page, color 
wy page, « 
G-E Clocks—4 page 
. 27 Westclox—page 
Keepsake Diamond Rings— 
4 page 
J-B Watch Bands—'4 page 


SILVERWARE 


6 Holmes & Edwards Silverplate 
page, 
Reed & Barton Silverware 

VY, page, color 

Mar, 20 Holmes & Edwards Silverplate 

page, color 

1881 Rogers Silverplate 

Mar. 27 Community Silverplate 

1847 Rogers Bros 


Mar. 


color 


4 page 
page 
page, color 
PENS, PENCILS & TYPEWRITERS 
Mar. 6 Serviset by Sutherland 
4) page, 
Robert Murray bour-Color Pencil 
sy page 
13 Scripto Pencil 
wuAce Corners 
20 Roya! Typewriter page 
Sal-T-Hed Thumb Tacks—14 lines 
27 NuAce Corners 


color 


\% page 
2% lines 


28 lines 


CAMERA SUPPLIES 


6 Eastman Kodak 
27 Ansco Film 


page color 


4 page 


ADVERTISED IN 


LIFE 


UFE, 9 Rockefeller Ploze, New York 20, N. Y. 
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MORE wome HAIR DRYERS WILL BE SOLD Growing Pains! TV's Prices 


HEN EVER BEFORE ! ; 
ee be vou can orrex tHE BEST! ~Go Down; Tubes Get Bigger 


Manufacturers and retailers catch 

breath as prices settle for a time; 

rectangular tubes begin to appear 
PROFESSIONAL TYPE 


, FAMILY HAIR DRYER 


HERE'S WHY 


f : ca January f ts “metropolitan 
= prectes wns : : rices ts cus 
rhe result as 1 e than a shift s latter er p 
sy downward of the general price he ricing merry-go-round 
that ieveloped bet and iring nee on ve ‘ . withis 1 
, arkets these ' ! b) i nding if wit 
11S THE GREATEST Sian a Os 
arce ur : epre rice announced a wee 
t ; 4 ine y 4 ~ wie e! t ' l it a t 
'S valve! eee a 
—_ t . 124 table mod- count Troubles. The fa 
aS apparent ttling (for a r\ rought : 
, ’ . $170 a f the t tele s 
‘ na 


~ 
j 








r7) AT ONLY 


fs mode ‘ gh to cov ne 
r antit ' aint a. s Hilees, vice 
! ° 
t r gray tube wa é and general sales manage 
| ‘ 1 Mi 
x eral ga eda andard liv n Vitg 
} 
juipment na presen 
, ' . , ‘ 
ré nts were inadequate 
ennd ¥ = ‘ i 1 t ade 
s 4 iow le ed these 
rl began a f days before ew al icknowledged 
Year's when | . ( Vicens g 
, t g those ‘ 
" 1 Ox ' arret g margins wa 
| et »5 $1009 ts ' the h 
} f , ' 
4-in. tabl af 2CA " 
tered wit , £2909 ting for a ale ‘ t nt margin 
\l tr ’ re 
: . ‘ ; ire wa ‘ 
j ’ ® imnos , 
vtiie d ew the pr + their elo} I any 
. | S140 ¢ the etail prices of the 
emaining ¢ tele 
} Renane co. — ‘ Effect on Sales. Whether ¢ 
—T » r i r $ as e : 
‘ i ‘ ; t ) ~ Ad a de 1ded efte t 
arke | " nter 
t , | " ale s hard t etermit 
e | ‘ k \ ya - 
: 1 dy @ it was not long 
>, 9 ‘ y [ I was } re, 
‘ « , ; a . 
t } 
; € : ‘ 
4 t . 
" 
¢ 





STANDARD 
DISCOUNTS 


tette the Finest Hair Dryer on the Market ' 
@ pRort NAL Type Mode t 


All these Sell-on-Sight 
Features! RERS’ Y 
© User's Finger-Tip Control Switch 
het eo cold ’ MANUFACTU 
ah Soe tema (Attention RESENTATIVES! 


@cconsible 


@ Meavy Gauge Steel. Cont-Proef DISTRIBUTORS! Electrical and Gas Group 
slab Weer : 


Heed Baked-On Ename) Finish. 
| Names Kinsey President 


@ Hood Tilt: Up or Down, Gives 
Order NOW Through Your Distributor ' 


ARISTO MANUFACTURING CO. 
3319 W. Carroll Avenue 
Chicage 24, Hilinois 
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12} Screen 
Table Model 


ele 
_ 


$2292. 


with Built-in Versi-Tenna 
and phonograph jack 
TM. Pull 92 9q 


Arvin DeLuxe Madei 3! 
in. of undmte wted picture ked 
in by the exe lusive Arvin 
ror. Oniy tw visible gr 


securely bock 
Maatc Moprra 
of controls 





supe 
mean simplified tuning easy o* tuning 4 


radx ~~ * r-powered f 
ringe areas 


w sharp recept\ n 
Beautifully styled 
hed in selected me 
t selling ft user 


even in 
hardwood cabinet fines 
ong mae mt 


hogany. Lo 
; «M — Same fine 


A n Deluxe 
chadevel mahog ie $279" 


If you measure LV in terms of VALUE 
ARVIN IS YOUR LINE! 


Arvin 
is not t 
he lowest priced 





ar - 
we a ownera report amazing! 
‘ a - , 
ear, steady reception. Arvin’s r 
d a re 
usal to compromise with qualit 
_— imlity 
; protects your profits, pays off 
mn any other TV line. ARVIN “he aoe can i 
se BIGGEST VALUE TV LINE’ - wich sage 
Arvin Visible \V . 
alue I "he 
pac ked with qu ality f - =<? is eye “ye en 
built to del : eatures. It is that rca 
o deliver dependab! rhage vo eager 
built to <rqpeete si. stomer send ir 
ri . ieee ' : 
I rmance. Even in fringe mua ee 
i N now 


4 Arvin is not the highest pric a 
foe ror But, set for set and dollar 
ollar, Arvin TV offers y 
customers more for their ph cna 

ey 


youre selling 
sheer value anc ng-time satis 
alu 1 lor 4 mm 
‘ 


Arvin Redie & Televi v " 
evision Divisio 
‘ ’ ’ a 


. 
™ 
ightly higher in Zone 2 


The Low Cost TV 
with ge SET features! 


del 40807 
Hiack 


5 Oo” No-glare 
Tube « Simplified 
Plus 0 - tuning « Service {ree 
+ $1.26 electromagnet« 
cuite Straight AC 


wa Arvi 


e “BLACK” TUBE — for longet 

tube life « Horizontal 
ency control « I layed automatic gap 
cabinet in lacquer mahogany 
second set 


NEW NO-GLAR 
automat frequ 


control « Gra¢ eful mode rn 
finish, wergh* © yniy 35 tbe [deal as @ 
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zs 





oS. MORE PROOF | 


The first honest-to-goodness 


PRICE-PROTECTION POLICY 


offered to the trade 





| 
| 


. #8 ELECTR RO 


See your Westinghouse Distributor 
WESTINGHOUSE ELECTRIC CORP. - 








TELEVISION 


Now, brand new Westinghouse models that give 
you more television per dollar... more features per set! 


@ Westinghouse 610T12—1214" BLACK 
TUBE table set of unusual beauty and sim- 
plicity Exclusive ELECTRONIC MAG- 
NIFIER with chowe of full vision or GLANT 
CLOSE-UP AGC. Built-In Antenna. 


Westinghouse 619712 124" BLACK @® 
TUBE Synchro- Tuning Built-In 
Antenna powerful EM speaker Fast- 
keyed AGC . . . modern mahogany cabinet. 


BR Westinghouse 618T16—New 16" REC- 
TANGULAR Black Glass tube offers extra- 


® Westinghouse 613K 16—The ultimate in 

picture performance 16" BLACK TUBE ter cure in 6 much emailer cabinet 

has extra large 160 sq im. screen, with clarity oot the ives complete picture transmitted 

and definruon Syrchro- Tuning Built- without ee f s trae Tun 

In Antenna 12° P.M. Alnico V speaker Built-In Antenna ai ms 
mahogany cabinet with doors : 





S went 
linghouse 611C12-—-Complete home 
entertainment unit with every ‘ane feature, Get on the 
yet so compact it takes ) less floor space 
AM-FM }-speed automatic record play- BANDWAGON ! 
1244" BLACK GLASS tube. . . 
Feature for feature Westinghouse 
. even the name Westinghouse 


er 
Electronic Magnifier, Budi-In Antenna. 
wins 
tips the scale in many a sale, because 


2 out of 3 families in your area are 
satisfied users of Westinghouse prod- 
ucts 
. 
SUNBURY, PA. Besides, you get the backing of ad- 
vertising in the same newspapers you 
use ... plus a full arsenal of point-of- 


HOME RADIO DIVISION 
sale and promotional aids. 
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muhilenre 


BRIGGS & STRATTON 


You buy with confidence 
because you know 


machines, tools, appliances 
and equipment are 


“Powered Right” 
when they are powered by 
Briggs & Stratton. 





a a ct ee nee 








« & Stratton trademark is 


roa & Stratton t-evele 


sir-cooled engines to power your « 


BRIGGS & STRATTON CORPORATION 











News Briefs 


Meck Expands Meck 18 White Report i ts 


Absorbs Colonia 


Zenith Withdraws. | ‘ r ’ ; , 


Five-Year Warranty 


Motorola Orders Up 
fl 


Weseheuse Space. Three New 14 Inch Tube. | 


\ 1 
| e 
\ 
Air-Conditioning Year. A predict 
t 19 ild be a “banner sale 
+} . i ' 
la ar ry 
I er, comr al uf ' 11 
Tele-tone Record. More than $1 
r the Frigidaire divisior - 
‘ nH wh t f . a 
sl Motors. He called atter 
1 imy 1 equip . pte 
" spanned . 
: : i sult 
ae t ro 
tt i - 
i ak- 
Eras 
es 
Columbia Campaign. Columbia Re 
| -f } ri 4 ’ 7 . Y 
. Consumer Campaign The most 
‘ " g 
wee of } 
PR, ’ 
I R, 
; ~ 
! rir t 
1 Svs 
ed 
1 4 tie v h 
Starrett Distribution 
§ fas ‘ 
lev Air Conditioner Promotion. | 
S Setrthutncs io aie 5 2 and 4 1 
I as 2 s have t t 
d ler P Mitchell WE ” 
sca eM c Mig. Co. 
Domestic Meeting t er ect mign a d in 
, hy 
uf 
¢ Engineering Award. RCA \ 
s re gC 1950 merit award 
ar the American Society of Indus 
a al Engineer tor the “engineering 
" z hie 
e | 
j rd-t 
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DOMESTIC SEWING MACHINE BUSINESS 1S GOOD! 








Domestic Sewmachines are seen at the 
Domestic Appliance Co. in Duluth 
Minnesota. A complete line of Domestics 


are given p tinent display space 


> 
: 
% 
? 
t 
> 
a 


se tee eens een 


phoeipe: 


5 


— 


Window displays, utilizing Domestic 
advertising material, make the 
Duluth passers-by better acquainted 
with Domestic Sewmachines 





Concentrated sales efforts by Mr 
Anthony Vittorio and Mr. Martin I 
Buren have par off for the Domesti« 
Appliance Co. in greater sales at a 
greater profit 


\ Domestic Franchise may be available in your ter- 
ritory now. See your distributor...or write Domestic 
Sewing Machine Co., Inc., Cleveland 1, Ohio. 


WITH THE FEATURES FOR MORE THAN 80 YEARS 


SOLD AND SERVICED BY 
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Here’s Proof of a Pledge of 


THE BEST-BALANCED 
NEW 1950 LEONARD © 


NEW COLD SPACE WITH 
LEONARD THE GREATEST STEP-UP STORY IN THE LAND! 


COLD FROM TOP TO BASE! Here is another great fulfillment of the here is dependability you can count on— 


Leonard pledge of product and franchise every model a proven refrigerator . . . 
superiority backed by Leonard's 69 years of product 
For here, in models ranging from pioneering experience! 
$189.95* to $449.95*, is a refrigerator to Yes! Here, crystal-clear, is visible 
match the specifications, the kitchen, the proof of Leonard product superiority! 
budget of every type of customer! Here But in addition to this, Leonard dealers 
are the new extra-useful features cus- get the advantages of franchise supe- 
tomers want with the visible step-up riority! A limited number of dealerships! 
power the salesmen want! Vigorously competitive prices! Liberal 
Here is new beauty . . . inside and out! profit margins! Concentrated advertising 
Here is the amazing beauty of Poly- cooperation! Leonard's priceless repu- 
styrene—the post-war material used in tation for value! All of which, added to- 
many parts that’s white clear through! — gether, will put Leonard dealers out 
Here is the new, longer-lasting beauty of front in 1950! 
Titanium-porcelain interior finish! And 

















* Suggested prices, including delivery and five-vear protection plan. State 
and local taxes extra. Specifications subject to change without notice 
MODEL LIM. Super Deluxe. Comt 


ines 
Hi-Humid foodkeeping in a cold-from-toy 
to- base cabinet, Tops in refrigerator-freezer 


utility, SO-Ib parately-insulated freezer 


Net cay sity 11.9 cu. ft. ONEMA) $449.95* 























MODEL LMM. Super Deluxe (Hi-Humid) MODEL LFM. Super Deluxe. A big “11” MODEL LYM. Super Deluxe. Big space at 
A brilliant “11 the floor space of a pre in a cold-from-top-to-base cabinet. With a low price in a cabinet cold-from-top-to- 
6” Added apt Loft Hi-hHumid refng S0-Ib. across-the top Frozen Food ¢ hest and base! With big 4214-Ib Frozen Food Chest 

1, 40-qt. Super Crisper Drawer the new, cold, 40-qt. Super Crisper Drawer new, cold, 40-qt, Super Crisper Drawer 

y 10.9 cu. ft. (NEMA) $389.95° Net capacity 10.9 cu. ft. CNEMA) $339.95* Net capacity 11.9 cu. ft. (NEMA) $299.95* 


YOUR BIGGEST DOLLAR’S 
RTH OF COLD SPACE! 


T9SO—ELECTRICAL MERCHANDISING 














Youts-§" 





LINE IN THE INDUSTRY! 
REFRIGERATORS! 














T'S THE AMAZING heart in every Leonard 

: | refrigerator! Husky. Quiet. Depend- 
able. And one of the most efficient mech- 

’ anisms ever devised by the hand of man. 


It is self-cooling, self-oiling, sealed-in- 


| ) TO VY steel against dust and moisture. It pro- 
lhe PLUS-Value vides plus-power to every Leonard re- 


, frigerator . . . gives to Leonard dealers 
> . 
Ay bFi€ / \ ¢ plus-value of long-term, economica 
f the LEONARD. the pius-vatue of tong- 
operation . . . and a satisfied customer 
j y 
Criacte r-Sealed every time. 

































MODEL LAC. A quality “6” that takes a 
minimum of space. It's your entree to the 
vast market where space is at a real premium. 
Has a 17-Ib. Freezer, aluminum chilling 
tray, tall bottle space, removable shelves. Net 
capacity 6.1 cu. ft. (NEMA) $189.95° 














MODEL LRE. Spectacular price appeal for 
customers looking for a big refrigerator at 
a budget price. Extra space, extra features 
galore! Net capacity 8.6 cu. ft. (NEMA) 
dominating its price class at $229.95° 
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NEW BEAUTY, FEATURES, 
VALUE 
IN THESE NEW LEONARDS! 






















MODEL LRL. Here's a big “8” that adds 
selling strength at the most strategic spot in 
your line. With giant 50-lb. Frozen Food 
Chest as in Super Deluxe Leonards, Net 
capacity 7.9 cu. fi. (NEMA) $279.95* 

















MODEL LRK. A top quality “8” with a 
40-Ib. across-the-top Frozen Food Chest at 
an “under two-fifty” price. It's a peak vol- 
ume beauty that’s making a big hit with 
dealers and salesmen from coast to coast. 
Net capacity 8 cu. ft. (NEMA) $249.95* 











Pmt i a Vile). | 
FOR VALUE 
FOR 69 YEARS! 
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WHAT A BEAUTY! 


and economical, too! How could anybody help but want 


Amazingly efficient quiet 


this new Carrier Room Air Conditioner in his home or office 
Designed by the founders of air condition 


units. No 


> 
all year round 


ing, it is head and shoulders above ordinary 


wonder 1950 is bound to be a big money-making year for 


Carrier dealers 


finished in 


Six popular new models that may be 
any color liberal mark-ups for real profit 

and strong advertising and promotion support! 
Want full information? Write Corrier Corporation, Syra 
N. Y 


Air Conditioning, Refrigeration and Industrial Heating 


cuse the pioneers with world wide experience in 
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“Recorders will SELL in 1950” 


aE 
— SAY NATIONAL AUTHORITIES 


MERCHANDISING—MARCH, 


1950 


¥A/7 'y 
)/| ILCOXY AY 
! VREcoRDETTE| /'SR. 


the Sensational new 
recording radio-phonograph 


@ Get your share of profitable home recording sales — with the most 


amazing instrument in home recording history. It's the handsqme new 
WILCOX-GAY Recordette, Sr. Easy to operate, easy to demonstrate— 
—and so easy to SELL! 

No bothersome needle changes! You make a record from microphone 


or radio by raising the tone-arm. To play the record back, just lower 


the tone-arm—and the play-back needle is automatically in place 
But that isn't all. For only $59.95, WILCOX-GAY also includes a 


powerful superheterodyne radio. And a phonograph that plays all 78-rpm 
records up to 12 inches! 


So get into the home recording business—FAST! Ask your distributor 


to show you the WILCOX-GAY Recordette, Sr.,... or write directly to 


WILCOX-GAY CORPORATION @ CHARLOTTE, MICHIGAN 


. 
q 
i 
} 
4 
; 
| 
: 














nouncing the NEW 1950 FRIGIOAIRE 


3 TYPES—4 SERIES—10 SIZES—4 to 17 cubic feet—STARTING 


> 


WMPERIAL MODELS DE LUXE MODELS 


have a near-zero Locker-Top. The lows \% \ have low-temperature Super 
compartment is refrigerated by the new 1 Chest, Main 


Freezer 
compartment refmgerated 
improved Cold-Wall cooling with th , by Freezer Chest and new, improved 
new Refrig-o-plate Cold-Wall cooling 











FROM $184.75 


MASTER AND STANDARD MODELS 


have colder-than-ever Super-Freezer 
Food compartment refrigerated top to 
bottom by direct air circulation from 
Super-Freezer. 








“oe? 2 eS 












New Outside / 


leok What's New in refrigerator styling! From the attrac- 
tive nameplate at the top to the modern recessed base, 
Frigidaire Refrigerators again set new beauty standards. Note 
the golden highlights, the Tirget Latch, the sleek new lines! 







They'll Stay New Looking for years and years —these 
refrigerators are built that way! The sturdier one-piece cabinet 
construction, with the rigid Double-X back design, means 
long life, no sagging. And their finish stays bright and white 
— whether it's gleaming Lifetime Porcelain or Durable Dulux, 






—_— 







“ New laside! 


Frigidaire Imperial Models — finest of all Frigidaire Re- 
frigerators. The Imperial is a two-door combination —Cold- 
Wall refrigerator and Locker-Top for long-time storage of 
frozen foods. Its innovations include adjustable and sliding 
aluminum shelves — new Ice-Blue interior trim — new, deeper 
porcelain twin Hydrators — and new, improved Cold- Wall 
cooling with Refrig-o-plate. Quickube Ice Trays slide out, 
release cubes instantly. 8 and 10 cu. ft. sizes — frozen storage 










capacity, 50 and 70 Ibs, 





Frigidaire De Luxe Models have full-width Super-Freezer 
Chest, new, improved Cold- Wall cooling, full-length door 
and amazingly greater capacity. A 9 cu. ft. size takes little 
more space than a 5 cu. ft. model of only a few years ago! 
Look at the cool, clean beauty of its lustrous Ice-Blue trim 

the Double-Easy Quickube Ice Trays — adjustable and 
sliding aluminum shelves —twin extra-deep Hydrators — 
full-width plastic chill drawer. 9 and 10.7 cu. ft. sizes— 
frozen storage capacity, 45 and 49 Ibs 


Frigidaire Master Models gleam with new gold-and-white 
beauty — introduce for the first time adjustable aluminum 


1 


shelves in low-priced refrigerators. All sizes have two deep, 


sliding porcelain Hydrators that can be stacked — sliding 
porcelain meat storage drawer — convenient, all-metal Quick- 
ube Ice Trays handy jack shelf. Larger sizes have the full- 
length food compartment, Super-Storage design. 7.6 to 11 cu. 


ft. sizes — frozen storage capacity, 19 to 29 Ibs. 


Frigidaire Standard Models (not illustrated) are low in cost, 
yet have the Meter-Miser, Super-Freezer and the cabinet 


construction of higher-priced models. Other features include 





rust-resistant shelves, deep, sliding porcelain Hydrator, 
Frigidair exclusive Quickube Ice Trays. 6 and 7.6 cu. ft. 
Size frozen storage capacity, 15 and 19 pounds 








Frigidaire has them ! 
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oiled for life. Only Frigidaire has it! 


esos ‘S “} 


k at tt Outside! Look at th laside! 
You cant match a FRIGIOAIRE! 
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"8*r-tip action a 
4. New Streamlined 


Design ~ finished 


in 
iNOwy-white Lifetime Porcelain 


or Durable Ovlux 
YOU Ger NEW 


» Extra Stor 


CONVENIENCE 


Ge Space ~ 


- kitchen 5POCe thon before — 
. . 
*tra-Large Frozen Stora 
, ~holds from 1S to 79 lc 
‘, 
° pouble-Basy Quickube 
= Trays ays slide < > 
Cubes released inn 
Stantly “AO meitj a» 
8. New Bee rates 
Aluminum Rustproof 
palvstable, sliding = mor eit 
etween shelves — 
9. New, Extra 


*, Quick chilling 
oe beverages, " 
i Handy Plastic Bosker Orawer 
saat small items — in, De iux 
rial models. ulm 


YOU Ger NEw ECONOMY 
NEW r 
se na DEPEND AB), 


Proved Meter. ~ 
Makes More cold 
MOre current, 
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ON®-piece stee; . waged 
longer life, SONStruction — for 
16. Freon 


“l2 Retr 

, Gerant — 4 
V!daire ang Genin manne 
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Cold- Wow Cooling 
& x@ and Imperial 
» New Sealed-in echa 
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by 5-Yeo, Protection ra aig 

in, 


in oil 
Models, 


+ Vimo 
Motors d ; * Cold from 
in build *pendabilj + Prow 
"9 more then 11% “ nd Frigidaire’ 30 nt Y features 
Hon refrigerating unis Xperience 


FRIGIOAIRE 


Americas No.l Refrigerator 


Visit your Frigidaire Dealer. You'll find his name in your classified Phone Directory. Or write 
Frigidaire Division of General Motors, Dayton 1, Ohio. In Canada, Leaside 12, Ontario, 


Refrigerators + Electric Renges + Automatic Washer + Clothes Dryer + Electric lroner + Food Freezers 
Electric Dehumidifier + Electric Water Heaters + Kitchen Cabinets end Sinks + Air Conditioners 


Double-Easy Quickube Ice Trays are New More Powerful Meter-Miser—simpiest New Extra-Deep Porcelain Twin Hydrators 


aluminum for fast freezing — have Automatx cold-making mechanism ever built — pro- with durable transparent plastic covers in 
Tray Release. Press the tray handle — the duces oceans of cold on a tnckle of current ! Master, De Luxe and Imperial models— 
tray is free — no tugging! Lift the lever — Quiet in operation, trouble-free — this eco- keep more fruit and vegetables fresh. Slide 
cubes released instantly —no melting ! Only nomical Meter-Miser is sealed in steel out —can be stacked to provide space for 


big items. Only Frigidaire has them ! 











New Adjustable Aluminum Shelves 
in Imperial, De Luxe and Master models, 
Sliding shelves in Imperial and De Luxe 
models. Note in this illustration the 
close-barred construction of these rust- 
proof shelves. Only Frigidaire has them ! 
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‘ 4 4 4 New Distribution 


HOTTEST DEMONSTRATO 
IN APPLIANCE FIELD! 


Amazing Electric <2... 


ny hyte 


E5146 


Called the biggest home appliance sensation 











Service Schools 


Systems Committee 
ance the automatic toaster, the Fryryte 


x 


lectru Deep Fryer literally sella on sight 
ustomers want it instantly when you show 
hem how they set one control. —deep-fry any 
“al perfectly in 2 to 7 minutes!’ Gives home 

ooka the professional’ touch with dough 
nuts, fritters, potatoes, fish, chicken, lots more! 
' tiful treamlined — sturdy amazingly 
sample in operation. A natural for wed 
ding and anniversary giftsa— equally 





popular with “‘take-home buyers 
Write for details about the Fryrvte 
another fine product of Dulane In 





@ AUTOMATIC THERMOSTATIC 
CONTROL ASSURES UNIFORM 
RESULTS 
Le $ AUTOMATICALLY WHEN. DESIRED Content anew 
Price MODEL F-t t TEMPERATURE IS REACHED 
MIRROR-CHROME FINISH 
| | © 1-PlECE CAST ALUMINUM WELL 
i INTEGRALLY CAST ELEMENT: 
NO "HOT SPOTS,” NO “SHORTS” 
| COLD ZONE CATCHES FOOD 


See your Distributor-Jobber or Write PARTICLES 


. ” 4 I FAT REMAINS IN “FRYRYTE” FOR 
DULANE Inc. 


8550 West Grand Ave., River Grove, Ill. (Chicago) Hitech 


WRITE TODAY FOR: THE NEW DULANE FRYRYTE COOK BOOK iat te cian oF 
DEVOTED ENTIRELY TO DEEP FAT FRYING. entage over quota of Lewyt sales during 


a January contest goes to Howard Stoney, 
right, district representative for Gross 
Distributors, Inc. Presenting the award is 
Jack Wolfe, manager of appliance sales 
tor the New York distributing firm 
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Appliances give the best service when 
they are powered by the best motors. 
Year after year Delco motors prove their 
lasting quality on millions of appliances. 






















But appliance manufacturers want even 
more than quality from their motor sup- 
plier. In a fast-changing market they 
may need to make last minute changes 
in motor specifications or delivery dates. 


Because Delco motors combine quality 
of product with flexibility of supply, 
more and more spec sheets carry: 
“DELCO PREFERRED." Dependable 
Delco appliance motors, designed to 
meet the specific torque and service 
requirements of the application, are 
built in sizes from 4 h.p. up. 









V 





v Vv 





Why not get all the facts about Delco 
motors? Contact the nearest sales 
office listed below— 


DELCO 
MOTORS 


DELCO PRODUCTS 
Division of General Motors Corporation 
Dayton, Ohio 
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theerentsaote meee you tomers Myuceszes und automatically strains i dozen or more Weighs only 1 lhe asa portable vet assures house- 
l heey ‘ y to clean minded oranges with no cloggin bout quart and two-quart wives constant power snd lots of at even at low 
haft bowls accompany mixer, of cour «' speeds even when mixing the heariest batters 


howl, Housewives love it Newly designed Speed Selector located out front I r feature lets 
iy r ile demon where vou can read it. Customers are always sure of a! Apphiar ind M 
the just ht speed, whatever they re n xing! (, | bleet Comy 
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miver be st red inder low 


chandixe Department, 


Bridgeport 2, Conn, 


MERCHANDISING 








$34.95 inv 


PLUS CUSTOMER-CONVINCING ADVERTISING... 


A yeor-round advertising program (thx 
Whip Mixer) will 


first in 
vet lots 
W hich 


uur store 


GENERAL | 
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And the sales-compelling features of the 
W hip Mixer will make it 


interest 


Triple- 
a cinch for vou to turn 


into sales! See your distributor for new 


pomt-of-s ale displays and consumer leafleta, 


You can put your confidence in— 


ELE 


1950 


rice subject to change without notice 


Just look at the magazines that will earry conviction- 
par hed als 


ine luding full-color full pages at peak 


buying time) for the General Electric Triple -Whip 
Mixer throughout all of 1950! 
Ladies’ Home Journal... McCall's... 


Good Housekeeping ...Country Gentleman... 
Bride's Magazine . . . and Modern Bride. 
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COMFORT MASTER 


Automatic Control 
for Oil Burning 
Space Heaters 


Now your salesmen can develop NEW SALES TO OLD 
HEATER CUSTOMERS — and extra sales to new heater 
buyers — with the A-P COMFORT MASTER. Hundreds 
of oil heater users in your town will welcome this AUTO- 
MATIC TEMPERATURE CONTROL — extra comfort 
and economy at the mere touch of a thermostatic dial. 
Already proved in homes throughout the country. 
COMFORT MASTER is easy to install on any heater 
made since 1949, using A-P Model 240-D, U,or Y series 
manual controls. Just mount the “Auto-Heat Top” on 
the present manual control, and connect to Thermostat 
and Transtormer 

A-P COMFORT MASTER 


Set Includes: 
Heat Anticipating Thermo 


COMFORT ma 
SALES ARE Easy 


with oll these 
Mele! «6 


Merchandising 
stat, Auto-Heat lop Plug Stend 


. erful Counter 

‘epi 

In Transtormer ind all aaa 5. for 
° 

fittings. Model 240-ED for . ng 


standard circulators, Model A? “Aly 
listing A-P E om 
@vipped Oil Hear 


WO-ETS for tan equipped '"@ Appliances « Slide-5, 
heaters Film fer Deoler thew ag 
ing 


WRITE TODAY fer the whole story on A-P 
COMFORT MASTER Avtamoatic Controls for 


Oil Meeoters and complete Soles Nelps 


AUTOMATIC PRODUCS COMPANY 


2400 North Thirty-Second Street, Milwevkee 10, Wisconsin 


{fp} DEPENDABLE Controls 


FOR O!tkL *« COAL ¢ GAS HEATING 
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Experts Say Americans Will Spend 
Over $1-billion on Refrigerators 


Chamber of Commerce survey places 
furnishings volume at $10-billions 


ns will spend $1,200,000,- while those families with below 
or refrigerators and home average income make such a pur- 
1950 according to esti chase once every six years. Average 
consumer purchases of purchase interval for the average 
hings compiled recently neome family on vacuum cleaners 
estic distribution depart- s 19 years, on washing machines 
Chamber of Commerce 20 years, on irons and ironing ma 
ted States chines 15 years, on toasters 20 years 
pping expenditure for re and on ele ranges and sewing 
and freezers will account machines some period longer than 
the total sum 35 years 
Average Sale. The fan 
radios in average in pays $250 for 
$740 refrigerator or freezer, $140 for 
e, $240 for electr 


for all home 


washing mac 
ranges, $63 for vacuum cleaners 


$120 tor sew we mach nes, and $i4 


Beaumont Salesman Elected 
To York Hall of Fame 


Talbot, manager of th 


Range with Television 


till he sees what 
Westinghouse 
is going to.. 


PRING 


THIS 


Soring! 


on Laundromat 
on Clothes Dryer! 


See big announcement in April 


Electrical Merchandising 


TV ON A RANGE is California's lotest 
contribution to the applonce-radio indus 
try Actress Dee Tormey watches the 
technique of Chef Milani on ao seven-inch 
screen as she prepores her own dinner 
Speaker ss mounted so that sound is trons 
mitted through one of forword vents. Tun 
ing knobs are at left of the screen 


Electrical Dealer 
Retailing Daily 


ond other trade popers 
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The 


NESCO 


Fuel Oil Heater Line 
now includes two new 
8-inch models 


RADIANT CIRCULATOR NO. 750--30,000 BTU’S Per Hour 
BEAUTY AND ECONOMY! Rich, high lustre, mahogany finish. Special 


baffle traps flame in combustion chamber giving more heat from less 
fuel. Efficient 8" Pot Type burner. Shell perforated for most effective 
radiation. A. P. Constant Level valve with waist high burner control, 
Adjustable draft regulator. Large, easy-to-fill, 3-gallon fuel tank with 
shut off valve. Lighter door has large opening for lighting and clean- 
ing and is conveniently located at front of heater. 


CIRCULATOR No. 850 
70,000 BTU's Per Hour 


CAPACITY KING OF THE LINE! 
For larger-than-average homes, 
this big, beautiful circulator has 
exclusive Nesco **Heaterator” 
with 13” Pot Type burner that 
converts each molecule of oil 
into usable heat. Side reflector 
doors direct radiant heat. 


CIRCULATOR No. 800 
51,000 BTU's Per Hour 


PROVED PERFORMANCE! De- 
signed for the average home, 
this Nesco model has thou- 
sands of enthusiastic users. Efh- 
cient combination of patented 
burner, baffle and heat acceler- 
ator tube. Side reflector doors 
for directional radiant heat. 
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RADIANT HEATER NO. 700 
30,000 BTU'S Per Hour 
EFFICIENCY AND LOW PRICE! 


Welded steel combustion cham- 
ber with black finish. Black 
japanned base, tank, sub can and 
baffle. Easy-to-fill tank has a large 
bail handle for simplified carry- 
ing. Special baffle traps flame in 
combustion chamber giving 
more heat from less fuel. Efficient 
8” Pot Type burner. Accurate 
brass metering valve. Sub can 
has built-in screen that strains 
all oil feeding vo valve. 
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Right on the 


GAS RAN 
FROMOTIO, 


Heels of the Old 





tove Round Up Comes 





(7. 


To Move High Grade Gas Ranges Off Your Floor in Volume 


The nationwide Old Stove Round Up was the most successful promotion in the history 





of the Gas Appliance Industry! It pushed gas range sales to all-time highs. 


Now, comes the first of the great, nationwide 1950 gas range promotions—the Spring Style 
Show—backed and promoted by 30 big gas range manufacturers, and over 400 utilities, to 
make money for you 


Again Gas has 9 








your sales fi 


quality ranges off your fi 








ELECTRICAL 


Again |/) Offers You Top Profits... 


-++ 10 to 20% More ate! ne Se 
CP” models are the top profit models of the top profit lines—you a 


make 10 to 2 more profit on gas ranges than on other appli 


wy You - 
ances. “CP” is the buying guide your customers will look for on “ — TIE IN. « 


yor. “CP” is the selling tool you need to move top 


teady volume. Tie in and cash in 


Gas Apriiance Manuracturers Association, inc. 
60 East 42nd Street - New York 17. N.Y. 


MERCHANDISING—MARCH, 


ot it eee FOR VOLUME SALES. The Gas Industry again unites in a mas- 
sive, all-out drive to help you sell the top-of-the-line ranges you 
handle. Wave after wave of national and local promotion drives 
are coming your way to help you cash in on the 1,000,000 new- 
home market and the big, growing replacement market (2 out of 3 


of the 27,000,000 gas ranges in use are more than 10 years old) 
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You'll sell more Dearborn Weather- 
Maker evaporative coolers and the new 
1950 Sifon-Aire window fan . . because 


DEARBOR 


When the heat's on in the cooler market this sum- 


POINTS YOU TO” 
YOUR PROSPECTS ! 


mer, Dearborn is ready to show you how to get 
your customers while they're hoc! With America’s 
most advan ed line of evaporative coolers and the 
revolutionary new Sifon-Aire Window Fan, 
Dearborn has the products for your market. . and 


Dearborn is going to point you to your prospects! 


AND HERE'S HOW .. 


Ac a considerable expenditure of time and money, 
Dearborn has done a lot of fact-finding in your 
trading area..its researchers have narrowed the 
market right down to your potential Dearborn 
right down to the people who mean 


cooler sale s 


money in the bank for you 


Your Dearborn representative can give 
you facts and figures on your market 
area ~ tell you where your prospects 
are—how much spendable income they 
have and other vital information, It’s 
an exclusive Dearborn market analysis, 
prepared especially to help you sell 
more .. make more in 1950. . with the 
1950 Dearborn Weather-Makers! 





LLY 


DEARBORN STOVE COMPANY 
DALLAS @ CHICAGO 
1700 WEST COMMERCE ST., DALLAS, TEXAS 


Ditices ot S030 H Poulet: Bead, Chicege . M475 §. Grond Avene, Lee Angeles 
13585 Market Sereet. few fren . . 304 Nelvon Street, 8. @ Atleste 


PACE SETTERS... PROFIT MAKERS 
The Deorborn WEATHER-MAKERS for 1950 


THE EXCLUSIVE Surmng- 
OLARBORN.AIRE DEF-228 


America’s most advanced 


evaporative cooler! 


THE REVOLUTIONARY 
NEW 1950 SIFON. AIRE 
WINDOW FAN OWF.258 
Brand new ORCHID 
blade, most efficient 
ever designed for an 


exhaust fan! 


THE DEARBORN. AIRE 
DEB.25 AND 35 
New features, new 
efficiency new 


profits for you! 





A powerful national advertising 
campaign will tell the Dearborn 
Weather-Maker story in America’s 
leading publications —it’'s a hard- 
hitting selling aid that will help you 
make more sales! 
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pe t tre eal st tube: 2 he as 4 h.p. hermetically sealed compres 
l Its ax lamp dries r; 5700 btu per br. cooling capacity 
at) fully “dries” in 35 No. 75, has Tt h.p. compressor, 8600 btu 
45 . t wide. 243 ‘ lug capacity 
‘ 75 > h 
deet *% in. high; white baked Cor r xlel N l asal 1 
| mpr 5 Brak) } \ 1100 
a fins large tront openmng tor pressaf 4 tu I ‘ 
} Loe} ' 11 
a g and removal of clothes ec, 1-t Pp. compressor as 11.000 
average ying temperature through btu ithe capacity 
t of the cycle is 150 degs. I \ odels teature built-in De- Ode 
$730 SO fer; output grille directs air ceiling 
= ‘ ' / ‘? rtilat ! 
. va eve dratt-free ventilation 
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BENDIX Economat Washer vith 11 aluminum fins ¢ ‘ ; : 
Bendix Home Appliances, Inc eat-exchanger tube is wound aroun FRIGIDAIRE Renges ‘ 
South Bend 24, Ind. accumulator, assuring only dry, odor Frigidaire Div, General Motors Corp., 5 

; ree bre returning to compressor Dayton |, Ohio : 


pollen from air; easy to instal j Iwo new “Thrifty 30” mod 
vates nnertion luct ° ome els; fwe 40-n nodels; and two 24-in 














RM-M) and RM-35 



















<34 ‘ $54995: and N ompact, all-porcelain, SO-in. models 
wi @c000 ave full-width twin anit oven 23 x 15 
7 me Mar. 105 164 im. that holds 6 pies or 10 loaves 
i bread; 4 new flat-top Radiantube 
era y k " i . iriace units convenient applance 
2 at washing 1 ga G-E Automatic Wesher itlet leveling lides ; RM_45 fea 
ir eratios ore ale General Electric Co., Bridgeport, Conn cures & Gow Cminiibiter whim cick 
e to move washer to any f N \W \R, rectangula mit } mnbines automatic cook 
jutoma washer ng a woking top amp and 
49 Lo t have to be an electric clock: full widt torage 
ul ’ . > rmal capaci lrawer under large oven 

i more an 5 clothe RM-75 and RM OS DeLuxe mode 
a ashed water re red cat RM.-75 features 2 complete ovens and 
‘ wed 40 perce by operating KM-65 has a single oven and a warm 
r in top of ing drawer; both models have modern 


streamlined styling, highback panels 










pac ote : ; Thermizer Deepwell cookers; faster ; 
ee rel 3: ones Radiantube units; full-width fluores 
i eae = cent lamps, “6-60” time signal and 
ADMIRAL Ranges large ovens; 2 Economy 40-in. models 
‘ | . . Admiral Corp., 3800 W. Cortland St, ud two 24-in, apartment size models 
Chicago, til miplete the line 


; mdising Mar iyo Prices Ww) in models RM 7s $199 7 


KRM. $169.75: 40-in. modele RM 
$349.75. RM-65. $309.75. RM.45 

ule a“ $279.75 RM.27 $2397 RM.-17 

a me mode $09.75: 24 in. ranges, RK-3, $154.75 


















THOR Dryer i: Merchandising, Mar. 1950 


Thor Corp., Chicago 50, Iii 








STARRETT Air Conditioners 


7 * Storrett Television Corp, 601 W. 26th St “ : rv 3 crea reg So a pr ~~ 
: New York 1,.N.Y pote Aes I 
S at " ) 





YOUNGSTOWN KITCHEN Cabinet 


Mullins Mig. Corp., Warren, Ohio 










t i “ae ay ¢: New wall cal 





inet 














42 m. wide, 18 in 


¢ling Features 


ugh, 13 in. deep; white enamel finish 


New f roduct Highlights designed for use over a range or re 
Frigtdoire introduc 30 it \ trigerator; sound deadened doors are 
‘ ° ‘ . 
. ee ee a on ee 18 in. wide separated by a 6-in. mul- 
capacity 


m; torpedo catches hold door firmly 










Bendix adds a semi-cutometic to its Economat line 


yed and rubber bumpers prevent 
Starrett Television Corp. enters air conditioning field metal from striking metal; chrome 
Thor onnounces a new automotic dryer loor pulls 
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ELECTRICAL APPLIANCE NEWS 
A 
8 Renges STATE PRIDE Range 
A 8 Stoves, Div Detroit. Michigan Stove 
Co., Battle Creek, Mich State Stove & Mfg. Co., 309 S. First St - . 
Nashville, 6, Tean 
. j K be . 
7-heat 
4 
— : : 
; 
APEX Dryer M) 
, The Apex Electrical Mig MM 7 
Cleveland, O { t i 
+ 
: \ 
‘ ‘ t * 
. r ty M 
r Mo“ : ) 
4 re “ 4 
as at . ' ' 
) j 7 t 
") ' H 
. 1750 t al 4 1 
ort " ' ; , : . ADMIRAL Refrigerators 
ta at 4 < Admiral Corp., 3800 W. Cortland St., 
: Chicago 47, il 
; . - . nd \ . In < M i 
| 449 IM-80, $3% del 
u $349 DM.o ¢ 
{ MM Ti $99 MM S 
i x¢ 
MM $2.54 tanda 
‘ ©] ' $1047 ° ad 
AM-43, $184.75: AM 
5 . . 
APEX Automatic Home Laundry 
The Apex Electrical Mfg. Co { 
Cleveland, O 
FRIGIDAIRE Refrigerators 
Frigidaire Div, General Motors Corp : 
Dayton |, Ohio , 
4 Sy 
4 \ 
s4 
PHILCO Freezer 
Philco Corp., Tioga & C Sts age 
Philadelphia, Pa 
\ a pos 
aral re, t7 ¢ ze awer 
" Ma ' t 1 i 4 x at 
‘ a . . be \ compartment 
" § ' a = Ma $189.9 
apa washing an { MM ‘ $214 Master 
triple rf 2 4h ga at widt . $ $ 11 
“ ak i A t { y proved a ex 7 a Ma $27 $299 9 
Wa \.Ma 4 a terior . . . hot ce ‘ ¢ ¢ 14] : 
K sale “ Au a y M DM . ' bua D mode $3 
tor schine w ed 7 shinet desler e: $349.50 : $449.95 
4 mt ‘ . . le a ’ Mi n Ma rt Merchar ‘ M 50 
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UNIVERSAL Refrigerators 
Lenders Frary & Clork 























; » 
Refrigeration Sales Co, Box 119 
Lima, Ohio 
QM g . 
82M 
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PHILCO Ranges 
Philco Corp., Tioga & C Sts, 
Philadelphia, Pa 
‘ 
* ’ ¥ 
artme 
‘ 
“ ec 
a 
a 
’ 4 7 
t | 
Banque 
A x) t ' 
a 4 4 La y 
, ' tat: 2 re able 
‘ 2 stainie ck 
provide 17 different she 
a deluxe broiler par t 
Y keled stee rack fo 
aster and “Broil-Under-Glass” 
t” ove r yma! broil 
re aking and roasting has a hig! 
nent interchangeable to bake 
ark i positions automatically 
t Br Under-Glass” at 
a t can be used in this oven als 
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‘ Br < un a 
at rois st of heat and stea 
‘ af : 1 Dy rome acle 
ght; 1 vable j ain cr 
benea riace t balance 
doors 
404 aS 2 Ove t any ce 
eature 
sele ven No. 4 uilar 
¥ N aR styic an 
4 t c 7 wit 
t al the deer 
cooKer « erte t a 
ace ul 
4 71 a8 
Bar a la cepwe 
AS : i ‘ t 
N 4 ‘ a 
N 44 > 
ee a : 
) \ r 
4 4 & ven 
1 t M 
i " 4 
N 24 “pee 
, 1 A V 4200 
’ . removable element 
k elve umb tray; 1-pic 
ree er. Automatic cooh 
‘ available No. 204 
t extra 
é No. 408, $349.95: No. 407, ar 
406, $299.95; No. 405, $239.95; N 
404, $249.95 403, $199.95: N 
401, $169 \ 204, $159.95; N 
D $199 
‘ nds Ma 195 
WAYNE Water Conditioner 
Wayne Home Equipment Co., Inc 
Ft. Wayne, Ind 
“" N wate nd 
‘ ‘ fay phate 
era - ‘ }’ t 
‘ wate! ply the eral st 
n, prevents it ution t 
na ed flo eli ating 
g of plumbing fixtures and laur 
t t W ater deposits ; reduces 
leposits and corrosion water 
t ter t ’ severe wel water 
nditions 10 parts of mineral per 
lion of water were used; not re 
nended to replace softeners, it in 
softener efficiency by 
t ouling of zeolite softener 
bed; unit is installed in water lines or 
e discharge side of meter or pump, 
water fiows through a bed of poly 
wsphate crystals until mineral level! 
is lowered to point where new crystals 


J 


ist be added 


Price: $16.15; refill units of mineral 


$1 


€< 
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FRIGIDAIRE Air Conditioner 


Frigidaire Div., General Motors Corp., 
Dayton 1, Ohio 





jel: New 1l-h.p. window type room 
< lithoner 
sellin Features: Complete with . 
< ate Meter - Mise reirigerating 
ystems; recessed control dial: new 


louvres direct 





rox 
2 Dotto ai 
mn rather 
aC type units cool 
ventilate, hiter ehumdity and circu 
ute air 
ectrial Mer ndisin Mar. 1950 








NORGE Range 
Norge Div., Borg Warner Corp 
Detroit 26, Mich 














Model: No. PE-25 Norge automatx 
ang 
tures: Roomy 38 in. range 
way au at choch P| 
ven an Apphiance outlet n 
rcela enamel exterior tull-width 
porcela amp has 2 lights and in 
des ciects lock and tamer ; 3 large 
iter f er 7-speed tailored-heat 
iwiace wu easy-to-read I cle-switch 
unt give proper temperature; 
‘ cat ven; Char-Coil 
‘ ' arge broiler pan and 
‘ istabic, 4-way smokele grill; six 
tart deepwell cooker; 1-piece top and 
ackra finished in acid-resisting 
litamum; glass fiber insulation; cove 
recessed base pressure cooker to fit 
epwell available as extra equipment 
8 ide, 27 it leep; 16x! 3 
, £199 
ectr Mer indison Mar. 1950 





G-E lroners 
General Electric Co., Bridgeport, Conn. 


Models: 3 new rotarys increase the 
G-E ironer line to a total of 7 models 
Selling Features: 2 rotary ironers 
AR-70 and AR- are automatic, ther- 
mostatically controlled cabinet models 





with 26 in. rolls; AR-70 operates at 2 
speeds; has a press positi AR-00 is 
a l-speed model, Portable model AR 
0 is light-weight, manually operated 
with a 22-in. roll and a press control 
Prices AR-70, $169.95 AR 
$139.95; AR-30, $49.95 
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KISCO Window Fans 


Kisco Co., Inc., 2400-40 DeKalb St, 
St. Lowis 4, Mo 


evece: Ki wit low fans 
12, 16 and 20 in 





fels have ad 
r easy installation 


ellmg Features: All me 


stable panels 


gray finish chrome spiral safety 
guard; adaptable for use as a floor 
fan by attaching a front guard: res 


ent rubber mounted motors. A)-in 


ian uses a 1/12 hp. 2-speed motor 
i-blade 20-in. varihed air impeller 
adjustable for windows 29 to M in 


16-in. model uses a 1/15 h.p. motor 
4-blade, 16-in. impeller; fit 
28 to 3B in.; 1850 cim 

2-in. model as 1/40 h.p. motor, 3 
blade, 12 in. impeller; 950 cim 
Prices: 20-in. model, $49.95; 16-in 
model, $29.95; and 12-in. model, $22.9 
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EVANS Oil Heeters 


Evans Products Co., Plymouth, Mich 


Vodels: Evans 1950 line of oil heaters 
as been redesigned and restyled 

élling Features The line includes 
onsole type oi] heaters with large 


radiant grille area; forced-air heat at 


floor level; completely removable bus 
ne;r 
Evans new 50,000 btu standard oil 


heater hat blower forced floor-level 
heat as optional equipment ; new larger 
heat chamber ; and a quickly removable 
Evans burner 

Upright model No. OF -130 has new 
cabinet design for greater radiant heat 
circulation; leg levelers; removable 
burner 

New line of Cadillac automatic, 
forced warm-air furnaces designed for 
small to medium size homes features 
a closet type of cabinet that occupies 
less than 22 x 24 in. floor space. 
Electrical Merchandising, Mar. 1950 
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help them. A KitchenAid Coffee Mill is a usr 


Head u 


Sell Up to 





cS 
Ss (3 


A a 





’ 
Seu up to KitchenAid not only for greater 


profits to you BUT for better service to your customers 


You can sell KitchenAid Food Preparers with confidence because 


they're the finest made. Once you've sold a KitchenAid, you've 


gained a repeat customer! one who knows you sell quality 


products. A KitchenAid user is a KitchenAid booster for lite 
Why?” Only KitchenAid has Planetary Mixing Action witl 


1 self-scraping beater traveling around a locked bowl, beating 


as it rotates. Only KitchenAid ts plus powered to handle any 
mix from a single egg white to pastry dough. Only KitchenAn 
permits accurate timing of mixing 


KitchenAid has the widest range of 


iscful attachments with the built-in 
power to operate them without compl 
cated powel Dooster 

You'll find it pays n bigger profits 
and more satished customers to sell 


up to KitchenAid 


Your customers like good coffee and you can 


for the home where good coffee 1s important 
p your apphance display with KitchenAid 


You'll find it pays to demonstrate 


KoitchenAic 


THE FINEST MADE 


KitchenAid Division + THE HOBART MANUFACTURING CO., TROY, OHIO 
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CLIMAX Home Cooler " reeze 
Climax Mechinery Co., 301 So. LaSalle St apa ite t t 
Indianapolis |, Ind ‘ riment ? 
/ a me ma 1 , 
, iui ! tw ” t 
andar xte nm pane ad RK re / 
vindow Zé t ¥ 24 I ‘ w huite ‘i 
" ee extra-wule i 40 tr ¢ 
ivalliabie at ght extra cost: ca itt aitie ar t 
tall; 4-bla ") dem | g crisper 
1 | | 5 le 
‘ pec ) I ! 
4 , iM t t t tr ‘ t« 
in em nea tray 
< le t. « et 
‘ , t 
Ma 
L} 
t iv 
N per 
, > 
I ire ra 
ealed r gera f 
i et € 1 " 
xe floor at 
‘ 2 t ize capa ‘ 
r LTM, $449.95. LMM. $3299 
M. $ 5. LVM. $209905 RI 
2 I $249.95; LRE, $2 
tf $214 | $199 95 , 
\ SIs 
LEONARD Refrigerators ' Mar 1950 
Leonard Div., Nash-Kelvinator Corp ° ° 
Detroit, 32, Mich 
cona " 
wie 4 < ) role ‘ 
» al . 
2-do < 
‘ " 
4 gle ‘ 
i t is 
ar pa f 
. LONERGAN Fans 
; . 5 wp The Lonergan Mfg. Co., Albion, Mich 
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ESTATE Range 


Estate Stove Co, Hamilton, O 


PHILCO Refrigerators 


Philco Corp., Tioga & >ts 


Philadelphia, Pa 


ELECTRICAL 
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Conservador’—a 

arent nner door 

ce m mam con 
built-in home 
vcives ; giant 
ack Mx tor cheese 
11.5 cu. ft, capac 
area. No, 1104 
rator has 2 cu. ft 
er that is 70 ib 
ero-rone ter 
' eezing and sate 
ne t ¢ st ime i 1 it. capacity 
1} une ireezet 
stable shelves 


Snack Box. All mod 
wn to Floors Advanced 
ng Ors al more retire 
zw area aller tloor space 
I ilar-pr ) it. models 906 and 
4 ON Oe as full width built-ix 
reezer with 45 ib. frozen food 
apacity; mew Quick Chiller features 
a bunlt-in covered meat compartment 
width freshener. No, 904 has 9.2 
t pacity Zero-Zone freezer 
Quick Chiller; full width a 
istable shelves and full width crisper 
7 cu. ft. models Nos. 702, 703 and 
4 have 7.2 cu. ft. capacity in floo 
ace formerly occupied by a 4 cu. it 
<del: No. 704 has full width adjust 
able ely new Quick Chiller; N 
7 and 704, available with left-hand 
at ght extra « Both mod 


can be converted into 2-in-1 refrig 
rators providing 14.4 cu. ft. storage 
acity wit pecial conversion kit 


1404 and 1403 


rices N 1107 $389.50; 1104 
$349.50: 110 $320.50 No. 
cp W4 < wo No 714 

7 $219.50. 701, $189.50 


mm Mar 





EMERSON-ELECTRIC Window Fans 
The Emerson Electric Mtg. Co 
St. Lowis 21, Mo 


16 
4 , «Spee A 
ad) a 
ca nstalled w 
i panels ; pat 
“lows 274 1 


iM) air 
“ 
nile i 
portability 
: guard ‘ 
" t ig ul 
i g pare A 
vory fir 
i 4 i 1 r,4ia 
‘ € 
” x expance etal g 
l r ne apa 
sing le-spee adjusta 
« 7 i" alety guar 
4 
" ‘ Aue 
D-in $44 50 S44 
Ir.. $349 
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Trofit by their 


Experience! 











The new KitchenAid Fully Automatic Dishwasher is ; 
going over with a big bang, say dealers who have displayed and 
demonstrated this sensational new appliance. “You can sell this 
one it has a// the features they want.”’ 

Why not profit by the experiences of the dealers who have 
found KitchenAid the means to a new and unsaturated market? 
Why not investigate the possibilities of an appliance with a big - 
future? Check us about the valuable sales arrangements now open 
And check this list of profit-making selling features that make 
the new KitchenAid Dishwasher the easiest-to-move appliance 


Front-Opening, compact, counter-height, with top free work surface 


, 


Quick, Easy Loading. 2 independent racks for easiest dish-handling 


Completely Automatic in al! cycles wash, 2 power -rinses, circu 
lated hot air drying. Auxiliary manual control to advance cycles 


Complete, Thorough Washing. Centrifugal pump circulates water 
through revolving wash arm. Six arm openings provide most com 
plete, most powerful coverage 


Rinse. 2 separate power rinses through revolving arm provide most 
thorough rinsing 


Self-Cleaning — Sanitary. Water is continually strained during 
wash and rinse. Strainer is self-cleaning. Small food waste is washed 
down drain coarse (lift out) strainer catches larger food particles 


Drying. Separately powered blower fan forces clectrically heated 
air through entire chamber 


KatchenA1 


THE FINEST MADE 
bul! by Mobert D> world s lergest menvlecturer of loed machines. 


KitchenAid Division + THE HOBART MANUFACTURING CO., TROY, OHIO 
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THIS TERRIFIC MEW EUREHA 


“CETERA 


ite Sensational New 


‘Boe ceaner 


.--with power-driven floor polisher 


THE THREE GREAT NEW EUREKAS > 
A Complete 


Cleaner Department 


oe Mew turete € aners, that’s all you need 


vinese! Lew cow in 


merchar & sates — big profits 


NEW MODEL wa = / 
00 “a 4 , , Py os **Paray 
TANK ~ Use g 5"?! job g,, Yh dy , 
Y : , th °. bo, ® be w 
Preset “ } be ~ w Moor, ‘ 
om FRE Wee ty ok ler iy gon lin 
wnt vet , 5 95) | — ee thing ° Work feo. "Y face fs 8 
NEW MODEL "700 . 
AIROMATIC TANK — - = — ‘ me a T T +4 FE 


Pogue 


poeety 


Nope peemes 


sopered a 
— =, . Birt _| SALES PUNCH 


sheening foots ; R —_{ 


| OF THIS SENSATIONAL NEW 
1950 EUREKA 
TO WORK FOR YOU! YOUR 
© 1980 Farebe W sims Corporation Bimmngion, lems CLEANER PROFITS WILL SKYROCKET! 
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~ “SELL” 


THIS 1S THE ADVERTISING... 


that’s ringing the phone off the wall! 
IT’S AMAZING! 

“ , ~ WONDER 

New EUREKA 3“ creamer 
Drives Buyers to Action 

The facts about this sensational New Eureka Automatic are 
pure magic. Never before have we seen or heard of a cleaner 
story that fires homemakers to this kind of immediate action. 


They phone, they write, they come in IN DROVES... and 
they BUY! 


ADVERTISING GETS ACTION— 


Produces a Deluge of Phone 
Calls—Store Traffic—and 


: SALES: 


wherever it runs! 


If you're a retailer who wants more business—big 
sales, big profit business—and can spot a hot one 
when you see it, get the facts about this merchan- 
dising bonanza 

It's hard to believe but this “3 in 1" Wonder 
Cleaner is IT. Not only does it get prospects by 
the. hundreds but they're pushovers to boot—75% 
sales—they're already half sold and the "3 in 1” 
demonstration wraps up the order in a hurry 


IT’S HAPPENING ALL OVER! 


Big Ads like this are scoring 
unbelievable sales records in... 


CHICAGO 
DETROIT 
MINNEAPOLIS 
BALTIMORE 
BOSTON 
HARTFORD 
MILWAUKEE 
PHILADELPHIA 
NEW YORK 
ST. LOUIS 
WASHINGTON 
CINCINNATI 
INDIANAPOLIS 
LOS ANGELES 


IN YOUR 
CLEANER 
DEPARTMENT? 


Get the New Eureka Story 
from Your nearest Eureka 


Branch or Distributor! 
And you can run these ads 


again and again! 
c = 
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ADVERTISING 
MAGIC! 


Every time you run 

this copy it's like money 
in the bank. You'll 
wonder where they 

all come from— 

and best of all 

they're customers 

ready to buy! 


nie 


Eureka Williams Corporation - Bloomington, Illinois 
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SSSSSSSSSS SR eeeeeeseeeeeeeeenaeeeneaaeaeeaseeeeeees 


Hix them All, 
Ona “One-Stop” Call! 








Sweremé Ravee Uwirs 


HROMALOX g 
| Adapt 

x and ny 4 

HROMAL | 


Fast / | 
i are servi | 
¥ 


 . | Economical f 
Easy to Clean! | 


P , een 

AN/OP/ ite / | 
CONEE: L‘Te, 
L —_ es 


Write tedey for the full story about how you con increase your business and 





profits by servicing electric ranges the Chromelon way. Ask for Bulletin RU-149, 


On nour Ranges and for Modernigalion - 


SSSSSSSSSSSBeeeeteeeeeeeaeeeeeese ees 


EDWIN L. WIEGAND COMPANY 
7525 Thomes Bowleverd, Pittsburgh 8, Pe. 

Please send me my free copy of the new CHROMALOX RANGE UNIT 
REPLACEMENT CATALOG RU. 147. 


Neme 
Company 
Sere et 
Qty 
State 


Zone 


Reweeeeeeetesesseeesse 
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ATLAS-AIRE Window Fans 
Atlas Tool & Mtg. Co., 5147 Naturol 
Bridge Bivd., St. Lowis, 15, Mo 


} 


yen 


end Grass Trimmers 


O-K Hedg 


Sole Distributors, City Sa es Co 
5909 Kenmore Ave, Chicago, 40. ! 
Mfg. by J A Orr Co., Chicago 





LEONARD Ranges 


ord Div, Nash Kelvinator 
Detroit 32, Mich 


* 


— 
~ = 
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NEW MODELS! NEW LOW PRICES! 
NEW SALES APPEAL! 


real opportunity to 


s protits 0 sciung low cost hore cooling 


ry home owner or buyer 
ew Hunter Package Attic Far 
and small homes ca l into cus- 


the new 


hore 


prospect 


enters of 


These 


iced low f 


s and 

months 

1(n) (Me atti ans 
’ ' re sindow tans 
arket is BIG in every section of the 


ountry 


an get your 


new Hur te 


share ol this profitable business 


FINEST FANS EVER BUIL 


f 
lal 


Mune 
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Hunter Package Attic Fans 


Easiest of all to install 


Priced to retail as low as $139.50 


n hall, 

home 
ceiling 
Require onl a 


hallways and 


These new fans cut installation costs 


and insure complete satisfaction of 


owners. Fan, motor, suction box and 


shutter are all included 
ceiling opening i clear 


ance in attx No suction box to build: no 


extras to buy and install 
Fi CFM to 
9500 CFM, will fit any home sive and any 
limate Model il 
t ceiling shutter 
nly $139.50 


sur models, ranging trot +75 
strated here, with auto 
preea t retail at 


It's a real value! 


eee eee eee ee ee ee ee eee eee SCS eee eee ee eee 





Hunter Window Fans 


Quiet, Powerful, Beautiful 
Retail prices start at $54.95 
Illustrated above is the new Hunter 18 
Window Fan, which retails at only $54.95 
This brand new fan powered by a two 
speed clectrically reversible 
2500 CFM 
Expandable side 
stallation 


motor, delivers 
certified rating 

panels permit casy in 
Desien of fan is modern 
silver safety grille and ivory finished 
enamel) cabinet 


with 
baked 
Ideal for apartinents 

For larerr air volume, 
a DeLuxe Window Fan 
tified output of 4250 CFM 


Hunter also offers 


speed) with cer 
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Smart Dealers Everywhere Say “Count Me In!” 


On the All-American Spring Promotion— 


Why’ Because they know that this All-American pro- 
motion is the high spot of 1950 in the kitchen business. 
And they know that the kitchen business is the profit 
spot in the appliance field! 
Why? Because the kitchen market is ready made 

rybody wants an American Kitchen!) Because the 
unit s is big. Because the markup is the highest in the 
suse they are no yearly models, and no “‘trade 
And because with easy, long term FHA financing 


ire no accounts to carry, no collection problems, 
Dealers Acclaim the American Way 


use American Kitchens, designed by Raymond 
give you the most outstanding eve-catching 

styling in the kitchen tield 
Because every owner is a booster. Dramatic work- 
saving features found only in American Kitchens enthuse 
housewives, make every installation an active salesman 
on your staff 
Because the line is complete even to added high-profit 


accessories 


Because American Kitchens dealers are serviced by 
America’s leading distributors. 

Because you can display American Kitchens dramati- 
cally and economically with American’s new low-cost, 
easily-erected display backgrounds. 

Because American Kitchens provides a new concept of 


effective sales training for your salesmen. 


Because American Kitchens gives you year-round, 


hard-hitting national and local advertising support. 


Because American Kitchens provides the type of point- 
of-sale promotional material that moves goods off your 
floor the year round 

Because American Kitchens program of continuing 


promotion issures you pront making ICTIVILY the year 


‘round, 


The All-American March-April-May Promotion 
Will Start the Ball Rolling 


This is the most stupendous sales building program ever 
offered in the kitchen business. 

It is designed to make sure that every prospect in your 
town will know about American Kitchens and how easy 


it is to own one. 
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i Mc Calls 
Better + 


, * = so A SS SS 


the Side Lines When th 
Profit Parade Goes By! 











Qualifying American Kitchens Dealers Will Get 


A broad and comprehensive program of hard-selling national 
advertising. 

A record-breaking cooperative local advertising program. 

An outstanding assortment of sales producing promotional 
material, including visual selling aids the like of which you’ve 
never seen 

A dramatic low cost easy-to-erect floor display set-up. Ask 
about the sensational display plan. 

Act now! Act fast! Act smart! March, April and May are 
the big months! 

See your distributor today! If you can’t reach him right 
away, write, call or wire us at the factory and we'll arrange 
contact immediately 

Remember—don’t be on the side lines when the Profit 


P ir ide foes bv. 


(iitiecy 


HRETCHERS 


STYLED IN STEEL 


AMERICAN CENTRAL DIVISION CONNERSVILLE, IND. 
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POWERFUL SELLING TOOLS! 


A complete assortment of hard-hitting, busi- 
ness-getting, selling tools will be introduced 
to you by your distributor's sales representa- 
tive. Everything you'll need for making 1950 
your big-profit year is included—the new 
catalog, kitchen planning book, window ban- 
ners, outdoor poster, and direct mail pieces 
plus American Kitchens amazing new “Magic 
Magnet” Plan-A-Kit, the most remarkable 
kitchen planner ever developed! 
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HeEW 


2ghlwerght 


imerican Beauty electric irons are made in weights, shapes and 
sizes for household as well as every industrial and manufacturing 


use. UW eights vary from 3 to 24 pounds, 


* b * 


The new Lightweight is a “Thermoscope Type” American 
Beauty electric iron, With soleplate of aluminum-alloy and thermo- 
stat quickly responsive to temperature needs, it has jas well the 


Thermos ope ts 


The “Thermoscope” registers through its dial in fabrie terms 
Rayon, Silk, Wool, Cotton, Linen —the operating lemperature 


of the rronming surface 


Like the automebuale speedometer which registers speeds result 
from operation of the accelerator, the Phermoseope shows 
operating heats resultin from control-lever adjustment to 


he or to left for higher or lower heats. It is a reliable wide that 


through ite cial when the heat is meht for the work at hand 


AMERICAN ELECTRICAL HEATER COMPANY 
DETROIT 2, MICHIGAN 


WELCH Window Fan 


W W. Weich Co., Gleen Bidg., 
Cincinnoti 2,0 








STATE Water Heaters 


Stote Stove & Mfg. Co., 309 So. First St 
Nashville, 6, Tenn 


» v 


G-E Wringer Washers 
General Electric Co., Bridgeport, Conn 


AW -452 


O-K Lawn Mowers 


Sole Distributors: City Sales Co 
5909 Kenmore Ave., Chicaao, 40. /il 
Mig by J A Orr Co. Chicago 


HIPUT Weter Heaters 
Ronen & Kunal inc, Marshall, Mich 
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ACCLAIMED ! 





/ 





Modei 12C109—12'/2" tube. Built-in ar 
tenna. Automatic Sound —just tune picture, 
sound is right every tine. Genuine mahog 
any veneered console. Smartly styled doors, 


- 
swivel costers—easy to turn. Approved by 
Ve —_ Underwriters’ Laboratories $299.95" 


THE INDUSTRY SALES SENSATION! 


EALERS everywhere report sizzling sales of sensational new G-I 
D Black-Daylight TV. In store after store dramatic side-by-side 
comparisons are proving that these G-E Black-Daylight TV models 
offer the finest picture to sell because it's finest to see! Blacker blacks, 
whiter whites, sharper contrast, more detail . . . all made possible 
by 140% greater range of picture tones than ordinary TV—proved 
in every test on these models. All this plus freedom from annoying 
glare and reflection adds up to the greatest eye comfort ever achieved 
in TV. Ask your General Electric TV distributor for the whole 
vronderful story or write General Electric Company, Syracuse, N. Y 


Y Wl C07 foul 


GENERAL 


Your con “lence tn 
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tlV 


T 


ORDINARY TV— 
Limited range 
@ of picture tones 





ee 





Model 12T3—12'" table mode! 
of genuine, matched mahogany ve- 
neers with genuine inlaid trim found 
only in much more expensive 
cabinets! Built-in antenna, Automatic 
Sound. Approved by Underwriters’ 


$229.95" 


Laboratories. 





TO SEE! 
0 SELL! 





G-E Tv 


Widest range of picture tones 






































Model 12€107—12'2" tube. 
Built-in antenna. Automatic Sound 
Stunning, full height console, ve 
neered in genuine mahogony. 
Swivel casters. Approved by Under- 
writers’ Laboratories, $279.95* 


*in East. Subject to change without notice. Plus tox, installation 


ond picture tube protection plan 


@B ELECTRIC 








NOW 2 safe and 
tor NORGES 


l With the Full-Width Freezer 
that WILL NOT SWEAT! 


Ic took time...research. It took a brilliant 





engineering achievement—but here it is! 





Here's the refrigerator with the full-width 
crosstop freezer millions want—and here's 
more. Here's the freezer sweat-resistance 
that assures you and your customers of an 


untroubled future. 


Here's the Norge SF-85! *Eight cubic feet 
of socko sales appeal! With capacity to hold 


32 pounds of frozen storage at 20 below 


freezing! With a jumbo Coldpack for meats, 
a b-i-g aluminum Hydrovoir for fruits and 
vegetables! With the glamour to make any 


woman say—‘‘Just my style!” 











A winner! You énow it! And just in time to 
hit your floor for the peak spring selling. IF 
you can act FAST! IF you can order NOW! 


249° 


*Also available in 10 cu. ft. size— Model SF-105. 
Super de luxe gold styling. Holds 44 Ibs. frozen storage. 





NORGE Division, Borg-Warner Corp., Detroit 26, Mich. 


NORGE...AND ONLY NORGE 
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sure CROSSTOPS 
Greatest All-Time Line 


TOPS FOR SPACE LOWEST-PRICE THE GREAT 
AND PRICE! SELF-D-FROSTING! “GOLDEN '50” 











Norge S-65. Lowest-priced Exclusive daily automatic Self- Popular safety-sealed “longside” 
“equipped six’’... over 6 cu. ft D-Froster System. Norge SD-65 freezer chests... 44 Ibs. frozen 
.. stores 17 Ibs. frozen foods . .. ...6.1 cu, ft.... stores 17 Ibs storage .. . full-width Wydro- 
big Coldpack for meats.. frozen foods... provides 28 ice voir...jumbo Coldpack... gold ‘ 
Hydrovoir for fruits, vegetables cubes... full-width Hydrovoir metal trim... Self-D-Froster .. . ‘ 
Biggest refrigerator capacity for for fruits, vegetables... big America's finest refrigerator- 
anything like the low price. meat Coldpack. freezer combination 
°* : 
: 
. ’ E 
































OFFERS THESE 4 SALES LEADERS 


ELECTRICAL MERCHANDISING—MARCH, 1950 






PAGE 163 
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oO | 
ee Hew {th Ma Up- 


VIKING Window Fons 


Viking Arr Conditioning Corp 
560! Walworth Ave, Cleve and 2] 


STEEL KITCHENS 
ARE MONEY MAKERS FOR ME’”’ 


METER-MATIC Coin Meter 
international Register Co, 2626 W. Wash 
ington Blvd, Chicago, 12, ili 


e Kitchen 


Ths The 


HIG differen 


between 





eparate individual 
; om- built top | 
Kus mized 


{ 
maw 


Tops ™ 


ange 


pe wre 
ps ami om press 
ossible to BF 


, sta 
re flower « 
-) Special 


avail 
we me o length wor are peas 
» wo ve - 
io 144 Kustom ized T 
ible up & 


lt apr aramce at low 
vl d 


ps & 








ife sure alent custome satisfaction alter 
each Kitchen-Keaft sale Kitchen-Kralt equip 
nent is ruggedly constructed to withstand long APEX Dish-A-Matics 
hard use. Outstanding Kiutchen-Kraft features 
such as adjustable shelves, roller drawers, Du The Apex Elecerical Mfg. Co 
Pont Dulux Finish make sales ecasser and Cleveland, O 


ustomers happier 





Beribility 


ym plete 
Kitchens iter * 
ues cabinets 


and broom TO 
ami hiilers 
{ sizes 


oF ALI KITCH 


Kratt Steel 


Kinchen Pc wall 


line of sink 
built 
ADEQU 
ENS RIGHT 


warvety * 


EQUIP 98" 
OM STOCK 


m 8 wile 
ATELY 
FR MENGEL Kitchen Cabinets 
The Menge! Co. Cabinet Div 
1122 Dumesnil, Louisville, Ky 


Customers are 


the low 


amazed and pl 
* PiCaved at 
of Kitwhen-k, aft 


\ ; 
feel Kitchens 


Out above 


cose 
Kitchen Araf; 


superiorit 
other ’ 


Stands . 


+ iM Price all 


Popularity 


am! profes fo, vou Performance 


KUSTOMIZED 


What Kitchen -Kratt hes done for other Z Wee > 71. 
@eeilers / - aa Y 


eee a, ee) 
find Kitchen-Aref?t a reel profit line! STEEL KITCHENS 


MIDWEST MFG. COMPANY 


Galesburg, Illinois 
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TSS 


BETTER 


Expertly planned details, tested for practicality, make water 
heaters that are genuinely better built, better looking, will 
give your customers better service. Efficient plants and pro- 
duction keep Mertland prices strictly competitive — often 
give you a price edge—on heaters that honestly give you 
more to sell. Check these superior features of Mertland 
Automatic Electric Water Heaters: 


MERTLANDSG 






















MADE BY WATER HEATER SPECIALISTS 






1. Individually tested under 355 pounds pressure after heating 
elements and thermostat wells are installed. Guaranteed 150 
pounds 


Pe ne tN 


2. Fully automatic snap action temperature control factory set 













: 
but easily adjusted to individual preference by accurately ; 
' calibrated controls. : 
3. Quick heating, immersion type heating units : 
4. Jacket. Multiple coated baked white enomel on heavy steel | 
Interior is rust inhibited by special, long lasting coating 
5. Heat Trap for more efficient operation : I 


6. Longest lasting dull finish galvanizing on tank uses highest 
grades of zinc, hot dipped by Mertiand’'s own exclusive process 





o - 
All Mertiand tanks have ''plus’’ heads, the strongest kind ; 1 
7. No heat lost through direct conduction. There are no center- 
ing straps, no conducting metal around hand holds ‘ { 
. ’ 
















8. Mertiand Magnesium Anodic Rod for protection from cor i 
rosion on all deluxe models 


9. Cold water in at bottom-—hot water out at top. Cold woter 
inlet has non-mix baffle. Outlet at side permits concealment of 
both in and out pipes 


10. Fiberglas blanket insulation at least 3° thick on all ports 
of tanks 





11. Pressure flush drain at bottom of tank cleans all sediments 
quickly and easily 

12. Black base conceals toe and mop marks, fits flush to floor 
Front opening for easy access 

13. Heavy gauge copper wiring with heavy deterioration proof, 


vermin proof insulation. Conveniently located outiet box at 
upper rear. Wired for specifications of your local utility 








14. All adjustments in front of heater, easily accessible 


_ THE HEDGES LINE 


M. M. HEDGES MANUFACTURING COMPANY, INC 


c lal a t r a ‘ « ‘ 
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OIL ann GAS eive 


QUAKER DEALERS TWICE 
AS MANY PROSPECTS 


Phe Quaker advantages that competition can’t match 

GAS heater that doubles the Chere’s nothing “‘just-as-good” at a lowe 

QUAKER dealers Thousands of price to worry about. That’s why vou 

nade Quaker oil space heaters make larger profits per unit when you sell 

the Khone of their heater business. NOW Quaker. So call your distributor today for 

Quaker adds this beautiful new line of gas full details on these new Quaker profit- 

heaters to round-out your heater line. For makers. If you’re not already a QuaKER 

wer 60 years, Quaker has produced the dealer, write for the complete program. 

finest heaters made. And Quaker has Remember YOUl’ can be SURE when 
protected your profits with patented, built-in QUAKER is the MAKER! 


QUAKER MANUFACTURING COMPANY 


223 W. ERIE STREET—CHICAGO 10, ILLINOIS + EXPORT AGENTS: A. J. ALSDORF CORP., CHICAGO 








year 
make odded 
wn-the-store 


moves heaters: 


SPACE HEATERS ARE PROFITABLE 


ster market. one of America’s least 


and what do you find? You find 
true home heaters are the 
appliances sold. And there are No 

ACHES When you sell QuAKER home heaters 
when Quaker is the maker. Get your share of 
iarket! Share in the “cold cash’ that aggressive 
oin with the 62-year-old, nationally-advertised 


Write today for full details' 


PLUS \ COMPLETE NEW “IN-THE-STORE’ 
a 


PROGRAM THAT INTERESTS 
CONVINCES AND SELLS YOUR PROSPECTS ON 
BETTER HOME HEATING WITH QUAKER! 


QUAKER MANUFACTURING COMPANY 
223 W. ERIE STREET, CHICAGO 10, ILL 


end me the rhattic ol my 


i }! ‘ 
i rt ou : 
if raat ive 


PORE NAME 


MODEL 2010 eeemees 


CITY ZONE STATE 








ANNOUNCING... 


the WASHINGTON 


tray & Dudley Co \ 


N 


*WORTHY OF THE NAME 


@ Conceived and born in this 
period of lusty competition, 
wk these heirs to a long line of 
Quality cooking and heating appliances “have 
what it takes” to satisfy the big market for 
popularly priced gas and electric ranges. 


ot 


Endowed with a name that has plenty of 
public appeal, these new additions to the 
Washington family will bring joy into the 
homes of your customers. 

Write today for “pedigree” and other in- 
formation. Address Dept. EM. 


ESTABUSHED 1862 


GRAY & DUDLEY CO. 
NASHVILLE 3, TENNESSEE 


4 
mc 


- 


= 
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Yow Jada 


ARISTETTE Hair Dryer 
Aristo Mig. Co., 3319 W. Carroll Ave 
Chicago 25, Iii 


type 


ATLAS-AIRE Window Fan 
Atlas Tool & Mfg. Co., 5147 Natural 
Bridge Bivd., St. Lowis 15, Mo 
\ ‘ \ re > tar WwW them 

WrE-2 


O-K Power Plant 
Sole Distributor: City Sales Co 
5909 Kenmore Ave., Chicago, 40, Ill 
Mig. by J A. Orr Co., Chicago, Il! 
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Greatest Combination 
Refrigerator-Freezer 
Value on the Market 


With Giant 2 cu. ft. Freezer 
at up to $100 less than other 
designs in the Industry ! 


Here it is the new 1950 Phileo 1104 the value 
sensation of the industry in a big capacity, refrigerator- 
freezer combination. Not a 10" but a full "11", with 
a huge 2 cu. ft. built-in freezer that delivers true zero 





zone temperatures yes, every scientifically approved 
service for long-time storage of up to 70 lbs. of frozen 
foods. And besides, a big general storage compartment 
that solves the problem of excess moisture! 

All this behind ONE CONVENIENT DOOR .. . at 
a saving of as much as $100 over other refrigerator 
freezer designs! 

It’s the industry's biggest value . . . your greatest 
opportunity for volume sales in the higher unit 
bigger profit brackets. Get the full story from your 
Philco distributor. 








om 
ileo Advanced : 4 
yo sortom.-- =F 


th refrigerator 
as of 
than Phil 
flexible refrig 
sensational in sa 


all Ph 
add tion, 
poe 50 gives you: 


from 


juSTABLE SHELVES... 


the exclusive 


+ FULLY AD 
bottom .- - 

top to : 

re featurethat create 

srator ever 

les appeal 


4 cord FROM TOP 
full- leng 


brand ape ven 
| ra room for att ki 


9 the most 


WILLER . - - 
quick ¢ designed, 


¢ offers 


* THE 
new servic - 


1 of 
nppeal 
sles apt 


e Deep Cc 


rene with ext pa 
row bigger cape 
horizonta foods | th 


s size 
Jf in ths , 
old Zone evet petore 


truly 


} 
features in U 
f< ir 


TY FIRST 


PHILCO FOR '50... QUALI 
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QUALITY AND VALUE 
SINCE 1842 


linn 


WNIVERSAL goes all out to bring 
omers into your store... and 


Starting where other manufacturet e versal 1s “put- 
ting itself right of your sales force " 1950 .-- ng right out 
to pull cleanet sales nto your store --- to put cleaners into your 
customers homes Never has any cleaner manufacturet backed 
the retailer with sensatiom SUMER orrers hike these with 
a campaig" of “selling tools 1 Get set for really aggressive 


cleanet selling - - team UP with Univ ersal today! 





\ your being stack with 








It's the 


“sed demonstrators” 


bigg 
iggest news in the cl 
tn cleanet 


many leaners as y 
as 

) er } nes non 

ny I 


dustry! Put out as 


tj 
et into cust 


Here is a 
something-for- 
tee that will draw ae 
ent 
oy Trial Offer like a aa ate 
gnet! 
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Magnet for CLEANER SALES in 30 Years! 


Sensationally New, Different 
UNIVERSAL COFFEE TABLE 
STORAGE CHEST 
Regvler $28.95 Valve 
ts 0 coffee table and o storage chest Th 
for eaner t comes in rich red 


mahogany, walnut or modern biond 


sales clincher 


Here is the most suc 
cessful tloor mer 
chonduer ever de 
veloped. tt shows 
complete line 

so “notural” for 


step up telling 


Vl. 


ALL THESE MAGNETIC SELLING AIDS! 


@ Giant “FREE TRIAL” Window Streamer 

e ‘Cutlery Set Offer” Counter Card 

@ Newspaper Advertising Mats Featuring Offer 
@ Double Fold “TRIAL OFFER” Postcards 

@ Full Line Cleaning Equipment Folders 

@ ‘Special Cleaner Offer’ Envelope Stuffers 


Sensationally Successful 
UNIVERSAL HASSOCK-CHEST 
Regvler $24.95 Valve 
s hassock storage chest is o proved 
the most success 


1 trade in offer ever made 


this dynamic line-up of UNIVERSAL CLEANERS! 


FAMOUS “SELL-ON-SIGHT” CLEAN -AIR 
CLEANER VC 6702 ot $79.95. Its the 


giamou cleaner of the indus 


Tattle Ta 


ry with 


3 attachments 


ELECTRICAL MERCHANDISING—MARCH, 


THE SENSATIONAL LEADER THE “TRIPLE FEATURE 
OF BUDGET-PRICED VACUUM CLEANER 
CLEANER FIELD VC 5708 at $59.95. Su: 

VC 6026 at tion 
$49.95. “instant 


Seal’ connection, 


said Keni 
iA — 


Regulator, Rug 
Adjusting Nozzle ond 
disposoble beg make it 


6 attachments America's best buy 


BEATS ALL 
COMPETITION 
IN THE 
LOW-PRICED FIELD 
VC 5706 ot $49.95 
Even by pre wor 
price standards its 
omoaring Famous 


suction Fr viator 


THE VALUE-PACKED” CLEANER WITH 
TATTLE-TALE LIGHT VC 6700 ot $69 95 
Priced for actior ncludes al! famous 


lean-Air Cleaner features, 13 attachment 


1950 
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E NEWS 


DOLLY MADISON ice Cream Freezer 
The J. E. Porter Corp., Ottawa, Ii! 
leis’ 2. 4 and 6 jt mproved D 

ice Cream ireezers 
features New 


main 





HEALTHATRON 
Simson Mtg. Co., Hamden, Conn 








Yellow, when it’s the ‘yellow pages’ in the 


Classified section of the telephone directory, means 
just one thing to the people in your community 


...‘Here’s where I can find who sells it.” 


The ‘yellow pages’ are at the elbow of 
practically everyone in town, all day... 
and every day. Surveys show that 9 out 
of 10 shoppers reach for them when they’re 
; ABT Pay Meter 
ready to buy. With your business and your sales ABT Mfg. Corp, 715-723 N. Kedzie Ave 


Chicago 12, Ili 


Vint 


message appearing under all important 
classifications, the ‘yellow pages’ can be 
an important builder of new business. 


FOR FURTHER INFORMATION, CALL YOUR LOCAL TELEPHONE BUSINESS OFFICE. 
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The Most Extensive 
National Advertising Campaign 


AW in the ge - the 


REGINA nde" POLISHER 


1] Leading Magazines 
More than 23,000,000 Circulation 


— an America’s No. 1 
HOME vernmmmtt he Scrubber 
< a ale. and 
Polisher 


nickel | = Retailing ot ‘5 950 
There’s Still Time Gy) ; 
BD at DISTRIBUTORS 


to organize your tie-in promotions i = , IN ALL TERRITORIES 
Write Now for 


Full Complement of Dealer Helps. 


we REGINA coseos 
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MAKE HAY WHILE 


PROCTORS ¢ 


Unce (0 @ 


Blue Moon 
PROMOTION 


NOWIN & 
FULL SWING! B 
DEALERS 


ONLY ce 17 @ Blue Moon” CAN YOU INTRO- 
DUCE 2 SENSATIONAL NEW IRON-PRODUCTS 
PACKED WITH TREMENDOUS SALES APPEAL! 


Many odor 
HI-LO IRONING 
TABLE 


wants 
one... 


EVERYWHERE © 
REPORT 


In one Philadelphia store this new and der, because it meets the demand for a 


MOUNTING 


different ironing table is outselling all 
other makes 3 to 1. From mid-west comes 
word that one distributor placed 5 orders 
totalling 1008 tables in 29 days. Every- 
where the story repeats. Proof of the quick 
popularity, instant acceptance of Mary 
Proctor Hi-Lo Ironing Table. Small won- 


quality table, adjustable to users’ height 
for easiest ironing, sitting or standing. 
Rigidly buile of all-steel parts. 4-point 
support gives steadiness and solidity. Ex- 
tra wide top, long tip. Light weight. Closes 
to 342” depth. Off-set legs provide desk- 
like knee-room for sitting ease. 


SALES AND 
PROFITS! 


ony $4295 


Wary Power CUSTOM-FIT PAD AND COVER SET 


Fits any standard board drum-tight — for easier, smoother ironing! Comes in 3 lovely colors and white! 
Unique steel spring construction assures 
tight fit, wrinkle-free surface. Pad is thick, 
resilient. Double-life, sanforized sailcloth 
cover in sand beige, powder blue, primrose 


yellow, “sun-bleach” white. A natural tie-in 
seller with ironing appliances. 


omy $395 , 
Fem 


IT’S ALL GEARED TO STEP UP YOUR “‘OFF-PEAK’’ SALES! 


4 





THE MOON SHINES 


ONLY Gnee in @ Blue Moon” CAN YOU OFFER 
SUCH AMAZING PRICE SPECIALS AS THESE 
PROCTOR SALES WINNERS! 


— 






















ONLY Ge 

it @ Chae Moon" 

DO YOU GET 

SUCH OVERWHELMING 
NATIONAL AND LOCAL 
ADVERTISING 


PROCTOR CUSTOM TOASTER and SUPPORT! | 





PROCTOR STANDARD TOASTER 


A yeor ago, it sold for 13°95" 
$18.95...NOW ONLY % 

No finer toaster value anywhere than this beau- 

tiful quality toaster with the exclusive Proctor 

“Color Guard” that toasts to every taste. It’s the 

mechanical equal of many deluxe models. 










PROCTOR MAID TRAY SET sty q 

Combined value — $32.45 * Pr Promotion has so many & 
SNOW ONLY SBeo?> tive features about it that it needs , ap 

Your customers will really go for minimum of i to make i a thump. ‘ 

Proctor’s finest $22.50 toaster in Ing success, 

combination with this beautiful Yet, in 

peasant design 3-piece tray set for the naka. very important trading area across 

little more than the toaster price " d-working Proctor ads are 


alone. It's a matchless bargain. 





a near families. Special big a 

Life, McCall's, Good Heese at, matkers, 
Housekeeping , 

PROCTOR NEVER-LIFT IRON | Circulation of almost 17,000 combined 

\ : ’ 000—are carry 

Regularly $14.95. ..NOW ONLY $}]95° ‘98 Proctor advertising. ; 
A sure-fire sales-making special on the famous iron ‘ 8 your “off. ”* season 
that lifts itself, with ie same fine modern features 170,000,000 smashing Proctor asics ore 
that have made it a leading seller from coast-to- will be sending Customers to messages 
coast. Your customers will snap it up fast. Use free Proctor merchandising eids a “60 
. to reap 
Promotion 


PROCTOR CHAMPION IRON 


Regularly $12.95...Nowonty 2 Q9S* 
ANDISING 


New volume-producing price on this great Proctor 
Pa. 







Speed Iron. Has full even heat. Accurate fabric dial 
Exclusive Rayon Safety Signal. Features your cus- 








tomers want... and will buy. 


"Fed. Tex incl. ‘ « 


NEWSMAKER, \N APPLIANCE MERCH 


ea PITCHING NOW! Proctor Evectarc CO-, PHILADELPHIA 40, 




























It's crue! WHIRLPOOL even “speaks” 
automatically to give you a powerful sales clincher 


WHIRLPOOL's exclusive Cycle-Tone sounds a minute 








before the end of the spin dry period to let you know that the > 
entire washing cycle is completed. It saves time and countless > » re 
number of steps it gives convenience plus! & 5 "= Pees PF 
. SE 
And there's more. Only WHIRLPOOL has an ultra-violet, — . af 
germicidal lamp to help sanitize clothes and water during the entire a 


washing and drying cycle. Only WHIRLPOOL has the new aluminum 
agitator scientifically designed to wash clothes quicker and cleaner. 
Only WHIRLPOOL gives the economy of Suds-Miser and the extra 
cleanliness of the Seven Rinses. Investigate WHIRLPOOI 


the automatic washer most wanted by most women! 





WHIRLPOOL DIVISION 
NINETEEN HUNDRED CORPORATION, St. Joseph, Michigan 


M A | L iim interested send me complete information on the WHIRLPOOL Avtomeoti« 
Washer and the complete line of home loundry equipment 


COU PON FIRM NAME 
TODAY ADORESS 


ciry ZONE STATE 





INDIVIDUAL'S NAME 





ES 





NINETEEN HUNDRED CORPORATION ss: soserx, michican, u.s.a. 


; 


50 Yeors Manvfocturers of the World's Finest Home Laundry pment 


In Canada: John Inglis, Ltd., Toronto, Ontario 
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TELEVISION 

















BENDIX Telesets 


Bendix Rodio Div , Bendix Avietion Corp 
Baltimore, 4, Md 








ADMIRAL Telesets 
Admiral Corp., 3800 W. Cortiand St 
Chicago, 47, Iii 





Selimg features No 2025, 12) 
table mde! has 17 tubes including 124 
n, picture tube and 2 rectihers 4 x ¢ 
n. Alnico V speaker on side panel 
Console model 0002 has lO-in picture 









. j tube in a total of 17 which also im 
wh 1 . , . SYLVANIA Telesets ludes 2 rectifiers; 10 Alnico V dy 
: le | Colonia! Rodio Corp., subsidiary of eepaiuditer abuols talc Iain: 
loK2 ventior : Sylvenio Electric Products Inc., Buffalo, iter-carner sound; built-in antennas 
" y mproved turret tuning dark tace 





ncture tubes to climmate glare: ma 





















‘ < 97, 24 
" : ogany cabmets 
, 4 ‘ the Sy . , , 
Prices: 124-in. table model, $199.95; 
ny ; i2t-in. console $259.9 l6-in. console 
‘ ’ iit N 1v | £990 Of 
} vit doot ha 4 A) sy " i 
, ectr Ver nedigen Mar 9S0 
reer i l2-channel reception; a l 
iper-powere 1 “Lone Distance chas 
al tut b hM gh ticdelit 
t t-in antenna; full 

















Malo any 


197, $329.95: No. 24 CROSLEY TV Consoles 
$289.95; N 47, $349.95 Crosley Div, Avco Mfg. Co., 
é i Verchandismag, Mat 1950 Cincinnati, O 

















Wodels: 2 new wile 10-412 an 
10-418 
elling Features: Housed in mahog 
any cabinets with 12)-in. direct-view 
picture tubes, mounted in ‘family thea 
P = ter’ design of curved front cabinetry 
N 16-412 us 2 doors with bras 
andles Ni 10-418 is an open-ftace 
xe! built-4 antennas unituner 
talnlock circuit for steady pictures 
- rM ind system; 10-in. permanent 
agru neert type speaker 


$429 95 No. 418 









TELE-TONE Telesets 


Tele-Tone Corp, 540 W. 58th St., 
New York, N.Y 













MOTOROLA Telesets 
Motorola, Inc., 4545 Augusta Bivd 
Chicago, 51, til 












pt ee tam gany STARRETT TY Consolette 
, mag met N ms Starrett Television Corp, 601 W. 26th St 
ned New York, 1, N.Y 





hefler liavis” closed-door 








yelling Features: Equipped th 12 


iim-Freed picture tube; 19 tube 
hassis mciuding 2 rectiher a 
matk al! -chanre tation elector 


specially-designed FM sound cir 
Ainico PM speaker; Opticleas 


tre! a} ! 
Ol; mahogany oily 









Price: $299.95 
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reuch clothes until ready 


@ No lifting -- _No tired 











cAuilomagic 


‘SPINNER-WASHER 


THOR Agitator Washing - Gentle, fost, gets soiled clothes really 
eel clean — world’s finest washing 


THOR Single Tub Spinner Gets out 25% more water than wring- 
ers— no squashed clothes 


THOR Overtiow Rinse With agitotor action and completely flex- 
ible timing The world’s finest rinsing 


==- 1199" 


Hoe coaPoRATION . jor Thor Canodre* Company, VS Torento Cenedo 


sees 60 vet OF 


MAR } 
CH 19S0O—ELECTRICAL 











MILLION 


matanveointirciiins READERS 


porcelain tub—with the THOR SPINNER 


WASHER! That's the red hot sales story on the / 
hottest washer in the field . . . and the greatest e 


profit story for you. For with Thor's time tested 


agitator action . . . no fixed cycle rinsing ... and 
superior single-tub spin drying the THOR SPIN- 
NER WASHER alone gives the cleanest, finest eeeesee 
wash with all washing and rinsing methods — 
both old and new! 

CURRENTLY APPEARING IN 


Thor is backing this story with the 


biggest advertising campaign . . . the most pow- 


Life, Good Housekeeping, 
Better Homes and Gardens, 
McCall's, Parent’s, Woman’s Day 


-—and more than 100 leading newspapers 
Additional 2-color ads in Life 
on March 13th and 27th 


Theres a Getler Way to Profit 
.. Ae 1950 Thorn Way! 


erful promotional program . . . and the most 
Profit-Making Dealer Franchise Plan in the 
home laundry field today. 


THOR CORPORATION 
Chicago 50, Illinois 


Thor-Canadian Company, Ltd., Toronto, Canada 
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KISCO CIRCULAIR 
the Leeder’ 

KISCO CIRCULAIR out-performs, out-sells and out-losts other air 
crculetors becouse years of engineering skill and experience are 


built into them. They are sturdily constructed of steel and 
ore bocked by o FIVE YEAR GUARANTEE 


the Original Air Circulotor ond still 


SUCH 
PERFORMANCE! 


SUCH 
QUALITY! 


SUCH 
BEAUTY! 


SUCH 
VARIETY! 


SUCH 


REGAL AIRE WINDOW FAN 


ie 


AD/USTO AiR COCKTAIL TABLE TABLE AIR 


UM PANY inc. 


La, 5, MR 4 Os: 


ELECTRICAL APPLIANCE NEWS 





TELEVISION 


AIR KING Telesets 


Air King Products Co., inc., 170 S3rd St 
Brooklyn, 32,N_Y 
l6-m rectangula 
tube mod 
N \-DI7R, 16-1 
\-2010R and A-7 


« 


GAROD Telesets 


Garod Electronics Corp., 70 Washington 
St, Brooklyn, 1, NY 


New m.-} 


RAYTHEON Telesets 
Belmont Radio Div., Raytheon Mig. Co 
592) W. Dickens Ave., Chicago, Il! 


HALLICRAFTERS Table TV 
Hallicratters Co, 4401 W. Sth Ave 
Chicago, Ii! 


MARCH T9SO—ELECTRICAL MERCHANDISING 












ern tu the CASE 


i yr fem JOURNAL 








With everv case of Journal-advertised merchandise you order the manufacturer sends you extra 


customers. extra sales! BECAUSE 47.2%* of your women customers read Ladies’ Home Journal 






...come into your store pre-sold on the brands advertised in their favorite magazine. 
HELP YOURSELF TO FAST TURNOVER, QUICK PROFITS 
STOCK W PROMOTE W DISPLAY W ADVERTISE 


FROM APRIL, 1949, TO MARCH, 1950, YOUR BRAND HEADLINERS WERE: 


















































atte Electric | Frigidaire Electric Range Hardwick Gas Range K-M Pop-Up Toaster and Phitco Ret riger ator Universal Mixer @ Juicer and 
4 ect Om ‘ e Refrigerators Harper Canter Simmer Burners Electrical Appliances Prestoiine Electric Ranges Universal Products 
at aster a Hoover Cleaners Presto Cookers Ae 
Appliance EF Aut r = Seen? lens 4& H Automatic Electric Range Verpies Lamps and Shades 
Table E Aut tic Washe Hotpomnt Automatic Dishwasher L &  Lectro-Host Rid-Jid Ironing Tables and Wear-E ver Alurmnum Pressure 
. : ; a ¢ E lect Rare Ladders Cooker 
Portable Ele ate 4 Hotpoint Electric Ranges y i ~-ird 
Toaste , sa 4 1 Lectro-Hoat Refrigerator ivai Products West Bend Aluminum Gifts 
ewyt Va Cleaner Royal Vacuum Cleaner for the Morme 
and Ref rige International Harvester Westinaie Me 
Range natior Refrigerator & Freezers a - St. Charlies Kitchens ‘estinghouse Home Appliances 
; re ,a8 are ' a “ ¢ as ty 
‘ a 4 International Harvester me : « yee Sunbeam Coffeemaster Westinghouse Light Bulbs 
asco : tHe f inar Ret niger ators Mey ag W sahers ‘ Sunbeam trenmaster Westinghouse Roaster Over 
fe ll Ranges end interstate Compact Viet-L-Top ironing Table (wrens Rameser Whiripoo! Automatic Oryer 
e Range Ref riger at Vacuum Cleaner Mirro-Matic Electric Percotator Whiripoo! Automatic Washer 
Elect W ate 4oate Gibson Elect Ret niger ator Mirro- Matic Pressure Cooker Tappan Gas Range White Sewing Machine 
f tome Freezer ] Jomneon's Wax Electric Polisher Mirror Alucrmem Utensiis Telectiron Electric Clocks y . Kitet 
Electric Range and Paste Wax Monitor Aerator Washer Ther apiate CURGRER arene 
bhaon's Refrigerators Johnaon's Waxes and Motorola Tabie Radio Toastmaster Hospitality Set Zarth Radio- Phonograph 
ert Food Fixer Wax Electric Polisher Toastmaster Pop-Up Toaster Zenith Radio-Phonograph & 
ert Whirl Beater Nesco Electric Roaster Toastweti Electric Toaster Tetevimon 
KitchenAid Mixer and toner Neaco Electric Roaster and Tracy Custormzed Kitchens Zemth Radio-Phonog: aph- 
5 r 7" . Ha Aid Electric Coffee M Kitchen Utensis Televison and Racos 
‘ a = KitcnenAids and Contamners Universal Beam-O-L ite tron Zenith Radios 
bt K-M Home Electrical Appliances Norge Ref niger ator Uneversal Coffeematic Zenith TV Radwo-Pronog: apts 
f K-M Liquidizer & K-M Products NuTone Door Chunes Universal Electric Blanket Television Consoies and Rarhos 


*The overage for2985 women shoppers interviewed in 28 electrical epplience stores in 26 cities end towns. 
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TAPPAN 


: } 


} 


ob 


(aut tli as 


TAPPAM is fully automatic 


Tappan is the easiest to sell range 
because Tappan has every auto 
matic feature every woman 


wants. Automatic clock starts 


times, stops the oven. Two appli 
ance outlets, one of them timed 
Automatic “Oven-On”™ indicator, 


automatic “burner-on” signals 


Only TA PPM has the TEL*U*SET 


Signals and controls are all 


grouped in one pleasingly de 


signed panel. It gives automatic 


cooking with finger-tip control 


Complete promotion plan 


Tappan has all kinds of promo 
tions to help yow sell: newspaper 
mats, line and photo illustra 


tions, Outdoor posters, window 


displays, floor displays, folders, 
mail enclosures, school purchase 
plan, an unusual Sales Maker to 


help you close the tough ones 


TAPPAN 


THE TAPPAN STOVE COMPANY 


MANSFIELD 


182 


onto 
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TELEVISION 


ATWATER Telesets 


Atwater Television Co., 360 Furman St., 
Brooklyn, 2, N.Y 

Models; No, 135, and 513 TV consol 

and 351 table model 


Features 


Selling 
console-cominnation 
a pug for pnot 
power’ b 
dark or | 

» 

N 
equipped v 
jack; bu 
mahogany 

No ) 

plen 
piihed 
water eature 
Prices: N 
$349.95; and No. 351, $2 } 
Electrical Merchandising, Mat 


] 
EMERSON Telesets 


Emerson Radio & Phono Corp, 
111 8th Ave, New York, N.Y 


48 


num performance in most locali 


PHILCO Telesets 


Philco Corp., Tioga & C Sts., 
Philadelphia, Pa 


xlels include 
es and 1 table 
and two 3 

the 1400 series 


f 1600 line 


er; large albun 
1476-W, American 
walnut veneers 
brushed brass 
odels have built 
gain stat 
$379.95: N l 
$349.95: N 
natching table 
1476-M, $429.95; No 


$349 95 


ul Merchandising, Mar. 1950 


MAGNAVOX TV Console 
Magnovox Inc., Fort Wayne, lad 
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eWestinghouse 


SEWING MACHINES 


FREE SEWING MACHINE CO., ROCKFORD, ILL., BEVERLY HILLS, CAL., TORONTO, CAN. 
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MAGNAVOX Radio-Phonos 
The Magnavox Co., Fort Wayne, Ind 


Models The Avenue” and Wedge- 
wood radio-phonos with Add-A-Tele 

vision teature 

Selling Features The Avenue” has 
Magnavox Add-A-Television feature 
that allows installation of a Magna- 
scope “OO TV receiver lat equip 
ment includes supersensitive radio re- 
ceiver mbining AM and Armstrong 
FM with 6 watts undistorted power 
vutput: 12 in. dynamic speaker; 3 
speed Magnavox record changer with 
single tone arm for all types of rec 

ord % v ¥) in. wide, 18} in 
dee provides storage space tor 14 
large record albums; part of album 


pace esigned to a modate T\ 
receiver ATM tallied 
Wedge ‘ is storage pace tor 
14 large recor ! part of which 
nay quick be nverted to accon 
late a t t a iV receiver; 
new ' 1st a Magnavox 
216 AM-FM ra assis with 11 
tube " vatts undistorted 
mowe tput together with a Magna- 
x 3-speed re 1 changer with Mag- 
navox duophonic feather-touch pickup; 
12 electrodynan speaker with high- 
trequency diffuser television chassis 


rporating 26 tubes including 3 


t uy picture may be installed 
. ‘ ' ; ; 4 
ita e, and teature a Magna 


ype ” picture system with a 123 
tubs mahogany cabinet 


Price The Avenue” $219.50 mahog 
any $239 SD white ak Wedge 
$275. Wit television $469.50 
Electr \f imdisin Mar 1950 
| he | 


HTH] 


—_ 
—_ 
ss 
—— 
— 
. .- 


— 





2 
RCA Victor Table Radios 
RCA Victor Div., Radio Corp. of America, 
Camden, N. J 
Model: No, 9-X-651 and No. 9-X-652 
hortwave-—-AM table radios for rural 

and foreign speaking markets 


ing Features: In addition to stand 


ard 540-1600 ke band, they receive 16,- 
¥,-25,-3 and 49-meter international 
ave bands; each is equipped 
ai. automatic volume control; a 
phono input jack for attaching a record 
player; 83 uw igh, 124 in. wide and 
7+ in. deep: weighs only 10 Ibs in 
ng packing. No. 9X-651, maroon 

astic; No. 9-X-652, ivory plastic 


Prices No. 9X-651, $3495; No 
1andisin March 1950 


MERCHANDISING 


EXT R Al The CoMPANION was the only magazine in the entire women's service field that increased its advertising 
7 


revenue in 1949! 





amen (bethe Cmpenin 
YOU Ct 190/ 


GET ATTENTION AND SALES WITH DISPLAYS built around this exciting article in the March 
Companion! “Good to Look At — Easy to Work In’’—A big, efficient, attractive kitchen 


designed for a family fond of food. Featured are all these up-to-the-minute appliances 


electric ironer, washer, freezer, refrigerator, range and dishiwasher. Tie in with this 
“ANION article and steer customers your way. Display the merchandise 
1 the COMPANION (listed at right). 


le 7) MPANION 


THE MAGATINE OF PERSONAL SERVICE, HOME SERVICE, PUBLIC SERVICE 
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IT PAYS TO FEATURE 
THESE PRODUCTS! 


Air-Way Sanitizor 


Vacuum Cleaner 
Bendix Home Laundry 
Cory Coffee Brewer 
Domestic Sewmachines | 
Frigidaire Appliances 
General Electric lrons 


General Electric 
Washers 


Tales] Miallics 


Tru-Heat lron 


General Mills 


Automatic Toaster 


Handyhot Quality 


Appliances 


Maytag Washer & 


lroner 


Mirro-Matic Electric 


Percolator 
NuTone Chimes 


Speed Queen Washers 


& lroners 
Sunbeam Ilronmaster 
Sunbeam Mixmaster 
Universal Cook-a-matic 


Westinghouse 
Appliances 


White Sewing Machines 











Good Housereeping / 


- 
~~ at 
ml? seen wrenn® 





10%” Covered 
Fry Pen 


vere ee! CONTRO Fm 
j 


8%” Covered 
Fry Pan 


heat distributor 


PNESCO 


HOSPITALITY SET 
of Stainless Steel Utensils 


r 

Your range display takes on new sales appeal when 
you place these beautiful Nesco Evenheet Utensils on 
the cooking elements! And you'll find it easy to sell a set 
to range buyers, because they're designed to match the 
newest ranges in modern efficiency! 

The Hospitality Set is ideal for appliance dealers be- 
cause you handle it as one complete unit—you stock, sell 
and deliver it in one compact package. You assure customer 
yatisfaction, too, because Nesco Evenheet Utensils, in ad 
dition to other advanced features, have a special heat 
distributor BUILT-IN between their gleaming stainless 
steel surfaces 

Contact your Nesco distributor today and order several 


Evenheet Hospitality Sets or write directly to 


NATIONAL ENAMELING AND STAMPING COMPANY 
270 NORTH 12th STREET, MILWAUKEE 1, WISCONSIN 


Sates Offices, 1430 Condior Bidg.. Ationte « 1166 Merchondive Mart Chicoge 
200 Fifth) Ave, New York « Western Merchondise Mert, Son Fron 
90! Ambesseder Bigg . W Lewis 
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RCA Victor Redico-Phonos 


RCA Victor Div, Radio Corp. of America, 


Camden, N. J 
Wodels: Nos. 9-W-78 and 9-W-106 
4 in-1 consoles 
Selling Features: Both mo 
two turntables—-one for 
rpm records, the other f 
records, plus standard and 
bot have 12 it per 
nic speakers, 


rage compartm 
t 





yt 











reception; a Zenith 3-speed automatic 
} plays all speeds 

and sizes of records without change 

of t cartridge or spindle; 

Cobra Tone Arm provides long-life 

sapphire cartridge whi reproduces ° 

either microgroove or conventional rec- 

wds: changer accommodates both 

speeds of i 10 or 12-in 

intermixed 334 discs; or 10 or 12 in. . 

intermixed standard recordings; auto- 

matic phono unit also shuts off auto- 

matically; both models have Zenith- 

built 12-in. Alnico speaker 

chippendale 18th Century mahogany 

cabinet ; Hollywood, Gold Coast Afara 

blonde cabinet 

Prices: Chippendale, $289.95; Holly- 

wood, $289.95 ; 

Electrical Merchandising, March 1950 


eee eed 


record changer wh 


me ari 









- 


as a traditional cz tr 
und 1 rectifier 
No. 9-W-106 has 18th Century cab 
et, 9 tubes and | rectifier ; both mod 
ave “Golden Throat” acoustical 
tem, separate built-in antennas for 
tandar and FM ba and jewel 
ght ff ndicator 
Prices \W 8 $199.95 ; mahogany 
walnut; $209.95 in limed oak G-E Redio-Phono 
»-W-106, $269.50 in mahogany or wa General Electric Co., Electronics Park, 
t; $28 blonde Syracuse, N 
ectrical Merchandising, March 1950 Mod No. 129 table radio-phono 
, res }-speed automatic 





ARVIN Table Radios 
Arvin Div, Noblitt-Sporks Industries Inc 
Columbus, Ind 


No, 4401 lifferent colors 
catures Beige plast ser 
: bossed, color-filled tuning 
aD apple pie lattice work 
eaker; available in gerar 
ca greet if | i 
i ‘ 4 Als " 4 


RD Se eens 


i fe 
¥ . 
dence 


A 


{ 


ZENITH Radio-Phonos 


Zenith Radio Corp., 600! W. Dickens Ave 
Chicago, 39, fil 





eN CSA. 
’ B mle ave 
Vv : \ rates nit 
\ M Z a AM 
MARCH 1950- 


and a dual stylus for 








aying a ypes records; 5 tube 
ibe-type rectifier and a built-in 
Beam-A-Scope antenna; 54 in. Dyna 
power loudspeaker ; 2 tone-control po- 
ava adio and record 
gany cabinet; ° sal - 
ty a reduced to 2 
4 separate s lles are used—no 
eparate a tments necessary to set 
tone afr 1 nm automatically tor cor . ‘ 
t t re 
rice: SX 
' ndisi March 1950 





RCA-VICTOR Record Player 


RCA Victor Div., Radio Corp. of America, 
Camden, N. J 


p Y-32 and 9-EY-31 


4 
elf-contained unit 
1ispeaker; has 
torage compart 
r and albums 
act carrying case of red and 
eather { may be 
ack r kept « sed 
ay pto l0 r rds 
. f 
rice $49 05 


Ver mdlisin Mar 1950 
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Phesenting 


THE NEW 1950 
GEM DANDY ELECTRIC CHURN 
= MODEL 4-QT 
(3-quert churaing cupecity) 


A SURE-FIRE SELLER! 
s 
MODERN DESIGN! 


~ . 
if OUTSTANDING 
| PERFORMANCE! 

@ 
a) 


NATIONALLY 
ADVERTISED! 
e 


FOR USE WITH 


GEM DANDY ELECTRIC CHUM mei Troe ceem 


al © 
MADE BY “\¢ { SENSATIONALLY 


ALABAMA MANUFACTURING CO. ~ : PRICED 
BIRMINGHAM 3,ALA. TO RETAIL FOR 
é on 26S 19995 


COMPLETE 


ti 
/ é J WITH 4-QT. GLASS JAR 


NEW IMPROVED, COOL-RUNNING 
MOTOR FOR 3-gal. and 5-gal. MODELS 


a oo 
] HERE is nothing on the market like our new Gem Dandy Electric Churn ©ut ®¢ improved 1950 Deluxe and Standard models for $ 


with its modern design, outstanding performance and sensational low price 








gal. and S-gal. containers have a new cool-running motor 
which refuses to heat up even when run continuously day and 


- 1 ¢ _ a Sere, Pa : of 75° oy 00.00 : +4 night for days 
Devel yped to meet the requirements of / if the 4,800,000 electrified List Prices: Deluxe Model $19.95 
Standard Model 16.95 


und the millions of families living in small towns, this new model sells 
; rfor only $12 95 ret iil ( hurns up to 3 quarts ot heavy Adjustable to fit owner's crock or jar. 
1 per Yanc j sol ) ice: 
na few minutes. Makes the finest butter and butter- Ge™ Pandy oa pina tarnetiesd negra 
>ga 5.3 
= _ a waited ' . ; 
y, slow-speed motor with chrome steel hous- Wil prices slightly higher west of the Rockies 


, : ; as 
and dasher—detachable and adjustable. Here is a 


Lots 


} | 
ht item for 1950. Order a dozen or more from your 


tor to i if Sper ry model 4-OT. Display ind sell! Write us if you | DY 
vy nearest distributor. Extra 4-qt. glass jars—color black and 
’ ] rr a" ¢ 


aa coc CHURN 
ALABAMA MANUFACTURING COMPANY RLELINIL 
Dept. A-141, Birmingham 3, Alabama 
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Sales off the Sidewalk 





CONTINUED FROM PAGE 97 





about new appliances which had been any says, “on the theory that whenever 
installed in their homes, Joe listened, the subject of major appliances comes 
also, to the plaints of other housewives up, anybody who has seen our store 
who were eagerly awaiting new re- will be bound to remember the big 
display. Maybe we won't sell them 
eemed to me that half of our for a long time to come, but at least 
mers, immediately after the end we capture their interest at first sight, 
war, were talking about the nd eventually, they'll come around 
ppliances they wanted,” said Joe , 
ven asking me if I « uld do anything eo 
elp them get hold of a new range 
reirigerator 


Wher trie < i ome 


1 50x60 ft store building 


Louis, r 
he } 


hopping district 1¢ store. By keeping 


displays 


sidewalk k 


m each 


where the Mizerany family had gotten stock out on t 


} Tt hh} 
lling rt, Joe grabbed it 


to try thet 


PeATURE FOR FEATURE ew 1950 locks 


all burners so childre 
(,rand gives yo } for 


your mise accidents bligh 
noney than other g f res. IWOD roby 
OVENS s tea b wr and 
i 


speed 
irners sutcomat ie) 
‘ tetime guaranty ’ t « 
im, Separate meat n no more n bottom (replaced it det« 
waiting to / two come out before Write tor free book of ho 
you an put thal i (ha reat hints 101 GRAND Ideas ’ — 
Hrosler— cooks meats with intra-ced mame of nearest dealer.C,rand Home ude up their minds, f 
ray Exclusive Sate- Tee-Kee tha Applance Co., Cleveland 4, Ohvwo t rs t 1 few hundred dollars 


setn I ‘ : 
ers wit cod ACK 
i 


he old store nto 7 and 5 no Na n were 


Ison liversified-department ap n the mark Instead of waiting 
TWO-OVEN yn i nee rf Next, eacl went the | | t on in, all three 
Mi 5 re bet I ng up for distributor rothers are out the sidewalk dur 
GAS RANGES nce handling, 1 
ce To save 


WITH THE EXCLUSIVE SAFE eve studied ranges, 
ded cla 


' aa oo MpANiO’ ; Sell Fruit, Sell Appliances 
| LIVING untry || | A) woes. 


fr the start 


| 


hnique fi er an operatit ak «} 
nce Remembering , r evervthing | 
ces Nemem ber in nat ier everything 


0 


getables sold best when A specific app names or 


a their crates on the sidewalk Sooner or later, we catch a prospect 

1 front of the building, the Mizerany who is really in the market, and by 

e srothers started to use the same stunt merely ¢ ning many as possible, 
f plianee The entire front ve t t out sor ve car 


Here they come—right out of the March issues 














of six leading magazines—advertisements like 
the one reproduced here, marching into the 
homes of more than cleven million of your best 


gas range prospects, setting the stage for the 








A.G.A.'s great Spring Style Show of Gas Ranges 
in which Grand dealers will play a leading part. 
Get set to get your share of the biggest gas 
range year—get on the GRANDwagon now! 
For full details write: Grand Home Appliance 


Company, Cle eland 4, Ohio. 
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GENERAL T-12 Home Floor Conditioner 


OUTSTANDING PERFORMANCE! Wy = =6$79.50 


INCLUDES 


OUTSTANDING QUALITY! g = 
OUTSTANDING VALUE ! 


Concentrate on the floor machine that gives your 
customers greatest VALU E—greatest QUALITY-— 
greatest PERFORMANCE! The machines that give 
YOU greatest SALES—greatest PROFIT. Point-by- 
point, feature-by-feature it's GENERAL for 
ONLY GENERAL provides— 


® Larger perfectly balanced machine—all | 
weight centered directly over brushes 


Greater brush spread over 12”! >: SCRUBS 
’ 


Larger, more fully packed brushes with 
longer fibres—give longer brush life 


All (easy-to-clean) chrome and polished (@ 
aluminum surfaces—no paint or enamel ‘8 
to chip or crack 


A COMPLETE line of attachments ‘ V 
When you sell a GENERAL you set up 


a continuing demand for attachments DRY CLEANS 


Side Handles* replacing long handle 
for polishing furniture, table tops 
even autos with case. 


Year-round magazine and news- 


| 
(Wy) 
8 


paper advertising. 





Slight extra cost 


GENERAL BOOTH AT CHICAGO SHOW : Be J 7 PL) 


REFINISHES 





ENE PAL Fi OORCHR AP T ine 
Model K-16 
INDUSTRIAL 


General Series ‘'K Industrial Machines 
Here is a tremendously wealthy new market for dealers 
and distributors alike. With its nationally famous indus- 
trial line General broadens your market from Homes to 
Stores, Hotels, Institutions, Colleges and Industrial Plants, 
etc. Four rugged industrial models—K-12, K-14, K-16 
Tremendous interest wes expressed in this dre- an and K-18. Write Dept. EM-3 for full information on 


matic General Floorcraft exhibit ot the Jonvary i 
1950 Nationa! Housewores Show in Chicago Home and Industrial models. 
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WHAT THE... 111 HEY! 
ANOTHER OUTLET CONTINUED FROM PAGE | 


ON THIS LINE? 
=) Because... 


‘ 4s 100 OTHER INDUSTRIAL “OUTLETS” 

SHARE THE “CHARGE” OF THIS 
“LINE” YOU GET . . . A QUALITY 
SERVICE and UTILITY BODY AT 
YOUR PRICE! 











te WEATHERPROOF te LOCKED %& LIGHTWEIGHT! 





THE MORRISON CUTS COSTS YOU 


Carry: All never KNEW EXISTED! 


It's the All-Die Pressed Steel "Carry-All” 
by Morrison for Cutting Costs of Theft, Weather 
Damage, Extra Trips and Duplications 


EVERYTHING FOR ANY 
ELECTRICAL JOB IN yYOuR 





EVERY ADVANTAGE OF YOUR EXPRESS PICK-UP 
PLUS ALL THESE EXTRAS! 


iled in the Mizerany wi] ‘ 
erTn ; e ‘ the to < ] . ; 
as : . , s te 
Tg 1 ae I , 4 7 
Weatherproot Compartments or More Advertising Space tus va vl ‘ t 
’ it boxes of «mal phone nurnibe where tl fender t ng o vening f ng t t 
some mas She apart a spill used to De iter on i tree tor ewall ee 
w he t . " tours ’ fing . -T) " mer > 
‘ , le ; ° re) ‘ t Ospe £ en most women ar e 
| te. ) e€ sees wha 
. Aud . 
ree e er , » 
. \ -_, 
Lecking Compartments ise key , : n ects tamilv ¢ 
i handled so chat , a ee , t ghbor ‘ ise Of 20 years of i ; 
' un ‘ al sure Kh ' i 


Wak wa . ; ' ‘ 1 ; ; rr) 
ancled oors ’ < sro Will, tas rvice 
Bridge Type Underbody R « . ‘ ‘ . on Sane . ve WO ‘sold 
vile vice ‘ " af ant ‘ ’ th 
lis Tat <} suhte . . . § = di . ‘ 
ma ' f : ive mstantly ning in the names of 
ll p tt 
cal ly in grea 
: 


The all-industry Morrison “Carry-All tives w =e can al < 


* carried in stock for immediate de- . rire 9 mnother 
wery to franchised chassis deolers . ‘ ' ‘ 
by more than 50 established truck ee ter” enthy m ative Suthep 
equipment distributors strategically Mizera thers give past custom 
. ene tania aa on —— 
spect ully sold. One house on Clothes Dryer! 
MORRISON STEEL PRODUCTS, INC. ne tric range t g See big announcement in April 


vice dy Division ening t , ect Electrical Merchandising 


tocoted from coast te coast 


iz 
oe 
> 


= 
\\ 607 AMHERST ST BUFFALO 7._N_ Y ~ c = ba Electrical Dealer 


Retailing Daily 


ond other trade papers 
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line to see and, 
use the NEW 


LIAS: 


People stand in 




















REFRIGERATOR 








Touch A Tap. with 
ond Bult y 


$344 95 
OFFERS 


Swing 1 Crisp ¢ 
+ Sugg Ret 





PROGRAM 





Check prices, step-up and clinching sales 
features. Make any comparison you like 
You'll agree it's the «tand-out deal of the 
Industry. Talk it over NOW with your Gib 
son Distributor or get in touch directly! 


Suggested Retail List Prices 
Subject to Change Without Notice. 


Copyright 1950 Gibson Refrigerator Co 
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No. 1100. Glassed 
Freer’ Shelf, 








No. 1150. Pres Toe 
Automatic Open: 

Closing Door 0.16 
Fresh ner Locker and 
40. lb. Freer's Locker 
con combine to be 
come 90-ib. Super 
Locker. 11.23 cu. 
Svea. Ret. $359.95 


GIBSON REFRIGERATOR 













before features, all self-selling, all right-priced, all in perfect 
step-up. You're missing your biggest bet if you don't get in touch 











vhase 


. 
Health and convenience appeal of Touch YS, 


A-Tap wine the nation 





a LAAs 


new with your Gibson Distributor or directly with Gibson! 


fy 3s‘) | 


tix A ' 4: 





aT 


men, women, chil- 
dren. New peckaged promotion aveileble 
now hae already proved the terrific power 
thie great trafhe-builder and sales- 


Puts the 
Sales-Maher to work for you! 


You dramatize your whole store with Touch-A-Tap! Dealers say 
and sales prove that Touch-A-Tap is the most powerful traffic- 
builder, the strongest sales-maker in a decade. It is backed by 


Gibson's greatest line—each model packed with never-seen- 












VIN 


1 
i 


lelee 


Aa 


a a 





fost Sensational 


































No. 890. Glossed 
Freen's Locker; 
Fresh'ner Shelf; 


COMPANY 


No 700. Space-sev 
or. All the essentiols, 
incl. Scotch Yoke 
mechanism, 28 
cubes, interior light 
7.14 cv. 1. Suge 
Ret. $189.95 





No 720. Deluse 
Spoce sever, Glass 

ed Freer's Shelf; 
Retrigerated '4 bu 
viet stor vile 
bin, Sidi risp'r) 


Neo. 800. Glassed 
Freez's Locker 
Fresh’ ner Locker, 
oae = ty ig af a 

cu. 9 ee. cv. tt. Sugg. Ret 
Ret, $214.95 $229.95. 


















































NVILLE, MICHIGAN 
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. How to Make 
Already going places the Most of T-Day 


ee CONTINUED FROM PAGE 69 eee 


establis! 
quarters” in his 
in established television centers, seei! 
the industry change from a boot 

; . 


A steady £g 


ELECTRIC 7 


Flavo-Fark ( 


f 1¢ dealer ca ake Owl pretty w 

4 : 7 if e merely perates with his dis 
. : / ‘ T = 
ributor’s program f T-Day it 


lis own. Obvious- 


newspaper 
e dealer is set t 


H 


ai 
‘ 

sient h Id on thet 

attempt to have sal 

brand literature to ever 

by, and may even attempt 

umes of many wh ne 
| r purpose 1s to te i 

ssible that he handle 
development of 1 
s will have t 


i” regular ethod 


Take Care of Regular Customers 


i 
it starts to perk | quis 
in less than m hit ash best TV market 
a minute 











it makes 
delicious coffee 


automatically 


COMPLETE WITH CORD 
EXCISE TAX INCLUDED 


pent Acoli fu + tt, and keeps it hot 


The hit of the housewares 
show! See your WEST BEND 
distributor! 


WEST BEND, Lérneinam CZ 


wesyrT Bf wit $0.8 
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BLACKSTONE 
QUALITY 


Begins at $89.95 


Regardless of the size of the 

prospect's purse, there's a Blackstone 

model to match it. From a wringer “leader” 

to the one and only Blackstone Combination 

Laundry you'll find they offer Greater Dollar Value 

and Sounder Engineering. That's why Blackstone is called 

THE PROFIT LINE. That's why—-in greater numbers than ever 
before—new dealers are “lining up” with Blackstone. Prove it with 
your pencil! It adds up to just this: The Blackstone Franchise provides 
greater dealer profit on the broadest line of home laundry equipment. 
Check our prices to the consumer and to yourself, Sound business 
judgment will tell you—“Line up with Blackstone, the Profit Line.” 


BLACKSTONE CORPORATION Jamestown, N. Y. 


ae 


- BLACKSTONE 


ve or 
AMERICAS OLOEST SSteee Mahesactuaete 


1950 








How to Make 


TURNOVER IN Ye OUR TAN LUIS. the Most of T-Day 


CONTINUED FROM PAGE | 92 <mmeee 


ng peculiar 
borhood that 
promotion 
for example, 
h makes its 
mierence 


services at the 


(MODEL 2019) DUAL PURPOSE VENTILATOR FAN 


portable, desk-type fan by simply removing 

four wing nuts. receivers al 

Note attractive styling, modern air-flow And when 

to any size window from 24” to 36” wide — blades. Equipped with heavy-duty, 4-pole who is going t 
induction type motor -- non radio-interfering 

in either upper or lower part of window This versatile fan offers wonderful sales oppor- 


This newest and promising addition to the 
Dominion fan line is a 12” combination window 


ventilator, desk and portable model. It adjusts 


yoes 
will completely change the air in an average tunities. Send for attractive four-page folder 


room every 2 minutes. Quickly converted into ving full specifications on entire fan line! 





(MODEL 2020) 
12-INCH, 2-SPEED OSCILLATING 


Taking a rightful place beside the best fans on the 
market, this handsome, two-speed, 12” oscillating fan is 
representative of the beauty and style in the full line of 
Dominion 8”, 10” and 12” desk-type, pedestal and ven- 


ee 


tilator fans. f _ — 
, ie an tke iat oe : ' '"NO HIGH OVER 
lypical of the value buil to the line is the 4-pole, HEAD 
VI t th Vaiu ll In 1 in l 1 I “NO EXDENSIVE 
SHOWROOMS 


induction type motor, standard on all 10” and 12” 
Dominon fans. For years Dominion fans have been *NO HIGH- 


riving superior service -- earning substantial profits for J } 
Sasieien dealers | NO INSTALLATION FEE | 

lealers. _ Rn DOWN PAYMENT | 
‘ NO STRINGS ATTACHED 





DOMINION ELECTRIC CORPORATION 


MANSFIELD, OHIO 


Gs 
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ANWIVERSARY SMASH HIT 
_, OPENS HUGE NEW 


MARKET! 


PROMOTION STARTS MARCH 12 


H, RE'sS your best bet of the year—your opportunity to 


reach a huge new market and step up your sales volume 


It's the greatest low-priced value ever offered by Youngs- 
town Kitchens—the smashing Anniversary Special 
Promotion for March. At this unprecedented low price, 
genuine Youngstown Kitchen equipment is now within 
reach of prospects who once thought Youngstown quality 


was something they could only hope for 


Tap your sh ire of this expanded income for Youngstown 
Kitchen dealers. Use the terrific dollar-saving Anniver- 


sary Special Promotion, Your Youngstown distributor has 





complete details, and will be happy to talk with you; or 


write direct 


te C ngHown Jiileh ‘aia 


MULLINS MANUFACTURING CORPORATION + WARREN, OHIO 


World's Largest Makers of Steel Kitchens 
" 


Hite =. Fay <3] L Cog 


~ —L 
White They Lost -_y a<* 

Mg Tut Y AST 
a 


wwe faachide ies 


42" CABINET Sink 


—a vER'S NAME) 


Conall 


What a Price! ' ‘ gstow tcehens Cabwne What a Package! Sales promotion material bursting with 
Ct : j impact value. Vigorous, tye-catching display pieces. The 
Anmversary Special is @ sure-fire, sure-sales deal! Get aboard 


the sales and profits band wagon with this wonderful promotion 
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Take 6 


| WATER 


a 


There are lots of things 
about Fowler porcelined 
Water Heaters you won't 
find in other makes. 
Features like these make 
Fowler the easiest-to-sell 
water heater on the 
market today ... 


Electric Water Heaters 


Porcelain ved tanks annot rust, tos 
longer. Triple, built-in insulation deod 
oir spore sluminum reflector jacket 
l.inch Fibergia Adjustable, economy 
temperature trols fe Block Neat 
ch On, external type elements provide 
efficiency and 3 life Capacities 5 to 
80 gals Table Top models 1 and 4 
pals} 20 year protect plan Approved 
by ferwriters t ” er 


Gas Water Heaters 


8 ved tants Larger tank capocities 


BUILT RIGHT 


manvutacturer with more than 35 


years of water heating exaperence 


LOWEST PRICED The 
sweet priced ne of # sive 
tank woter heaters being offered 


Jjeperdent deale 


port tr eer: 


Deale 
Address 
Distribut 


Address 


FOWIUER 





HEATERS = 
wr 
a 


G N © °) MANUFACTURING COMPANY 
‘ U} NER 2545 $ E. Gladstone 


Please send complete information about Fowler Electric and Gas Water Heaters 


6000 LOUK 


(GL ASe-LimeD) 

















Elect 
Approved by Underwriters 


Fowle 


40 gallon 


Water Meoter 
Laboretores 


DEALERS / 
DISTRIBUTORS / 


GET THE WHOLE story -— 


Send for teomplete 
information teday! 





° Portland 2. Oregen 


Smee ee ee ee ee me eee eee ee ee 
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Selling Dealers on Freezer Demonstrations 








rating t tor ai i May be 
“ M W alsh s ombined ace 

‘ und trump card i me 

Kt gra 5! < ‘ 

t, M Rit Holdridge r 
irming lady, who exudes enthusiasn 
her work and a deep interest in 

the ft of Walst & { $ reta 
ers, ha thing except the freeze: 
¢ 18 4 Specialist in the product and 
me of the few specialized hom 


ireezer economists in the country 


She Helps Promotions 


CONTINUED FROM PAGE 72 





in of 4 G eT efforts 
direction sally are inspired by 
juestions tron stomers and if she 
wsn't know the answer, she prom 
ses the questioner to tin 1 it as soon as 
e¢ can get back to her experimental 

kitchen. Recently, she has had exce 
lent success in freezing such unusual 


tings as cantalou] 


hell nenner 
upes and bell peppers 


Column Widely Read 


Third, on he wr 


Holdridge 


1 initia 


Mrs 


tive 


has become a columnist on 








The Houstor ftisen, a weekly news- 
My most interest ng w x 8A paper wi h boast several hundred 
Irs. H ige i elping ce thousand circulatior Under the title 
» pr ote and sell freezers. We'v ‘Rita Says,” the column contains re 
umd that many dealers must be sold ipes, household nts, suggestions ior 
m the idea of demonstration So I food preservation and conservation 
my work cut out for me by mov and plugs freezers to the hilt. Each 
g moon a dealer and urging him article imvite questions from the 
to get a freezing school going eader and gives Mr Holdridge’s 
t mea getting the dea r tele me number Calls, as a result 
ed about the idea, getting a it average 12 to 15 every day. Recently 
new ‘ eek or so ‘ Mr Holdridge offered Deeptreeze 
¢, inviting t munty de tra ealers in towns throughout the firm’s 
agent i lrumming up ¢ territory the use ol eT lu 1 Tor 
the m It eally mea tne own local 1 Vspapers \ ept 
t the deal getting fr ¢ w quick and w the mn 
t t free ely read a er East Tex 
t ot, because t R the dealer pret Mr Holdridg 
e to nelue offers to help | wn home econon + 
lest start her own column in the local news 
und tilling t vaper and contributes freely to it. In 
c duct any event, the column fine publicity 
M Holdridge ‘ entrating d Mrs. Holdridge finds that she is 
f g out already known to groups before which 
mat i na serie sne ist appear 
‘ ire he t Fourth, ¢ prepares with 
t blerm w new material which wi r to 
! truction gr meet ippear as a guest speak: ut 
’ ¢ test ew type yt ca leale ‘ rog S 
ind new method ls that an le are ietimes 
» tha e may be ¢ nped for idea i ge of pace 
t mme the best poss variet t i roadcast 
) ttir t of i that a guest . 
ee d g t Mr HT 9 velcomed 
l ou t the tact that pti Mr 1 g till regard 
P trictly to sell the u ya P Wy ment 
lun % the machine onl Actua to educate the iD nt 1 of the 
talks ire given by ul a wne treezer She KNOW that many 
ng salesma tones . id e know noth 
nd, in the streamlined loung fg v the and ynse 
1 kitchen of the Walsh Co tly lect and 
tinua lly experiment t ce A it ’ 4é ; 1d ~*~ 
Pa 





lot 





THE CURTAINS WERE MY IDEA T 











\ _—. "ares 


ba 


yrs 





SEEMED TO CRY FOR A WOMAN'S TOUCH 





MARCH 


1950 


ELECTRICAL 


MERCHANDISING 















Steel Kitchens! 


brings you today’s 


biggest kitchen profit news! 


















Ulttra-modern cabinet sinks, matching well and base cabinets. 


The big 66” kitchen cabinet sink above is the super deluxe model 


long identified with fine auto bodies, now introduces a_i» the Muray tine, tn addition there's the deluxe $4” ond standord 
54”; the single drainboord 42”. Cabinets of almost any size ond 


complete kitchen line with all the beauty, style and aaa ee eee 


strength of today’s quality cars! High-speed 


MURRAY 


brings your customers all-new... all-steel kitchens — 


richly coated with durable, high-baked enamel... 





and a line of all-new electric ranges and gas ranges. 


Just one of a complete tine! 40” model with deep-well cooker, — 
avtometic pre-heat oven thermostat, automatic oven timer clock, © 
many other features. Line includes three 40° ranges, besides com- © 





Streamlined 
offers this new, ground-floor opportunity now! This Gas Ranges! 





is the time to get into the profitable kitchen appliance 
business. And, if you’re already established, here 
are new, complete lines that afford profit opportunities 


not just for a few months but all year ‘round! 





Just one of a complete line! 40” with lorgest of oll ovens, integra! 
burner bowls, clear-vue oven door, smokeless broiler pon and grid, 
mony other features. Three 40”, in addition to 20” and 36” ranges 
complete the line. 


sales features are unsurpassed! Your customers will 





marvel at the Murray kitchen’s new beauty, new If you are a wholesaler, kindly write on your letterhead. 
o ; If you are an appliance dealer, kindly forward coupon. 
performance, new ease of cleaning, new 





i 
7 | The Marray Co : : ; 
conveniences, new usefulness! | Home Appliance Divides tm 
1 Seranton, Pa, Hs 
H Genthymen: 1 
; Kindly forward full details fe 
RMWwHRRA WY a i 
1 lame e, 
Ea 
. i Address ‘iG 
urges you to get full particulars now! Send convenient ! ci ——. i 
cal B a TRIER a 
coupon. Meanwhile, watch for further announcements! GRR io 





¥ 
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Dealers - « + Distributors 


ATTENTION! 












NEW Prices!...NEW Models! 
NEW Profits! 


FOR THE BEST IM EITHER HORIZONTAL OR VERTICAL 
FANS, IT'S THE SILENT BREEZE “GOLD SEAL’’ 


mS * 





The Silent Breeze “Gold Seal” is the most versatile fan on the market today 
it is perfectly engineered for either horizontal or vertical installation. Fan 
and motor ‘lubricated for life’. Completely automatic ceiling shutter and 


time control optional. Designed for quick, easy installation. In all sizes for 


YWRs ~~ homes, business houses and factories. A big profit maker because Silent 
y 


Breeze “Gold Seal” moves fastest from your floor Order NOW! 


REDUCE YOUR INVENTORY, STOCK ONE FAN FOR HORIZONTAL OR VERTICAL 
INSTALLATIONS *© ORDER THE SILENT BREEZE “GOLD SEAL” TODAY! 














FOR THE BEST AT A SAVING IT'S” 
IMAL eee it 





The Silent Breeze “Standard” is a fan of equal quality to the “Gold Seal 

lt moves the same amount of air but is designed for vertical installation 
only and has a sleeve bearing motor, which requires occasional lubrication 
Stocked with these two exceptional lines you con successfully sell against 


both quality and price for any type of installation. ORDER NOW! 


ane A tag gan oF YO 


poy varer! 


5 


24° WINDOW FAN peers! srock YP wilt amore Y 
J rices : 
An ametingly com wP cy: 
pat nee om yowutionory ne pandisin’d poll y 
cont “over a @ Re jwe, ® w me and put 
ter tem ght ina ss! ‘ 
weight. it can be ir ogor* i eN 
stotted by ~~ — ilent preete ard 50"! 
hover Extends only stock th ans "i the bod write ws for 
] from window wil 


, , oF 
bucueneed catteh your PF your jobbe  our 
ee enc a 


fer emali hemesand 


HOLCOMB & HOKE MFG. CO., Inc. VENTILATING FANS 


apartments 


Orotr® now 


1345 VAN BUREN ST., INDIANAPOLIS 7, INDIANA 











Selling Dealers 


on Freezer Demos 


eee CONTINUED FROM PAGE | 9 


t } 
ihese ste y yme econ 
t mean a rh rt eezer 
‘ : M \W “ 
eart tratior 
t st t e way 


have staged demonstrations simply by 





looking at a sales graph of de 
idaM ; € ‘+ € j \ 
is always evident alter det trations 
have been he 
Mr. Wa t most ete 
tive promotion used in selling freezer 
¢ ' the 
, ted . 
€ ) - € ‘ eiected one 
of s deale Mr Holdridge con- 
tacts the k she car 
give i | trat irt right } 
the home, working from the customer's 
own freezer. If pert ion is granted, 
Miva ideid ect " inclines 
{rs. Holdridge set work preparing 
salads and frozen lunches and places 
them in the cust r's treezer about a 


week in advance of the party. Such 
lunches are a very inexpensive way 
to attract new prospects, Mr. Walsh 


points out, since they can be prepared 


and served at a cost of approximately 
50 cents each 

During the demonstration party 
Mrs. Holdridge takes the lunches out 
and serves them to the guests, ex- 


plaining how the food was prepared 


as she does so. An accompanying 
salesman from the dealer's staff is on 
hand to answer questions and to pro 
vide any sales talk necessary. At one 
recent party of this type, 15 womer 
attended and seven freezers were sold 
That, of course, is an unusually hig! 
percentage, but it demonstrates tl! 

effectivene f Mr Holdridge’ 
work 


Exhibits Boost Soles 





Ish & Co. has had great su 
ing t le of freezer V 
. 7 hle cor 
ged ts ter 
tory. If p M H 
on hand to stage a free z i 
the fa r, as ted by the local dealer 
or dealers wi are participating 
the exhibit, and w enef ym t 
show. Attendan t these events usu 
ally runs into the thousands, provid 
K a x r ect | 
The H t n annual 
stages cooking ariou 
eignbor of the big Texas city 
and Mrs. Holdridge plays a prominent 
role if t e eV “+ hy preset + ng 
freezing demonstration connectior 
with the 1001, Last year, thre 
s Is drew more than 9,000 eag 
Houst , on 
Not missing a bet, Mr. Walsh work 
closely wit t ks, REA’s ar 
farm groups to display and promote 
freezers. He be es strongly d 
lay and ks t rrang ex 
+} sw € 7 * 
His sale g James W. D 
encourages tail dea t y 
dae j 
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f 
Thee fs that sell MO 
Electric Ranges! 


Range sales. Like other successful dealers everywhere, you can increase 
your sales by doing these three things. Here's how: 


IO THIS Have an Electric Range plugged in right 
on the sales floor. Then you can really 


give the prospect a demonstration. Flip the switches and the elements heat 
up right in front of her. She can see how fast this happens. She can touch 
the oven and feel how cool it is outside when it's hot inside. It's always 
easier to sell a “live” range than a “dead” one. Demonstrations build 
floor traffic, too! But in addition .. . 


SO THIS Don't let the sale drop when delivery is 
made. Make follow-up calls on pur- 


chasers. When a customer buys an Electric Range, chances are she's not too 


familiar with its operation. Have the salesman or home economist visit the 











Ae A AP POY ILE NINE Hi 


customer once or twice after delivery, and demonstrate the range in the 
customer's own home. She needs only a little help and she'll learn where 
every control is, and how to use it. Then she'll be the kind of satisfied 
customer who is a good salesman for you, can bring you a lot of other 
customers. And also... 


DO THIS Like other successful dealers and 
salesmen, use an Electric Range in 


your own home. That's the best way to get yourself enthusiastic, to be 
convincing when you're telling prospects how easy this range is to 


use; about its coolness and economy; how its automatic controls save 


subi 6 Mik i Site pt, 





time, and what delicious meals it cooks. First—install an Electric 


Range in your own home. 


CASA (NV ON THE TREND... 


So Clete (Ei Ar D coemenan 








Remember—when your store has a three wire service to demonstrate 
on Electric Ranges, it is also wired for other appliances, too—such as 
Electric Water Heaters and Electric Clothes Dryers. 
Another million American families switched to Electric Cooking last year! This, of course, spreads the wiring cost; helps boost 

= a ponees, Receuee any appliance sells better 

“live” than “dead.” 





ELECTRIC RANGE SECTION 
National Electrical Manufacturers Association, 155 E. 44th $t., New York 17, N.Y. 








ay 
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ADMIRAL - COOLERATOR - CROSLEY - FRIGIDAIRE - GENERAL ELECTRIC - GIBSON - HOTPOINT 
KELVINATOR - LEDO + MONARCH + NORGE - QUALITY + UNIVERSAL 
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Seasonal Sales of Four Maior Hems in 1948: Oliver Bros. and 
Total Ol City Dealers 
hem gqerston Radios Washing Mechines** | 


Oliver Olrver 
Month Gothen Off City Bohen Oil City 


January 5.1° 46 9.0" 
February 73 63 : 8.3 
March 78 93 8.7 
April 96 9.3 8.3 
May 11.3 11.5 . 7.0 
june 12.9 14.0 56 
July 16.2 19 6.6 
August 92 10.0 5.9 
September 87 78 69 
October 32 5.2 7.3 
November 41 59 99 
December 46 42 20.5 16.5 12.3 10.7 


100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 
* Electric Only 
** includes and eutometc werhers 














The Line that 


SOLD OUT in '49 
Now FOUR WAYS Planned Advertising Gets Planned Results 


BETTER for '50 NUED FROM PAGE 80 


Model W-55, 12° Lo-tevel fan, 3 Speeds u 
Alve available for 50 in 1” size single speed 








NEW SIZES — the beauty! NEW FINISHES — Aiwoys “ie ae oe 9 : os — 
fost-selling FASCO Le-Level Fan tops in eye eppeo! FASCO Fans . . 5 re 
\ ome Wagon’ unless we really put 


new made in TWO sizes 2 fer ‘50 ere coler-styled, finished for 
ng behind our promotion 


oonneant re | o tandar ve'y nvested over $5.00 in a real 

NEW MODELS You'll see NEW EFFICIENCY-—Fasco : o ft tore tigre the area iit : ! Stephen Oliver. “We're 

severe! ether new sure-fire sellers Fans fer “50 are again ovt front in et wersontr ri nply ending money to get won 
or WRITE NOW. fer advance in overall performance delivering 


fermation they're the hettest mere ait, more etl th lenger Z ‘ ' . . 
y ' we quietly, wi 9 as al ie leome Wagon’ calls and 


three speeds. ond 10 tingle speed new beauty thet lasts for yeors 


news in the indusiry trouble free life . . . . 
are det lene frequen fe lescribes our store, leaving a can of 

hat has a wide variety of uses 

home and in caring for 

Then a card is left, ex 


ordial greeting and be 


. €, eN the averal ’ ling ire } e wishes, and inviting a personal visit to 
f j ible liver rt < ! { the store tor another gift 
| rable pace building ume. Fo “When the person comes in, we pre 
> ‘, \ ng points in the store’s app nt hin her with a beautifull 
” ice Merchandisi p t fort vrapped $5.00 electric coffee-maker 


u can always find a u 





Model N.178 Medel 6-171 Model W-163 tt for in a family. A very effective tou 
12” Meevy Duty 12" Stenderd 16" Deluxe Heavy Duty 1. Maintain sufficient capita! ond efficient 1. onal name card tied to tl 


3 Speeds 1 Speed 3 Speeds inventory control 
2. Install complete accounting procedures 


and a carefully-controlled budget files en the presentation 
‘ 3. Avoid drastically low gross margins due 


we take the tag from 


WRITE | to price concessions and too liberal trade-in 

° policies 

Be sure to get your 4 Avoid acceptance of poor credit risks and 

copy of the 1950 neglect of accounts receivable 

FAN CATALOG 5 Establish a continuing soles training pro 
NOW gram 

6 Be sure your service department is efficient 


Medel les Medel N10! and experienced 


le Pedestal. 3 Speeds 1” Delure Heavy Duty Establish @ policy which will prevent fai! 


Adjestable in herght 1 Speed ure to charge for out-of-worranty service 
trom 4 te 7 feet 8 Offer the best of nationally advertised 


quality merchandise 

9 Undertake carefully planned sales promo 
tron and advertising programs 

10 Avoid too much soles effort on one 
seasonal line 

11. Compensate the proprietor on a definite 
basis 

12 Take every step to prevent lack of in 
terest and loss of enthusiosm 





No Skimping Advertiser 


Fires 


“housewarming 


ye e¢ Wag FOR $49.50 YOU WANT A PICTURE? 
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You are being watched by Mr and Mr 


Si iim WOOD 








JOHN WOOD AUTOMATIC ELECTRIC WATER HEATERS 











~= 





OTR ma —=\ 


ACRES OF CUSTOMERS 


for Sensibly Priced <ebeely Chimes 


The Liberty Line is priced to sell the 
small-home peel, ie A complete 
range of decorator-styled models, from 
$2.95 to $19.95. And, feature-for-feature, 
you can't buy better door chimes 





mass 


We're talking up the Liberty Line with 
national advertising in 

such magazines as 

Better Homes & Gardens 

and House Beautiful 


CATHEDRAL TONE e 
Has 


sonance 


the Liberty Re 
Magnifier for 
richer, deeper tone. Two 
notes for the front door, 
one for the rear 


— $8.95 LIST 





MODERNETTE 


ae 


Neat sales-wise design 
ivory plastic cover, pol 
ished Two 
notes for the front door 
for the reat 


— $4.95 LIST 


brass trim 


one 


ad 


LIBERTY UNI-MOUNT 
TRANSFORMER 








Newly designed 10-volt 
transformer for the 
attaches 
rh knock-out hole 
ost electrical boxes 


— $1.46 LIST 


berg (Gell 


DOOR CHIMES. BELLS. BUZ 


above chimes 


throug 








inm 


Write for 

current catalog 
MANUFACTURING CO. 
MINERVA, OHIO 


TERS, TRANSFORMERS, SIGNALING DEVICES 


202 


Can You Sell It to the Judge? 








CONTINUED FROM PAGE 77 


erheat 


iptly notified, and he 
the manufacturer for 
Wher 


nakes intee ol taken it. J 


a guar 


olates the guarantee un! that he was selli 


ent will pert 


[ rma 


them 
normal condit s. In< > 
urt will permit either 


r selier ot electrical met 


ne ba 


not 


Redelivery Means Reinstallation 
reason a seller takes from According t 
n electrical appliance or ma- alid partne 
ll t } »rTy 

! 


by the 


For example, 


213 


filed 


never; 

1 versus Sok au nger 

It was show! to diss 

used from a retail f and his 
washing 


he se 


rship never 


were 


members of 


lve a partnership 


partner named | 


by the buyer who 
would not do the 
intended, but 
The seller 
sent the 
neces- 
.ired the 
but did 


La lea the 


was 
and cut off 


t was re] 


the buve 


ler refused, saying 
not in- 


sent 


ng machines, 
whereupon buyer 
k to the seller 
sued the buyer for 
hase price The 
that the buyer need 
id 
hat there 
» buyer.” 


Basis for Valid Partnership 


gher court 
exists unless 
both pr fits 


intended to be shared 
business firm 


1 recent 
yws that 


the 
in Bussinger versus 
S.W 
suit asking the 
1 


(2d) 230, one 
court 
etween him- 
yinnever, 


estified 
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From your own business experience you know that 
the big months for selling many of the major elec- 
trical appliances are just ahead. 


Statistics confirm this, especially as to refrigerators, 
ranges, vacuum cleaners and water heaters. 


To make the most of this seasonal angle, rernember 
that the biggest sales potential lies in the greater 
volume of time payment sales. Right around the 
corner, or at the other end of a telephone wire, there 
is a Commercial Credit representative ready to hop 
to your assistance. 


He is an expert on credit and financing —a specialist 
who knows how to make your time payment service 
convert more prospects into buyers . . . turn more 
merchandise into profits. He, and his counterparts 
in more than 300 Commercial Credit offices all over 
the country are doing it every day, for thousands of 
other appliance dealers. 


It would be good business to call him in and have a 
talk with him. 


> More SALES * More PROFITS 
More SATISFIED CUSTOMERS 


COMMERCIAL CREDIT CORPORATION 


A Subsidiary of 
Commercial Credit Company Baltimore, = Capital and Surplus Over $100,000,000 
MORE THAN 300 OFFICES IN PRINCIPAL CITIES OF THE UNITED STATES AND CANADA 
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Can You Sell It 
to the Judge? 


oe CONTINUED FROM PAGE 202 ———— 


everal years ago Ginnever and 
elf entered into an oral agreement 
by they were to become partners 
» business of selling and servicing 
. al and bottle gas 


yroved that at 


ntended that there was 
id he had only 

ts of the business 

ther words, there 


whe rebv sus 


not prove that 
losses, if anv, 


favor of Gin- 


tiff (Bus 

the partnership, 

1 partnership by a pre- 
e evidence In the 
intiff (Bussinger ) 

to show that there 


the sharing of 


was not com 
livide with Bus 
‘ 1! . 
thousand dollars 

irm since it started 
Quite apparently this 
sv uld have been 
ivoided if the parties 
ontract which 

both parties in 

the profits and 


iw relating to 
single partner, 
be respor ible 
f partnership 


TOPS IN CUSTOMER ACCEPTANCE! 1. 1 Paavo a uly 
TOPS IN EASY INSTALLATION! fg f is, if only one partner is 
TOPS IN PERFORMANCE! ially resj le in a partnershig 


: = Diigate to pa il debts in- 
TOPS IN PACKAGING! aa Bicol ay capes Be: Be scope 
TOPS IN DEALER PROFITS! Q | po Gad npn cr 





Individual packaging fast service stvles, sizes and 


shapes of units to fll all replacement needs, along with easy 


installation, are a few of the many advantages enjoved by TK 


Dealers. Probably the most important advantage is the low rece rd 
of “call-backs with no angry “blasts” from dissatiste d customers tor 
installation of inferior units. You, too, will find it profitable to provide 


your customers with efhciently designed and ruggedly constructed TK units IX 


, ' 
units with extremely dependable pertormance, plus economical, tast heating 


of water. Like information on how you can become a TK Dealer? Write us today. 





OTHER TK ELECTRIC HEATING PRODUCTS 


— deat ® v ELECTRIC WATER HEATER MANUFACTURERS 

vitece Heoting Bange Units * 

Flatiren Heating Unitn * Senge 

Wermer Units * Switches & Se production requirements. Over a quarter of a century of electrical 
' . ! 

<nty c Gahe Pon _ “ engineering experience can be brought to bear on your electri 
nite emm ‘a n stro 

eating Un ws 7 heating unit needs. Drop us a note. We'll be glad to work with you 

i 


IK units are made in styles, shapes and wattages to fit specific 
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DORMEYER ~ 
/ 


RINGS THE BELL 


~é FRI-CWELL 


SENSATIONAL NEW AUTOMATIC ELECTRIC DEEP FRYER 
LARGER—SERVES SIX FULL PORTIONS 


WITH WOMEN... FRI-WELL Rings the Bell! 


The Fri-Well is another Dormeyer “gold mine” for features 








that sell—and sell. The Fri-Well makes you a master chef 
Deep-fries chicken, shrimps, steaks, doughnuts, onions, French 
fried or shoestring potatoes, other foods to golden goodness 
Merely set thermostatic control. Out comes luscious taste- 
tempting food fit for a king. Women everywhere rave about 


Fri-Well 


FOR FEATURES... FRI-WELL Rings the Bell! 


Gleaming finish, streamlined design makes Fri-Well a “natu- 
ral” for fast sales. Larger capacity, specially designed draining 


| 


heat-proof handles, easy-to-clean, safe to use~ all features 


dollars in the “till.” Fri-Well heats with special ele- 
through the sides — not the bottom — guarantees against 
yurning, scorching. Excess food particles settle in special 


id-well,” preventing scorching or discoloring 


FOR PROFITS... FRI-WELL Rings the Bell! 
Place your Fri-Well orders today. Get in on the gravy now Tee ees ee 
Backed by aggressive Dormeyer advertising and promotion FRI-WELL IS BACKED BY THE FAMOUS DORMEYER NAME | 
the Dormeyer Fri-Well will go places for you if you act fast The sensational new Dormeyer Fri-Well is backed by the 

idvantage of this sensational sales opportunity and get yeers of experience end crefamaneip thet have mane 
Dormeyer the First Name in Mixers. Get the best. Get 


f this big market. We'll see you at the cash Fri-Well Dormeyer. the Buy-Word in Appliances 








register eee? ited 


SELL DORMEYER...The Mixers with the Cash Register Complexion 


THE ONLY COMPLETE LINE OF ELECTRIC FOOD MIXERS 





Complete FOOD FIXER Model 4200 Complete MEAL MAKER Model 5000 THE BUDGETEER Mode! 4900 New “DORMEY" Medel 4900-0 
Inciudes Electric Grinder at no extre cost Includes Electric Grinder at no extra cost Lew Cost. Big Mixer Performance Makes Every Pet and Pen « Mixing Bowl! 
Complete Grinder, Juicer, Miner Cones Grinder, Juicer, Mixer $19.95! Guerenteed $14.95 Guerenteed 
"$39.95 Gueranteed 31.95* Guerenteed ‘ the newest DOR MEYER The — 
s cit a greater { ops rac the field” with another DORM YEP H Assure yourself more mass mar et 
‘ and custor at ption! The Meal.Makur hits the market as t sab ith this latest, low cost, high-qualit 


Demand Item! Easy to use and store 
pular priced eetural for smal! homes 
spartrnents. All. purpose, full. powered, low 
wied wnpletely capable. Not « gedget 
iplies usefulness light wenght Dorme Portable offers: 3 recipe-tested 

tab ity for grester bitches ds; super-powered 110-1/10 volt AC-DC 

op streamlining! Order + t two beaters, New “Dormey” eanures 

- w sales with The Budget fest turnever and greater profit for you 

= miimng a help t as Sell the Budg eteer and ~ sell your There's « terrific market io apartments end 
Low Price Unit caning! ¥: it, DOPMEYER does it stomners the most te their mixer money small homes for this popular DOHMEVER model 


DORM EVE R pom 
Denver ond West, add Sc 
The BUY-WORD in Appliances 


Dormeyer Corporation, 4300 North Kilpatrick Avenue, Chicago 41, Illinois 


BPMEYER Post ner a sure seller! Multispeed control insures better ated with performance ; 


ts Light-weight od horizontal mixer; new “lift-off” motor 
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INVESTIGATE Promotions Get the Crowds 
T H E yon E ‘he ONTINUED FROM PAGE 71 


wet & 
4 ‘ 








PLAN! 





DEVELOPED AT THE REQUEST 
OF RETAILERS AND Sr a eee: 
WHOLESALERS FROM ae Sa 
COAST TO COAST. plot omen 


li Appliances 


The effectiveness of the cooking ‘ 
school, as in other promotions, rest 
ASSURES YOU LARGER m its timing, Mr. Shaefer say BOARD OF STRATEGY consists of 
use ol the right promotion at the right » and Juanita Schoefer, both of 
PROFITS — HELPS OFFSET ¢ with a thorough follow-up, is th bagged « youll tragee Boo 
YOUR PRESENT INCREASED loto-ap of thie qasth 
SELLING EXPENSES. 


: “Y F ed group 
tely following the event, C $ | 
pring swe even’ Customer Salesmen. 
rang sim of t} 4 

haefer salesmen went through 

the registration cards filled out at the 

king school, got busy on the tele 

ONLY han ak aaah ecconeeien 

unnels, and sold more than $1,800 i 


yusewares 


GIVES YOU ALL ! cae Preset ap NY ogc 
THESE SELLING Cookies and Ice Water. 
ADVANTAGES: | jealers in the 1 


rurai se 


Good Displays. 





d annual men 
f the REA in his 
] Uniform National Pricing tion, rents space and places wash- 


or compiete 


? A model in every price class. 


3 Exclusive Features Such As 





Tangle-Proof Top Suds 
Washing Action 


fasees World's Only Electro-Safe 
Pressure Extractor 
THIS VALUABLE FRANCHISE 
moy still be available in your ter- 
| ritory write today for complete 
information 
~r] a | ° S¢ 


Time Testes 
Siwce 1876 


wa s wety 


VOSS BROS. MFG. a DAVENPORT, IOWA 


PAGE 206 MARCH 19SO0O—ELECTRICAL MERCHANDISING 














52 MILLION MESSAGES IN 
THE POST AND COLLIER’S! 


Arg . Yes, sir! An ad a week for ten solid weeks in 
bottom, sides Jelivers a whopping . ® . . . 
3900 cuble Gout of ole por mina the big, believed, beloved Saturday Evening 
> er es 
Doubles as extra seat or table. Extra Post. Plus a four-week ‘‘bonus-blast’’ in cou- 
low-cost operation. 12°, 3 Foc =]: rageous, convincing Collier's. Here's beautiful, 
ict. G i & ‘ 95, P j . . : . . 
a ot ae quality merchandise that is priced right—pro- 
moted to the hilt for bigger and better 
dealer profits! 


“BREEZE-ALL” FLOOR FAN 
Durable, mouled-mahogany plastic 
cover and metal band. Chromium- 
plated legs and grille. Safe from top, 





“WINDOW FAK” 


Fits any window up to 45” wide 
Ideal for renters and home owners 
alike. 28° blades deliver 4250 
cubic feet of air per minute—cthe 
equa! of many attic fans! 18" size 
is electrically reversible wo draw air 


SRR RS ES RN AEG BS 


GENEROUS CO-OP PLAN! 








year. F 


RM FANS for 50 


... the line with sales 


FOLLOW THROUGH ! 


“QUIET” 


Wide-blade, powerful 
oscillator at a popular 
ce. Delivers up to 
500 cubic feet of air per 
inute Handsome 
bronze-lacquer finish 
Sturdy die-cast body and 
base In 10° and 12 
blades, guaramteed one 
year, in 16° size, tive 
years. Two speeds on 
and 16° sizes. With 
wall bracket, from 


$15.95, retail 


“PEDESTAL” 


hoor 


» Wide, gq 
les deliver 1500 
feet of air per 
te. Fully enclosed 
scillating mechanism 
Guaranteed five years 
2 speeds $57.95, 


retail 
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in or push air out. Ivory enamel 
Ultra-quiet, 2-speed, rubber. 


d motor. Guaranteed one 


rom $54.95, retail 


“QUIET DE LUXE” 


Large, ultra-quiet, over 
lapping blades. New 
guometal-enamel fin 
ish. Cadmium-plated 
guard. Die-cast body 
and base. Oscillating 
mechanism fully en- 
closed. Delivers up to 
1700 cubic feet of air 
per minute. Guarameed 
five years. In 12” and 

6” blades. Three 
speeds. With wall 
bracket, from $41.95, 


retail 


1950 














Funnels the pressure of R & M’s huge national 
advertising campaign right into your store. 
Truly liberal, local, tie-in promotion. A plan 
that really bolsters limited advertising budgets ! 


GRR tite) a RE te oe eee 


SALES PROMOTION 
WITH SOCK! 


Colorful consumer folders, window 
streamers, complete newspaper ad 
mats, fan cuts—all with a whale of 
a wallop—all free! Yes, new Ra M 
Fans for '50 are the ones with sales 


FOLLOW-THROUGH! 


MOTION DISPLAYS THAT 


MOVE MERCHANDISE! 


Two sure-fire stoppers for window or floor dis- 

play. Fan does all the work—produces motion 

that attracts, interests, convinces. Cute, yes, 

but with real ‘‘come-on.’’ Let these animated 

beauties do the job of show ‘em... tell ‘em 
. sell em! 


BUT YOU HAVE TO STOCK 
TO SELL! 


R & M Fans for '50 are the finest we've ever 
produced. And we're backing them, as you 
can see, with powerful promotion galore. But 
you can’t sell what you don’t have. So order 
stock from your R & M Fan distributor now 
and get all the sales helps that go with R & M 
Fans for '50—the line with sales FOLLOW- 
THROUGH! 


ROBBINS « MYERS, INC. 


SPRINGFIELD 99, OHIO © BRANTFORD, ONTARIO 
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BERNS 


AIR KING 


ecaatsewe ect 


iM A WAY THEY HAVE SOMETHING IN COM 
MON—BOTH HAVE 12-INCH SPEAKERS 


Home Laundry 


ee CONTINUED FROM PAGE 62 ome 


A GREAT BIG 
PLUS FOR YOU! 


We're teaming Air King's outstanding quality and 
style with a powerful national advertising campaign 

to do profitable things for you. 12,570,195 copies 
of America’s best selling ma 


e Knowles 
University; Dr 
wa State Col 
gazines, a widespread eg { Munt ulgon, Inc.: Mrs 
barrage of page-dominating trade ads, and timely 


nwealth Edi 
newspaper ads 


by the country’s leading stores will I M y £ Furry Depart 
do a super-selling job for you throughout the coming ) \ tu Miss Hel 
season. Take advantage of these multi-million sales 
messages’ Stock, display and promote Berns Air 
King Fans' Make this the ‘hottest’ summe 
ever known! 


en 


ana 


ryou ve 


NEW! More Attractive Than Ever "Others who served as co-cha 


ORIGINAL REVERSIBLE WINDOW VENTILATOR sae Caan Journal 


DELUXE FLOOR CIRCULATOR 
The outstanding style leader in fast-selling 
floor circulators. Completely new in design 
typical Air King quality for unequalled effi- 
crency 12" model in beautiful Sunset Tan 


finish. $39.95 incl. tax 
ECONOMY FLOOR CIRCULATOR 


Sella on aight because never before a quality 
floor circulator at this amazingly low price 
Makes the moat budget-conscious prospect a 
profitable customer \ muat for every 


dealer model only. $24.95 incl. tax. 


ir Ki Is: 

soarent non aang King Maren FAN 

vLING FAN bd _ 
anponneerce fan *BUiLT Iw CEILING KITCHEN F 

L 

- The comp! ws 
; etter 

youstically all your f 


ne is now 


Air King 


Miss Ma 


, rd Housekecp 

———————— -_ - ee ew ] | ‘i iLntomette Falcone 
- es. \ ted Me indising Corp.; M 

l I I. DuPont d 

Mr Helen 

Co Miss 

ran's Home t- 


Ahern 





The exclusive Air King Window Ventilator that created 
a sales sensation is still first! FIRST IN STYLE 

1950 model with improved, streamlined design FIRST 
IN EFFICIENCY maximum air delivery in any 
position. FIRST IN SAFETY fan blade is always 
out of reach. It's easier to operate, just the flick of a 
finger changes it from an exhaust to an intake fan and 
back again. Way out in front in value at 2 new low prices 
everyone can afford’ In 10°, 12°, 16", and 20° models 


SOLD ONLY THROUGH LEADING ELECTRICAL WHOLESALERS 


Ask your wholesaler or write direct 





YY 


vv‘ 





SAID HE HAD COLD FEET’ 
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Question: 


value of the Zenith Franchise to 


a progressive merchant? 


Answer: it enables you to 


values first in your community! 


, 
Yeo this extra value makes the Zenith franchise 
one of THE BIGGEST STORE TRAFFIC BUILDERS IN THE 
BUSINESS... the most important single asset a pro- 
gressive merchant can have! 

Because — no matter what the size of the store— 
the more people who can be attracted to see the 
GREAT NEW DEVELOPMENTS FIRST, the more business 
the store will do. Not only in radio and television 


sales, but in every type of merchandise handled 


LOOK AT THE RECORD OF ZENITH “FOREMOST FIRSTS"! 
Add to this the other time-tested advantages of the 
Zenith franchise: TOP QUALITY OF PRODUCT; TOP 
CUSTOMER ACCEPTANCE AND SATISFACTION; CON- 
SISTENT NATIONAL ADVERTISING SUPPORT, DEPEND- 
ABLE PROFITS, YEAR IN AND OUT. No wonder that 
so many of America’s leading retail merchants 
regard Zenith as their most valuable franchise 
in television and radio! 


SLOOK AT THE REcorD: Zenith Foremost Firsts” 


in Radio 


First All-Metal Chessis « Zenith was first with a genuine all-metal 
chassis and today stl! leads the industry in this important engineer 
ing feature. The rugged, dependable chassis in modern Zeniths is 
unequaled for cool operation, ease of servicing and lasting dura- 
bility 


First Single Knob Tuning « It took a lot of fussing with a lot of knobs 
to tune a radio until Zenith gave America single knob tuning 
loday, Zenith precision controls are unmatched for convenient 
operation, and the giant tuning dial is virtually a Zenith trade mark. 


First Super-Efficient Built-in AM end FM Antennes « Zenith antenna 
developments include the famous Wavemagnet*...the detachable 
Wavemagnet making it possible to enjoy AM reception in trains, 
planes, steel-shielded buildings, etc -and the Light-Line FM 
antenna eliminating the need for an outside dipole for FM recep- 
tion in primary signal areas 


First and Only Record Reproduction with Cobra’ Tone Arm « There is no 
other tone arm that reproduces tones as the Cobra does! Its unique 
system reproduces records old and new with startling beauty. And 
the Cobra that plays records of all speeds, all types of grooves, with 
a single long-life stylus, is so flexible, so light (only Y,4 of an ounce) 
that records retain their tonal! beauty for hundreds of plays longer 


First Super-Sensitive FM « Zenith is first with this revolutionary FM 
reception, actually 10 times more sensitive than the average of 16 
other FM makes tested in the Zenith Radionic Laboratories. This 
improved, genuine Armstrong FM works even where many ordi- 
nary FM sets are practically useless! 


FIRST FROM ZENITH 
The Great Features * The Great Values 
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in Television 


First with the Giant Circle Screen ¢ More and more imitations of this 
original Zenith feature are appearing in television receivers. But 
Zenith was frst to offer the largest possible picture in relation to tube 
size. Now with Picture Control for a choice of circular or rectangu- 
lar type picture! 


First in Tuning tase « Zenith's famous Turret Tuner with one knob 
automatic tuning has been a feature of every Zenith Television 
receiver. No more fiddling with many knobs! Automatically— 
picture is aligned horizontally and vertically . brightness and 
cootrast are controlled ...signal strength is stabilized ...audio 
volume is regulated! 


First with Built-in Provision for Receiving Ultra-High Frequencies « | he 
Zenith Turret Tuner also was Srst to give built-in provision for 
receiving the proposed ultra-high frequencies on present standards 
without a converter. Very important, especially because so many 
new channel assignments are expected to be on the ultra-high bands! 


First with the “Bleck Magic” Biexide Picture tube « Zenith was first 
with this sensational development that makes possible a new stand- 
ard of picture quality. Gives startling new life-like detail without 
annoying glare or blur, even in daylight or normally lighted 
rooms! Medical authorities recommend this way to view television! 

*Reg U.S. Put. Off 
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FROSTOFOLD IS , 
SET-UP AND FILLED 
WO FUSS-NO BOTHER 


WO SPECIAL 7 
a 


25,000 Appliance Dealers Prove 
Frostofold Helps Sell Freezers! 


... Builds profitable repeat business, too! 


“We have been carrying Frostofold Frostofold establishes you as an 


with a very satisfactory sales rm authority on home 


That's 


freezing 


turn! a ty pa al comment make your store headquarters for 


from one of 25,000 freezer dealers home freezing materials and know! 


who, according to sales surveys, edge brings women back again 


now depend on Frostofold frozen and again to replenish their packag 


food packaging materials like Serv ing supplies creates store trafh« 
ice Stations depend on gasoline! 
Why? 


proved to be an exceptional freezer 


that helps your sales of other prod 


Because Frostofold has ucts FROSTOFOLD HELPS YOU 


SELL FREEZERS! 
Successful 


than a 


takes 
finish and 


selling tool—and, an excellent re freezer selling 
beautiful 


Actually 


economy 


peat profit-builder in its own right! more 


Good Housekeeping approved cold interior you sell con 
easy efh 


home package frozen 


strawberries 
Frostofold shows 
customers a tangible way to achieve 
efhciently 


Frostofold is the quick venience, 


cient way in December,”’ etc 


foods recommended by 


highly 


g home economists and freezer ill of this successfully 


already pre ferred 


by millions of homemakers 


leadin 





manufacturers with easy-to-use, protective pack 


aging materials 


Now, You Can Get Into The Profitable Frostofold Business With An Investment 
Of Only $20.74 Your Low Price For The Complete, 1950 Frostofold Assorted Case! 


ALL IN ONE CASE! 


+ Quart 


i Pkgs. of 50 Pints (famous Prelined Frostofold Con 
2 Pint “25's 
Bag > Quart Cellophane Bag 
Roll Stockinette; 1 Roll Polyethylene Wrap 
play and 25 Hand-Out Folders! 


tainers) SOs 


SOs 


2 Quart “25's”; 2 Pint Cellophane 
Pkgs. of 8 Poultry Bags; | 


Plus 


"S0's 


an Easel Counter Dis 


RETAIL VALUE of one 
$8.89! 


Assorted Case $29.64. Your clear proht per case 


plus wome asurable profit in freezer-selling 


help! 





Make ‘50 pay—the Frostofold way! Line up now with 
nationally advertised 
fold! Order one or more Assorted Cases today 
through leading appliance distributors, jobbers—or 
write direct to 


FROSTOFOLD 


(RaOtmaee fhomrento 


consumer-preferred Frosto- 


THE INTERSTATE FOLDING BOX COMPANY 
Middletown, Ohio 
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How to Ruin a Freezer 








CONTINUED FROM PAGE 73 


is approved by manufac- 
frost 
Serap- 
de-frosting ) is not difficult; 
major operation. 
w tools must be dull with no 
harp tools may mar 
users that ice even if they do 
with table + ause positive harm 
pancake 
brushes, pieces of 
wood, plastic scrapers, wooden paddles, 
and rubber scraped forms. Fr 
with toy garden tools around the 
Some frost from the in a few 
bottom of the freezer with a vacuum 


by pails of water heated by an electric a 
element. Hot stones were used, hi uret Frequent scraping of 
flat iror t 6 stones, hot el 

plates. Some used an electric fan t ng frost 
speed the 


>craping 


before it becomes ice is urged. 


loosening the ice le-icing requires a 


Everything But Sandpaper 

Then 

scraped—with putty knives 

knives, with spatulas, 
turners, 


there were the 


with 
When to Defrost 
with wire 
me to defrost is as the frost 
yst on the breaker strip or 
doors is quickly removed 
wing food 
freezer. Hinges or latches 
cleaner; some sopped it up with bath it need tightening, a warped door or 
Other swept it cup lefective skets may be the cause of 
within 
packages to get 
scraped, spread 
ith to catch the frost and 
melt and siphoned it out. One user rape with the dull tool 


spatulas. Some 


sucked up the seconds when ret 
from the 
towels and sponges 
with at 
caught the frost as it fell on 
(here New 


Times came in) Some let the frost 


yy broom and dustpan. Some is frost. To remove frost 
news- he treezet ift the 
papers where the York ; eas to be 


into the should be 
logical time 
t when the food 
were agreed supply " ninimum. This is a 
neentrates heat l time tc ce stock, to find the 
on f is harmful to a freezer ackages th have been mislaid, to 
n frost, it should ry up to date, and to 

om-temperature 1ake a place for the new food supply. 

air of an el ic fan d 1 food from the freezer. 
surface to be scr r cool rirtight box heavily lined 
an electr tion. Dis- 
turning the 
Cover the 
paper or 
cardboard or h to catch the frost. 
larming Scrape, using f you please, cool air 
to loosen lo complete clean- 

1 remove odors, wash the freezer 
tablespoons 
quart of water 
Soap or 


F "9 
water (Contin ge 212) 


freezer at de- T P a year treezer 


frosting time and set to 


just crawled 
work oroughly cleaned he 
tioned about 
these defrostir methods 
that 


Manufacture ues 


rected on the 
air from 
played by han h papers or other insula 


over the » surface. If water is used, freezer by 


old not hot or 
acturers poir 


switch or pulling the plug 


ited ~= hottor 


reezer with 


vent even water trom 


some freezers because of the possi 
bility of its getting into the insulation 


Also, every lrop of 


the frost. 
ing an 
water that goes with a solution of several 
nto a 


Unles 


have, 


freezer must come out again of baking soda in one 
and few (the 


work is added by using 


s the freezer has lrain, water warm) 





“REMEMBER THOSE NICE QUIET SATURDAY AFTERNOONS WHEN WE USED TO SEND 
THEM ALL TO THE MOVIES?” 
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“The Preway line of electric ranges is the most inten- 
sive sales package that has ever been presented to the 
‘appliance market. That's a very strong statement, but 
a well-considered one . . . for from back rail controls 


to recessed toe base, these porcelain enameled ranges 
are keyed to features that create sales. Preway offers 
you top quality construction, like Tuttle & Kift burn- 
ers, automatic oven controls, etc., that are identical or 
better than that of others — yet only Prentiss Wabers 
knows how to produce ranges like these at prices that 
America wants. 


This short but complete line of three low bracket 
models is ready now — ready to help you punch your 
competition groggy at your usual per cent of profit. 
Better have a look at the full story. Wire or write 
today. 


PRENTISS WABERS PRODUCTS CoO. 


9350 SECOND STREET, N., WISCONSIN RAPIDS, WIS. 
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How to Ruin 
a Freezer 


How Jim gets extra business 
when he sells dishwashers 


ees CONTINUED FROM PAGE 2) 0c 


utions should not be used. 
reezer thoroughly——the fan is 
this. Turn on the power 
one-half hour before re- 
food This raises the tem- 
ceive the food and insures 
absent-minded defroster 

t to turn the freezer on 








msibility of the manu- 
directions for de- 
‘ular freezer. The 
easily and as 

s possible and harm- 
juipment. Warnings 
short cuts might be 








en 








Dealer Responsibility 
1 Har salesman Jim just wor prize ) My selling line is Armco Steels 


! ‘ reibilitw 
He tulked dishwashers to t “ Those special-purpose grades close deals! i ica t responsibility too 


er, including di- 
ng, should be ex- 


plained te e user when the treezer 
i: - s installed. It is not enough for a 
~ 

= 





laced in the freezer 


anufacturers even fail 
Attention should be 
ntial details of freezer 
‘“asy to read 

should be at 

iS put away 

wding time 


rently mis- 





Directions 























How 

ind easily and 

ll but the final 
liscussed in the 
with the freezer. 
final question should 
close as to 

End 
































let them see 


» Steels from A to Z! 


AFTER Jim sells dishwashers to folks longer wear and cut replacement costs. 


they come back for other appliances. And Ask your suppliers to tell you where 





when they do, they want to know where Armco extra-quality steels are used in the 
Armco Steels are used in them. That's products you sell. The public knows and 
because Jim took the trouble to explain wants top quality. So take a tip from Jim, 
that Armco Special-Purpose Steels made and let the famous Armco trademark help 


the dishwashers a better buy — gave them make sales and win buying friends for you. 


ARMCO STEEL CORPORATION SMGH 


$0 CURTIS STREET. MIDDLETOWN 4 WITH PLANTS AND SALES OFFICES FROM aS, 
> AST « THE ARMC( TERNAT 4Al RPORATION. WORLD-WIDE HAVE YOU ANY WITH QUINTUPLE 


CONTROLS? 
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ELECTRICAL 


TELEVISION plus RADIO Combinations 


BIG PROFITS FOR DEALERS 


Television 


TV-AM and 
PHONO COMBINATIONS, too 


Lowest retail prices on proven television 

tops for dealer discounts, these full- 
size mahogany consoles offer 124" or 
16” television, AM radio in combina- 
tion with automatic phonograph. In- 
cludes built-in antenna. Model XRPS, 
12%" TV Combination, retail $299.90. 


Model XSPS 


16” TV Combination $33990 
Retail price only . . . 
@ 


lf you know your merchandising you know this is it big 
screen television with that extra sensitivity for clear reception 
in fringe creas and difficult locations AND AM radio. Beauti 
ful mahogany cabinet built-in antenna low price 


Model XQR 
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Here's the “sell-up" opportunity that 
really has some “‘sell” to it. Your 
customers want this sensible combination 
of big screen television and AM radio. 
This Meck “exclusive” can make you 
some really big money... for it carries the 
famous Meck big discount for dealers. 
If you are getting that “tired feeling” 
trading dollars on low discount mer- 
chandise ... give your profits a lift... get 
on the Meck Profit Line... now, today. 
Call, write or wire for your confidential 
price sheet and complete information. 


For those who want giant screen television in a 
tabletop model . . . here it is including thot big 
merchandising bonus ... AM radio. Features huge 
145 sq. inch screen, 16” tube, built-in antenna and 
rich hand-rubbed mahogany cabinet. 


Model XTR $2§930 


Meck 


1SO-RAMIC TELEVISION 


JOHN MECK INDUSTRIES, INC. 


Piymouth, Indiane 
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THE GREATEST “CASH-AND- 


latest figures reveal 
new record in single copy sales 
as Woman’s Day soars to new 


America’s Largest Magazines of Audited Circulation ~« Publishers’ Statements for First Six Months of 1949 





TOTAL CASH-AND-CARRY CIRCULATION (SINGLE COPY SALES) 

CIRCULATION MAGALINE 1 000 900 2 000 000 3,000,000 4 000 000 

5,341 626 life 

4,473,630 Ladies’ Home Jovrne! 

4,034,169 | Saturday Evening Pest 

3,97) Lh) Woman's Home Compenien 

3,842,441 McCall's i 
“3.469544 | WOMAN'S DAY 
3,283,126 
3,141,363 





+ 
3,072,298 Collier's 
— = 


3,041 630 look 


MARCH, 1950—ELECTRICAL MERCHANDISING 





CARRY CIRCULATION’ OF ALL MAGAZINES 


heights 


Single copy sales are the cream 
of magazine circulation because 
they are buyer-initiated. No pre 
miums or pressures, no ‘song 
and-dance,’ no special induce- 
ments bring these sales in. The 
single copy scale reflects the 
reader's desire to buy, rather 


than the publisher's desire to sell 


WHAT DO WE MEAN BY “CASH”? Cash 
is ready money money the shopper is 
ready and able to spend to satisfy 

her immediate needs. Cash is what 

makes a woman say in one breath, 

| want it” and in the next, ‘I've got it 


WHAT DO WE MEAN BY “CARRY’’? 
Carry means on the go, out in the market 
it is circulation that’s decidedly not dead, 
sick, moved, disinterested, or too busy 

to read. Single copy customers are not 











only up and around. They're eager to 
buy and that goes for products too 


“CASH-AND-CARRY”... YOUR MOST 
VALUABLE CIRCULATION. Cash-and- 
carry magazine sales represent 

live’ money from ‘live’ customers 











the richest potential for your product. 
The entire circulation of Woman's Day 





is made up of these sales and 





Woman's Day tops all the other leading 
magazines in ‘‘cash-and-carry circulation 


With the December 1949 issue, Woman's 
Day hit a new high of over 3,830,000 — the 
largest single copy sale of any audited 
magazine in the world. And the picture for 
1950 is healthy. First quarter figures show 
an 8.4% increase in linage and a 

13.6% increase in revenue the greatest 
number of editorial pages, the greatest 
number of advertising pages ever bought 

in Woman's Day history 

















oman’s Day: 


on sale at all A & P Food Stores— [teense 
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calgon’ 


magic key 
to better clothes-washing 
with the 


washer you sell!... 





Calgon the wonder water Normalizer*— locks up the minerals in 
water and soul prevents them from blocking the washing action 
Calgon banishes washing film. Calgon helps even the best clothes 
washers the washing machines you sell do their best work 

No wonder the most important manufacturers of standard and 


automatic clothes washing machines specifically recommend Calgon! 


2-WAY PROFITS when you stock 
and sell CALGON! 


l WASHING MACHINES YOU SELL STAY SOLD WHEN 
* YOUR CUSTOMER USES CALGON! No kicks. No com 


plaints. No unnecessary profit-eating service calls. Your 








washing machine gives real satisfaction when your cus- 


tomer adds Calgon to the water 


2, PROFIT TRAFFIC 


sumed bringing customers back to your 


TURNOVER 


used up. 


Calgon is con 


store. And remember Calgon advertising in national 


magazines and leading newspapers pre-sells Calgon 80 


calgonite’ 


magic key 
% to better dishwashing 
ee with the 
~~ dishwasher you sell!... 





Only Calgonite contains Calgon. Dishes come clean from the dish 
washers you sell when your customer uses Calgonite a blend of 
Calgon and active detergents developed especially for mechanical 
dishwashing 

Leading dishwasher manufacturers specifically recommend Calgonite 


the product that permitted home dishwasher sales to move forward 


2-WAY PROFITS when you stock 


and sell CALGONITE ! 


AND REPEAT 





l PROFITS FROM CALGONITE SALES 
* SALES! 
2 MORE PROFITS BECAUSE THE DISHWASHERS YOU 
* SELL STAY SOLD WHEN YOUR CUSTOMERS USE 
CALGONITE 


Write for literature on Caleon and Caleonite 


CALGON, INC., 


PAGE 


HAGAN 686 > PITTSBURGH 3¢ PA 











216 






NEW POSITIONS 





Deepfreeze Division David A. Barbour has succeeded 
Motor Products Corp. Mr. Lowcher as New York district 


ales manager 


Carrier Corp. 





L. J. SORENSON 





0. W. BYNUM 


oO. W. | im has been elected a 
e-pre lent Carrier Corp and 
ade head of the firm's sales divi 


ceeding Arthur P. Shanklin 
placed in charge of 





t taff div t Mr. Bynum was 
ade genera ules manager ear! 
O49 alte er ‘ cnginecring, 
tie i inagement capacities in 
the Sout and Middle West He 
| er - ] H 
; 4 y 
G C. Stol as been appointed 
BEN G. SANDERSON Houstor leaier Dra! manager 
for Carrie He was formerly 
anager f the firm’s Detroit 
Deepfr ci i Mot 4 
I lucts ‘ i need a 
major re x¢ t 
r t wing the re gnat 
; Roberts & Mander Corp. 
I . 2 f t t . 
P ae ‘ arie { lam is been elected 
‘ irs trea ( i : , 
Robert nd Mander 
f Me I ; 
: , % ‘ : i tacturer ot (Juality 
ee ee cee " ng Henry S. Mins 
(,. HH. Sr 1 e-| ent a 
Mr. James 
T i i « ee ‘ 
— ‘ i ‘ i t isurer of the 
G. Sande : ceeded 
’ : pa ‘ g William A 
( I Weiser i iS genera ale 
, retirit 
ager {. wa 
we i i 
and wa " 
; ; Mitchell Mfg. Co. 
I Bra ‘ ed 
N whe t } ] ‘ 4 i As bee 
‘ M i 1 " " ules prom 
I itor Sa ! " Mitchell Mfg 
i I \ < ‘ Ar i Zucke 
i v c cw 
‘ it et 


New Deepfreeze Appointees 





PR LOWCHER FL. SACHA L. O. BRAUN 









MARCH, 
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You have a silent selling staff that isn’t even 


on your payroll—yet you can put it to work 
for you. These “salesmen” are appliances, 
not people, and they can help you sell a lot of 
Electric Water Heaters if you'll use their 
services. These “salesmen” are the electric 
clothes washer, electric dishwasher, electric 
range, and electric clothes dryer. 

To take advantage of them, here's all you 
need do: Every clothes washer or dishwasher 


you sell makes an A-1 water heater prospect 
out of the purchaser. Without plenty of hot 
water, neither can do a good job. So be sure 
to ask what type and size of water heater 
your washer customer now has in her home 

Every time you put in an electric range or 
clothes dryer, that home then has a 3-wire 
service, making it a simple matter to sell and 
install an Electric Water Heater 

Even if you don't make the water heater 


sale at the time you sell the other appliances, 
put each customer who buys them on your 
“hot” water heater prospect list, and follow 
up frequently. You'll be surprised to find 
how easy it is to sell an Electric Water 
Heater, and how many actual sales result 
from this approach. 

The job is made still easier by the fact that 
people want electric hot water. Industry 
figures and surveys show that. 


SELL ELECTRIC WATER HEATERS 


They’re what people want! 


ELECTRIC WATER HEATER SECTION — National Electrical Menufecturers Association, 155 Best 44th Street. Mew York 17. MY 


ALLCRAFT + BAUER + BRADFORD - 


CROSLEY 


* FAIRBANKS-MORSE - FOWLER 


+ FRIGIDAIRE - 


GENERAL ELECTRIC 


HOTPOINT + HOTSTREAM - JOHN WOOD - KELVINATOR « LAWSON + MERTLAND - MONARCH + NORGE - PEMCO - REX 
RHEEM ~ SELECTRIC + SEPCO - A. O. SMITH - THERMOGRAY - TOASTMASTER - UNIVERSAL - WESIX - WESTINGHOUSE 
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NEW POSITIONS 





Radio Corp. of America 


tives of the RCA 
have been elected 


nager i 
lepartment; Ri 
ral manager of 
John S. Car 
finance depart 
Kmeier, general 
ecord department 
Maag, western 
RCA Victor divi 


Coolerator Co. 


| | Nis gy ecco + egg WILLIAM J HELT 


BE inreaes | 
. for 50! get es 


district manager for 


eaboard territory rep! 
, : P D. Mort 
There's a BIG season ahead in portables. And ecome a CG 


NOW is the time to get ready—to get off to a 





flying start— with these two new Sentinel honeys 
Outstanding in appearance, price and performance. 
And these two beauties are far ahead of those 


k t S ti f famous Sentinel sales Sensations of the past. 
00 0 en ine or Get in touch now with your Sentinel Distrib- 


utor! He has all the story for you on the Sentinel 


up-to-the minute full line of Table Models and Television, too. 
fast selling 


» 
TELEVISION, Sentine 


too RADIO AND TELEVISION 


Evanston, Illinois 


Minneapolis-Honeywell 
Regulator Co. 


Capehart-Farnsworth Corp. 
Knight, a manage 
ned Cape 
as adminis 

he president 
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“THIRSTY WATER 


Makes PERFECT Sheadon Picture Tite Screens! 

















: First, the inside face of the glass blank gets an acid ically clean and medically sterile. The inside surface is 
wash; then it is rinsed with water. Next, the inside face now PRIMED to receive the phosphor-coating. 
is given a caustic wash and rinsed with water. As the This clean, sterile surface when coated with the 
final step, the inside face is given a rinse with a high phosphor coating, produces a uniformly perfect screen 
pressure stream of “thirsty water” for several minutes without blemishes, 

“Thirsty water” is water from which all MINERALS During the coating process, every known precaution 
and FOREIGN SUBSTANCES have been removed by is taken against contamination, The rooms in which 
special equipment and techniques in our plant. It is so the tubes are coated are temperature-controlled, air- 
pure that it becomes “hungry” or “thirsty” to re-absorb conditioned and kept dust-free . . . this assures the 
these foreign substances. The use of “thirsty water” consistently perfect screens of Sheldon “Telegenic” 


leaves the inside surface of the glass blank bacteriolog- Picture Tubes. 


Sheldon 


WATURAL IMAGE 














: WRITE for Descriptive Literature on these NEW All-Giass Tubes: 
\ 10", 12%" and 16" Velour Black « « « 16" 52° Deflection Angle, 





interchangeable with glass-metal 16AP4 « « « 16" Rectangular « 
16YP4 70 Deflection Angle, interchangeable with glass-metal 16GP4 « 
| Short 16" 70° Deflection Angle, 17/2" overall « « 19" 70° Deflection Angle « 
NEW Rectangular 148P4 «+ « «© NEW 19AP4 and 19AP4A Giass-Metal « 


| 
_-/ SHELDON ELECTRIC CO. 


Division of Allied Electric Products Inc. 
68-98 Coit Street, Irvington 11, N. J. 
Branch Offices & Werehouses: CHICAGO 7, ILL., 426 5. Clinton St. LOS ANGELES 6, CAL., 2559 W. Pico Bivd. 


SHELDON TELEVISION PICTURE TUBES CATHODE RAY TUBES FLUORESCENT STARTERS AND LAMPHOLDERS + SHELDON REFLECTOR & INFRA-RED LAMPS 
PHOTOFLOOD & PHOTOSPOT LAMPS + SPRING-ACTION PLUGS + TAPMASTER EXTENSION CORD SETS & CUBE TAPS + RECTIFIER BULBS 


emmy VISIT THE SHELDON BOOTH NO. 201, PARTS DISTRIBUTOR SHOW, MAY 22-25, STEVENS HOTEL, CHICAGO <q 


SOFT GLOW 
Pictwre Tibe 
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_, A Noteworthy Addition to the Complete NEW POSITIONS 
9 |) Myers Line of Water Supply Equipment... 


’ 
’ 





Thor Corp. 








































: 
j 
' 
. 
4 
® € 
p 
nt 
M “\ I ales cor ‘ 
and rior to that had 
} i nage t the special 
| d Fkceo Products 
Fe ! 
j — r A | i een named dis 
‘ ; awer Chor in the 
w thw H headquarters wil 
w I He was former! 
Hi Me ( 
e+eto put you up-front 
in a fast-moving market! 
Introduction of MYERS-Elgin Water Softeners rounds 
out today's most complete, most wanted line of 
water supply equipment. And it's your ticket to a 
“front-row-center seat” in a highly potential, highly 
profitable market! Because SOFT WATER is the order 
of the day for more and more Americans. Makers of 
Simple, foolproof 
world-famous MYERS Water Systems hove met the 
need—in a fully developed line of top-quality Water —one valve does it all! 
s - j - - 
softeners remarkably efficient units with advan = Sinan, ‘Sica entice eden 
tages that assure remarkable sales results! i the softening capacity of the 
Ap Le te, the owner simply 
4 turns the HYDROSWITCH 
Features Never Before Combined a. 7 Sidon a: dine , 
i 
Once installed, the MYERS-Elgin owner himself easily . ony : < 7 
directions, and full softer 
regenerates the softener. MYERS-Elgin design elimi- | mpc sete te pone 
nates gravel bed, allowing 44 more mineral capacity soaks vs red 
, : - MALCOLM LUND ‘ 
tha j ‘ tf other Ke I eal both 4 
Water hardness varies in 
ver ‘ > betwee egenerat ‘ and re lifferent localities. MYERS 
er per ir invested in equipment—a real El vides ¥ 1s kind M ‘ ay 
her when it comes to making sales. MYERS-Elgin { Zeolite to match these t ales | 
" oan 
ul m prevent y { Zeolite, thu : iri full MORE nadit Where turbid atl . ca 
rigina ftening spacity thi wl the fe of eaters sedime i aste € M av ( 
the eq ment. Bot eral at rine tank are n- APACITY present specia . \ ‘ ind 
tructed of hea ga ‘ ed stee f he t} vO pare Gms are -_ owen . . t ex itive wit 
: the difficulty. The MYERS \ | - nd dire 
coat baked white ename Accompar ng this come a a ll . REINS MEET C'S 
Elgin line is complete to the : los gens 
plete ne are moplete erchandising plans, ready for ast det \ Ss 1 
1 to ' Writ av f ‘ etai \ t ine 
A line and a policy that spell 1. Camy r 
—_ real profits—backed by ag t erfex CO ‘ en af 
ne ——"E THE F. E. a gressive consumer-soles assist i ! ale 
sowt ta the Mu ‘ 
- = ov “ ’ } , - irra 
4 saat —_* MYERS a BRO. co. } —_ ance! Dealer information on rai 2 
2 ~~ peas t. Write us TODAY 
4 Dept. $-37, Ashland, Ohio _— Morgan, w arge 
an re ur 
wv 
isa 
" 
4 at 
Craig, forme 
‘ ‘ Electrolux in 
r Ala \ be if harge 
ast n with head 
! i AT D I 
e Evans Prod 
aste regiona 
eadquarter 
i E. Coen w 
anager ¢ region with 
¢ ag He was 
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EMERSON-ELECTRIC 
WINDOW FANS 






















Here's real value for your customers . .. that means real volame 
for you! In stepping up production, Emerson-Electric has pared 
window fan prices to the bone . . . #mportant reductions, rang- 
ing up to $20 per unit under last year’s lists! And on an up- 
and-coming line of top-quality, newly-improved models . . . 
now backed by an extra sales-clincher—the famous Emerson- 
Electric 5-Year Guarantee! Savings on other fans, too, Get the 
full story now on Emerson-Electric’s great 60th Anniversary 
Fan SELLebration, including national advertising and free 
merchandising helps for America’s most complete and most 
popular fan line! Contact your nearest Authorized Emerson- 
Electric Wholesaler, or write for Catalog No. 607, 




















improved 2-speed, 
16-inch window fan 


with carrying handle and 
adjustable panels. Can be 





used as daytime air circula 
tor. Has removable protec 





tive guard on discharge 
side. Lists at $44.50 
Powerful 20-inch model 


Belt-Drive eteate 
Window Fan 


has two speeds, per- 
fectly balanced blades, 




















quiet rubber-mounted 








motor; finished in lus- New! 
A sur 
© sales winner! 
It's the hottest budget f« 
a 


value Eme 
fsoa 
©ver offered! Mocwei 


trous ivory enamel. 
Available in 24- and 
40-inch blade sizes, 
now listing at $84.50 
and $94.40. 


















ean 


EMERSON —ELECTRIC 


APPLIANCES 





enamej 


anc ri 
just $34.6 1d priced as 


THE cneneen ELECTRIC MFG. CO, 
St. Levis 21, Me. 














ELECTRICAL 
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NEW POSITIONS 





A “MUST” FOR EVERY KITCHEN— 


Pantryette 


A YEAR-ROUND PROFIT BUILDER FOR YOU 


~ 
VY 
Products, Inc. 


J. M. OLESEN 


fH 





= BURT S$ BURKE co thf © i 
| | 3 oe | r of ; ; ors WAI ee _ : 

rand ie was torments wanaser ot he HNL he sees what 

. 8 bet Westinghouse 





I 4 
\. Kinley v ‘ on Laundromat 
, on Clothes Dryer! 
See big announcement in April 


Hectrical Merchandising 
Electrical Dealer 


Only MORTON mokes Pantryettes — 
only MORTON dealers sell them 
Retailing Daily 


and other trade papers 


MORTON wy // 1 ‘ t 
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MANUFACTURING COMPANY 


5125 West Lake Street, Chicage 44, Ii! 


PAGE 





pom Cook Ci OMFORT An ywiep >» 
cera FRESHND-AIRE Noy, 


Floor Circulator. Delivers moxi- 
mum cool, droft-free circulation, 
quietly. Perfect safety for children 
and pets. In two-tone nevtral gray 
and yellow plastic. Scuff-proof and 
stain-resistant 


Compact Fanette. Four new 
Models. Powerful! Portable! 
Attractive modern safe design! 
Standard 8” and 10” models—- 
cool green plastic! Gift models—- 
ivory plastic with gold trim! 


ull colcer Fan Department 


3 Way Combination Window 
Fan. Another versatile Fresh'nd 
Aire model. Wonderful as an intake 


or exhovst fon; moy be removed Order this basic planned inventory! 


from the bracket for use onywhere! 


a ee Get these profitable advantages! 


@ Full color Fresh’nd-Aire counter selling station—illustrated above! 
®@ Maximum traffic appliance discounts! @ Hard-hitting retail ads! 
@ Backing of national advertising in Time Magazine! 





Basic Fresh'nd-Aire planned inventory —Figure out the profit for yourself 





Handy Soateratte Combination Total Retail Value Dealer's Cost 
fon ond full 1320 watt heoter Quantity Description Tox Incl Tax inci 
ideal for year round use. Change 

able with the weather—bliows hot 4 Model 80 Fonettes $ 47.80 $29.60 
or est, Aan en teal bale Greer 2 Model 100—10” Fanettes 33.90 20.98 

2 Model 80 DX, Deluxe Fonettes 25.90 16.04 
} Model 100 DX, Deluxe 10” Fanettes 17.95 41 
1 Model 1320 Heaterette Combination Heater and Fan 14.95 9.25 
} Model W800 3-Way Combination Window Fan 16.50 10.22 





Totai Retail Total Dealer's 
Value $157.00 Cos $97.20 


Dealer's profit $59.80 (a full 40% discount) + $6.50 display FREE 
Order through your distributor as Deal No. 1390 


‘ati ricer cei ve «=F RESH'ND-AIRE COMPANY 


f ' 
use on floor, table or in window mokers of famous FRESH 'ND-AIRE Custom Chrome Electric Air Circulators 
Designed in smart, brown plastic to 


blend with furniture 221 North LaSalle Street . DIVISION OF CORY CORPORATION . Chicago |, illinois 








MERCHANDISING—MARCH PAGE 223 








by a wide mangin of profit... NEW POSITIONS 





a CADILLAC sate 


is a Merrier one! 


Silex Co. 


MONROE G SMITH 


It's the liberal profit per unit that 
makes the Cadillac line your best bet 


for increased gross dollar profits. 


Investigate the plus factors that give Cadillac dealers the 
edge on competition. Then sell Cadillac, the line that 
pulls in more profit from your sales effort. Write for complete 
information about our dealer setup—today. You'll make 
more with the “dirt-hungry four.” 
- a Month in, month out, 
Four models. Priced National Advertising in leading 
to fit every purse ; magazines pre-sells home- 
— makers on Cadillac's fast, 
thorough cleaning. Cash in on 
the built-up demand for 
Cadillac nou 


FRANK E. WOLCOTT 


Monroe G. St 
general manager of 
and Frank | W 


appointed general sales 


These appointments wer 


following the death of 
Chick, pre lent of the f 


Smith was ft rly treasurer 


Plastics Mfrs Ir 
Wolcott wa rt 
and chairmar 

tors of Silex 


moot. 301 


pm yon — Moe Light, Inc. 


moot 125 
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Noblitt-Sparks Industries, Inc. 


PAUL W. TANNER 


GLENN MILLS 


f sales, merchan 
ng and promotion personnel of 


tcassignment 
] 


een he Arvin division, Noblitt-Sparks 


manager ndustr , Im has been an- 


Louis 


rm 


1950 


e mad nour ‘aul W. Tanner, formerly 
S na ~ - } 


anager, has been 


lanager tor 
a division 

n the 
| act as 


f that 
ansen 


1 
Stant Ssaies 


Arvin electric 


Electric Steam 


Ww 
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General Mills, Inc. 


JOHN A SULLIVAN 


General Electric Co. 


a4 " 


American Central division 
Avco Mfg. Corp. 





HAROLD E FERRIS 
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~ puncereer SELLING FEATURES 


28 Lb. “U" Type Freezer .. 
pounds of Frozen Food plus “Pop bur 
Aluminum trays with 28 Ice Cubes 
Roll-A-Grip Letch opens with 
gentle pull, closes tightly, automatically, 
and silently with fingertip pressure 
Full-Width 20 Qt. Fruit Storage Bin 
Keeps Fruits and Vegetables fresh 
and cold under full refrigeration 
Tecumseh Compressor Small in 
size, a Giont in Performance! Hermetic 
ally Sealed, Permanently Lubricoted 
Most Economical and Quietest ever de 
veloped’ 
Other Features Meat Saver Tray 
7 position Cold Control, 3-inch Fiber 
gias, DuPont Dulux finish and 11 sq. ft 
Shelf Area 











_— . 


MARQUETTE 
Budgeltr— 


Here it is! a low cost, FULL SIZE 8'2 cubic foot Mar- 
quette Refrigerator of the latest design. Compare six, 
seven and eight cubic foot competitive models Foot for 
foot, you'll find the Marquette 8'2 cu. ft. Budgeteer 
today’s Best Refrigerator Value! 


The Marquette Budgeteer features Full Door design and is 
completely refrigerated Top-to-Bottom. (There now ore 
FIVE Marquette Refrigerators for you to sell) 


Stock Up NOW—for the Greatest 
MARQUETTE Freezer Sales in History! 


Marquette 11'2 and 16 cubic foot Freezers promise to be 
your “Best Sellers” for 1950. High food costs, and wide 
spread distribution of packaged Frozen Food combine to 
make these larger models most attractive to customers 
who wish to take full advantage of quantity food buying 
or for storing their own produce 
Sell the Complete Line of Marquette Freezers. Model 
11.5B has a generous 460 pound capacity, Model 16B holds 
640 pounds of Frozen Foods, Model 8B has 320 pound 
capacity, and the four cubic foot Model 4B has 160 
pound capacity 
WRITE TODAY for complete information about 
the QUALITY Line of Marquette Appliances 
MARQUETTE APPLIANCES, Inc. 


Minneapolis 14, Minnesota 
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el nt apy ance ale 
« DODGE REPORTS, \ 
pect ror af ar 
new apartment buildings, banks, hospitals 
schools, churches, theatres, homes, factories 


‘ 


DODGE REPORTS cat 


ale th gt fit new 


----—— MAIL THIS COUPON ----- 
! ves 


Appliance Sales ew truction. Without cost 


wa to know at t the profitable 


bligat show me h . se DODGE 


REPOR my business 


F.W. DODGE 


~ 
F. W. DODGE CORPORATION 
Profitable Business ’ weet, New York 18, N.Y 


! CORPORATION 


Se ee eee 


NEW POSITIONS 





Electrical Mfg. Co. LaSalle Lighting Products, Inc. 


R. C. PIPER, 


n made 
Lighting 


have full 


and sales 


Nail lamps 


International Harvester Co. 


American Central division 
Avco Mfg. Corp. 


' 


JEANNE HOMM 


Proctor Electric Co. 


Magnavox Co. 


MARY R. RIEDEL 
Perfection Stove Co. 


MERCHANDISING 





Zenith Radio Corp. 


se! 





‘leolator ya we E 
| ‘dnt answer 
fd the ight answe 


H Mel ag n° Ne Questions and answers have built Estate ranges, Questions concerning 
t ‘ ‘ everything that range users may require or desire; answers in the shape 
we of advanced design, sound engineering and inspired styling. 

Sa: : reg That's why an Estate range offers a standard of performance, practical 


advantages and eye-stopping good looks that make sensational appeal 


at the point of sale! 


And when it comes to assuring top oven performance and economy of 
operation, Wilcolator supplies the right answer: On Estate gas ranges, 


as | t Wilcolator’s “Uniflow” valve — with greater flow capacity than any other 
' - oan nak rind ee am a gas range control assures fast preheat and precise control of cooking 
f eg Ar al sa temperature. On every Estate electric range, a Wilcolator electric control 
— a 7 i sa bene : ae maintains exact oven temperatures, so that peak efficiency is obtained and 
fix rmer re 1 maintained, And from the service viewpoint, Wilcolator’s provision for 
dove 7 p ' ah replacing bellows assemblies without disturbing piping or removing the 
r ) i \ H control from the range, means avoidance of costly service calls more 

" . M profit for you 


Wilcolator-controlled Estate ranges, in a word, have “all the answers" 


. . } ; 
provide precisio? COUR nga f 


Appliance Mfg. Co. 


1 touch of the finger tips. 


And that’s the tip off: For top value that gives you an outstanding 









SOME WELL KNOWN GAS RANGES USING 


WILCOLATOR FOR PRECISION CONTROL 


Autocrat 


1. Zehner and C. O. Nelsor profit line, look for the name “Wilcolator” on the control 
n r . \ M 
| Mr. Ze N { we 
< New i < Ate 4 { Ne 

vill have the W ESTATE GAS RANGE 
t 

Wilt ( —_— MODEL 5034 Wilcolator 
ha Dee 4 € ta c ¢ CONTROL 
nta € Db washie 

Ca i c 


Wilson Refrigeration, Inc. 


territories of \W n Refrig 
era Ir ave be 
<a terri I ity 
dire Actory re I 
ne iles est 
( th a 
lir : A 
n M 
a : 
< P 





Hoover Co. 
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Coleman 
Copper-Clad 
Crown 
Detroit Jewel 
Enterprise 
Estate 
Garland 
Grand 
Hardwick 
Hart 


Kalamazoo 


Maytag 
McClary 
Norge 
Prizer 

Real Host 
Roper 
Royal Rose 
Tappan 
Universal 
Welbilt 
Wincroft 
Western Holly 









































Wilcolator 


COMPANY 








Elizabeth, New Jersey 
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when MEN buy, you can sell UP, 
with FIBERGLAS* Insulation 


Men swing the balance in an 
important, ever-increasing per 
centage of major appliance pur- 
chases. But, you've got to sell men on the 
more technical features— features that will 
give them a better return on their hard 
earned dollars. Construction, operating 


mechanisms, and insulation —Fiberglas 


Insulation—sell the men 


* 


How to SELL Men! 


- at MEN have a at 


Sound, durable construction 
»perating mechanism 


Manutacturer's know-how 


. 
® Reliable 
7 
. 


Fiberglas Insulation 


Fh iBERGLAS IS IN YOUR LIFE...FOR GOOD! 


Men and women recognize already the 
top quality of Fiberglas Products. They've 
seen Fiberglas in many forms bring com 
fort to their homes and profit to their 
offices and factories. So this previous 
acceptance gives you a strong lever to 
sell UP your quality lines made with 
Fiberglas Insulation. 


OWENS.CORNING FIBERGLAS CORPORATION 
DEPT 104-C, TOLEDO 1, OHIO 


owl ORNIEN ( 


FIBERGLAS 


APPLIANCE INSULATION 


ba | { 


19 


cn 


2 
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ELECTRICAL 


DEPARTMENT 
STORES 





St. Louis Store Appoints 
Mossotti to Radio Post 


Lesser Succeeds McKeever 
In Wise Smith Position 
t 1 B 
ros Memphis as 
McKeever at Wise 
( Mr. Mc- 


isewares 


Paris Co. Announces 
Kitchen Promotion 


Sibley, Lindsay & Curr 
Promotes Caparco 


‘ 


Tracy Gets New Position 
At Shillito’s, Cincinnati 


St. Paul Store Names 
Magnuson as Buyer 


Eckert Succeeds Dooley 
At Sattler’s, Buffalo 


Famous Barr Promotes 
Aquadro to Buyer 


MERCHANDISING 











Forms for the 
Short-handed Dealer 







Wallace-Johnston, Memphis, 
finds they help salesmen 


avoid extra paper 









MERCHANDISING 
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lsh and then 

ave m ask yo ef OF 
“<=  INLAND’S 
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ept > firn 
ird on rranty 

a year and the éé 59 
ss'xsom “MAGIC TOUCH 

the warranty per 
, cos 
¢ 


Expect Inland’s new “Rock-Out” feature to increase your profits in 1950 











qin 
Vite lie the Magic Tech lay 
_ 44 hee bet oa top 























ey 


| & mre cae - 
| cow cent MOV? & rea 
[sears Mog lesred 


ICE CUBE TRays 


ee ere er fen en eed 





This advertisement will pre-sell your prospects 
on the amazing new “Rock-Out” feature of 
Inland “Magic Touch” lee Trays. They'll see 
how lifting the lever and rocking the grid frees 
one, two, a row or a whole trayful of big, 


sparkling ice cubes! 


Similar advertisements will appear in the 


Saturday Evening Post and Better Homes and 
Gardens throughout the best refrigerator sales 


months. Take advantage of this powerful sell- 


4 
. 
. = 


“3 
1) 





SAME PRINCIPLE AS 
TOASTER 


New refrigerators fully equipped with Inland “Magic Touch" 
ice Trays give your customers complete ice convenience 


| Magi Touch’ lee Cube Toys 
yy ERDAND 


INLAND MANUFACTURING DIV., General Motors Corporation, Dayton, Ohio 







ing force. Give actual demonstrations of the 
new “Rock-Out” feature. Show how it adds to 
the already marvelous convenience of “Magic 
Touch” Trays. You'll sell more refrigerators! 


And don't neglect replacement sales. Sell 





“Magic Touch” Trays to replace outmoded, 





inconvenient trays. Quick profits... on easy 





sales that lead to later refrigerator sales! 





Yes, you can count on Inland advertising to 






increase your 1950 sales and profits! 


















LEAGUE ACTIVITIES 





eres abrandnew ’ 


Memphis Dealer Group 
installs New Officers 


ARMSTRONG 


Radio-TV Group Forms 
In Endicott, N. Y. 


Rad 
been organ 
tandards of 
installation. 
Walter Por- 
Hauke, 
Little, 
Theodore, 


» and 


Charles 


ly aS Wayne 
(A: Yh A ! a. 
‘ AGT a) AW et 


ah ice-president 
he ae va + eee 
Ap) ay VA, 

ld ae i! yah VE 

tel aaah ah ches 


Hake Begins 20th Term 
As President of Group 
Will ary H ake 
) yt a n as 
Dealer 


clude 


+ ted 


pres dent of 
NM. Ue) 


Other 


has been ele« 


Electrical 
fhicers 


t) c 
in 
Walter Cole, ident; 


vice-pres 
and I aw- 
In his 


ported 


secretary 
treasurer 

Hake re 
program 


adequate 


valve handle 
is concealed 


To turn on the 


Made for 


This is one of the safety features of thie new Radiant Circulator 
gas, it is necessary to first open a little side door to get at the handle 


AGA 


Weisser Made Manager 
Of West Penn League 


any gae25,000 BT. approved. The air shatter is especially designed 


to resist dust closure tendencies. Finished in brown vitreous enamel with maple 


trim. Dress guard and reflector are chrome. Built in the traditional Armstrong 


manner, the Model 925-R is good to look at, will produce healthy heat and last for 


many years. 19° high, 19° wide, 11” deep 





TODAY’S 

BEST BUY IN 

PORTABLE 
“™ IRONERS 


— ) 





Weighs ouly 
baked 


Motor is entirely enclosed in 21° roll. Thermostatic heat control 


Chicago Association Opens 
Extensive Range Promotion 


anywhere in the house Finished in gleaming white 


I’ri ed for 


pounds, easy to carry 


enamel! and chrome volume selling at 


$49.95 retail 


Slightly higher west « tockies at I | \ 


Order 


from vour ] 


discounts 


DEPEND ON IT! 


IT’S THE BEST 


OpuCcTS, INC. 
7 OF ITS KIND 


of Quality Products Since 1899 


Huntington 12, W. Va. 


MARCH 1950 


Milwaukee League Elects 
Pittenger as President 
nger has been elected 


League 
Mann 


ectrical 
with W. A 
lent. Nels 
hosen secre- 
and T. 
treasurer 
Mann were 


i £E. 


ef 


}] 


ar 


Grand Rapids Dealers 
Elect Otto Benjamin 
Otto 
W aard 
Mich 


lent of the 


C. Benjamin, head of De 
Electric Co., Grand Rapids, 
! re-elected pres 
Grand Rapids Radio 
and Appliance Dealers Assn. Other 
offices include: R. E. Greeley, vice- 
president; Carl C. Huber, treasurer 
Paul S Bond secretary; an 
Cc. H. W. Merrill, C. J. Boster and 


Ja r, directors. 


as been 


Ostrande 


Dade Dealers Association 
Name Armer E. White 


Armer E. White, Lowry Electri 
»., has been elected president of 
e Dade Appliance and Radio 
Ass Miami, Fla. Other 
ele James W 

ice-president, and 


itive secretary 


Dealers 


ted were 


Kansas City Association 
Installs 1950 Officers 
Yale Witschner has 


gS lectric 


been ele 
Assn 
theers 
C. Myron 
K. G. Gillespie 
hn E. Launde 
Anderson; board 
Puckett, Fred | 
wa 5 \ 
} 7 
Pr 


ale 
pre le 
K Cit her 


ansa 
ude v 
Lytle, Al ns, 
. 2 Wevwert ar J 
' asurer 


dents 


rter. 
Sholders, 

G. Roush, 

Tr. Lewis Ton: 


‘and John We 


Henges Elected President 
Of Cleveland League 


Shortened Names Adopted 
By Los Angeles Group 
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Water Systems Month 
Scheduled for May 
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Scheduled Meetings 


NAT'L RURAL ELECTRIFICATION 
ASSN. 

Hotel Stevens 

Chicago, III 

March 6-9 


NAT'L ASSN. OF WATER CON- 
DITIONING EQUIPMENT MERS. 
Annual Meeting, Hote! Sherman 
Chicago, II! 

March 7-8 


EXPOSITION OF ELECTRICAL 
PROGRESS 

Kansas City Electric Assn 

Municipal Auditorium, Kansas City 

March 8.12 


NAT'L ELECTRICAL MERS 
ASSN 
Winter Meeting 
Edgewater Beach Hote 
Chicago, Il! 
March 13-16 


16TH EEl SALES CONFERENCE 
Edgewoter Beach Hote! 

Chicago, Ill 

April 4-6 


NAT'L APPLIANCE SERVICE 
ASSN 
General meeting, election 
Detroit, Mich 
April 12-14 


SOUTHEASTERN ELECTRIC 
EXCHANGE 
Annual Conference 
Greenbrier Hotel 
White Sulphur Springs, W. Va 
April 12-14 


APPLIANCE PARTS JOBBERS 
ASSN 


General meeting, election 


H 


Apr 
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Sold!...to the lady 


who was 


5 “ t 
ha sr s i t ‘ | 
" ‘ ‘ : emplove 
‘ i s whe emod 
; t it t ‘ 
t i itcl . Sales prod 
4 
(yiv les a ws i gett 
edge o1 , mpetitors—by mod 
t ing your store with an attr active, 
nviting store front of Pittsburg! 
Glass and Pittco Store Front Meta 
Moder ition Is t t an expense 








Store fronts 
and Interiors 
by Pittsburgh 





y, 














PAINTS 





PITTSBURGH 
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GLASS 





ee 


just looking 


! atin t | . 
* .* 
‘ SS And be sure t ! (v » \ 
. \ } 
} h wb wil \ node be «-) 4 
, . 4 »~ 
side and out, It’s the Mete mod ce a 
» that pays the biggest div ‘ . ™ 
nds in increased sales. If you desu 24d) | 
, ’ \\ 
terms, thev can be arranged through ? LA \ A \ 
e Pittsburgh Time Payment Plan t | } 
> ‘ \ 
Ask vour architect about Pitts i Vy > \ \i /74 
urgh Products. He ts famihar with ANI" es i \ 
7, \ } 


ed leaders and will se« 


, i ' . ¢ 
a well planned, econom 7 


hese recorpni 


th it vou get 


" 
il design. In the meantime, write for 
J 1 
\ 
ne of our tree descriptive booklets on " 4) 
store modernization Just marl the I 4 


uipon below 


SHOW YOUR WARES! The “open-vision” front of this attractive appliance store in 


Baltimore, Md. lets passers-by see the entire store interior ond the merchandise 
t+ sale even after closing time! The attractive, modern front is of colorful Carrara 
Gloss, Polished Plate Gloss, Pittco De Luxe and Pittce Premier Metal, and Herculite 
Doors. A sparkling front like this will bring more customers to your store, too. Archi- 
tect: A.C. Radziszewski, Baltimore, Md 


CHEMICALS - BRUSHES - PLASTICS 










oo ee Be & e COMPANY 
















Priced To Sell An EXTRA Market 


The Summer Breese Dryer is the lowest-priced family 
size Guiomatic clothes dryer and i plugs into any 
outlet. draws only 1280 watts. It's Taylor Made to give 


you a big new appliance marke! 


& x J 
~ 


Tay i 


SUPAMER BREEZE 


DRYER 


+1 39” 


Sh@htly higher 
in West 





Features To Sell In ANY Market 


. e@sy on clothesno rough-and-tumble. no lint 
. Sun-Lite ultraviolet lamp with automatic safety 
switch . » safe infra-red heating units . + twin 
pressure blowers 
heat switch . 
open end haagers 


Gufomatic timer, separate 
. Easy Slide rustproof drying rack. 
. white baked ename! finish 

. Cabinet ?7" wide, 24° deep, 36" high to sorting 
counter. 


THE TAYLOR CORPORATION 
o ° 


ALLIANCE HI0 


ie 
Point out 


this important 
safe ty assurance 


\ to your 


customers 


SAFE ELECTRICAL CORD COMMITTEE 


Eow 44% St. New " ‘ 


DISTRIBUTORS APPOINTED 





Deeptreeze Division 
Motor Products Corp 


Tubbs Electric Co., Inc., Spokane, 
Wash t 


Emerson Radio & Phonograph 
Corp 


Charles S. Martin Distributing 
Co., Atlanta, Ga., et t I 


a 


Lewyt Corp 


Raymond Rosen & Co., Philadel- 
phia, Pa., , te 1 


Mitchell Mfg. Co 


Mitchell 1 ai 
ive beet apy nted. 
Simon Distributing Co, Washington, D.C 
|. Feldman Co., Providence, R. | 
Appliance Distributing Co., Columbus, 
Ohio 
V. J. McGranahen Co., Toledo, Ohio 


Noblitt-Sparks Industries, Inc. 


Three new theasterr di 
Arvin appliances 

acc have been announced 

L. Perry Co., 813-21 Ninth Ave, N. W 
Nashville, Tenn 

Moore-Handley Co., 27 S. 20th St., Birm- 
ingham, Ala 

Economy Auto Stores, 1130 Bankhead 
Ave, N. W. Atlenta, Ga 


J 


RCA Victor Division 
Radio Corp. of America 
Morley Bros vit } ur Y t 
Saginaw Detroit and Grand 
Rapids, i een appoint 
tor for RCA Vict 


r 


International Harvester Co 


R. P. McDavid & Co., Inc., Birm 


ingham, Ala., ‘ na 


Florence Stove Co. 


R. P. McDavid & Co., Inc., Birm 
ingham, Ala t nte 


Capehart-Farnsworth Corp 


Harger & Biish Co, Des Moines, lowa 
Texas Wholesalers, Inc, Dallas, Tex 


MARCH 


York Corp 


Rene M. Jacobs C« c 
26th St.. New York Cit) 


Hobart Mfg. Co 


\ 


8. A. M. Distributing Co, Inc, 106 E 
Fourth, Covington, Ky 

Bickford Bros. Co, 1209 Broadway, Buffalo 
12,N.Y 

Cartmeli Co, 1948 N. Limestone St 
Springtneld, Ohio 

Gambill Distributing Co, 117 Ninth Ave 
North., Nashville, Tenn 

Greene Hardware & Supply Co., Inc., 703 
11 E. Market St., Kingsport, Tenn 

Nunn Electric Supply Corp, 105 Polk St 
Amarillo, Texas 

Pittsburgh Products Co, Reedsdale & 
Fontella Sts., Pittsburgh, Pa 

Plymouth Electric Co. 393 Chapel St., 
New Haven, Conn 

Prudential Distributors, Inc, $. 151-153 
Stevens St, Spokane, Wash 

Republic Distributing Co., 19-25 LaGrave 
Ave, $.E. Grand Rapids, Mich 

Socks Electrical Supply Co, 605 S. Main 
St., Akron, Ohio 

Shobe, Inc., 1117 Union Ave., Memphis, 
Tenn 

Siebert & Willis, Inc, 149 N. Rock Island, 
Wichita, Kans 

Teldisco, Inc, 444 William St, East 
Orange, N. J 


Holcomb & Hoke Mfg. Co., Inc. 


Raybro Electric Supplies, Inc., Tampa 
Fla 

Englewood Electrical Supply Co., Chicago, 
HW 


Magnecord, Inc 


Cal Fischer, Inc, New York, N. Y 

Freck Radio & Supply Co, Asheville, N.C 
Hygrade Radio Ltd., Vancouver, B. C 
Lew Bonn Co., Minneapolis, Minn 
Walker C. Cottrell, Jr, Richmond, Va 
Electronic Art Studios, Wadsworth, Ohio 


Sylvania Electric Products, Inc 


Electrical Wholesalers Inc., 
Atlanta, Ga., n apt t 


Coolerator Co 


Arnold Wholesale Corp., 5209 
Detroit Ave., Cleveland, Ohio., 
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Range Installation Costs Down 
From Last Year, Hotpoint Says 


Survey indicates that range market 
lies largely in medium income group 


. ’ 
iring Costs 


Other Data 


Royal Inspection 


GENERAL MOTORS’ mid-century motorame at the Waldorf Astoria in January drew 
ts share of out-of-the-city dignitaries as well os thousands of New Yorkers. Inspecting 
the Frigidaire exhibit ot the show are the Duke and Duchess of Windsor, Alfred P 
Sloan, chairman of the board, General Motors, and rodio commentator Henry J. Taylor 
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in these bins 


are Parts FOR ALL 


WASHING MACHIN 
YOU SERVICE 


One source of supply .. . one order . . . one bill to pay for 
genuine parts for ALL washing machines when you order from 
the authorized Association jobber in your vicinity, listed below. 
Equally important is the prompt and efficient service you can 


Rive your customers on repair work. 


This arrangement is made possible through the cooperation 
of the washing machine manufacturers. They recognize its 
importance as an invaluable service, assuring them that their 
products, in the hands of customers, will be kept in perfect 
running order, avoiding delays in waiting for replacement parts. 
The time you save through this “one-stop” source of supply 


means additional profits for your service department. 


Ask your Association jobber to put you on the mailing list 
for Service Fax. 


APPLIANCE PARTS JOBBERS ASSOCIATION, INC. 
A National Organization Executive Office, Detroit, Michigan 


YOU WILL FIND THESE BINS IN OR 
NEAR YOUR CITY AT THE FOLLOWING 


ASSOCIATION MEMBERS — 
ee: 


Mester Electric Shop, Selt Loke City Moreley’s Washer Ports, Buffalo, New York 

Uteh Pearse! Applience Corp, Cleveland, Otic, end 
Akron Washer Ports Co, Akron, Ohio Detles, Texas 
Allied Electric Appliance Ports, inc, Phile D J. Phelen Sons 

deiphia, Pa Newark, N 
Americon Electric Weosher Co, Clevelond Precision Parts Co, Akron, Ohic 

Ohio Pritchard Electric Co, Oklahoma City, Ole 
Appliance Ports Co, Indianapolis, tnd R ond S$. Ports Co, Milweukee, Wisc 
mo = Service Co., Seattle ond Radio Electric Service Co. of Penne. Phile 
Arcend’s, Hertford, Conn g oe “< x c 
Cooper Wesher Ports, inc, Sioux City, lowe etrigeration Equipment Co ‘enses City 
Detroit Applionce Ports Co, Detroit, Mich Me, Wichita, Kon, and Topeke, Kon 
Electric Appliance Ports, Waterbury, Conn Refrigeration Supply Co, Merrisburg, Po 
Finch’s Washer Ports Co, Grand Rapids, Mich Refrigeration Supply Co, Richmond, Vo 
Good Housekeeping Shop, Boston, Mass Cc PY Roberts Engineering Co., Springfield 
Gopher Applience Co, Minneapolis, Minn ass 
Home Electric, Inc, Youngstown, Ohio Servell Ce, Detroit, Mich 
Walloce Johaston Appliences, inc., Memphis Shend Redio Speciaities. Flint, Mich 

Tenn The C. W. Smith Co, Chicago, il! 


Roy jones Wathing Machine Ports & Service Starr Elect: 
te. Benen, Cab t Electric Supply Co, Houston, Texes 


CE. Sundberg Co, Chicago, iti 

Keystone Wosher Ports Co. Philedeiph ao, Pa 
Klinker Brothers, Cincinnati, Ohio z anaes Inc., Washington. 0 C 
per-Cone Agptionce Ports Ce.. $¢. Louis, Me ash Machine Ports & Soles Co, St Louis, Mo 
w L. Mey e inc, Portiond, Oregon Washer Ports & Service Co., Pittsburgh, Po 
Midwest Applience Ports Co, inc, Chicago, Weoshing Machine Parts Co, inc. Los Angeles 

ii Calif, Son Frencisco, Calif, ond Sen 
Minnesota Appliance Ports Co, $¢ Poul, Diego, Calif. 

Minn Wyner Ports and Service Co, Rochester, NY 


Mew York, New York ond 
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25‘ a day or an hour 
SELLS- 


eTVv 


@ Refrigerators 
@ Washing Machines 
@ Furniture 


@ Other Electrical 
Appliances 


with the 


A.B.T. 
COIN 
PAY 
METER 


— | $695 


~~ PAY METI rT) INustrated titerature in smal! 
' ot . and proven merchan lots 

dining hetp te avail 

able epen request 


The ONLY teow covt 
completely automatic 


coin pay meter on the market! 





COMPLETELY A MA 
ORDER YOUR SAMPLE TODAY 


A.B. T. MANUFACTURING CORP. 


Gener al Offices and Factory: 715-723 N. Kedzie Ave Chicago 172, til 


FOR OVER 31 YEARS— 


Tea ee i ee ee ee ee 


ANTHONY 
\!FT GATE 


HYDRAULIC 


THE 
FIRST 
~~ TRUCK LOADER 


r W Cuts Delivery Costs 50% 
ie Practical * Foolproof + Time Proved 


rst 
rst 
rst im some 
rst 


trot at left * Write for literat and prices 


ANTHONY COMPANY 
Streator, Illinois 

















Appliances in the Magazines 


WOMAN'S SERVICE GROUP 


Women's Home Companion 


HOME SERVICE GROUP 


House Beautiful 


Good Housekeeping 


Kit 


House & Garden 


McCall's 


Ladies Home Journal 


American 


Parents 


Better Homes & Gardens 


Household 


True Story 


Family Circle 


FARM GROUP 


Successful Farming 
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These units offer volume sales opportunities 


Country Geatleman 


...every small business is a prospect! 


Farm Journal 


rfl, 


“Teletalk 


at6 US Pat Orece 


SERIES 600 


q@ MASTER STATION 


Home Economics Group 


Forecast 


For a master station 
and five substations 


« 39950 im 


Priced within Reach of Everyone 


r 


These Webster Electric units are quality prod 
ucts with clear distinet tone; they offer an Other models available 


excellent intercommunication system for small for larger businesses 


busine SACs, 


Hill & Knowlton 


Phis market has no end of prospects small 
Retains Eloise Davison 


stores, doctors, dentists, law vers parages, super 
service stations and many others. It is not 
expensive and installation offers no problem. 
Phe Series 600 gives you a real opportunity for 
some mighty fine turnover: in addition it opens 
up prospects for larger installations. You will 
find it an excellent addition to vour line. Check Teletalk offers a complete line of inter- 
now on adding to your sales volume by handling communication with a wide selection 
*Teletalk.” of units to meet all requirements, Send 
°1f fewer eudupatlene eve vequived, the gvian't forcatalog describing the complete line. 


ss installation 


WEBSTER \\/ ELECTRIC 











400 ew k lé © Addre i e 


“Where Quoliry ts @ Responsibility and Fair Dealing on Obligation” 
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SO: reasons why Two Distributors Shere _ 


‘when you oelt SEW-GEM 


], Easy TO Seu 


Your customers want and need the 
muxiern, exclusive Sew-trem tea 
tures the right snd bobbin 
silent synchromat: dvewe aml the 
sensational new “Sasie’’ full retary 


miracle hook 





ONCE SOLD — 
2. STAYS SOLD 4, PRE-SOLD FOR YOU 


Suey Sow-Gan -_ . . Fach week more than 49,000,000 


rad tet rear “> w-C 1 
hed customer ancl a bxxnoster for : | ers hear about Se vem 


ver six highly rated network pro 

Krams Stop the Music, Queen SALES AWARD for attaining the highest percent of industry sales for ironers in the 
For a Day, Sing It Again, Bride nation during 1949 is accepted on behalf of Northern Supply Co., Seginaw, Mich., by 
) ll gn, a %. cory Sng Horry Warren, right, sales manager for the firm. Hal Biddle, general sales manager 
hes al cooperative advertising plan for lronrite, Inc., presents the bronze plaque while regional sales manager Jack Moore 
foe vou stonds by. The G. J. Timmerman Co., Davenport, lowa, received a similar award for 
gaining the highest percent of its 1949 annual sales quota 


thes superior machine Thats be 
cause Sew Crem users enpoy depend 
able sohnnth continuous sewing 
with the new Miracle Hoot ns 
guaranteed not to lock, clog of 


jam ever 





3. LESS EXPENSE 5. EXTRA VOLUME 


When you handle Sew-Gem you 


Appliance dealers find Sew-Gem is 
the one machine they can afford to 
get behind and push because it is 
mechanically superior in every re 


spect, easy to sell, and stays sold Hotpoint Refrigerator 
Plant for Chicago 


spend your time selling—not serv 
ing, thanks to the marvelous sim 
plicity and meadern fool-proofed 
Sew Gem mechanism 


METITItititiiiiiiti tt 


dels 


WRITE FOR COMPLETE DETAILS Rock Isiend, lilinols 


Heller Succeeds McQuiston 
In Duquesne Light Post 


on 


home 





NEMA Elects Blakeslee 
To Board of Governors 


tae eococacees. tarevess wee COnmnmectrons - : 
*" H ( 


CONTRACTORS’ CHOICE FOR OVER 26 YEARS 
Just strip wires and screw on IDEAL “Wire-Nuts Admiral Aim: Bigger Share 


that's all! Makes wire connections twice as easy-——ten : . 
times faster'——when running circuits, hanging fixtures Of Appliance Business 
et Safle for a lifetime precision-built “Wire Nuts” 

ant pull loose of shake loose Bakelite lifetime shell W 
keeps sharp wire ends covered Be safe, be sure and . 
st coste—insist on only genuine IDEAL Wire- Nuts” 

Millions in use. For all wires from 2 No. 18 up to 

4 No. 10 


Sold through America's Leading Distributors 
IDEAL INDUSTRIES, Inc. tn, ‘ t 
1037 Perk Ave {DEAL ; firm, told a vent Motorola-New York Names 


Sycamore, Illinois Millman for New Post 


SEND ME PREE SAMPLES IDEAL WIRE-NUTS 
NAME 


COMPANY 
apoerss 
city TONE State 
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l 
‘coc rehel Hottest et a 
Adopts, “Creed ie he in the Business 
ey 


YOU CAN RUN THIS PROMOTION 
T FULL PROFIT 


/ d with purchase of _—_— 
A AMERICA’s NEWEST REFRIGERATOR 


derway 
duction Gets Un 
i. New Sewing Machine 


+ BE! Dy; Beauileful! Fit the Buy! 


LOOK ar ALL THESE 

: Dttuxe FEATURES 

, - * eieme tanpeseanes foe 

' r r f r ; ve ~- i . * Aaa Interior Fleed 

American Central Shows Aire through Go See = ~~ 

New Four-foot Freezer . tr st *femtigns Tere Aree 
Mevleten 


* New Seated (oi 
t 


Statesman Inspects Television Factory 
ate 


* Acid? 


This Your 
Biggest Refrigerator 
Profit Spring wit 
This Presteline 
Promotion 








AMERICA’S NEWEsT REFRIGERATOR 
Wire/ Write/ Phone 
PRESTELINE DIV. + LEESON step PRODUCTS, Inc. 


Shore Drive; Chicago 11, Illinois 
Retrigerators, Ranges, Gas Heaters, 
Water Heaters 


ED VisiTo P f duction line DRESS HERE 
, t ts IND AD 
DISTINGUISH Gtion'’s television pro 
R to the Philco Corpor ie He 
- wees wo “we Henri Spook, president of the a v Me sembly of the 
a : ‘ With him is William Balderston, president of Philco 
cil of Europe ' ' 
Counc! ¢ 





c H 1950 
S G MARC 

“7 A MERCHANDISIN 

ELE RICAL 








America’s Best Buy artim iene’ [ toternade wrestng 


New data on the ownershio of Television has apparently done 
° . oo t » than revive wrestling in 
if) Juicers 
« \ 


NEW/UICE-0-MAT 


NEVER BEFORE A SINGLE ACTION 
JUICE-O-MAT UNDER *5” 


This new fully enclosed 
SINGLE ACTION JUICE 
O.MAT with gleaming 
chrome top and handle is 
the BIG news in the Juice 
Extractor held. A half-curn 











of the handle raises the top 
A half-curn forward gets the 
juice no seeds, 00 p 


and no bitter rind oil! 4 oabiel fi 1? ras ! 4. , ap : 5 . 
Place your orders NOW! ’ ene c Alr t ‘ percent t Bigger Line, More Ads 
y- trified ve bat ; For Carrier in 1950 
onty (tthe ; gainst only 12 percent on tape 
Orange Juice gives you all “a : 1 tars oug . same wont ms . ' we ” = 
the flavor, all the health! 


NEW 
LOW PRICE 


$ 


Blan gag 
CHROME 
TOP AND 
MANOLE 


CAT. No. 462 
Bases in white, red, of 
vellow baked enamel 


———" Other colors on request 


Rival JUICE-O-MATS Appliances, Video Shown 
A JUICER FOR EVERY POCKETBOOK! Sneed Sena Sane 








and televis 
MAT ; 





Telechron Makes Replicas 
Of 50,000,000th Unit 


,oor FO 


‘ 
vocal Ae” 


turday Evening Post 
@ Ladies Home Journal 
@ Good Housekeeping 


OVER 33 MILLION READERS 


weitt To 


Ce ee ee 
canesas cory 
mrssoue: 


MARCH 1950—ELECTRICAL MERCHANDISING 





Gibson Crosses the Border 


BECAUSE: THEY ARE HIGH 

QUALITY FANS WITH NEW 

FEATURES BOUND TO BE 

POPULAR—TOP PERFORMANCE 

CONCLUDING AN AGREEMENT licensing the Bedord Co, Ltd, to monufocture 
Gibson refrigerators in Conoda are these officials of the two companies. Seated ot 
the center of the table is Edouard Roy, Bedard president. To the right is Charles J 


Gibson, president of the American firm. To the left is Thomes Z. St. Laurent, Bedord 
general monager 


—GOOD LOOKS—PRICED RIGHT 


Silex Guarantees Sales 
On Its New Assortment 





Upper Lelt—24” window fan—cabinet or non- 
cabinet—for outside or inside—-business or homes— 
water proof motor—a natural for complete ventila 
tion of today’s small houses—universal applic ation 


practically climinates installation cost 


thove-——A 1950 leader—a low priced, two speed, 
16” and 20° window fan with big air deliv 


ery—attractive and quiet 





FULL POPULAR PRICED LINE 
Animated Display en 


enh i ar 


Over thirty models belt and direct driven 
fans, automatic shutters and controls, for all 
popular uses-—also large and small cen- 


trifugal blowers 


ATTIC FANS 
ATTIC-PAKS 

EXHAUST FANS 
PORTABLE FANS 
WINDOW FANS 
CENTRIFUGAL BLOWERS 
ACCESSORIES 











Hotpoint, GESCO to Build ‘ 
Model House of the ‘50s } ~~ . DISTRIBUTORS 
Universal Campaign Opens . o i santana 
niversa ampaig pe CONTRACTORS 
During Housewares Week : DEALERS... 


PLEASE SEND FOR NEW CATALOG 


SCHWITZER-CUMMINS COMPANY 
VENTILATING DIVISION 


} 
1125 MASSACHUSETTS AVENUE 
INDIANAPOLIS 7, INDIANA 
ENGINEERS AND MANUFACTURERS 


of Gline a yous 


M 
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THE ECONOMY SIX 


WALK-IN-ETTE 
“METAL LINED COOLER” 


For Complete Information Write or Phone 


UNITED REFRIGERATOR COMPANY 


Hedson, Wisconsin 











FACTORY REPRESENTATIVES 
WANTED 


National manufacturer of well established line 
of electronic products including television, re- 
quires the permanent services of several well- 
qualified factory territory representatives. These 
men will headquarter in the territories listed 
below, calling on distributors and dealers. Salary, 
expenses and attractive bonus policy commensu- 
rate with ability and development of markets. If 
you live in or near any of the cities listed and 
desire to join a hard-hitting organization destined 


to go places, write Box RW-2428 


TERRITORIES OPEN: 


Detroit area Minneapolis area 


Cincinnati area Boston area 
Cleveland area New York City area 
Dallas area Atlanta area 


St. Louis area Pittsburgh-Rochester area 


Philadelphia-Baltimore area 








Advertising Must Be Baited 


No ad is good unless it catches the people 
who are prospects today, says Ted Peters of 
the State Distributing Co., Grand Rapids 


nterested T} 


rt 
i t 


ng work 


Believes in Bait 


SALES FISHERMAN Ted Peters claims thot 
the advertising hook must be properly baited 
if it is to pull in theose prospects who ore in 
the market between sunrise and sunset 
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Another 


CONCO) 


PROFIT-MAKER 


For You 





The Sensational, New 


CONCO 


PORTABLE 
ELECTRIC RADIATOR 


iW} 


i 





RETAILS 


Regularly at 


$22.95 


4500 BTU 





Provides quick 
abundant heat where 
and when wanted! 


OUTSTANDING FEATURES 
SAFE Gee oe wot, con 


Fully enclosed heating element. Even 
at full heat unit will not cause a 
serious burn if touched 


FAST Begins heating as soon 


as plugged in. Consumes 

1320 watts, A. C. or D. C., emitting 

4500 BTU's per hour, the equivalent 
of 1834 sq. ft. of steam radiation 

Weighs only 28'2 


LIGHT pounds. Easily port 


able, nicely balanced. Compact, size 
23” x 7” x 19". Smartly styled. 


ECONOMICAL 


Costs approximately 2 cents per hour 
to operate (average rates). Saves on 
regular fuel in spring, fall, through 
winter 


101 HOME USES 

































@®@ IDEAL in. nursery 
bath, « porch, in base MMM 
mem, bedrooms, laun f , 














dry, playroom, cottages, 
workshop. RIGHT | eae | 
Convement Carrying J { 
handle Ids over to fil ru 
Jouble as handy drying f 
rack 

WRITE tor complete informanon oa 


this Outsranding cew product 


CONCO ENGINEERING WORKS 
Division of H. D. Contey & Company 
Mendote 








Hlinois 











AFFILIATES 
CONCO MATERIALS HANDLING DIVISION 
Cranes Hosts 
NCO BUILDING PRDUCTS, IN 
‘ x T e 





ELECTRICAL 
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at cost 
’ ’ ue 
g tha 
‘ y ‘ t 
3 us de 
A ent v once 
tte v A rw h 
} iV 
) | day 
’ “7 toms 
example « etter 1a 
yp pack ize Valet 
r Day An offer to ce at any 
¢ e or place is often very potent 
e getting the : ne 
vith which t rprise the 
ef ly. During the 30's this 
t was big closer with a Midwest 
Night delivery, they called it, 
t dr —¢ erchandise 
e exact nute t ly wanted 
; t } Tie 
elebr tie-wps. Mary Garden, the 
pera singer, used to aut wraph pianos 
which were sold as t ano that 
Mary Garden use The ice box that 
a movie star got his beer ut f, the 
waffle iron that baked a cinema 
tress, all have glamor appeal that 
eople like to brag about. Hollywood 
perpetually selling diamond rings 
hat were originally worn by so-and-so 
umous beauty. Some folks think 
’ ? 
ental dea I liotic for a dealer 
tock rented out, but 
1 can get a sure-fire 
e that can afford to buy 
‘ ak trie ¢ 7 
" 
f Le wess Peopl 
b that t ei t ! 
i is gone s by 


ind the like I s made t 


ingle ilways an attraction 


(mis i 1 towel tlered 
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Something Newer and Better 


IDEN 550-fiEKo 


SIZE BEFORE 
QUILTING 72°x80" 





















46 ow 


*® $43 per doz 


ALSO 54” x 72”. 





PER DOZEN $37. LARGE LOT @ $35. 





Here is a noteworthy, trustworthy, advance 
in FURNITURE LOADING PADS. IDEN 
PADS ore sewn every three inches in both 
directions. This produces a fully quilted 
Pad, which in effect is made up of 550 
PILLOWS, each three inches squore. These 
cotton-tilled pillows (sandwiched between 
covers of 3.95 Drill) drape to fit every 
curve, corner and contour of the load 
Deliver your Refrigerators, Deep Freeze 
Units, Gos and Electric Ranges, Television 
Sets, Rodios, Washers, etc, in perfect con 
dition. Prevent mars, dents, and scratches 
The money you save in returned merchon 
dise and repair costs will moke the cost of 
your IDEN 550-PILLOW PADS insignificant 


IDEN 550-PILLOW PADS are pleasing in 
eppeorance also. They are Brown on one 
side ond Green on the other. Your firm 
name will be silk-screen printed in white on 
eoch pad) NO EXTRA CHARGE 

IDEN COMPANY olso mokes Form Fit. 
ting Pods for Retrigerotors, Ranges, Woshe 
ers, ond Furniture. Canvas Specialties mode 
to your specifications “i 

Whew ordering your IDEN 550-PILLOW 
PADS please let us quote on your other 
requirements also 


Wi Canvas the Country 


WHEN IT SAVES ONE DENT IDEN ats... CO. 
IT’S MONEY WELL SPENT a ‘ 





~ 





THE Kitchen-Aire EXHAUST FAN 
ls DIFFERENT... ! 


Different. because it is FIRE-SAFE. grease laden air is NOT drawn over motor: 

Different. because intake grill may be mounted above cooking range even on 
inside wall; 

Dilferent, because ordinary 6” stove pipe will serve for making connection 
between intcke grill and exhaust tan: 

Different. because it is QUIET. operating mechanism is mounted OUTSIDE 
the wall; 

Different, because it is weatherproof. back draft damper protects against 
heat loss, operating mechanism is housed in corrosion- tree aluminum. 

Yes, the Kitchen-cire in different. It is electrically operated, can be installed 

anywhere in new or cld houses. keeps kitchens coo! and odorless, bathrooms 

and recreation rooms tresh and basements dry. Underwriters Approved. ‘ 

Advertised in Better Homes and Gardens A fast seller: Inquire today: } 


STEWART MANUFACTURING COMPANY 


3202 E. Washington Street Indianapolis, Indiana 
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He Sells the Atom City 








MAY'S LOS ALAMOS BRANCH housed, together wit? frug store, newspaper ttice, radio station, grocery store, bank, movie house, and department store in t! 


center 








Suppose you were the only appliance dealer ina och snecy ok a hs 

town of 9,100 where the lowest annual income “eanly nel : dy : nen Rg “abe ) a a 

is $3,350. A lead pipe cinch? Bernie May of ~ en ee eee loved ee | masa Ato 3 Energy 
May's Music Co., who operates a branch in Los rm Aig Pe 3 ae eee v ee ae patrons 


Alemes, N. M., says people stilihavetobesold re ee nen Cue shame Progress, Doth for civilt 








By CLOTILDE G. TAYLOR 










ONCE A STORAGE ROOM, ?'! 
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From Berracks To Modern City 


One Electric Store in Center 





ELECTRICAL MERCHANDISING 
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Grand Opening Last October 
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plus intet 
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A music program wa 


rin pal attraction 
to the firm's musical inter 
et ints prov ded enter 
nts. Practicall 
p of Los Alamo 
\{ led attendance 
2,000 visitors that fir 
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PRIZE 
PACKAGE 
FOR YOU 


Ea ee ee 
SMALL INITIAL 
ORDER FOR 
FAMOUS 






















We give you all the information and material 
you need to understand and promote this highly 
profitable business. 








' Retail Sriiis 


SNO-BREZE IS 

NOT JUST A FAN 
IT COOLS 

THE AIR TOO! \ 


A Tested and proven Sno-Breze units fully guaranteed. 
R Complete selling, installing and servicing details. 

2 Eye catching, interest arousing animated display. 
AR Counter cards, string tags and direct mail material. 
2 Mat service and cooperative advertising program. 
a 100% company paid newspaper ads in leading markets. 
g Heard on several coast to coast radio networks. 


Seen in LIFE, TIME, BETTER HOMES & GARDENS 
and other leading national consumer magazines. 


Get ready NOW to Snow-ball 
your profits with Sno-Bregze. 


MAIL COUPON TODAY FOR FULL DETAILS 





Se nT ae 

MANUFACTURING CORPORATION ff 

PHOENIX. ARIZONA DEPT. M-1 ' 

ranches in Los Angeles, Cal., Dallas & 
Lubbock, Texas 














» Please rush details on Sno-Breze sales package §f 

We are dealers [) Distributors [) + 

B Firm ‘ , 
4 
ADORE ‘ 

§ city iil eae ee 





41 YEARS AIR CONDITIONING LEADERSHIP 
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TV AND RADIO 
Wrapabout 


protection plus...easy, efficient handling 


Wrapabout protection for your 
TV and radio sets costs so little 
yet it's worth so muct It's all 
round protection nmsured by 
heavily-padded canvas outside 

soft, scratchless flannel inside 
It's versat le protection each 
Wrapabout adjusts to a variety 
of sizes. Wrapabouts fasten se 
curely and fast make delivery 


or service handlinc eas and 
4 ’ ENTIRE STARE »f the main Albuquerque store wos 
handle 2 visitors Cont nuing promotion 
selves in no time by adding effici prograr hove kept cu mers ming int 


swift. Wrapabouts pay for them 


ency in your operations by 
assuring customer satisfaction on 


deliveries and pick-ups 


He Sells the Atom City 


WEBS MANUFACTURING COMPANY, 2918 N. 4th St., Phila. 33, Pa 





CONTINUED FROM PAGE 243 





Send Wrapebout prices and information on 


Nome 


Address 


! 

| 

| 

! oe . set mode! : make 
, clevision 

| 

| 

i 

| 

! 


City 


BIGGER TV & RADIO 
REPAIR PROFITS 


they're yours with a 


PHOTOFACT 


Service Data Library 


ORDER BY MAIL AND SAVEIS 
Eliminates pede 
and Costly Claims 

NEW HAVEN QUILT & PAD CO. 


PADDED APPLIANCE 


COVERS 
REFRIGERATOR 
COVER $] 3: 95 

cane. Waterprost, 
ag ary ‘er sstat ° 


WASHING MACHINE 


COVER 
$9.00 
ashers 5 "only 38° eo: 


GAS AND RANGE 
COVER 


12 00 


wh 


fi 


PEELE 


~ oe ae 





Saves Time 
Boosts Output 
Simplifies Work 
Cuts Parts Stock 
Proved in Hundreds 


Service Vepts 


FREE Sao 
A SOROR RE were TODAY! 


7 
w 


WLLL 


LZ 


Reninstli 
HOWARD W. SAMS & CO., INC. 


7703 TAST 467K ST. © ‘INDIANAPOLIS 5. IND 
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ROYAL 


rtunounceds 
A NEW Vacuum 
‘ Cleaner 


“TALKING ROASTER,” promotional de 
vice developed by The Swartzbaugh Mig 
Co. tor their line of Everhot electric roast 
ers. Sound slide film in full color entitled 
“Conversation Unlimited” appears on 
screen when you turn the knob 





These Sales Clinchers 
Will Help You Do Better 


with BURKS 


WATER SYSTEMS 


© BURKS Dual Purpose Water System 
Same pumping unit. To change trom shallow well to 
deep well system an inexpensive EDUCER is added, 


@ BURKS LIFE-LOK Feature 


This is the feature that causes Burks Systems to last 
40% longer than other similar systems. A very power- 
ful scles maker. 


@ NATIONAL MAGAZINE ADVERTISING 


Burks Water Systems are advertised constantly in all 


the leading National and Sectional Farm Magazines 
and Shelter Magazines. All inquiries are forwarded to 
Burks Dealers. 


@ LOCAL NEWSPAPER-RADIO ADS 


Burks supplies a wide variety of newspaper ads for 
use in Dealers’ community papers. Radio commercials 
are also available to Burks Dealers. 


@ DEALERS’ MAILING CAMPAIGN 


An etiective mailing campaign is sent to Dealers’ Pros- 
pects. to fully acquaint them with the Burks System 
teatures. 


Seven Factors Sustain 
Appliance Sales in ‘50 


a Burks Dealers are supplied with a wonder 
2 tul woter system, then given the kind of 
sales helps that mean profitable business. 

You can do better with BURKS. Write 


DECATUR PUMP CO., 
S1 Etk Se. Decotur 70, Hil, 


There is No Finer Water System Than a BU RKS 


Good Housekeeping noone ' . 2 he - 
2s sonore 92° sony: standin ie the haleanda , “The THRIFTY buy in '50”” 





AIR-FLO = “OSs 
AUTOMATIC SHUTTER 
WEATHER-SEALED 
OFFERS... 


ROYAL'S new “Toss Out” LARGER CAPACITY 


paper bags solve the prob partment st erate in less spoce 


lem of dirt disposal. Result LOWER PRICE 


—every woman who sees the 

new “290” wants it. It has unt pie Gi fae i 
everything a vacuum cleaner annie = anelientes + , 7 per cubic foot 
should have The 8, 15 and 23 cubic foot 


See your ROYAL Distr'b- tte CHILL CHESTS advanced in 
utor—see the “cylind sr’ design and engineering features 
cleaner of the year, the give big food storage capo 
incompeorable *‘290"'. ty. They ore no larger outside 
pe ss than most 6. 12 and 20 cubic 
ROYAL “UPRIGHTS Pico s F epanlling ge Rag Ba Bee go 
Unmatched for value—a full compete with these smoller sizes, 
range of models and prices CHILL. CHEST gives you a distinct ead h ° ld 
Ask your ROYAL Distributor sales advantage Lower Price It L s t e Fie 
per cub foot 
ROYAL VACUUM CLEANER CO. In Features 


ree . Get the details NOW about 
Cleveland 8. Ohio There is every reason why you should 


the 1950 CHILL CHEST Program 
CONTINENTAL ELECTRIC CO =e AIR-TLO shutters on your jobs. New 
eavy reinforcement sirip adds strength 
LTD WIRE, PHONE OR WRITE and long life to the louvers, assures qulet 
Toronto, Ontario, Cenade operation and pertect counterbalance 
prevents rattling. Aluminum louvers oper 


tully, permitting capacity {an operation 


. - ) DEERFIELD, MICH. Deep shroud protects shutter trom high 
iy, Pa winds Tiered, brackets and bearings 
inside frame, not exposed to weather 

CHILL CHEST Special tinish resists corrosion Many 


other features. Write for illustrated cota 
log 42:A of the complete AIR-FLO line 


AIR CONDITIONING 
PRODUCTS CO. 


2340 West Lofayette Bivd. 
DETROIT 16, MICHIGAN 




















FOONT ViEw--CLO SEO 





PHONOGRAPH ALBUM with record 
playing 2-minute message from Starrett 
Television Corp. Album measures 8” by 


pity, 
YROYAL 
leads iL world for value 9-44, four color cover printed with Stor 


rett Warranty. To be given by dealers 
with every set sold 
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NEW! AMAZING! SENSATIONAL! 


Selma Andrews, Dorothy Shaw, Grace Deibig, 
Margaret Davidson open fifth workshop 








INTERNATIONAL’S ELIMINATES 


JTerer-] Ta Tic COLLECTION COSTS 


BANKMETER 





for Ele 
educational pr 
the Electri 
Table ol 
ted this yea 
h adds to t 
sale, healt ay, ai o0oG 
e-releasing, « no ] rp } is up he Educatior 
juality performance mittee f 1950 as chairt 
heating surface units it t : Hartford Electr 
ctric with their Lis ‘ Hartford, Conn., acted 
rive maxi ! : hairman for the first session re- 
! iten Ss wer t above and Mars et Gormle 
WRITE TODAY ttt ; se a mpares efficier wit t Westinghouse Cor as the 
FOR Hf O Tt ; bottle as range burner y chairman. Over 150 women have 
COMPLETE DETAILS! Ms > (f ay | Andrews registered for the four-session course 
NEW stan heat lect extending from January through 
LOW PRICES INTERNATIONAL REGISTER - * . — Bb seen — wate a a 4 es gol me pap = 
NOW 2626 W. Washington Bivd. : a oar 


IN EFFECT! " ncy mM). per “ , on tions, departmen tores and mar 


Dept. 350-5 Chicage 12, Mlinols facturers’ representatives, as well as 





yme economics instructors in sev- 


GREATEST NAME ta ae aciaanadan 
Jeter JTATIC in coin meters cc 


" 
nd-| lucts t combust 
Hot and Even. Comparing broiler 
and oven cookery performance, Miss 


wdrews pointed out that toays G-E Distributors Hold 


units at 


C A : 
ELI s | tala semperstarce at Wwoller setting First Post-War Meeting 
DELIVER m0 oi eg Fa 
VIBRATORS vil with the addition of a re- H. L. Andre e-president in 
tor ove the broiler « now hares { General lectric’s apy 
AP LIANCES 4 EXTRA PROFITS wailable in some ranges, the broiler ance and merc! ng departme: 
FOR You! cinehiien tent anat eaten tons h th 
> viding ! outpu comparabdik 
RuseER t he best charcoal broiler ‘ 
COVERED 
FRAME 
Ideal for all the family ate nt gal : 
pousit haircuts, necktrims, on the ihis iS if ss th the centra 
RATCHET legs and under the arms red | source of a gas broiler 
sTRap Professional model, small electric oven. heat loss is 
cocnte EELS [kent to = minimum by pres 
SLED RUNNER eary. Silent, smooth rua- g and insulation. In the gas range 
FRAME SLIDES ——> ning. Liat only $9.75. heat losses are extremely high 
LOAD UP OF 
DOWN STAIRS : s larger than those used in e predicted that for 1950 and 
WHEELS ele ovens And electric ovens for some time to con we will s« 
MOVE BACK Porsest Sey mon. Women ire insulated on all six sides, while the r t tit 


er vent 
Venting areas alone run from 24 to s ‘ ties an 1ot as luxuries 


iv tuation we 
children’s hair , ' } { 
extra uses in with $ it is impossible to insulate v ver met in this industry at 
because of | 


TO BALANCE 
THE LOAD of the oven 


air to support the open 


%* PAYS FOR ITSELF IN A WEEK 
because one man can handle appli- 
ances weighing up to 800 Ibs. 


' tchen, making 
Wheels swing forward to slide al 
mfortable place té 
truck under the appliance; swing othing, relax Electric Housewares 
back to center the load ing ges. Power aw. Woman's Home 
. rating ’ . . 

Sled-runner frame slides up and vibrator housed in at \ 

t eanitary case 
down stairs, in or out of truck. Ap- 
pliance is strapped on and cinched y teen 
tight with ratchet cincher. Rubber PME cM st only $6.50 ms 
pads protect appliance. Order yours 


today... only $48.50 
COLSON EQUIPMENT & SUPPLY CO. 


1317 Willow Street, Les Angeles 13, Calif : ved ss =e 
E p, f | WRITE TODAY DEPT. EMSO 
. 
WAHL clipper corp. 


_ APPLIANCE TRUCK 


Related Equipment 
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YOU GéT 
A SOCK FULL 
OF PROFIT 


N liking 


Vwinvow FANS 


LONGER 
PROFIT 
MARGINS 


NEW LITERATURE 





Sylvansa Television 


\ al 





FIND 





“We have been selling. through our appliance stores. 
Thermogray Electric Water Heaters for over twenty years. 
For the twenty-year period including 1948. we have sold 
6.942 Thermogray heaters and during that time. according 
to our records. we have only replaced 257 tanks or 3.71% 
of the total 
Utility Executive's letter available on request 





OUT... 


Thermogra 5 


ELECTRIC WATER HEATERS 


@ Build your electric water heater sales during 1950 with 
Thermogray . . . the heater that offers the most water heater 
per dollar in America today . . . and has the Inside Story 

to prove it. Increase your profits in the water heater 

market with the full Thermogray line (40 to 148 gal.) .. . 
the heater which has been growing in popularity for more 
than a quarter century. Write, wire or phone. 


THERMOGRAY COMPANY 
Jefferson, lowe 











ORDER NOW) 


For extra sales eee 


New 12-Gallon 
PROFIT MAKER 
WATER HEATER 

by NOUERN 


king 
AIR CONDITIONING CORP. 


5601 Walworth, Cleveland 2, O. 


ELECTRICAL MERCHANDISING 


-MARCH, 


12-PACK DISPLAY CARTON for 
Cory gloss filter rods. Measures 6'4 «x 
8'4 in. and stonds 10 in. high. Top folds 
back into two color Cory glass coffee 
brewer with rod fitting into die cut slots 
showing actual working position 


SHAVER ACCESSORIES for Schick elec 
tric shaver contained in this display cabi 
net. Contains 6 shearing heads, 6 shover 
cords, 6 lubrication kits, ond 12 pockages 
ot brushes, with tote! value of $37.50 
Deoler poys $2438 


1950 


Electric 


America’s MODERN line of quelity 


ICE CREAM FREEZERS 


Never before in the 100-year-old 
ice cream freezer business, has a 
manufacturer offered truly mod- 
plus modern 
merchandising helps for dealers 


eru merchandise 
until now. Porter freezers are 
of the best modern design and 
manufacture—sturdy, attractive, 
light-weight, efficient. 


BACKED BY MODERN 
MERCHANDISING 
Porter gives dealers all 
the materials they need 
to make sales faster and easter. 
W rite for folder illustrating 1950 
line and dealer selling aids MODERN WATER EQUIPMENT CO., Dept. EM 
West Chicago, I. 
WRITE TODAY Sand etacs nad prices on your water esters 
THE J. E. PORTER CORPORATION ! “™"* 
America’s Largest Manufacturers of 
Home ice Cream Freezers—82 Years Old 


Company 
Aeeress 
City 

504-1 BROADWAY, OTTAWA, ILLINOIS 





MAIL COUPON FOR FULL DETAILS 











No matter what your customers want in wall in- 


serts, wall attachable and portable space heaters 
vr vou su. WEETAIRES ] ell 
iF YOU SELL 
MERCHAN whe 


f4anyrs : AABwe! The HEETAIRE Line 
| gives you ALL of these: 


Radiant Heat 


Black Heat Yew 
’ 


Fan-Forced Heat MODERN . 


Patented Neo-Glo Elements — 


1000 to GOOO W atts 


—S 
Wall Inserts 
Wall Attachables 
Portables a 


Built-In Thermostats 
External Thermostats STORE FIXTURES 


Nuchrome Finish et"! Merchandise Displayed where 
it is Easy-to-See, Easy-to-reach. 


SEWIES 2590 WEETAINES Graytone Finish 


DEALERS Write ws for your free “GUIDI 
10 QUICK HEATING" ~and the name of 
your mearest HELE TAIRE wholesaler 

WHOLESALERS... We'll be glad to send you Underwriters AN 
the complete HEE TAIRE sales-and- profit Laboratories Seal Wy 


tory~ and the name of our representative in 


l ory I inish 








@°""' 50% More Selling Space than 
115-120 and 220-240 Volts conventional store equipment. ' . ar 
meet ilustrates ease o is- 


2 “Head-On" and “Side-Unit" Models playing pogo hg 
to make 5'x5' and 5'x10° Islands. ang Cve Gn OSS a 


high base sections with sliding 
your tervitory doors provide storage for re 


we “Side-Units" Also for Modern Flex- serve stocks. Medernize—sell 


MARKEL | LA SALLE | pikmhiaharntnousiaienmertienais 


ELECTRIC PRODUCTS, INC. | LIGHTING PRODUCTS, INC. ake oe 


MANITOWOC, WIS. 


*eeeeee ee eee EE 


145 SENECA STREET BUFFALO 3, N. Y. 


9ts field CRAWLS Moder mercantise bisptays 


K ARO At TRIC DRAFT CONTROLS On Roller Bearings Need LIGHTED MOTION! 
FOR THE FINEST UP *Rolls Smoothly Over Flat Surfaces 
’ * Ff t 


ae ia Model “712” 
© WATER HEA ) Your customers will 


ssc 
sg Roto'Sho | 25 


ELECTRIC TURNTABLES pliances, if the cord 
sets ore CORNISH 

\ the sure guvcrontee 
Space Heoters a of perfect contact 


and Ranges The ACTION and long weer 


the hoppy farewell 


field Display-Way te CORDelirium! 
SCOTTY to Boost 


@ Patented Roller your Sales 


Pre set of adjustable Tee tor space heat Bearing Crawler 
ores with ©" outlets, « Tee tor heaters Tread 


and ranges with 7 > 26 gauge Tee 
end stub ba qovse ring. Stub 5° to Tee @ Sturdy Construc- ODEI 712" ROTO-SHO'S two 
or 


Tee 10 orisental or vertical installa t l l ] 
hen Bullt to the tameous Fleld desiqn-—more WEY, DULTER CIECIEN CUE, pet 


-- Aluminum, 
securate, more sensitive for finer periorm mits novel, self-contained lighting ORD 
ance, greater economy © Safety Straps effects by means of sliding contacts, as all 


well as operation of electric devices 
~ . © Patented Strap while the turntable revolves three 
. Tightner 
e tite sf aoe a . 


times a minute——lights turn with table! 


There's nothing like “712” to revolu Selected by leading monufacturers . . : 


For Automatic pn tionize your window trim and stop 


Heating Units = passersby dead in their tracks. Sturdy, why not by You 


steel construction, geweranieed, it car 


Ly . ries wp to 200 lbs. 18” diameter table Ps 
field "Same 


Allover height just only 


TYPE “mM” del $-2-5.1 A full line of Flexible 





For 











APPROVED BY UNDERWRITERS (ABORATORIES 


Cords for the Repair and 
Service industry, 
obtainable through 
Jobbers and Distributors 








+ winning displays, writ 
Write ter tull details on Ficid berometrix i for full imformation and ous 
Orett Controts complete ROTO-PRODUCTS cata 


Stevens Appliance Truck Co. | [oA oeNOOMMMIEE CORNISH WIRE COMPANY. 


: Dept. 65, 267 Mott St. © New York 12, N. Y . 
cmmeans, Guintee Pn nde cchthocninetliatntinantind 15 Park Row New York 7, N.Y 


FIELD CONTROL DIVISION 


™ OO CONKEY & CO MENDOTA, TAL 


AO Savannan #040 eo" 
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THE SALE THAT 


MULTIPLIES 
YOUR 


PROFIT 
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ELECTRICAL 


MSDONALD 


WATER SYSTEMS 


“Profit grows where water 
flows.” Every sale and in- 
stallation of a McDonald 
Water System paves the way 
for unlimited profit oppor- 
tunities. It puts you on the 
ground floor for those addi- 
tional sales of accessory 
equipment and appliances 
for profitable volume today 
and tomorrow. 


AMERICA’S Finest 
COMPLETE LINE 
The McDonald Line is com- 


plete with sizes and types 
tO meet every water serv- 
ice need. When you sell 
McDonald you offer out- 
standing design and de- 
rendable performance, 
hacked by 94 years of 
quality manufacture. That 
means a minimum of service 
calls... maximum customer 
satisfaction and goodwill. 

Cash in on the unlimited 
profit-making opportunity 
with McDonald. Get com- 
plete facts from your 
McDonald jobber or write. 


A.Y.M°DONALD MFG. CO. 
DUBUQUE, IOWA 
” 
PUMPS + BRASS GOOD! - 


&» 


j 





Ol EQUIPMENT 


> 


“As v v 
Series 400 Series 420 Series 2000 






a" Be oy 
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S aees HUR 
(hile Feorast 


FARM AND HOME, 
FREEZER 

Dealers Sales and Factory pro- 
duction records prove BEN-HUR 
“America’s Finest,” 





and fastest 
moving freezer. 






With all of the plus values BEN-HUR offers . . . 
three classic modern models with Ben-Hur Blue Color Trim to suit 
every demand . . 


And no wonder! 


. separate freezing compartment . . 
for a lifetime of satisfaction . . 


. Sturdy construction 
. all-around insulation that cuts operat- 
. and all of the exclusive BEN-HUR 
economy, convenience... it's no wonder BEN. 


ing cost, improves performance . . 
features for safety, 


HUR is setting the pace in the freezer industry. 


Make it your business to make BEN-HUR your business, 
Write today for full details and information about 


a BEN-HUR franchise. 


BEN-HUR MFG. CO., Dept. EM 










634 £. Keefe Avernve, Mil ke 12, Ww 


























CORD SETS 
in a HURRY! 


“Columbie”, the home of good Cord Sets, 
can provide the quolity, quantity, and serv- 
ice you need. Cord Sets tor 

@ TELEVISION 

@® CLOCKS 

@ RADIOS 

@ PORTABLE TOOLS 

@ ELECTRICAL APPLIANCES 
@ REFRIGERATORS 


Columbia's” Cord Assemblies cre made 
of the finest Underwriters Approved cord 
and plugs 


COLUMBIA WIRE & SUPPLY CO. 


2850 Irving Park Road 
Chicago 18, Illinois 


“Metional Distributors ond Warehouse for 
Aneconda Denshecth Television and Radio 
Wire ond Cables.” 
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More Manhours 
Saved per dollar 


GLEASON 5505” Appliance 
Handler is easier to use! 


The right way to handle ap- 
pliances is the easy way, with 
a Gleason “5505” Appliance 
Handler. Finger-tip balance 
under lead, turns on a dime, 
big 10° ball bearing puncture- 
proof tire wheels. Heavy felt 
padded support plates, and 
safety webb straps. 23 feet of 
securely welded steel tubing 

. topped off with a beauti- 
ful white finish. Ask your 
jobber, or write the factory. 


ns peso CORPORATION 


* 
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DISTRIBUTORS A tow wolect territories fll pew 


service minded distributors 











PAGE 249 

















OPPORTUNITIES 













'SFLAYES worvieue 
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SEARCHLIGHT SECTION Eee 











Creative Planner 
and Writer 


Leading national manufac 
turer in the household appli- 
ance and commercial refrig 
eration field, located in the 
midwest, is looking for an 
experienced sales promotion 
writer and planner. Must be 
able to create, organize and 
write sound, practical, stimu- 
lative plans and materials 
directed to retail dealers and 
salesmen 


If you are interested in join 
ing an organization where 
real opportunity exists for 
good men, please provide 
complete personal and busi 
ness information 


Address P-2396 
Electrical Merchandising 
520 N. Michigan Ave 

Chicago 11, Ill 











REPRESENTATIVES 
WANTED 


Progressive Manulacturer of Floodlight 
Assemblies and Vapor Proof Fixtures 
requires active and sincere representa 
tion. 
Territories available: 
Pitteburgh (Western 
and West Virginia) 
Charlotte (Virginia, Carolinas 
Cleveland (Northern Ohio) 
Cincinnati (Southern Ohio. Kentucky) 
Memphis (Western Tennessee. Ar 
kansas. Northern Mississipp!) 
New Orleans (Louisiana, Southern 


Pennsy!vania 


Miasiasipp!) 
Denver.(Montana, Wyoming. Colo. 
rado) 
Seattle Portland (Washington. Ore 
gon) 
Omaha (lowa. Nebraska) 
New York State 
Houston. Dallas (Texas 


Les Angeles San Francisco (Call 
fornia, Arizona, New Mexico) 
Missourt 
Minnesota 
Georgia and Alabama 
RW 2390, Electrical Merchanchsing 
130 W. 4lnd St. New York 18 N.Y 






GENERAL SALES 
MANAGER 


Established manufacturer of steel 
kitchen cabinets and related prod Ps 
wets. in Eastern Ohio. requires new 
Genera! Se 
e tence in selling both manulac 
turers and retail trade portieularly 
m kitchen cabinets. Thi 
manent excellent oppertunity tor 
the right man Apply by letter 
stating experience, education. age 
salary expected. to 

SW .22)4, Biwtrical Me 

7 NM een Ave, (Dione 















errr eee eee 





An established Ohio distributor of quality major appliances has an immediate opening 


tor a Sales Monager 


Salary and percentege will earn $15,000.00 up 


Qualifications: Proven ability in selling and directing a sales organization in the whole 
sale appliance business or highly successtul sales exper.ence with a manufecturer of 


sppliances, establishing distributors and deciers 


Preter a morried man around torty years o 


Experience in middle west preferred. 
age 


Interested individuals meeting these qualifications are requested to give their complete 


history as to education and experience 


with earnings 


Photograph desirable 


Te those presently employed and desirous of changing positions, as wel) as all others 
you have our assurance that all information will be held strictly confidential 


} aw.-reie 


gan A 


M 


* 











ATTENTION 
MANUFACTURER’S 
REPRESENTATIVE 


Ageressive, fast growing Litehen ventilater manu. 

facturer has some highty desirable oper areas. 

Compasy well establiched and favorably teows 

Product nationality advertises and distributed 

it yoo have estabilehed contacts with Kiteher cab- 

inet, apptiances, . © bullding materia! 
esty handle another 








. your wit we 
Please outline territery covered, listing lees new 


BW.-1686, Electrical Merchandising 
626 N. Michigan Ave., Chicago 11, Ill 
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PPLIE® (Boa N Add 


free m neareat you 

NEW YORK: 330 W. 48nd 8 a 

CHICAGO: 620 N. Michigan Ave 1%) 
SAN FRANCISCO: 68 Post &t ‘ 


SELLING OPPORTUNITY OFFERED 


A ” « jus i : 
ne ry » nea 
Mins ‘ 
at 1 Har at * and 
. A . Ww sid 
i” | a ‘ 
+ ‘ 
and « hee 
a n ar 
hA ’ e Uy 
A ' KER I ] . 
* hae 1 
4 i a . 
‘ welry, 6 
fepa nt stores r ke 
" aiity 5 ! guaranté« 


M 


BUSINESS OPPORTUNITY 


Per Sale. Fieetrical Business 


. “ y 
* as, wholesa 
4 « Marve 
. portur son to ®# 
‘ xcellen « ness Ar ' 
: i $2 sh detailed ir 
. t ‘ ; ‘ ‘ 
os 
WANTED 
y ‘ wa 1 
* } ai M ha 
" . . 
so * 
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SWISS PATENT 


FOR SALE 


Relating to a fully automatic elec 
trical warming pan of latest de 
sign and tested and approved by 
the Swiss Federal Board for test 
ing materials. Write 


ERNST KUHNI 


Muristrosse 64, Bern (Switzerland 





Reduce Your Shipping Costs 
loseouts o s stock Don't buy 
your Cerrugated Cartons or F jing Boxes 
stil you see us 

BERRY BOX CO. INC 
1013 Broadway Brooklyn, N. Y 


Gleam 5 04 awos 








Available 
APPLIANCE, RADIO AND TY BUYER 


District of store maneger exp. in s oF 
electric major and troffic appliences. Selling, 
sales promotion, store mo *, and buyer 
Positions held during spon of 20 yrs. in appli 
ance field. Sound end practical exp. in reteil 
selling and buying phases of appliance busi- 
ness. 14 yrs. with one of country’s largest 
appliance firms Well qualified to organize and 
supervise selling crews. References will stand 
close inmvestigetion 

Available for interview at your convenience 
4) yrs. ofd, meorried, excellent heoith Ne 
objections ** traveling 
PW 2348, Electrical Merchandising 

M . 1, 


higan Ave age 








Available Soon 


EXECUTIVE 


Can assume full cherge of all operations or 
firect soles for menutacturer of distributor 
Experience covers all phases, has directed 
sales on Notional level, owned and operated 
distributing business; Major appliances re 
frigerators, washers, renges, radio ond T. V 
preferred. Well ocquainted and has following 
among distributors, deportment stores, variety 
food ond drug chains and other key accounts 
Best of references 


PW.2255, } Merchandising 
W. 42nd New York 18, N.Y 








STEEL KITCHEN CABINETS 


Does your organisation need a man with 
ten years experience in all phases of the 
business, Distributor, Dealer, Builder and 
Manufacturer 

As sales representative and sales manager 
have selected and serviced distributors in 
all states East of the Mississippi. Presently 
engaged as sales manager for manufac 
turer 

Have also a background of fifteen years 
experience with appliance manu!acturers 
and distributors 


SA.2307 








WANTED 


a 








MANUFACTURERS 
ATTENTION 


SURPLUS WANTED 


LARGE QUANTITIES 


Electrical Appliances 
& Houseware 
IMMEDIATE CASH 
BEN-HER INDUSTRIES 





11 West 42nd St New York 18 








INDEX TO ADVERTISERS 


MARCH, 1950 


Continued from page 249 


Fasco Industries, Inc 200 
Fedders-Quigan Corp 4) 
Field Control Div. H. D. Contey 

& Co 248 
Florence Stove Co 89 
Fowler Mfg. Co 196 
Frantz Washing Machine Ports 251 
Free Sewing Machine Co 184 
Fresh‘nd-Aire Co 223 
Frigidaire Div, General Motors 

Corp 138, 139 
Ges Appliance Mfrs. Ass'n, Inc 

146, 147 

Gellman Mfg. Co 236 
General Die & Stamping Co 248 
General Electric Co 

Appliance & Merchandising 

Dept.. 106, 107, 118, 119 142, 143 

Electronics Dept 161 

Lamp Dept 100, 101 
General Floorcraft, Inc 189 
General Mills Home Appliance 

Dept 74 
Geuder, Paeschke & Frey Co 47 
Gibson Refrigerator Co 191 
Gilbert Co, A C 32 
Gleason Corp 249 
Grand Home Appliance Co 188 
Gray & Dudley Co 168 
Graybar Electric Co, Inc 120 
H&H Electric Mfg. Co 251 
Hamilton Beach Co., Div 

Scoville Mfg. Co 17 
Hamilton Mfg. Co 45 
Hedges Mfg. Co., Inc, M. M 165 
Hobart Mfg. Co., The 152, 153 
Holcomb & Hoke Mfg. Co, Inc 198 
Hoover Co. The 110, 111 
Hotpoint, Inc 25 
Hunter Fan & Ventilating Co 157 
Ideal Industries, Inc 236 
iden Co 241 
lig Electric Ventilating Co 112 
Inland Mfg. Div., General Motors 

Corp 229 
International Harvester Co 29 
International Nickel Co, Inc 

The 102 
International Register Co 246 
Interstate Folding Box Co., The . 210 
lronrite, Inc 122, 123 
Kay-Way Corp 13 
Keen Mfg. Co 251 
Kelvinator, Div. of Nash-Kelvine 

tor Corp Bock Cover 
Kisco Company, Inc 180 
Knapp-Monarch Co 338, 39 
Ladies’ Home Journal 181 
Lomb Electric Co., The 116 
Londers, Frory & Clark 170, 171 
Low Blower Co., The 21 
Leonard Div, Nash-Kelvinator 

Corp 134, 135 
Lewyt Corp., Vocuum Cleaner Div. 11 
Liberty Bell Mfg. Co 202 
Life 126, 127 


Continued on Page 251 








MARCH 1950 





ELECTRICAL 


MERCHANDISING 









































/ 


~ 














































































































at. 










































































































































































MARCH, 1950 
INDEX TO ADVERTISERS 


Continued from Poge 250 


Lindemann & Hoverson Co, A. J 
Lovell Mig. Co 


78 


Inside Back Cover 


Lyon Metal Products, Inc 113 
Magnovox Co, The 46 
Marco Industries, inc 52 
Mard 251 
Markel Electric Products, Inc 248 
Marquette Appliances, Inc 225 
McDonald Mfg. Co, A. Y 249 
McGrow Electric Co., Clark Div 85 
Meck Industries, Inc., John 213 
Meier Electric & Machine Co 
Inc 99, 183 
Mend-it Sleeve Mfg. Co 251 
Merchandising Supplement 251 
Midwest Appliance Spec. Co 251 
Midwest Mfg. Co 164 
Modern Water Equipment Co 247 
Moe Light, inc 18, 19 
Morrison Steel Products, Inc 190 
Morton Mfg. Co 222 
Motorola, Inc 22, 23 
Murray Corp. of America, The 
Home Appliance Div 197 
Myers & Bro. Co, The F. E 220 
National Electrical Mfrs. Ass'n 
199, 217 
National Enameling & Stamping 
Co 125, 145, 186 
New Hoven Quilt & Pod Co 244 
Nineteen Hundred Corp 176 
Noblitt-Sporks Industries, Inc 
50, 51, 129 
Noma Electric Corp 528, 52C 
Norge Div., Borg-Warner Corp 
162, 163 
Ohio Washer Co 251 
Oster Mfg. Co., John 6 
Owens-Corning Fibergias Corp . 228 
Palmer Mfg. Corp 243 
Perfection Stove Co 16 
Philco Corp 169 
Pioneer Gen-E-Motor Corp 92 
Pittsburgh Plate Gloss Co 231 
Porter Corp., The J. E 247 
Prentiss Wabers Products Co 211 
Presteline Div., Leeson Stee! Prod 
ucts, Inc 237 
Proctor Electric Co 174, 175 






Quoker Mfg. Co 166, 167 
Queen Stove Works, Inc 53 
Radio Corp. of America, RCA 
Victor Div 82, 83 
Regina Corp.,, The 173 
Revco, Inc 245 
Rival Mfg. Co 238 
Robbins & Myers, Inc 207 
Robertshaw Thermostat Div, Rob 
ertshow-Fulton Controls Co 98 
Royal Vacuum Cleaner Co 245 
Safe Electrical Cord Committee 232 
Soms & Co., Inc, Howard W 244 
Samson United Corp 88 
Soturday Evening Post, The 24 


Schwitzer-Cummins Co 
Searchlight Section 

Sentinel Radio & Television Corp 
Sessions Clock Co, The 

Sheldon Electric Co 

Signal Electric Mtg. Co 114 


Smith Corp, A. O., Water Heoter 


Div 
Stevens Appliance Truck Co 
Stewart Mfg. Co 


Stewort-Warner Electric Div. of 


Stewort-Warner Corp 42, 


Successful Forming 
Sutton Corp, The O. A 
Swortzbaugh Mfg. Co, The 


Tappan Stove Co. The 
Taylor Corp., The 
Thermogray Co 


Thor Corp 178, 


Topflight Tape Co 


182 
232 
247 
179 
251 


Torrington Mfg. Co. The 26, 27 


Tuttle & Kift, Inc 
Tyler Fixture Corp 


United Refrigerator Co 


Viking Air Conditioning Corp 
Voss Bros. Mfg. Co 


Wahi Clipper Corp 
Webb Manufacturing Co 
Webster Electric Co 
West Bend Aluminum Co 


204 
108 


240 


247 
206 


246 
244 
235 
192 


Westinghouse Electric Corp, Ap 


pliance Div. 2, 3, 116, 144, 190, 222 
Westinghouse Electric Corp., 

Home Radio Div 130, 131 
White Products Corp 103 
Wiegand Co. Edwin L 156 
Wilcolator Co 227 
Wilcox-Gay Corp 137 
Woman's Day 214, 215 
Woman's Hore Companion 185 
Wood Co., John 201 
Yeats Appliance Dolly Soles Co. 251 
York Corp 9 
Youngstown Kitchen Div, 

Mullins Mfg. Corp 195 
Zenith Electric Co 251 
Zenith Radio Corp 209 


EARCHLIGHT SECTION 
lasmfed Advertisumg 
EMPLOYMENT 
Pos os V 231 
Selling © es Ofte 251 
i ne Want 251 
ng ( anit Nant as 
I ESS PPORTUNIT S 
I MENT 
} 1ANDIS 
. ” 
I 2$1 
VANTE 
Eq 
T bis index is published as a Convenience 
the reader Every cave is taken 1 
m ah ¢ accurate, but ELECTRICAL 
MEK i. 4NDISING assumes a0 respon 
ssbuinty for errors , omisnons 





UNDISPLAYED RATE: 


$1.56 per tine per ineertion. Mintwum charge 
$4 an Fire lime in emall Meck face type 
Fractions of o lime count as line IMecount 
~ 10% tf fall payment is made tm advance 
for 4 comescutive insertions of uncisplayed 
ote 















MERCHANDISING 


SUPPLEMENT 
Products, Services — For More Sales, For More Proilits 





DISPLAYED RATE: 


28 per inch per inserti 
re Gest 


“= (uptrect ale J 
(An advertising inch © measured 
vertically “* on one columm. There are 6 


columne- 45 inches to @ page 


















slide on back for 


2124 North 12 Street 


Tough jobs MADE EASY 
WITH THE NEW 
YEATS APPLIANCE DOLLY 


You'll have mo worries about second story de- 
liveries when you use the dolly with the Step 
Glide 
time, and with more sofety. The 56” toll alumi 
num frome hos curved er bg ae for round appliances, straight 


Climb those steps with less effort, in less 


ond o telt padded front 


loading 
YEATS tS THE ONLY DOLLY” WITH P PATENTED STRAP RATCHET 
Write for full information 


YEATS APPLIANCE DOLLY SALES CO. 
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EDITORIAL 


grand total of nearly $13 billion 


1 appliance business, sold at retail! in 


ars, new devices that are still only beginning 

m a public acceptance standpoint accounted for 

lose to 25 percent of the volume. That fact should make 

encouraging reading for dealers everywhere. That, plus 

the fact that, historically, the business has been growing 

by leaps and bounds. Back in 1920, for instance, appli 

f standard, ance industry sales were $100 million; ten years later 
water heaters, washers and irot they were crowding the $1 billion mark ; the depression 

words, those devices which have mn ridden 30’s saw them decline slightly, but, as of 1947 
ince the close of the war now account through 1949, they exceeded the $3 billion dollar le, 

{ business to the trade about equal to 430 times the volume achieved 30 years before. To be 
And the “accepted” devices with sales at sure, the number of residential electrical customers con 

ill breaking all prewar sales nected to the lines during those three decades has 

jumped from 8 million to 37 million and the national 

income has continued to expand, but the fact. still 

remains that there are no reasonable limits one can 

lew device place on the future development of this industry. Figures 

not included. The on the degree of “saturation” of this and that device are 


| 


$16.5 million frequently bandied about—either to prove that the ma 
ion would add markets are still unsold, or that the degree of owner 
ship has reached a level that discourages further expan 
sion—but these yardsticks, while useful, are misleading 
What the industry has really achieved is a virt 
unit sales and retail revolution in American home life and standard of | 
ne was as follows ‘Accepted” devices, such as refrigerators and w 


1 


Appliance Units Sold Retail Value lave a permanent place in the home; when 
Automatic washers 3,196,000  $895,355,000 worn out or obsolete they are replaced. New 
Dishwashers 550,000 149,375,000 that perform some additional needed service in 
Garbeqe disposers 450,000 56,825,000 . ‘ ] » ft » becoming 
Clothes dryers 255,000 58 450,000 F %. “ » ’ a 
Home Freezers 1.992.250 653,585,000 
Electric bed coverings 1.945.000 69,985,000 
Television 31,760,100 1, 343,046,000 
12,148,350 $3,226,621,000 


} 





univ act ti e can never remain 
remain 
memb 
war yea! in I ar 


rccept 


Units Sold = Retail Valve 
14.716.000 $3,675,610,000 
4,442,700 1,004,446, 200 
3,323,000 429,710,000 
9,768 980 1,144,776,000 
1 51 25 202,517,800 
00 1,274,899,000 
95,507,930 $9,731,759,000 


41 706 OOf 
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v: NO OTHER 

Le WRINGER IS BUILT 
NO OTHER gmp $0 WELL! 
WRINGER DOES We ed oe 


rolls the right cleansing power. Cant 


2 Sy» come loose from super tough shaft, 


Shaft ends are blucd-«tecel 







TWO EXCLUSIVE FEATURES ‘ 
; ; HARDWOOD BEARINGS! hon t need 
NO OTHER WRINGER HAS: "Uk 


lubrication. Can't rust, can't stain 
clothes! Laat | r than other bear 


ings mo the presenee of water 
” sabes. PULL AND IT STOPS! New Lovell 
s — } gives safety without stopping to thank 

. Fla 


An instinetive pull stops rolls instantly 


BALANCED PRESSURE Sirony, bd 


rm single leaf epring distributes 
—_< pressure evenly. Pressure 
PUSH AND IT SWINGS! A gentle push oO 


screw adjustable for cottons, 
> 
from one oper — 


= linet, worsens 

o the next. Look for ’ IU 

top models of leading ——¥ ALL-STEGL PRAME! Can't | ) 
tweet, cant break h Bini, 
thanks to H-type steel it = 


Cortes Urine Cece 


GENTLE! Ss ft 
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at Corey | PRESSURE 
sae ch CLEANSING 
WRINGER 


Lovell Mfz. Co, 
Lrie, Pa. 


GETS CLOTHES CLEANER! |’; 
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“Pm reading 


“Back in the days of allotments, I guess 1 didn’t pay too much 
attention to my Kelvinator Franchise book. It didn’t seem burn- 
ingly important. But today, I'm taking a good close look at what 


I’ve got in all of my franchises. 


*As | look at my Kelvinator Franchise—I see some things that 


are pretty important to an appliance retailer. 


“Let's take Kelvinator’s pledge of engineering leadership. Uve 
seen that pledge kept, year after year. They introduced the first 
cold clear to the floor refrigerators late in 1947... remember? And 
if imitation is the sincerest form of flattery—then | handle the 


most flattered line in the industry today—Kelvinator! 


“Kelvinator said that its line would be designed to assure me the 
maxtmum percentage of top-of-the-line sales. Like every aler, I'v e 
done a little figuring on how [ve been doing. And the percentage of 
my Kelvinator sales in the ‘over $300° bracket in 1949 amazed 
me! And it continues to amaze me in 1950 as the percentage is 
“8's! Kelvin- 


holding high in spite of the terrific value in their new 


ator sure lived up to its promise on that point. 


“But there is something even more important to me in this 


—— 


ha 


I 


my future... 


(e) 


a ¢ 0 





ae 


Franchise book ... for it strikes right down to the fundamentals of 
my own business. 


“Today you and I have seen and are seeing instances of the most 
exalted business ideals bending to expediency. 


“In sharp contrast, Kelvinator has firmly adhered to the conviction 
that there is no part-way point in integrity, that there can be no 
compromise with right 


- +++ in sound business practices or 
product quality. 


“During the allotment period, when opportunities arose to measure 
ably increase production volume by the use of inferior mate- 


rials, Kelvinator refused, maintaining its products at the highest 
level of quality! 


“Then—how about Kelvinator’s pledge of selective dealerships? 
When other organizations were expanding their retail organi- 
zations, thereby shrinking the average sales potential for each 
dealer, Kelvinator held steadfastly to its policy of an adequate 
market for every dealer! 

“Kelvinator calls this square kind of dealing ‘retail mindedness.” 

I call it my kind of thinking—the kind that makes the Kelvinator 

Franchise the most valuable Franchise in the industry.” 


Gnasecato/e 


- THE MOST VALUABLE FRANCHISE 


IN THE APPLIANCE INDUSTR 
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